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Executive Summary of the
Report on the 2016 Manpower Survey
of the Mass Communication Industry

1. Introduction

The Mass Communications Training Board of the Vocational Training Council
(VTC) conducted its biennial manpower survey in January / February 2016. The survey
covered 1 023 companies in the journalism sector, digital/ new media sector, advertising and
public relations (PR) sector and the media production sector. The effective response rate
was 90.8%.

2. Current Manpower Status

2.1 Total Number of Persons Engaged

The labour market in the MC industry stabilised in January 2016 with total MC
employment (including freelancers) rose to 43 298 MC employees, representing an increase
of 15.3% over February 2014 (37 539 MC employees). It should be noted that the increment
is partially contributed by the media production sector (4 958 employees) which is included in
the survey for the first time. However, owing to a moderate increase in the total labour force,
the percentage share of MC employees in the labour force grew steadily from 0.98% in
February 2014 to 1.1% in January 2016.

2.2 MC Employees in the Journalism Sector, Digital/ New media Sector,
Advertising and Public Relations Sector and Media Production Sector

The survey revealed that in January 2016, 10 676 (24.7%) MC employees were
engaged in the principal jobs of the journalism sector, 534 (1.2%) were engaged in the
principal jobs of the digital / new media sector, 27 130 (62.7%) were engaged in the principal
jobs of the advertising and public relations sector (including advertising sales / PR / marketing
department in media organizations) and 4 958 (11.5%) MC employees in the media
production sector.

2.3 Freelancers Employed

At the time of the survey, 92 companies in the journalism and digital / new media
sector (or 20.2% of the existing 460 companies covered by the survey in that sector) (2014
survey: 84 companies), 296 companies in the advertising and public relations sector (or 6.0%
of the existing 4 933 companies covered by the survey in that sector) (2014 survey: 84
companies) and 224 companies in the media production sector (or 17.9% of the existing 1 252
companies covered by the survey in that sector) had employed freelancers to perform various
MC job duties. In terms of company size, companies employing fewer than 10 employees in
the magazines and the advertising companies, agencies and other advertising services
accounted for the major of job creation for the freelancers. In terms of number of freelancers,
production companies are hiring most freelancers. Most of these freelancers in the MC
industry are employed as reporter, layout editor, account executive, designer, producer,
content writer, video editor, cameraman and animator.



3. Staff Turnover, Number of Vacancies and
Retention of Existing MC Employees

3.1 Leaving MC Employees

Employers reported that 3 629 MC employees (or 8.3% of the existing 43 934 MC
posts) in the journalism sector, digital / new media sector, advertising & public relations
sector and media production sector had left the companies in the past 12 months. The public
relations services suppliers recorded the highest turnover rate (13.8%), followed by the
corporate communications / PR / advertising / marketing department in companies /
institutions (13.0%). In terms of job level, the highest turnover rate was among the editorial
/ production staff (9.2%) in the journalism sector and the executional staff (10.9%) in the
advertising and public relations sector.

3.2 Recruitment Numbers

The survey reveals that 3 013 employees (or 6.9% of the existing 43 934 MC posts)
were recruited in 2015/16, including 2 602 (5.9%) experienced employees recruited in the
MC industry and 411 (0.9%) non-experienced employees. In terms of job level, managerial
level recruited 248 MC employees, supervisory level 433, editorial / production / executional
level 1 728, and support / technical level 604.

3.3 Internal Promotion

The survey reveals that 566 MC employees or 1.3% of the existing 43 934 MC
posts were promoted from within the companies in respect of new or existing posts during the
past 12 months. In terms of job level, 138 positions (2.7% of number of MC posts at the job
level) in managerial, 303 (3.6%) in supervisory, 124 (0.6%) in editorial / production /
executional, and 1(0.01%) in supporting / technical are filled by internal promotion.

34 Vacancies

At the time of the survey, employers reported 150 job vacancies (or 1.4% of the
existing 10 826 MC posts) in the journalism sector, 19 job vacancies (or 3.4% of the existing
553 MC posts) in the digital / new media sector, 449 job vacancies (or 1.6% of the existing 27
559 mc posts) in the advertising and public relations sector and 18 job vacancies (or 0.4% of
the existing 4 976 mc posts) in the media production sector. In terms of job title, the high
vacancies were observed in the account executive, senior reporter / reporter, digital designer /
designer, graphic artist and officer / assistant for advertising & marketing communications.

3.5 Local MC Employees Working Major for the Website or New Media

At the time of the survey, 478 companies (or 7.2% of the responded 6 645
companies of the survey) had deployed / recruited local MC employees to work major for the
website or new media. Among all the 2 133 MC employees deployed / recruited to work
major for the website or new media, 203 MC employees (57.7% of 352) in the journalism
sector, 211 MC employees (63.9 % of 330) in the digital/ new media sector, 796 (61.3% of 1
298) in the advertising and public relations sector and 23 (15.0% of 153) in the media
production sector are also requested to engage in tasks / duties related to the social
networking websites.



3.6 Retention of Existing MC Employees

The survey reveals that MC employers (in particular those with employment size
of 1-4) making “salary increment” as the top staff retention factor.

4 Employers’ Requirements / Expectations of
Employees’ Competencies

4.1 Education Requirement

It is observed that employers generally preferred their MC employees (69.6%) to
have tertiary qualifications (i.e. Sub-degree: Associate Degree / Higher Diploma /
Professional Diploma / Higher Certificate or above qualifications). Within which, 46.6% of
MC employees were preferred to have first degree or above qualifications, and 23.0% to have
Sub-degree: Associate Degree / Higher Diploma / Professional Diploma / Higher Certificate
qualifications in 2016. It is considered that the MC industry is one of the
knowledge-intensive sectors requiring more highly educated manpower.

4.2 Skills and Knowledge Requirements

The Training Board observes that the top essential skill / knowledge in the
journalism sector, the advertising and public relations sector and the media production sector
are “Reporting and editing skills”, “Sales / marketing strategic planning” and “Application of
new technologies” respectively, while for the digital/ new media sector, ‘“Putonghua”,
“Self-management”, “Industry practices in the mainland of China” and “Hardware and
Software (Interaction design)” are considered as the skill/ knowledge that employees should
enhance. It is observed that the emergence of various types of management and technology
skills within the top eight has reflected the situation that companies are more aware of the
establishment of the above skills / knowledge to enhance their competitiveness in the globally
connected world.

5. Manpower Training and Development Plan

5.1 Training Needs of Existing MC Employees

The survey reveals that employers would plan to provide / sponsor training in
respect of skills and knowledge to 11 154 MC employees (in terms of man-times) in the next
12 months. The type of skills / knowledge to be provided / sponsored by employers for the
existing MC employees include innovative media technology (advertising and PR sector),
language skills, industry specific skills (advertising and PR sector), management skills, and
industry specific skills (journalism sector).

6. Manpower Forecast and Demand & Supply Analysis
6.1 Employers’ Forecast of MC Manpower Demand in January 2017

Employers forecast that there would be 43 929 MC posts in January 2017, a
decrease of 0.01% (5) over the number of existing MC posts (43 934). Among the job levels

in the advertising and public relations sector (Table 2.10), supervisory level recorded the
highest growth rate of 0.93% (63), followed by executional level 0.07% (10).



6.2 Projected Annual Additional Manpower Requirement
for 2016/20 by Preferred Educational Level

As the pace of globalization continues to accelerate, supported by domestic
consumption as well as CEPA, the manpower requirement of the MC industry will be stable in
the long run. The projected annual additional manpower requirement for 2016/20 by
preferred educational level is estimated to be 879 MC employees with degree or above
qualifications and 780 with sub-degree qualifications.

6.3 Estimated Average Annual Supply of Graduates in
MC Programmes for 2016/20 by Educational Level

The average annual supply of graduates in MC programmes joining the MC
industry (from local educational and training institutions) for 2016/20 by educational level is
estimated to be 1 759 with degree or above qualifications and 566 with sub-degree
qualifications.

6.4 Manpower Demand and Supply Analysis

It can be concluded that the average annual supply of 1 759 local degree or above
graduates from MC programmes would be sufficient to meet the forecast annual additional
manpower demand for 879 MC employees with such qualification. It is expected that there
would not be any shortfall of manpower supply. Fresh graduates from MC programmes can
join many industries, such as business commerce, government service and education.
Relevant job opportunities are also available in design, film and entertainment, publishing, art
administration and management, exhibition design etc. At the sub-degree level, the annual
shortfall of 214 additional MC employees could be met by graduates from other non-MC
disciplines.

7. Major Developments in the MC Industry
Based on the manpower changes between the 2014 and 2016 surveys and other
observations, the Training Board concludes the following major developments in the MC

industry:

Impact of Digital / New Media Developments

on Business and Manpower Needs

(i) Job opportunities are best for applicants in the expanding world of digital /
new media (such as digital and mobile advertising, launching the social
media applications and the mobile services).

(ii) The number of full time layout editor, reporter and graphic artist engaged
in newspapers and magazines has been reduced over the two-year period.
Freelance employment has become increasingly common.

(iii) MC employees (such as corporate communication, PR & public affairs
employees, market, product development and brand management
employees) engaged in digital and mobile marketing are growing in
number due to the public’s extensive use of digital and social media.



(iv)

(v)

(vi)

Since social media (such as Facebook, Twitter, Weibo, Instagram,
Pinterest, Linkedin or Google+) are getting greater focus of the public, it
is essential for the local MC employees to acquire skills / knowledge on
web searching / analytics, sharing / posting in social networking platform
and web security to perform the social media functions.

A number of media production companies have employed freelancers to
work as producer, content writer, video editor, cameraman and animator to
support project-based production work to be delivered in various media
platforms.

Multi-skills and the ability to perform multi-tasking are required by MC
practitioners in response to the expanding world of digital / new media
and the merger or abolishment of some MC posts.

Impact of Further Transition to Knowledge Society

(vii)

(viii)

(ix)

(x)

(xi)

(xi)

(xiii)

Employers in the MC industry tended to be conservative in planning
future manpower with regards to recruitment. They maintained high
requirement on the quality of candidates in respect of their qualifications
and relevant experience.

Demand for well-rounded MC employees tends to become more acute
when companies are looking to get more work done with fewer people.

More advertising / PR / marketing employees in the MC industry are
working closely with media partners to conduct promotional seminars /
activities with a view to increasing the number and type of media outlets
to reach the target customers.

More corporate communications / PR / advertising / marketing department
in companies / institutions will like to recruit experienced MC employees
in the journalism sector (with cross-functional experience) to undertake
various jobs in respect of advertising / PR / marketing / sales.

More local companies in the advertising and PR sector have been engaged
in outsourcing their supporting / technical related jobs (such as video
production, website updating, and printing) which allow them to focus on
their core business, expand quickly into new frontiers, address manpower
and skills constraints, and reduce costs.

More advertising / corporate communication / PR / marketing department
come to understand the importance of advertising, brand building and
corporate identity and have paid more attention to brand strategy and
brand communication by recruiting more brand designer, marketing,
product development and brand management executives.

Skill sets (such as reporting and editing skills, self management;
Putonghua; multimedia knowledge and applications; industry practices in
the mainland of China; computer literacy, hardware & software
(interaction design); sales / marketing strategic planning; account strategic
planning; creativity and cultural insights) will continue to be in demand to
perform various MC functions.
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8. Business Outlook in the MC Industry

Impact of Digital / New Media Developments

(1)

The rise of digital / new media and social media will require MC
companies to plan more strategically and holistically in respect of the
interactiveness and unique characteristics of these new media platforms in
order to deliver message successfully. Besides, the digial / new media
enables more independent or freelance practitioners to engage in the
industry by creating and providing multimedia contents.

Impact of Further Transition to Knowledge Society

(ii)

(iif)

The trend of advertisers making use of new media as a vehicle to promote
the product sales of their clients will continue.  Creating value for
customers by applying professional knowledge and market intelligence
will be the competitive advantage of MC companies in this
knowledge-based industry.

The factors affecting the future growth rate of the MC industry include
industry consolidation, the introduction of new technologies, greater use
of services outside the industry, and competition from different emerging
media platforms.

Younger Generation

(iv)

Young MC employees are expected to acquire relevant accomplishment
training and self-management skills (such as working attitude, team work,
creativity, concentration on work, passion, interpersonal communication
skills, punctuality, and protection of company’s tangible & intangible
assets (or intellectual property right)) so that they can become more
competent in their workplace and have greater contributions to the
company.

9. Recommendations

Major recommendations on the manpower and training needs of the MC industry
are summarized as follows:

(1)

(i)

The annual additional training requirement for MC employees from 2016
to 2020 is estimated to be 328 in the journalism sector, 19 in the digital /
new media sector, 1 164 in the advertising and PR sector and 148 in the
media production sector.

MC practitioners should keep themselves updated by getting more
training and gaining more experience with the latest development of
digital / new media (such as web searching / analytics, sharing / posting in
social networking platform and web security) and keep an eye on how
social media plays a role in m-commerce and influences customers’
buying decisions in the global market.



(iii)

(iv)

v)

(vi)

(vii)

(viii)

(ix)

(x)

(xi)

Media practitioners have to provide customers with suitable information
at the right time via the appropriate platform. To meet this challenge,
they need advanced skills to source, evaluate, select, analyse, use and
create information and knowledge. Media and Information Literacy
(MIL) training should be offered to the young MC employees for their
professional development.

Data analytics allows MC practitioners to gain comprehensive knowledge
of audience and customers’ behaviour in mobile application and infuse
data-driven decision making in their marketing, creative and programming
process. Building capabilities of data analytics by improving data skills
of MC practitioners enables media companies to make quicker business
moves in the competitive and complicated industry environment.

The changing role of MC employees today requires them to acquire
language skill (such as Putonghua), multimedia knowledge &
applications, political system, social & economic development in the
mainland of China, sales / marketing strategic planning, account &
strategic planning, market research applications, innovative media
research & applications, and production management, of which the
training demand would increase substantially.

Employers should understand the attitude and behaviour differences of
Generation Y employees and adopt suitable measures to bridge the
generation gap.

Employers should understand the key driving force (such as motivators,
mentoring, retention and technology) to retain their existing MC
employees. Communication with employees and recognizing their
accomplishments would help engage and motivate employees, especially
young staff.

Employers should keep employees well-trained in order to maintain the
company’s competitiveness in the dynamic environment of the MC
industry.

To ensure sustainability of company in this knowledge-intensive industry,
it is important to connect freelance employees in the information and
knowledge management system to ensure efficient dissemination and
exchange of knowledge and experience.

Local educational institutions could continue to offer sub-degree or above
courses in the MC Discipline so that more secondary school graduates
could study the MC related programmes when they attend tertiary
education.

Relevant trade associations and professional bodies under their existing
e-learning platforms could develop training programmes / packages (such
as generic competence or transferable skills) by strengthening the whole
person development of young MC employees through the VTC’s
Out-centre Course Scheme.



SECTION I

INTRODUCTION

The Training Board

1.1 The Mass Communications Training Board of the Vocational Training Council
(VTC) is appointed by the HKSAR Government to be responsible for matters pertaining to the
manpower and training needs of the mass communication (MC) industry. Comprising
representatives of the craft, academics and government officials, the Training Board is required,
among other duties, to recommend to the Council the development of training strategy to meet
the increasing demand for trained MC manpower. The membership list and terms of reference
of the Training Board are given in Appendices 1 and 2.

Purpose of the Survey

1.2 To assist the Council to carry out two of its main functions as stipulated in the VTC
Ordinance, namely, to review the industry needs for trained manpower and to review the
availability of trained manpower to meet such needs, the Training Board has been conducting
manpower surveys once every two years since early 1980s. The aim of the survey is to collect
accurate data on the present and future manpower situation and training information in the
principal jobs of the MC industry.

Time of the Survey

1.3 With the assistance of the Census and Statistics Department (C&SD), the Training
Board conducted the manpower survey of the MC industry during the period from 7 January
2016 to 6 February 2016.

1.4 The findings of the survey reflect the manpower situation of the MC industry at the
time of the survey. However, the current uncertainty in global financial markets might have
an effect on the MC manpower demand. The manpower data and forecast in the report should
therefore be read with the phenomenon in mind.

Working Party on Manpower Survey

1.5 Under the Training Board, a Working Party was formed to oversee the conduct of
the manpower survey. The scope of its work can be broadly divided into four parts:
questionnaire design, sampling, analysis and reporting. The Working Party has prepared the
relevant survey documents and subsequently submitted to the Training Board for approval.
On the other hand, the C&SD provided the following professional services: fieldwork, data
input and tabulation. The Working Party’s membership list is given in Appendix 1.

Scope of the Survey

1.6 The survey covered the following four branches in the journalism sector (whose
business operations aim primarily for Hong Kong readers / audience), three branches in the
advertising and public relations (PR) sector, digital / new media sector and media production
sector. The digital / new media sector is separated from journalism as an individual sector and
the media production sector is newly introduced in the survey.



Journalism Sector

(a) Newspapers

(b) Magazines

(c) News & Information / Advertising Sales / PR Department in
Radio and Television Stations

(d) News agencies

Digital / new media Sector

(e)  Digital / new media

Advertising and Public Relations Sector

(f)  Public relations services suppliers
(g) Advertising companies, agencies and other advertising services

(h) Corporate communications / public relations / advertising /
marketing department in companies / institutions

Media Production Sector

(i)  Production companies (New in 2016 survey)
Major Change of the Survey

1.7 To align with the development of the MC industry and obtain a holistic view on
the manpower situation, the following changes were made on the scope of the survey:

(@ The digital / new media sector is separated from journalism as an
individual sector; and
(b)  The media production sector is included in the survey for the first time.

1.8 Content of the survey questionnaires and relevant documents were revised on the
following aspects:

(@  Updated principle jobs;

(b) Classified “Preferred Education Level” as postgraduate, first degree,
sub-degree, senior Secondary and junior Secondary; and

(c)  Updated types of skills/ knowledge need to be enhanced by employees.

Method of the Survey

1.9 In view of limited resources, a stratified random sampling method was adopted to
select some 1 000 companies in the specified frame of about 9 600 companies under the MC
industry in the Central Register of Establishments (CRE) maintained by the C&SD.
Companies were classified by major type of branch engaged. Under each type of branch,
companies were further classified by their employment size. Companies were then randomly
selected with reference to the sampling fractions of their corresponding branch and the
employment size in respect of each branch. In addition to the above, 34 supplementary
samples from the newspapers, magazines, radio / TV stations, 53 supplementary samples from
the advertising companies, agencies and other advertising services, and the corporate
communication / public relations / advertising / marketing department in companies /
institutions and 18 supplementary samples from production companies were provided by the
Working Party on 2016 Manpower Survey of the MC Industry. All samples (45) of digital /
new media sector were provided by the working party as they are not grouped distinctively under
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the MC industry in the CRE. A total of 1 023 companies were required to complete a detailed
questionnaire on manpower and training needs.

1.10 About two weeks before the fieldwork, a questionnaire with explanatory notes and
a list of descriptions of the principal jobs in the MC industry were mailed to each of the sampled
/ selected companies. A copy of the survey documents is in Appendix 3. During the period
of the survey, fieldwork officers of the C&SD visited the selected / sampled companies to
ensure the proper collection of information. The distribution of samples by branch and by
employment size (sampling plan) is shown in Appendix 17.

1.11 Employers were requested to classify their MC employees according to job
descriptions based on the duties the employees performed rather than the job titles held in the
organizations. Fieldwork officers of the survey were specially briefed about the nature of
various jobs before they carried out the fieldwork. Questionnaires collected were checked,
coded and if necessary verified with the respondents. The data collected were grossed up
statistically to reflect the overall manpower situation of the MC industry.

Limitation

1.12 The statistics contained in this report were based on information provided by
companies which were sampled in late 2015.  In consideration of the time gap between sample
selection and the carrying out of the survey, there could be changes in the industry not fully
captured in this survey, especially the newly established companies in the digital / new media
sector, rendering discrepancies between survey findings and actual scenarios at the time of
survey.

Publicity

1.13 A press release about the survey for publication in Chinese and English newspapers
was issued on the first day of the fieldwork. All relevant bodies were also requested to
publicize the survey among their members.

Analysis of the Responses

1.14 Out of the 1 023 companies selected, 117 had no technical manpower, 112 were
non-contact, and 119 had closed, moved, were untraceable or were registered offices without
operations, temporarily not in operation, merged with other company, and others. Only 62
companies refused to respond. Taking into account those 613 companies (including 4 newly
discovered cases) which had completed and returned the questionnaires, the effective response
rate was 90.8%. The analysis of the responses of the survey is summarised as follows:

Companies sampled / selected

1023
|
| |
Contacted No technical
675 manpower, Non-contact,
(66.0%) Closed, Moved, etc.
348
| | (34.0%)
Enumerated Non-responded
613 62
(90.8%) (9.2%)
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Presentation of the Survey Findings

1.15 A summary of the survey findings (including the manpower and training needs of
the MC industry and their statistical analysis) is presented in Section II of the survey report,
while the Training Board’s recommendations are set out in Section III.

Definition of Terms

1.16 “Employees” refer to all personnel who are directly paid by the company and who are
either at work or temporarily absent from work, viz sick leave, maternity leave, annual vacation,
casual leave or on strike.

1.17 “MC employees” refer to all full-time / part-time personnel (including freelancers)
who are engaged in principal jobs related to various job levels (such as managerial, supervisory,
editorial / production / executional, and supporting / technical) of the MC industry.

1.18 “Labour force” is defined as the economically active population, comprises the
employed population and the unemployed population.

1.19 “A company” is defined, for the purpose of this survey, as a business undertaking
including establishments having the same first 7 digits of business registration number (i.e.
under a single ownership or control) with the same nature of business (i.e. in the same branch).
A company forms the basic enumeration unit in the survey.

1.20 “Participation rate” in each discipline is defined as the percentage of graduates who
will enter into employment in their related field of study or training. Such information is
usually obtained from employment surveys of full-time graduates conducted by educational
institutions.

1.21 “Wastage rate” is defined as the percentage of MC employees leaving their current
MC jobs and taking up non-MC positions, and for other reasons, out of the total number of MC
employees.

1.22 “Outsourcing” is defined as a contractual agreement between a company and one
or more external suppliers on the provision of services that the company is currently providing
/ has provided internally.

1.23 “A freelancer” is a person who pursues a profession without a long-term
commitment to any one employer in the journalism sector, digital / new media sector,
advertising and public relations sector and media production sector. Freelancers may be
engaged on a daily, an hourly or a project basis.

1.24 “Existing vacancies” refer to those unfilled, immediately available job openings for
which the company is actively trying to recruit personnel at date of survey.

Acknowledgement
1.25 The Training Board wishes to thank the Census and Statistics Department for
supervising the fieldwork and processing the survey data; the University Grants Committee

(UGC)-funded institutions and other tertiary institutions for providing information on planned
output of graduates from UGC / Government-funded and self-financed MC programmes.
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SECTION II

SUMMARY OF SURVEY FINDINGS

Current Manpower Status
Number of Persons Engaged

2.1 The survey revealed that in January 2016, a total of 43 298 persons (including
freelancers) were employed in the principal jobs of the MC industry in Hong Kong or about
1.1% of the total labour force 3 942 200 (U in the first quarter (Q1) of 2016. Among the 43 298
MC employees, 24.7% (10 676) worked in the journalism sector, 1.2% (534) in digital/ new
media sector, 62.7% (27 130) in the advertising and public relations sector (including
advertising sales / PR / marketing department in media organizations) and 11.5% (4 958) in the
media production sector.

2.2 The survey showed that advertising companies, agencies and other advertising
services had 14 442 MC employees (including freelancers), accounting for 53.2% of the total
MC manpower in the advertising and public relations sector, followed by newspapers (4 847 or
45.4% of the total MC manpower in the journalism sector). The distribution of MC
employees by sector by branch is shown in Figures 1.

Figure 1: Distribution of MC Employees (including Freelancers)
by Sector by Branch (as in January 2016)
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(1) Source: Census and Statistics Department.

(2) Figures in brackets may not add up to the total due to rounding.
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2.3

Table 2.1 shows that advertising companies, agencies and other advertising services

(3 989), which constituted about 60.0% of the total companies (6 645) in the MC industry,
accounted for about 33.4% of the industry’s total MC employment in 2016 (14 442/ 43 298).
However, on a per company basis, they registered the smallest average employment size of 4

MC employees.
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Table2.1  Comparison of the Number of MC Employees @
and Companies Covered in the Survey by Branch
(February 2014 — January 2016)
No. of Average MC Employees
No. of Companies Employees ® No. of MC |as a Percentage of
Branch Covered Covered No. of MC Employees | All Employees
by the Survey by the Survey Employees @  |Per Company| (c)/(b) x 100%
(@) (b) © (OUE) %
2014 | 2016 | 2014 | 2016 | 2014 | 2016 2016 2016
Journalism Sector ©
1. Newspapers 41 41 9271 9074 6 148 5990 146 66.0
2. Magazines 329 321 5837 | 5692 | 4510 | 4365 14 76.7
3. News and information 37 38 12087 | 11607 | 3502 3512 92 30.3
departments in Radio / TV
stations
4. News Agencies 20 19 370 330 311 272 14 82.4
Sub-total 427 419 27565 | 26703 | 14471 | 14139 34 52.9
Digital / New Media Sector ® ®
5. Digital / New Media 36 41 2214 | 7887 1284 1312 32 16.6
Sub-total 36 41 2214 7887 1284 1312 32 16.6
Advertising and Public Relations Sector
6. Public Relations Services 378 451 2738 | 3007 | 2264 | 2464 5 81.9
Suppliers
7. Advertising Companies, 3691 30989 | 16454 | 16746 | 14214 | 14442 4 86.2
Agencies
& other Advertising Services
8. Corporate Communications / 471 493 | 681231 | 737047 | 5306 5983 12 0.8
PR / Advertising /
Marketing Department in
Companies / Institutions
Sub-total 4540 | 4933 |700423 | 756800 | 21784 | 22889 5 3.0
Media Production Sector ®
9. Production companies i 1252 i 6100 i 4958 i 813
Sub-total 0 1252 0 6 100 0 4958 4 81.3
Total 5003 6645 | 730202 | 797 490 | 37539 | 43298 7 5.4
(32.8%) (9.2%) (15.3%)
Notes: (1) Number of employees include MC employees and non-technical staff.
(2)  Number of employees include freelancers.
(3) Include Advertising Sales / PR / Marketing Department in Media Organizations.
(4) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(5) Media Production Sector is newly introduced in 2016 survey.
(6) Figures may not add up to their totals due to rounding.




2.4

The number of MC employees and freelancers by sector by branch by job level is

summed up in Table 2.2. More detailed analyses of the findings by branch by job title are
presented in Appendix 4.

Table 2.2 Number of MC Employees and Freelancers

by Sector by Branch by Job Level

Editorial /
Job Level Production/ | Supporting/
Managerial Supervisory Executional Technical Total
Branch (%)* (%)* (%)* (%0)* (%)* Overall
EM [ FL | EM [ FL EM | FL [ EM | FL EM | FL (%)*
Journalism Sector
Newspapers 168 - 455 - 3235 36 949 4 4807 40 4 847
(3.5) ) (9.5) ) (67.3) | (90.0) | (19.7) | (10.0) | (100.0) | (100.0) | (45.4)
Magazines 232 - 455 18 1716 | 161 516 27 2919 206 3125
(7.9 (-) | (15.6) | (8.7) | (58.8) | (78.2) | (17.7) | (13.1) | (100.0) | (100.0) | (29.3)
News & Information / 77 - 201 - 1289 40 888 1 2 455 41 2 496
Advertising Sales / PR (3.1) “) (8.2) “) (52.5) | (97.6) | (36.2) | (2.4) |(100.0) | (100.0) | (23.4)
Department in Radio and
TV Stations
News Agencies 15 - 25 2 150 10 6 - 196 12 208
7.7) (-) | (12.8) | (16.7) | (76.5) | (83.3) | (3.1) (-) |(100.0) | (100.0) | (1.9)
Sub-total 492 - 1136 20 6390 | 247 | 2359 32 | 10377 | 299 | 10676
(4.7) (-) | (210.9) | (6.7) | (61.6) | (82.6) | (22.7) | (10.7) | (100.0) | (100.0) | (100.0)
Digital / New Media Sector @
Digital / New Media 20 - 89 16 363 16 30 - 502 32 534
(4.0 () | @7.7) | (50.0) | (72.3) | (50.0) | (6.0) (-) 1(100.0) | (100.0) | (1200)
Sub-total 20 - 89 16 363 16 30 - 502 32 534
(4.0 () | (@7.7) | (50.0) | (72.3) | (50.0) | (6.0) (-) |(100.0) | (100.0) | (100.0)
Advertising and Public Relations Sector
Public Relations Services | 420 - 689 1 1241 11 - 102 | 2350 114 2 464
Suppliers 79 | () | (29.3) | (0.9) | (52.8) | (9.6) ) (89.5) | (100.0) | (100.0) | (9.1)
Advertising Sales/ PR 945 - 1269 - 1996 20 11 - 4221 20 4241
/Marketing Department | (22.4) | () | (30.1) ) (47.5) {(100.0)| (0.3) () |(100.0) | (100.0) | (15.6)
in Media Organizations
Advertising Companies, 1239 - 3193 2 6507 | 376 | 2942 | 183 |13881 | 561 | 14442
Agencies & other 8.9) | ) | (23.0) | (0.4) | (46.9) | (67.0) | (21.2) | (32.6) | (100.0) | (100.0) | (53.3)
Advertising Services
Corporate 1335 - 1512 4 3053 2 77 - 5977 6 5983
Communications / (22.3) | (-) | (25.3) | (66.7) | (51.1) | (33.3)| (1.3) (-) ](100.0) | (100.0) | (22.1)
PR / Advertising /
Marketing Department in
Companies / Institutions
Sub-total 3939 - 6 663 7 12797 | 409 | 3030 | 285 [26429| 701 | 27130
(149) | () | (25.2) | (1.0) | (48.4) | (58.3) | (11.5) | (40.7) | (100.0) | (100.0) | (100.0)
Media Production Sector @
Production Companies 682 - 293 - 1006 | 298 | 1209 | 1470 | 3190 | 1768 | 4958
21.49) | () 9.2) ) (31.5) | (16.9) | (37.9) | (83.1) | (100.0) | (100.0) | (100.0)
Sub-total 682 - 293 - 1006 | 298 | 1209 | 1470 | 3190 | 1768 | 4958
214) | () 9.2) ) (31.5) | (16.9) | (37.9) | (83.1) | (100.0) | (100.0) | (100.0)
Total 5133 - 8181 43 | 20556 | 970 | 6628 | 1787 | 40498 | 2800 | 43298
(12.7) | () | (20.2) | (1.5) | (50.8) | (34.6) | (16.4) | (63.8) |(100.0) | (100.0)
EM  Number of employees as at 7.1.2016 (excluding freelancers).
FL Number of freelancers as at 7.1.2016.
* As a percentage of total number of MC employees / freelancers by branch.
# As a percentage of total number of MC employees (including freelancers) by sector.
Note: (1) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.

(2) Media Production Sector is newly introduced in 2016 survey.
(3) Figures may not add up to their totals due to rounding.
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2.5 The survey showed that the editorial / production / executional level had
contributed the largest number of MC employees (including freelancers) in the journalism
sector (6 637 or 62.2% of the total MC manpower in that sector), the digital/ new media sector
(379 or 70.1% of the total MC manpower in that sector) and the advertising and public relations
sector (13 206 or 48.7% of the total MC manpower in that sector). For media production
sector, supporting/ technical level had contributed the largest number of MC employees (2 679
or 54.0% of the total MC manpower in that sector).

Advertising Sales / PR / Marketing Employees
(including Freelancers) in Media Organizations

2.6 Employers reported that in January 2016, a total of 4 241 advertising sales / PR /
marketing employees (or 27.5% of the existing 15 451 MC employees), including freelancers,
were engaged in media organizations. As compared with the 2014 survey findings, the
percentage rate of advertising sales / PR / marketing employees in media organizations has
slightly increased from 26.7% to 27.5% of the respective total numbers of MC employees in
media organizations in 2014 and 2016. A comparison of the number of advertising sales / PR
/ marketing employees (including freelancers) in media organizations by branch by job level
over the two-year period is shown in Table 2.3.
Table 2.3  Comparison of the Number of Advertising Sales /
PR / Marketing Employees (including Freelancers)
in Media Organizations by Branch by Job Level
(February 2014 — January 2016)

Advertising Sales / PR / Marketing Employees (including Freelancers) in Media Organizations

Job Level ] ) _ Support_ing /
Managerial Supervisory | Executional Technical Total
Branch (%)* (%)* (%)* (%)* (%)*
2014 | 2016 | 2014 | 2016 | 2014 | 2016 | 2014 | 2016 | 2014 | 2016
Newspapers 231 262 267 316 539 561 - 4 1037 | 1143
(6 148)~  (5990)* (38) | (44) | 43) | (53) | (8.8) | (9.9 ) (0.1) | (16.9) | (19.1)
Magazines 434 422 395 364 441 454 24 - 1294 | 1240
(4510~ (4 365)" (9.6) | (9.7) | (8.8) | (8.3) | (9.8) | (10.4) | (0.5) () |(28.7)](28.4)
News & Information /
gg;;::ﬁ;”n% saes/PR | 153 | 154 | 348 | 338 | 530 | 517 | - | 7 |1031|1016
TV Stations 44) | 44) | 99 | 96) | (5. | (14| () (0.2) | (29.4) | (28.9)
(3502)~ (3512)*
News Agencies 16 17 35 34 19 13 - - 70 64
(311 (272)* (5.1) | (6.3) | (11.3) | (12.5) | (6.1) | (4.8) O] () |(25)](23.5)
Digital / New Media 85 90 199 | 217 | 485 | 471 - - 769 | 778
(1284~ (1312 (6.6) | (6.9) | (15.5) | (16.5) | (37.8) | (35.9) | () () 1(59.9) | (59.3)
Total 919 945 | 1244 | 1269 | 2014 | 2016 | 24 11 | 4201 | 4241
(15 755)~ (15 451)* (5.8) | (6.1) | (7.9) | (8.2) | (12.8) | (13.0) | (0.2) | (0.1) | (26.7) | (27.4)
A Total number of MC employees (includes advertising sales / PR / marketing employees) in the respective branch of
the media organizations in the 2014 survey.
+ Total number of MC employees (includes advertising sales / PR / marketing employees) in the respective branch of
the media organizations in the 2016 survey.
* As a percentage of total number of MC employees (including freelancers) by branch in the respective survey.

Note

Figures may not add up to their totals due to rounding.
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Freelancers Employed

2.7 At the time of the survey, 92 companies in the journalism and digital / new media
sector ) (or 20.2% of the existing 460 companies covered by the survey in that sector) (2014
survey: 84 companies), 296 companies in the advertising and public relations sector (or 6.0%
of the existing 4 933 companies covered by the survey in that sector) (2014 survey: 84
companies) and 224 companies in the media production sector (or 17.9% of the existing 1 252
companies covered by the survey in that sector) had employed freelancers to perform various
MC job duties (Table 2.4). In terms of company size, companies employing fewer than 10
employees in the magazines and the advertising companies, agencies and other advertising
services accounted for the major of job creation for the freelancers.

Table 2.4  Number of Companies Having Employed Freelancers to Perform Various
MC Job Duties by Sector by Branch by Employment Size of Company

Branch e oz oy | 19 | 10-19 | 2049 | 50-09 | 200 & | 300490 | 500 | overail
Journalism Sector )
Newspapers 1 2 1 1 2 - - 7
Magazines 44 25 3 3 - - - 75
News and Information Department 1 1 1 1 1 - - 5
in Radio / TV Stations
News Agencies - - 1 1 - - - 2
Sub-total (419) * 46 28 6 6 g - - 89
Digital / new media Sector M@
Digital / New Media 1 - 1 - 1 - - 3
Sub-total (41) * 1 - 1 - 1 - - 3
Advertising and Public Relations Sector
Public Relations 2 3 1 - 1 - - 7
Services Suppliers
Advertising Companies, 255 26 - 2 1 - - 284
Agencies and other
Advertising Services
Corporate Communications / - - - - - - 5 5
PR / Advertising / Marketing
Department in Companies /
Institutions
Sub-total (4 933) * 257 29 1 2 2 - 5 296
Media Production Sector @
Production companies 113 67 44 - - - - 224
Sub-total (1 252) * 113 67 44 - - - - 224
Total (6 645) * 612

@  For corporate communications / PR / advertising / marketing department in companies / institutions, the employment
size of company is 100-299 instead.

+ Number of companies covered by the survey in the respective sector.

Notes: (1) Journalism sector and digital / new media include advertising sales / public relations / marketing department
in media organizations.

(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(3) Media Production Sector is newly introduced in 2016 survey.
(4) Figures may not add up to their totals due to rounding.
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2.8 As regards the total number of freelancers (2 800) employed to perform various
MC job duties by sector by branch by employment size of company as shown in Table 2.5, the
production companies recorded the highest number of freelancers (1 768), followed by the
advertising companies, agencies and other advertising services (561) and the magazines (206).
Most of these freelancers in the MC industry are employed as graphic artist, photographer,
editorial / leader writer, senior reporter / reporter, production assistant, and account coordinator.
(2014 survey: 168 companies in the MC industry employed 558 freelancers.) The Training
Board observes that there is a growing trend of hiring freelancers in the employment market,
especially for production companies.

Table 2.5  Number of Freelancers Employed to Perform Various MC Job
Duties by Sector by Branch by Employment Size of Company

Employment Size 100 & 500 | Overall
of Company 1-9 | 10-19 | 20-49 | 50-99 | Over@ |300-499 | & Over | (95)*
Branch ()* | (%)* | (%)* | (%)* | (%)* | (%)* | (%)*
Journalism Sector
+ 4 11 11 6 8 - - 40
Newspapers (4 847) ©) |@n | e8| @4 | 02 | O | O | (08
; + 82 90 12 22 - - - 206

Magazines (3 125) (116) | 219 | 13) | @6 | O | O | (O | (66)

News and Information Department in 1 10 8 16 6 - - 41

Radio /TV Stations (2 496) * (5.6) | (23.3) | (17.8)]| (104 | (0.3) () () (1.6)

; + - - 10 2 - - - 12

News Agencies (208) g% 1(i)1 (%17) ( ig) (M)f A A (53989)

Sub-total (10 676) * Ly | ¢18) | 36) | @9 | 02 | ) Q| (28
Digital / New media Sector @
. : N 5 - 16 - 11 - - 32

Digital / New Media (554) 22n| o laos| @ (3.4) ) ) (6.0)

Sub-total (554) * > - 16 - 11 - - 32
(227) | () [(105)] () (3.4) () () (6.0)
Advertising and Public Relations Sector

Public Relations 6 6 2 - 100 - - 114
Services Suppliers (2 464) * ((1.5) (1é4) (0.3) () (4%.3) () () (z;.g)

Advertising Sales / PR / ) ; : )

Marketing Department in 38 | 08 | () ) 0.3) ) ©) (0.5)

Media Organizations (4 221) *

Advertising Companies, 526 26 - 6 3 - - 561
Agencies and other (6.1) | (1.3) ) (0.6) (0.3) O] ) (3.9
Advertising Services (14 442) *

Corporate Communications /PR / - - - - - - 6 6
Advertising / Marketing ) ) ) ) ) ) (0.1) | (0.)
Department in Companies /

Institutions (5 983) *
+ 542 34 2 6 111 - 6 701
Sub-total (27 110) G.6) | 12) |01 ] 04 | 26 | 0 | (01 | (2.6)
Media Production Sector @
. . . 249 582 937 - - - . 1768

Production companies (4 958) (11.8) | (54.2) | (57.1)| (9 ¢) ¢) ) (35.7)

+ 249 582 937 - - - - 1768
Sub-total (4 958) (11.8) | (54.2) |(57.0)| () 0) 0) () | (357)
Total (43 208) * - ol

@ For corporate communications / PR / advertising / marketing department in companies / institutions, the employment

size of company is 100-299 instead.

+ Number of MC employees (including freelancers) covered by the survey in the respective branch.

* As a percentage of total number of MC employees by sector by branch by employment size of company.

Notes: (1) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(2) Media Production Sector is newly introduced in 2016 survey.
(3) Figures may not add up to their totals due to rounding.
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Staff Turnover
MC Employees Leaving in the Past 12 Months

2.9 MC employees leaving of the company are initiated by changed employment /
transferred out, retirement, dismissal / retrenchment and voluntary wastage. As shown in
Table 2.6a and 2.6b, employers reported that 3 629 MC employees (or 8.3% of the existing 43
934 MC posts) in the journalism sector @ | digital / new media sector, advertising & public
relations sector and media production sector had left the companies in the past 12 months.
(2014 survey: 2 946 MC employees or 7.7% of the 38 167 MC posts had left the companies.)
Figures 2 and 3 show the numbers of MC employees left in the past 12 months by branch in the
respective sectors. Number of MC employees leaving in the past 12 months by branch by job
level is shown in Appendix 5.

Table 2.6a MC Employees Leaving in the Past 12 Months by Sector
by Job Level by Employment Size of Company

Employment
Size of
Company | 1-4 50 | 1019 | 20-49 | 50-99 éggr% 300-499 | 520% | Overall
GO | e | O | | O | Tgee | OO | e | O
Job Level
Journalism Sector ®
] 11 1 15 12 8 51 - - 98
Managerial (10.7) (1.2) (14.4) (6.6) (6.5) (6.7) ¢) ) (7.3)
. 2 14 5 17 7 86 - - 131
Supervisory (3.2) (12.5) (4.3) (5) 2.7) (6.4) ¢) ¢) (5.9)
o ] 40 51 99 62 53 457 - - 762
Editorial / Production | (21.2) | (135) | (19.9) (8) (8) (7.9) ¢) ) (9.2)
. . 6 18 12 19 13 114 - - 182
Supporting / Technical | (27.3) | (19.6) | (17.6) (7.3) (8.5) (6.2) ) ) (7.4)
59 84 131 110 81 708 - - 1173
Sub-total (14 360) * | (15.6) | (12.6) | (16.7) (7.0) (6.8) (7.2) ) ) (8.2)
Digital / New Media Sector (O
_ - - - 1 - - - - 1
Managerial ©) ¢) ¢ (2.9) ¢ ¢ ¢ ¢ (0.9)
_ - - 1 1 - 16 - - 18
Supervisory ) Q] (33.3) 1.2) Q] (7.2) Q) ¢) (5.6)
i ) - 1 2 25 2 44 - - 74
Editorial / Production ) (3.7) (50) (10.3) (2.7) (8.1) ) O] (8.2)
_ _ 1 - - - - 1 - - 2
Supporting / Technical ) ) ) ¢ ¢ (4.5) ¢ ¢ (6.7)
. 1 1 2 27 2 61 - - 95
Sub-total (1 363) 9.1) (2.6) (37.5) (7.4) (2.2) (7.2) ) ) (7.0)
@ For advertising and public relations sector, the employment size of company is 100-299 instead.
* As a percentage of total number of MC posts by sector by job level by employment size of company.
+ Total number of MC posts.
Notes: (1) Journalism sector and Digital / New Media sector include advertising sales/public relations/marketing

department in media organizations.
(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(3) Media Production Sector is newly introduced in 2016 survey.
(4) Number of MC Employees include freelancers.
(5) Figures may not add up to their totals due to rounding.
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Employment
Size of
Company 1-4 5-9 10-19 | 20-49 | 50-99 éggr% 300-499 5835‘ Overall
(%)* (%)* (%)* (%)* (%)* (%)* (%)* (%)* (%)*
Job Level
Advertising and Public Relations Sector
_ - - 5 16 23 16 55 117 232
Managerial ) ) 2) (4.3) (11.7) (9) (17.4) (11.2) (7.6)
_ 2 42 14 36 31 42 75 130 372
Supervisory (0.2) (6.6) (2.1) (5.6) (11.1) | (16.7) | (186) | (11.4) (6.8)
_ 101 190 198 212 102 25 68 340 1236
Executional (2.5) (24.6) (16) (24.2) | (14.8) (3.4) (7.9) (15.4) (10.9)
_ _ 17 53 129 33 4 1 - 5 242
Supporting / Technical | (1.3) (8.6) (28.5) (7.3) (3.3) (0.3) Q) (9.8) (7.2)
120 285 346 297 160 84 198 592 2082
Sub-total (23235) * | (1.7) (11.8) | (132) | @12.7) | (124) (5.7) (12.3) | (13.3) )
Media Production Sector ©®
_ - 2 - 1 - - - - 3
Managerial ) (2.9) ¢) (1.2) ) ¢) ¢) ) (0.4)
. 33 - 7 1 - - - - 41
Supervisory (23.6) ) (29.2) (1.2) ) ¢) ) ) (13.7)
_ - 2 41 8 - 2 - - 53
Executional ) (2.3) (25.3) (2.8) ) (6.3) ) ) (4.0)
_ _ 28 93 48 9 - 4 - - 182
Supporting / Technical | (10.9) | (20.5) (6.8) (0.8) ) (13.3) ¢) ) (6.8)
61 97 96 19 - 6 - - 279
Sub-total (4 976) * (4.2) (14.9) (8.8) (1.2) ) (9.2) ) ) (5.6)
. 241 467 576 453 243 859 198 592 3629
e (EEE) en | ae | a8 | @1 | @2 | @1 | @23 | 133 | ©3
% of Total No. of MC
Employees Leaving in 6.6 12.9 15.9 12.5 6.7 23.7 55 16.3 100
the Past 12 Months

@ For advertising and public relations sector, the employment size of company is 100-299 instead.

* As a percentage of total number of MC posts by sector by job level by employment size of company.

+ Total number of MC posts.

Notes: (1) Journalism sector and Digital / New Media sector include advertising sales/public relations/marketing
department in media organizations.

(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(3) Media Production Sector is newly introduced in 2016 survey.
(4) Number of MC Employees include freelancers.
(5) Figures may not add up to their totals due to rounding.
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Table 2.6b

MC Employees Leaving in the Past 12 Months by Sector

by Branch by Employment Size of Company

Employment Size
of Company | 1-4 5-9 1019 | 2049 | 5099 | 09& | 300499 500 & Over| Overall
(%)* (%)* (%)* (%)* (%)* (%)* (%)* (%)* (%)*
Branch 0
Journalism Sector @
. 1 10 - 6 34 544 - - 595
Newspapers (6 068) (.0) | (25.0) ) (5.0) (10.0) (9.8) ) ) (9.8)
_ K 19 72 90 44 41 6 - - 272

Magazines (4 458) G7) | (121 (13.7) (3.6) (6.5) (0.6) () ©) (6.1)

News and Information 37 2 36 56 4 158 - - 293
Department in Radio /| (336.4) | (15.4) (61.0) (67.5) (2.3) (4.9) Q) Q] (8.3)
TV Stations

(3 550)+

. . 2 - 5 4 2 - - - 13

News Agencies (284)" | (16.7) ) (10.4) 2.7) (3.6) ) ) ) (4.6)

. 59 84 131 110 81 708 - - 1173
Sub-total (14 360) (15.6) | (12.6) (16.7) (7.1) (6.8) (7.2) ) - (8.2)
Digital / New Media Sector M@
Digital / New Media 1 1 3 27 2 61 - - 95
(1363)* (9.1) (2.6) (37.5) (7.4) (2.2) (7.2) ¢) ¢) (7.0)
K 1 1 3 27 2 61 - - 95
Sub-total (1 363) 9.1) (2.6) (37.5) (7.4) 2.2) (7.2) ) - (7.0)
dvertising and Public Relations Sector

Public Relations _ 50 46 50 131 59 10 - - 346

@ %%%\/)Iges Suppliers (10.7) | (12.0) (11.5) (21.0) (17.2) (4.0) ) Q] (13.8)

Advertising Companies, 70 239 296 166 101 71 - - 943
Agencies & other (L) | (118 | (136) ©.7) (10.7) (6.0) ) ) (6.4)
Advertising Services

(14 624)*

Corporate - - - - - 3 198 592 793
Communications / PR| () ©) ) ) ) 81 | (123) | (133) | (130)
/ Advertising /

Marketing Department
in Companies /
Institutions (6 108) *
. 120 285 346 297 160 84 198 592 2082
Sub-total (23 235) a7 | @18) (13.2) 12.7) (12.4) (5.7) (12.3) | (13.3) )
Media Production Sector ©
Production Companies | % | 3oy | @y | an | O | ey | O | O | @6
(4 976)* @42 | (149 (8.8) 1.2) (9.1) (5.6)
. 61 97 96 19 - 6 - - 279
Sub-total (4 976) @2) | (14.9) (8.8) (1.2) ) 9.1) ©) () (5.6)
. 241 467 576 453 243 859 198 592 3629
Total (43 934) Q7N | @24 (12.8) 7.7 9.2) (7.1) (12.3) | (13.3) (8.3)
% of Total No. of MC
Employees Leaving in 6.6 12.9 15.9 125 6.7 23.7 5.5 16.3 100
the Past 12 Months

@ For advertising and public relations sector, the employment size of company is 100-299 instead.

* As a percentage of total number of MC posts by sector by branch by employment size of company.

+ Total number of MC posts.
Notes: (1) Journalism sector and Digital / New Media sector include advertising sales / public relations / marketing
department in media organizations.

(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.

(3) Media Production Sector is newly introduced in 2016 survey.
(4) Number of MC Employees include freelancers.
(5) Figures may not add up to their totals due to rounding.
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Figure 2~ Number of MC Employees Leaving in the Past 12 Months
in the Journalism Sector ) and Digital/ New Media Sector () @

by Branch
Number of
MC Emgloyees 595 (98%) TOtal NO Left 1 268

600
400 0

272 (6.1%) 293 (8.3%)
200 95 (7.0%)

13 (4.6%)
0 Q)
Newspapers Magazines News and Information News Agencies Digital / New Media
Department in Radio
& TV Stations
Branch
* As a percentage of total number of MC posts by sector by branch.

Notes: (1) Journalism and Digital/ New media sector includes advertising sales / public relations / marketing
department in media organizations.
(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(3) Number of MC employees (including freelancers).

Figure3  Number of MC Employees Leaving in the Past 12 Months
in the Advertising and Public Relations Sector and
Media Production Sector ® by Branch

Total No. Left 2361

Number of
MC Employees
1500 .
943 (6.4%) 793 (13.0%)
1000
346 (13.8%)
279 (5.6%)
500
0 : 3
Public Relations Services Advertising Companies, Corporate Communications / Media Production
Suppliers Agencies & other PR / Advertising / Marketing
Advertising Services Department in Companies /
Institutions
Branch

As a percentage of total number of MC posts by sector by branch.
Notes: (4) Media Production Sector is newly introduced in 2016 survey.
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Staff Turnover Rate

2.10 The Training Board observes that the turnover rate as a percentage of number of
MC posts in the industry has increased from 7.7% (2 946) in February 2014 to 8.3% (3 629) in
January 2016. The Training Board considers that the turnover rates of the MC industry over
the two-year period remained stable due to buoyant economy in Hong Kong. A comparison of
the turnover rates of the MC industry by sector over the two-year period is shown in Figure 4.

Figure4  Comparison of the Turnover Rates by Sector
(February 2014 — January 2016)

Sectors

Journalism ®

" - ] 8.2% (1173)*
(14 360) (14 716) S e e e :E 8.5% (1 255)**

Digital / New Media ®®
(1363) (1311)*

Advertising and
Public Relations

(23 235)" (22 140) ** 4 7.0% (1 557)**

Media Production @ 5.6% (279)*
(4 976)" (N.A)*

Overall

+ ++ 8.3% (3 629)*
(43 934)* (38 167) 75 (2 946y~
0 5 10 15 20 25
Turnover Rate
Turnover Rate in January 2016 B Turnover Rate in February 2014
* Number of MC employees leaving the companies in January 2016.

faled Number of MC employees leaving the companies in February 2014.
+ Total number of MC posts in January 2016 by sector.
++  Total number of MC posts in February 2014 by sector, media production sector is not included in 2014 survey.
Notes: (1) Journalism sector includes advertising sales / public relations / marketing department in media organizations.
(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(3) Media Production Sector is newly introduced in 2016 survey.
(4) Figures may not add up to their totals due to rounding.

2.11 The Training Board observes that the Public Relations Services Suppliers recorded
the highest turnover rate (13.8%), followed by the Corporate Communications / PR /
Advertising / Marketing Department in Companies / Institutions (13.0%) (Figures 2and 3). In
terms of job level, the highest turnover rate was among the editorial / production staff (9.2%
and 8.2%) in the journalism sector and digital/ new media sector, the executional staff (10.9%)
in the advertising and public relations sector and the supervisory staff (13.7%) in the media
production sector (Table 2.6a). It is also observed that editors and reporters in the media
organizations, and account executives, designers and graphic artists in the advertising
companies / agencies recorded a high turnover rate during the past 12 months.

2.12 The Training Board considers that the MC employees continue to be cautious in
changing jobs especially for the journalism and digital / media sector as global economic
uncertainty will affect Asia Pacific as a growth market. In general, they only moved for a
perceived more stable environment, job satisfaction and a higher salary.
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Sources of Recruitment of MC Employees in the Past 12 Months

2.13 The survey reveals that 3 013 employees (or 6.9% of the existing 43 934 MC posts)
were recruited in 2015/16, including 2 602 (5.9%) experienced employees recruited in the MC
industry and 411 (0.9%) non-experienced employees (2014 survey: 3 130 MC employees or
8.2% of the 38 167 MC posts). In terms of job level (Figure 5), managerial level recruited 248
MC employees, supervisory level 433, editorial / production / executional level 1 728, and
support / technical level 604. A summary of the sources of recruitment of MC employees in
the past 12 months by sector by branch is given in Table 2.7a and 2.7b.

Table 2.7a  Sources of Recruitment of MC Employees
in the Past 12 Months by Sector by Branch

Sources of Recruitment
Experienced Non-experienced
Branch Employees Recruited | Employees Recruited Total
in this Industry in this Industry Recruitment
(%)* (%)* (%)*
Journalism Sector @@
1. Newspapers 472 (7.8) 13 (0.2) 485 (8.0)
(6 068)*
2. Magazines 182 4.2) 15 0.3 197 4.9)
(4 458)*
3. News and Information Department in 172 (4.8) 104 (2.9) 276 (7.8)
Radio / TV Stations
(3550)*
4. News Agencies 14 (4.9) 2 0.7) 16 (5.6)
(284)*
Sub-total (14 360)* 840 (5.8) 134 0.9) 974 (6.8)
Digital / New Media Sector ©® @
5. Digital / New Media 97 (7.1) 2 (0.2) 99 (7.3)
(1363) "
Sub-total (1 363)* 97 (7.0) 2 0.2) 99 (7.3)
Advertising and Public Relations Sector
6. Public Relations Services Suppliers 233 (9.3) 28 (1.1) 261 (10.4)
(2503) *
7. Advertising Companies, Agencies 626 (4.3) 126 (0.9) 752 (5.1)
and other Advertising Services
(14 624) *
8. Corporate Communications / PR / 643 (10.5) 52 (0.9) 695 (11.4)
Advertising / Marketing Department
in Companies / Institutions
(6108) *
Sub-total (23 235)* 1502 (6.5) 206 0.9) 1708 (7.4)
Media Production Sector @
9. Production companies 163 (3.3) 69 1.4) 232 (4.7)
(4976)*
Sub-total (4 976) * 163 (3.3) 69 (1.9) 232 4.7)

* As a percentage of total number of MC posts by sector by branch.
+ Total number of MC posts by sector by branch.
Notes: (1) Journalism sector and Digital / New Media sector include advertising sales / public relations / marketing
department in media organizations.
(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(3) Media Production Sector is newly introduced in 2016 survey.
(4) Figures may not add up to their totals due to rounding.

23



Table 2.7b  Sources of Recruitment of MC Employees

in the Past 12 Months by Sector by Job Level

Sources of Recruitment
Experienced Non-experienced
Job Level Employees Employees
Recruited Recruited Total
in this Industry in this Industry Recruitment
(%)* (%)* (%)*
Journalism Sector ®
1. Managerial (1 351)* 35 (2.6) 5 (0.4) 40 3)
2. Supervisory (2 237)* 73 (3.3) 1 (0.0 74 (3.3)
3. Editorial / Production (8 324)* 573 (6.9) 94 (1.1) 667 (8)
4. Supporting / Technical (2 448)* 159 (6.5) 34 (1.4) 193 (7.9)
Sub-total (14 360)* 840 (5.8) 134 (0.9) 974 (6.8)
Digital / New Media Sector () @
5. Managerial (110)* 4 (3.6) 0 0) 4 (3.6)
6. Supervisory (322)* 18 (5.6) 0 0) 18 (5.6)
7. Editorial / Production (901)* 73 (8.1) 1 (0.1) 74 (8.2)
8. Supporting / Technical (30)* 2 6.7) 1 (3.3) 3 (10)
Sub-total (1 363)* 97 (7.2) 2 (0.2) 99 (7.3)
Advertising and Public Relations Sector
9. Managerial (3 036)* 160 (5.3) 43 (1.4) 203 (6.7)
10. Supervisory (5 473)* 339 (6.2) 0 0) 339 (6.2)
11. Executional (11 351)* 797 (7) 144 (1.3) 941 (8.3)
12. Supporting / Technical (3 375) * 206 (6.1) 19 (0.6) 225 (6.7)
Sub-total (23 235)* 1502 (6.5) 206 (0.9) 1708 (7.4)
Media Production Sector
13. Managerial (682)* 1 (0.1) 0 0) 1 (0.1)
14. Supervisory (300)* 1 (0.3) 1 (0.3) 2 0.7)
15. Editorial / Production (1 315)* 38 (2.9) 8 (0.6) 46 (3.5)
16. Supporting / Technical (2 679)* 123 (4.6) 60 (2.2) 183 (6.8)
Sub-total (4 976)* 163 (3.3) 69 (1.4) 232 (4.7)
Total (43 934)* 2 602 (5.9 411 (0.9) 3013 (6.9)
* As a percentage of total number of MC posts by sector by branch.
+ Total number of MC posts by sector by branch.
Notes: (1) Journalism sector and Digital / New Media sector include advertising sales / public relations / marketing

department in media organizations.

2
®3)
(4)
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2.14

The Training Board observes that, in the present survey, the recruitment of

experienced employees and non-experienced ones is in a ratio of 6 to 1 in the journalism sector
(2014 survey: aratio of 3to 1), 7 to 1 in the advertising and public relations sector (2014 survey:

aratio of 6 to 1) and a ratio of 2 to 1 in the media production sector.

It appears that employers

in the journalism sector tend to recruit an appropriate ratio of experienced employees to
non-experienced ones (including fresh graduates from MC-related disciplines) to fill vacancies
over the two-year period. The ratio of experienced staff is even higher (at 48 to 1) in the
digital/ new media sector. A comparison of the sources of recruitment of MC employees by

sector by job level is shown in Figure 5.

Figure 5 Comparison of the Sources of Recruitment
of MC Employees by Sector by Job Level
Job Levels o Experienced Employees Recruited: 2 602
_ 4 160 1
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Production Sector is newly introduced in 2016 survey.
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Internal Promotion in the Past 12 Months

2.15

The survey reveals that 566 MC employees or 1.3% of the existing 43 934 MC

posts (2014 survey: 429 MC employees or 1.1% of the 38 167 MC posts) were promoted from
within the companies in respect of new or existing posts during the past 12 months.
A summary of the internal promotion pattern by sector by branch is given in Table 2.8.

Table 2.8  Internal Promotion of MC Employees *
in the Past 12 Months by Sector by Branch
Number of Internal Promotion
Internal From
Promotion From Supporting / From
From Editorial / Technical to Other Total
Branch Supervisory | Production / Editorial / Posts to No. of
to Executional to | Production/ | Supporting/|  Promotion
Managerial | Supervisory Executional Technical (%)*
Journalism Sector ®
Newspapers - 3 5 - 8 (0.1)
(6 068)*
Magazines 2 1 4 - 7 (0.2)
(4 458)*
News and Information Department in Radio / 2 12 2 - 16 (0.5)
TV Stations
(3550)*
News Agencies - 2 - - 2 (0.7)
(284)*
Sub-total (14 360)* 4 18 11 - 33 (0.2)
Digital / New Media Sector ®®
Digital / New Media - 16 2 - 18 (1.3)
(1363)"
Sub-total (1 363)* - 16 2 = 18 (1.3)
Advertising and Public Relations Sector
Public Relations Services Suppliers 6 19 13 - 38 (1.5)
(2 503)*
Advertising Companies, Agencies - 100 10 1 111 (0.8)
and other Advertising Services
(14 624)*
Corporate Communications / PR / 128 150 87 - 365 (6.0)
Advertising / Marketing Department
in Companies / Institutions
(6 108)*
Sub-total (23 235)* 134 269 110 1 514 (2.2)
Media Production Sector ©
Production companies - - 1 - 1 (>0.1)
(4976)*
Sub-total (4 976)* - - 1 - 1 (>0.1)
Total (43 934)* 138 303 124 1 566 (1.3)

# No. of MC employees include freelancers.
* As a percentage of total number of MC posts by branch.
+ Total number of MC posts by branch.

Notes:

)

department in media organizations.

2
©)
4)
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2.16 The survey also reveals that 138 positions (2.7% of number of MC posts at the job
level) in managerial, 303 (3.6%) in supervisory, 124 (0.6%) in editorial / production /
executional, and 1(0.01%) in supporting / technical are filled by internal promotion in respect
of new or existing posts. The Training Board observes that employers in the MC industry
were willing to give reasonable promotion opportunities to their MC employees for retaining
their existing talents. The Training Board encourages the practice of internal promotion and
suggests that employers should provide more training to their MC employees to prepare them
for career progression and lifelong learning.

Existing Vacancies
Number of Job Vacancies

2.17 At the time of the survey, employers reported 150 job vacancies (or 1.4% of the
existing 10 826 MC posts) in the journalism sector, 19 job vacancies (or 3.4% of the existing
553 MC posts) in the Digital / new media sector, 449 job vacancies (or 1.6% of the existing
27 579 MC posts) in the Advertising and Public Relations sector and 18 job vacancies (or 0.4%
of the existing 4 976 MC posts) in the Media Production sector. In the journalism sector and
Digital new media sector, the Magazines recorded the highest number of 58 job vacancies,
followed by the newspapers with 52 job vacancies. In the advertising and public relations
sector, the advertising companies, agencies and other advertising services recorded the highest
number of 182 job vacancies, followed by the corporate communications / PR / advertising /
marketing department in companies / institutions with 125 job vacancies. The number of job
vacancies by sector by branch by job level is shown in Table 2.9. More detailed analyses of
the findings by branch by job code / title are presented in Appendix 4.

Table 2.9 Number of Job Vacancies by Sector by Branch by Job level

Job Level Editorial /
Production/ | Supporting /
Branch Managerial Supervisory | Executional Technical Total
(%)* (%)* (%)* (%)* (%)
Journalism Sector
Newspapers - 6 45 1 52
(4899)* ) (1.3) (1.4) (0.2) ()
Magazines - 11 26 21 58
(3183)* ) (2.3) (1.4) (3.7) (1.8)
News and Information - - 5 23 28
Department in Radio / ) () (0.4) (2.5) (1.1)
TV Stations
(2 524)*
News Agencies - - 11 1 12
(220)* ) Q] (6.4) (14.3) (5.5)
Sub-total = 17 87 46 150
(10 826)* ) (1.4) (1.3) (1.9) (1.4)
Digital / new media Sector @
Digital / New Media - - 19 - 19
(553)" () () (4.8) () (3.4)
Sub-total = = 19 = 19
(553)* ) ) (4.8) ) (3.4)
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Job Level Editorial /
Production/ | Supporting /
Branch Managerial Supervisory | Executional Technical Total
(%)* (%)* (%)* (%)* (%)
Advertising and Public Relations Sector

Public Relations Services 5 10 24 - 39
Suppliers (1.2) (1.4) (1.9) ) (1.6)

(2503) *

Advertising Sales / PR / 4 12 87 - 103
Marketing Department in Media (0.4) (1) (4.2) O] (2.4)
Organizations

(4 344)*

Advertising Companies, Agencies 1 24 86 71 182
& other Advertising Services (0.1) 0.7) (1.2) (2.2) (1.2)

(14 624)*

Corporate Communications / 36 38 51 - 125
PR / Advertising / Marketing (2.6) (2.4) (1.6) O] )
Department in Companies /

Institutions
(6 108)*
Sub-total 46 84 248 71 449
(27 579)* 1.2 (1.2) (1.8) (2.2) (1.6)
Media Production Sector @
Production companies - 7 11 - 18
(4 976) () (2.3) (0.8) ) (0.4)
Sub-total - 7 11 - 18
(4 976)* ) (2.3) (0.8) ) (0.4)
Total 46 108 365 117 636
(43934)* (0.9) (1.3) (1.7) (1.4) (1.4)
* As a percentage of total number of MC posts by branch by job level.
# As a percentage of total number of MC posts by branch.

+ Total number of MC posts by branch.

Note:

(2) Media Production Sector is newly introduced in 2016 survey.
(3) Figures may not add up to their totals due to rounding.

Vacancy Rates

(1) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.

2.18 While companies remain cautious about the overall economy, all branches in the
MC industry still view Hong Kong as a key component of their growth strategy and have
continued to fill up the existing vacancies to enhance their competitiveness in the global market.
As compared with the 2014 survey findings, the vacancy rate as a percentage of total number of
MC posts in the journalism sector(excluding digital/ new media in 2016 survey) has slightly
decreased from 1.5% (167) to 1.4% (150) and slightly increased in the advertising and public
relations sector @ from 1.7% (438) to 1.6% (449). The vacancy rate of digital/ new media
sector has slightly decreased from 4.3% (23) to 3.3% (19). (The total number of MC posts
being the sum of total MC employees (including freelancers) and total MC vacancies.) In
terms of job title, the high vacancies were observed in the account executive, senior reporter /
reporter, digital designer / designer and graphic artist of the MC industry. A comparison of
the vacancy rates by sector over the two-year period is shown in Figure 6. The distribution of
job vacancies by sector from December 2003 to January 2016 is shown in Figure 7.
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Sector

Journalism @
(10 826)* (11 206)" *

Digital / New Media @@
(553)* (538)"*

Advertising and Public
Relations
(27579)* (26 423)*"

Media Production @
(4976)* (0)*

Overall
(43934)* (38167)""

Figure 6 Comparison of the Vacancy Rates by Sector
(February 2014 — January 2016)

1.4% (150)*
1.5% (167)**

3% (19)*

4.3% (23)**

1.6% (449)*
B 1.7% (438)**

0.4% (18)*

0% (0)**

1.4% (636)*
1.6% (628)**

Y
0 1 3 4 5
Vacancy Rate
B Vacancy Rate in January 2016 @ Vacancy Rate in February 2014
* Number of MC vacancies in January 2016 by sector. ** Number of MC vacancies in February 2014 by sector.

+ Total number of MC posts in January 2016 by sector. ++ Total number of MC posts in February 2014 by sector.
Notes: (1) Journalism sector includes advertising sales / public relations / marketing department in media organizations.
(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(3) Media Production Sector is newly introduced in 2016 survey.
(4) Figures may not add up to their totals due to rounding.

Figure 7 Distribution of Job Vacancies by Sector
(December 2003 - January 2016)

Year Total Number of
1 150 (23.6%)* 19 (3.0%)* 449 (70.6%)* 18 (2.8%)* Job Vacancies
2016 7 | & 636
1 190 (30.3%)* 438 (69.7%)*
2014 2 | 628
1 146 (20.5%)* 565 (79.5%)*
2012 7] | L
1 113 (21.6%)* 411 (78.4%)*
2010 ] 524
1 118 (13.8%)* 740 (86.2%6)*
2008 7 858
1167 (38.4%)* 268 (61.6%)*
2005 ] | 4%
152 (17.4%)* 246 (82.6%)* 208
2003 ] |
0 100 200 300 400 500 600 700 800 900 1000

Number of Job Vacancies

@ Journalism Sector + ODigital/ New Media + @ Advertising and Public Relations Sector EMedia Production Sector

*  As a percentage of total number of job vacancies in the respective survey.
+  Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
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Overall Labour Market Situation in the MC Industry
MC Manpower, Vacancy and Forecast Growth

2.19 It was found that in January 2016, the number of MC employees (including
freelancers) engaged in the journalism sector and digital/ news media were 10 676 and 534, in
advertising and public relations sector and media production sector were 27 130 and 4 958
respectively. In January 2017, employers in general anticipate status quo of 2016 level for
their manpower situation, while a small number of companies anticipate contraction. The MC
employment rate will have an insignificant decrease with the forecast number of MC posts
drop by -0.01% to 43 929. The findings on MC manpower, vacancy and employers’ forecast
growth by sector by job level are summarized in Table 2.10. The percentage share of MC
employees in the labour force between December 2005 and January 2016 is shown in Figure 8.

Table 2.10 MC Manpower, Vacancy and Forecast Growth by Sector by Job Level

No. of MC
Employees No. of No. of Manpower January 201,7 January 201,7
. a Employers Employers
(Exclude Freelancers Vacancies Demand
Job Level . . . Forecast Forecast
Freelancers) in January in January in January Manpower No. of
in January 2016 2016 2016 Growth (%)* MC Posts
2016
Journalism Sector
Managerial 492 - - 492 - ) 492
Supervisory 1136 20 17 1173 1 (0.09) 1174
Editorial / 6 390 247 87 6724 -1 (-0.01) 6723
Production
Supporting / 2 359 32 46 2437 -1 (-0.04) 2436
Technical
Sub-total 10 377 299 150 10 826 -1 (-0.01) 10 825
Digital / New Media Sector @
Managerial 20 - - 20 - O] 20
Supervisory 89 16 - 105 - O] 105
Editorial / 363 16 19 398 - ) 398
Production
Supporting / 30 - - 30 - O] 30
Technical
Sub-total 502 32 19 553 - ) 553
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No. of MC
Employees No. of No. of Manpower January 201,7 January 201,7
. ) Employers Employers
(Exclude Freelancers | Vacancies Demand
Job Level . . : Forecast Forecast
Freelancers) | inJanuary in January in January
in January 2016 2016 2016 Manpower No. of
Growth (%)* MC Posts
2016
Advertising and Public Relations Sector
Managerial 3939 - 46 3985 -15 (-0.38) 3970
Supervisory 6 663 7 84 6 754 63 (0.93) 6 817
Executional 12 797 409 248 13 454 10 (0.07) 13 464
Supporting / 3030 285 71 3386 -51  (-1.51) 3335
Technical
Sub-total 26 429 701 449 27 579 7 (0.03) 27 586
Media Production Sector @
Managerial 682 - - 682 -5 (-0.73) 677
Supervisory 293 - 7 300 - O] 300
Executional 1 006 298 11 1315 - O] 1315
Supporting / 1209 1470 - 2679 -6 (-0.22) 2673
Technical
Sub-total 3190 1768 18 4976 -11  (-0.22) 4 965
Total 40 498 2 800 636 43934 -5 (-0.01) 43929
As a percentage of total number of MC posts at the same job level by sector in January 2016.
+ Advertising and public relations sector includes advertising sales / public relations / marketing department in media

organizations.
Notes: (1) Manpower Demand includes the number of existing MC employees, number of freelancers, and number of
vacancies.
(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(3) Media Production Sector is newly introduced in 2016 survey.
(4) Figures may not add up to their totals due to rounding.

31



Figure 8  Percentage Share of MC Employees in the Labour Force
(December 2005 — January 2016)
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+

Note: (1) Number of MC employees including freelancers.
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http://www.statistics.gov.hk/pub/B10100022016MM07B0100.pdf

2.20 The labour market in the MC industry stabilised in January 2016 with total MC
employment (including freelancers) rose to 43 298 MC employees, representing an increase of
15.3% over February 2014 (37 539 MC employees). It should be noted that the increment is
partially contributed by the media production sector (4 958 employees) which is included in the
survey for the first time. However, owing to a moderate increase in the total labour force, the
percentage share of MC employees in the labour force grew steadily from 0.98% in February
2014 to 1.1% in January 2016.

Total MC Posts

2.21 Sustained economic expansion has continued to underpin job creation in the MC
industry. Growth of local economy has slowed down over the past two years. The overall
growth of it is 15.1% (5 767) in MC posts between February 2014 (38 167) and January 2016
(43 934), is mainly contributed by the newly included media production sector 13% (4 958)
after taking into account employment and vacancies as shown in Figure 9. However, as
compared with 7.2% growth in MC posts between 2012 (35 606) and 2014 (38 167), it is
observed that Hong Kong employers is becoming more cautious in planning their new MC
posts which aligns with the uncertainty in the business market due to the worries about global
economic growth and slowdown of the Chinese economy.

Figure 9 Total MC Posts, Employed and Vacancies
(December 2003 — January 2016)
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Percentage Distribution of Companies and
MC Employees by Employment Size of Company

2.22 Companies that employed 50 or more employees engaged about 76.8% and 68.5%
of the MC employees (including freelancers) in the journalism sector and digital/ new media
sector; nevertheless 41.2% and 18.9% of the MC employees (including freelancers) in the
advertising and public relations sector engaged in companies with employment size below 10
and over 500 respectively. 97.2% of the MC employees (including freelancers) in media
production sector engaged in companies with employment size below 50. Details please refer
to Figures 10 to 13.

Figure 10  Percentage Distribution of Companies and MC
Employees (including Freelancers) by Employment
Size of Company in the Journalism Sector
(As in January 2016)
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(2) Figures may not add up to their totals due to rounding.
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Figure 11  Percentage Distribution of Companies and MC
Employees (including Freelancers) by Employment
Size of Company in the Digital/ New Media® @
(As in January 2016)
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(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(3) Figures may not add up to their totals due to rounding.
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Figure 12  Percentage Distribution of Companies and MC Employees
(including Freelancers) by Employment Size of Company
in the Advertising and Public Relations Sector

(As in January 2016)
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Figure 13  Percentage Distribution of Companies and MC
Employees (including Freelancers) by Employment
Size of Company in the Media Production Sector
(As in January 2016)
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Notes: (1) Media Production Sector is newly introduced in 2016 survey.
(2) Figures may not add up to their totals due to rounding.

Local MC Employees Working Major for the Website or New Media

2.23 At the time of the survey, 478 companies (or 7.2% of the responded 6 645 companies
of the survey) had deployed / recruited local MC employees to work major for the website or new
media (2014 survey: 337 companies or 6.7% of the responded 5 003 companies). As regards the
percentage of companies having deployed / recruited local MC employees to work major for the
website or new media by branch shown in Table 2.11, the digital / new media recorded the highest
percentage (78.0%), followed by the News & Information / Advertising Sales / PR Department in
Radio and TV Stations (28.9%) and the news agencies (26.3%). The Training Board observes
that more companies in the branches of newspaper, news agencies, advertising companies,
agencies and other corporate communications/ PR/ advertising/ marketing department in
companies/ institutions have deployed/ recruited employees to work major for website or new
media. For news and information/ advertising sale/ PR department in radio and TV stations and
digital/ new media, more companies tend to outsource their websites or new media works to other
professional organizations without any involvement of their internal staff.

37



Table 2.11  Number of Companies Having Deployed / Recruited Local
MC Employees to Work Major for the Website or New Media

Companies Having Deployed / Recruited
Local MC Employees to Work Major for the Website or New Media
Branch (As in January 2016)
Yes ‘ (%)* ‘ No ‘ Unspecified ‘ Total
Journalism Sector
1. Newspapers 9 (22.0) 25 7 41
2. Magazines 56 (17.4) 251 14 321
3. News and Information Department in 11 (28.9) 22 5 38
Radio / TV Stations
4. News Agencies 5 (26.3) 12 2 19
Sub-total 81 (19.3) 310 28 419
Digital / New Media Sector M@
5. Digital / New Media 32 (78.0) 8 1 41
Sub-total 32 (78.0) 8 1 41
Advertising and Public Relations Sector
6. Public Relations Services Suppliers 8 (1.8) 416 27 451
7. Advertising Companies, Agencies & 219 (5.5) 3575 195 3989
other Advertising Services
8. Corporate Communications / PR / 96 (19.5) 280 117 493
Advertising / Marketing Department
in Companies / Institutions
Sub-total 323 (6.5) 4271 339 4933
Media Production Sector @
9. Production companies 42 (3.4) 1145 65 1252
Sub-total 42 (3.4) 1145 65 1252
Total 478 (7.2) 5734 433 6 645
* As a percentage of number of companies by branch.
Note: (1) Include Advertising Sales / PR / Marketing Department in Media Organizations.
(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(3) Media Production Sector is newly introduced in 2016 survey.
2.24 Table 2.12 shows that 352 and 330 MC employees engaged in the journalism sector

and digital/ new media sector (include advertising sales / PR / marketing department in media
organizations) while 1 298 and 153 MC employees in the advertising and public relations
sector and media production sector respectively were deployed / recruited to work major for
the website or new media.

2.25 Among all the 2 133 MC employees deployed / recruited to work major for the
website or new media, 203 MC employees (57.7% of 352) in the journalism sector, 211 MC
employees (63.9 % of 330) in the digital/ new media sector, 796 (61.3% of 1 298) in the
advertising and public relations sector and 23 (15.0% of 153) in the media production sector
are also requested to engage in tasks / duties related to the social networking websites. These
figures confirm the Training Board’s view that existing MC employees are required to keep
abreast of the latest technology in response to the social media age. Companies are
recognizing the value and importance of having a clear social media strategy that is aligned
with other more traditional forms of media outreach.
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Table 2.12

No. of Local MC Employees (including freelancers)

Deployed / Recruited to Work Major for the Website or New Media
by Sector by Branch by Employment Size of Company

Employment Size of Company

No. of MC Employees Worked
Major for the Website or New

Branch 100 & 500 & Media and also Engaged in
1-9 |10-19 | 20-49 | 50-99 | Over@|300-499 | Over | Overall | Tasks/Duties related to the
@0)* | (%)* | (%)* | (%0)* | (%0)* | (%)* | (%)* | (%)* | Social Networking Websites
Journalism Sector @)
Newspapers 5 - - 14 95 - - 114 105
(6 068)* 83) | () | @y | @n ) ) (1.9)
Magazines 63 - 22 17 9 - - 111 59
(4 458)* 68) | () | @8 | @7 |09 ) () | @5)
News and Information 1 - 3 7 95 - - 106 33
Department in Radio /TV | 42) | () | (36) | (41) | B0) | () () | 30
Stations
(3 550)*
News Agencies 2 8 11 - - - - 21 6
(284)* 6.7) |(16.7)] 73) | ) | () () O | (7.4
Sub-total 71 8 36 38 199 - - 352 203
(14 360)* (6.8) | (2.0) | (2.3) | (3.2) | (2.0) ) ) (2.5)
Digital / New Media Sector ®®
Digital / New Media 26 4 77 35 188 - - 330 211
(1363)* (52.0) | (50.0) | (21.0) | (38.0) | (22.2)| () () | (24.2)
Sub-total 26 4 77 35 188 - - 330 211
(1 363)* (52.0) | (50.0) | (21.0) | (38.0) | (22.2) | () () | (24.2)
Advertising and Public Relations Sector
Public Relations Services 6 - 12 70 - - - 88 15
Suppliers (2 503)* 07 () | @9 |@oa|l ) () () | (35)
Advertising Companies, 403 | 130 | 169 | 163 | 101 - - 966 625
Agencies and other 4.7) | (6.0) | (9.9) |(17.3)| 85 | () () | (6.6)
Advertising Services
(14 624)*
Corporate Communications - - 3 1 6 60 174 244 156
PR / Advertising / ) () |(25.0)|(16.7)|(16.2)| (B7) | (39) | (4.0)
Marketing Department in
Companies / Institutions
(6 108)*
Sub-total 409 | 130 | 184 | 234 | 107 60 174 | 1298 796
(23 235)+ “3) | 5 |79 (182 (7.3) | 3.7 | (3.9 | (56)
Media Production Sector @
. . 151 - - - 2 - - 153 23
Production companies
(4 976)* 72| O | O | 6 GOl () G | 3B
Sub-total 151 - - - 2 - - 153 23
(4 976)+ 7.2 | () ) G | 30 ) ) 3.1
Total 657 | 142 | 297 | 307 | 496 60 174 | 2133 1233
(43 935)+ 5.2 32| 6o |dLe| @) | 3.7 | 39| @9
@ For advertising and public relations sector, the employment size of company is 100-299 instead.
* As a percentage of total number of MC posts by sector by branch by employment size of company.

+ Total number of MC posts by branch.

Notes:

)]

media organizations.

@
©)
4)
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Journalism and Digital/ New media sector includes advertising sales / public relations / marketing department in

Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
Media Production Sector is newly introduced in 2016 survey.
Figures may not add up to their totals due to rounding.




Required Skills / Knowledge of the Existing
MC Employees to Perform Social Media Functions

2.26 The Training Board observes that more employers in the MC industry have
successfully enhanced their customer relations via social media. A comparison of the skills /
knowledge required by MC employees to perform the social media functions (rank in most in
demand) by sector is shown in Table 2.13. Percentage of companies having required
employees to have skills / knowledge (by degree in demand) to perform the social media
functions by sector is shown in Appendix 6.
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Table 2.13  Comparison of Skills / Knowledge Required by MC
Employers to Perform Social Media Functions (Ranked in

Descending Order of Most in Demand) by Sector

Journalism Sector Digital/ New Media Sector (V@ Advertising and Public Media Production Sector ®
Relations Sector
0, 0, [ 0
Rank Skills / Knowledge é)egfol\rll?j.ir?f Skills / Knowledge Ié)egfol\rll?j.ir?f Skills / Knowledge I‘fe:foﬁ?j.ir?f Skills / Knowledge I‘fe:fol\r:?j.ir?f
(Most in Demand) P g (Most in Demand) P g (Most in Demand) P g (Most in Demand) P g
Case Case Case Case
1 Web searching 9.1 Web searching 42.9 Sharing/posting in 6.2 Sharing/posting in 10.5
Web analytics social media platform social media platform
2 Curation 8.6 - - Web searching 5.0 Web security 3.1
3 Sharing/posting in social 8.3 Search engine 40.0 Web security 45 Apps development 3.0
media platform optimisation Web analytics
4 Web analytics 7.0 Web security 37.1 Social media 3.3 - -
monitoring and
surveillance
5 Web security 3.6 Curation 314 Web analytics 3.1 Web searching 0.9
Sharing/posting in social
media platform
Apps development
6 Social media monitoring 3.1 - - Curation 2.9 Search engine 0.7
and surveillance optimisation
7 Apps development 2.6 - - Search engine 2.0 Social media 0.2
optimisation monitoring and
surveillance
Curation
8 Search engine optimisation 2.1 Social media monitoring 25.7 Apps development 1.8 - -
and surveillance
Notes: (1) Journalism and Digital/ New media sector includes advertising sales / public relations / marketing department in media organizations.

(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(3) Media Production Sector is newly introduced in 2016 survey.




Younger Generation

Accomplishments of the Young MC Employees

2.27 Employers reported that in January 2016, a total of 8 123 MC employees
(including freelancers) aged below 30 (or 18.5% of the existing 43 934 MC posts) were
engaged in the principal jobs of the MC industry (2014 survey: 9 711 MC employees or 25.4%
of the existing 38 167 MC posts). The Training Board considers that these young MC
employees can bring in fresh perspectives and innovative ideas.

2.28 The survey showed that the public relations services suppliers had 798 MC
employees (including freelancers) aged below 30, accounting for 31.9% of the existing 2 503
MC posts in that branch, followed by the digital / new media (387 or 28.4% of the existing
1 363 MC posts in that branch). Number of MC employees (including freelancers) aged
below 30 by sector by branch by employment size of company is shown in Table 2.14.

Table 2.14  Number of MC Employees (including Freelancers) Aged Below 30
by Sector by Branch by Employment Size of Company
Employment Size of Company
Branch 100 &
1-9 10-19 20-49 50-99 Over@ 300-499 |500 & Over| Overall
(%)* (%)* (%0)* (%)* (%)* (%0)* (%)* (%)*
Journalism Sector

Newspapers 19 1 - 65 1518 - - 1603
(6 608)* (3L.7) (5.0) ) (19.1) (27.5) ) ) (26.4)

Magazines 131 118 251 71 - - - 571
(4 458)* (14.1) (18.0) (20.8) (11.3) ¢ ) ¢ (12.8)

News and Information 4 7 33 19 291 - - 354

Department in Radio / (16.7) (11.9) (39.8) (11.1) (9.1) ©) ) (10.0)
TV Stations
(3 550)*

News Agencies 6 20 26 5 - - - 57

(284)* (20.0) (41.7) (17.3) (8.9) ) () Q) (20.1)

. 160 146 310 160 1809 - - 2585

Sub-total (14 360) asy | ase | as9 | azy | ass ) ) (18.0)
Digital / new media Sector ¥@

Digital / New Media 17 3 70 53 244 - - 387

(1363)* (34.0) (37.5) (19.1) (57.6) (28.8) ) ) (28.4)

) . 17 3 70 53 244 - - 387

Sub-total (1 363) Gy | 6729 | asny | 7.6 | 88 “ &) (28.4)
Advertising and Public Relations Sector

Public Relations Services 177 167 308 91 55 - - 798
Suppliers (2 503)* (20.8) (38.3) (49.4) (26.5) (22.2) ) ) (31.9)

IAdvertising Companies, 915 596 409 180 375 - - 2475
Agencies and other (10.6) (27.3) (24) (19.1) (31.7) ) ) (16.9)
Advertising Services
(14 624) *

Corporate Communications / - - 2 2 16 435 761 1216
PR/ Advertising / Marketing ) ) (16.7) (33.3) (43.2) (27.1) (17.1) (19.9)
Department in Companies /

Institutions (6 108)*
N 1092 763 719 273 446 435 761 4489
Sub-total (23 235) (s | @on | ¢Gon | @L2y | Goy | @np | anp (19.3)
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Employment Size of Company
Branch 100 &

1-9 10-19 20-49 50-99 Over@ 300-499 |500 & Over| Overall

(%)* (%)* (%)* (%)* (%)* (%)* (%)* (%)*

Media Production Sector ©

Production companies 461 80 85 - 36 - - 662
(4 976)* (21.9) (7.4) (5.2) Q) (54.5) ©) Q) (13.3)

461 80 85 - 36 - - 662

- +

Sub-total (4 976) (21.9) (7.4) (5.2) “) (54.5) - ) (13.3)

@ For advertising and public relations sector, the employment size of company is 100-299 instead.

* As a percentage of total number of MC posts by sector by branch by employment size of company.

+ Total number of MC posts by branch.

Notes: (1) Journalism and Digital/ New media sector includes advertising sales / public relations / marketing department in media
organizations.

(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(3) Media Production Sector is newly introduced in 2016 survey.
(4) Figures may not add up to their totals due to rounding.
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2.29

The Training Board observes that employers in the MC industry are willing to specify the degree of importance in respect of accomplishment
training for their young MC employees so that they can have greater contributions to the company. A comparison of the accomplishment training for the
young MC employees (ranked in descending order of highly important) by sector is shown in Table 2.15. Percentage of companies having specified the
degree of importance in respect of the accomplishment training for their young MC employees by sector is shown in Appendix 8.

Table 2.15

Comparison of the Accomplishment Training for

the young MC employees (Ranked in Descending
Order of Highly Important) by Sector

Journalism Sector @

Digital/ New Media Sector (V@)

Advertising and Public
Relations Sector

Media Production Sector ©

Accomplishment % of No. of Accomplishment % of No. of | Accomplishment % of No. of Accomplishment % of No. of
Rank Training Responding Training Responding Training Responding Training Responding
(Highly Important) Case (Highly Important) Case (Highly Important) Case (Highly Important) Case
1 Team Work 52.1 Working Attitude 75.0 Working Attitude 47.2 Team Work 77.8
2 Passion 495 Team Work 71.4 Interpersonal 42.2 Working Attitude 76.8
Communication Skills
3 Concentration on Work 47.9 Interpersonal 60.7 Team Work 41.7 Punctuality 67.5
Communication Skills
4 Working Attitude 43.1 Protection of Company's 57.1 Creativity 40.9 Concentration on Work 49.3
Tangible and Intangible
Assets (or Intellectual
Property Right)
5 Protection of Privacy 38.8 Protection of Privacy 53.6 Passion 39.0 Protection of Company's 43.8
Punctuality Concentration on Work ;angtibl(e a?dt Ilnltarlgikile
— — ssets (or Intellectua
Creativity Creativity Property Right)
6 - - - - Protection of 38.1 Interpersonal 36.0
Company's Tangible Communication Skills
and Intangible Assets
(or Intellectual
Property Right)
7 - - - - Concentration on 32.2 Protection of Privacy 35.0

Work




9%

Journalism Sector @

Digital/ New Media Sector (V@)

Advertising and Public
Relations Sector

Media Production Sector ©

(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(3) Media Production Sector is newly introduced in 2016 survey.

Accomplishment % of No. of Accomplishment % of No. of |  Accomplishment % of No. of Accomplishment % of No. of
Rank Training Responding Training Responding Training Responding Training Responding
(Highly Important) Case (Highly Important) Case (Highly Important) Case (Highly Important) Case
8 Protection of Company's 35.1 Passion 50.0 Punctuality 31.8 Passion 33.0
Tangible and Intangible
Assets (or Intellectual
Property Right)
9 Degree of Loyalty 30.3 Degree of Loyalty 46.4 Protection of Privacy 31.2 Emotional Management 29.1
10 Interpersonal 28.7 Media and Information 42.9 Degree of Loyalty 30.0 Degree of Loyalty 28.6
Communication Skills Literacy
Notes: (1) Journalism and Digital/ New media sector includes advertising sales / public relations / marketing department in media organizations.
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Retention of Existing MC Employees

2.30 The survey reveals that MC employers (in particular those with employment size of 1-4) marking “salary increment” as the top staff retention
factor. It is noted that “increasing job autonomy” is ranked as the second effective retention method by employers in the media production section. The
Training Board considers that it is an important insight that companies should look onto all these effective methods to form internal strategies for retaining
their existing MC employees to face the tight labour market. When people are engaged and happy, they are more productive and committed to the
well-being of the organization. A comparison of the effective methods (ranked in descending order of preference) for retaining the existing MC
employees by sector is shown in Table 2.16. More detailed analyses of the findings by sector by employment size of company and by branch are presented
in Appendix 7.

Table 2.16

Comparison of the Effective Methods

(Ranked in Descending Order of Preference) for
Retaining the Existing MC Employees by Sector

(Respondents may choose up to three options)

Journalism Sector Digital/ New Media Sector ¥®@ | Advertising and Public Relations | Media Production Sector ©)
Sector
% of No. of % of No. of % of No. of % of No. of
Rank Effective Method Responding Effective Method Responding Effective Method Responding Effective Method Responding
Case Case Case Case
1 Salary Increment and 78.2 Salary Increment and 85.7 Salary Increment and 81.5 Salary Increment and 48.6
Fringe Benefit Fringe Benefit Fringe Benefit Fringe Benefit
2 Shortening Working 29.4 More Paid Leave 34.3 Shortening Working 27.9 Increasing Job 46.3
Hours or Flexible Hours or Flexible Autonomy
Working Hours Working Hours
3 Enhancing Job 25.5 Internal Promotion/ 34.3 Increasing Job Autonomy 18.4 Enhancing Job 39.6
Satisfaction Career Development Satisfaction
4 Increasing Job Autonomy 20.3 Enhancing Job 34.3 Internal Promotion/ 15.6 Shortening Working 33.3
Satisfaction Career Development Hours or Flexible
Working Hours
5 More Paid Leave 19.4 Providing/Supporting 20.0 Enhancing Job 15.6 Internal Promotion/ 9.3
Manpower Training and Satisfaction Career Development
Personal Development




Ly

Journalism Sector @

Digital/ New Media Sector (V@)

Advertising and Public Relations

Media Production Sector ©

(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(3) Media Production Sector is newly introduced in 2016 survey.

Sector
% of No. of % of No. of % of No. of % of No. of
Rank Effective Method Responding Effective Method Responding Effective Method Responding Effective Method Responding
Case Case Case Case

6 More Communications 185 Shortening Working 17.1 More Paid Leave 14.8 More Paid Leave 8.2

and Enhancing the Sense Hours or Flexible

of Belonging with Working Hours

Existing Staff
7 Internal Promotion/ 13.6 Increasing Job 171 More Communications 12.9 Providing/Supporting 8

Career Development Autonomy and Enhancing the Sense Manpower Training

of Belonging with and Personal
Existing Staff Development

8 Positive Image on 11.8 Positive Image on 14.3 Providing/Supporting 9 Positive Image on 7.3

Company Profile/Culture Company Manpower Training and Company

Profile/Culture Personal Development Profile/Culture

9 Providing/Supporting 4.8 More Communications 8.6 Positive Image on 3.8 More 5.2

Manpower Training and and Enhancing the Company Profile/Culture Communications and

Personal Development Sense of Belonging Enhancing the Sense

with Existing Staff of Belonging with
Existing Staff

10 Providing Job Rotation 2.1 Providing Job Rotation 2.9 Providing Job Rotation 1.8 Others 3.6
Notes: (1) Journalism and Digital/ New media sector includes advertising sales / public relations / marketing department in media organizations.




Manpower Changes

Manpower Changes by Job Level

2.31 Almost all job levels in the journalism sector have recorded a decrease in number of
MC employees (including freelancers) when compared with the last survey. The total
manpower in the journalism sector has decreased by 363 MC employees from 11 039 in
January 2014 to 10 676 in January 2016, representing a decrease of 3.3% over the two-year
period. In the digital/ new media sector ), the total manpower has increased by 19 MC
employees from 515 in January 2014 to 534 in January 2016, representing an increase of 3.7%
over the two-year period. It should be noted that the significant percentage change in the
digital/ new media sector is caused by the inclusion of new principal jobs, updating job
description and modifying job levels of some principal jobs. In the advertising and public
relations sector, the total manpower has increased by 1 145 MC employees from 25 985 in
January 2014 to 27 130 in January 2016, representing an increase of 4.4% over the two-year
period. The media production sector, which is newly added in 2016 has recorded 4 958 MC
employees in January. The changes in the number of MC employees (including freelancers)
between January 2014 and January 2016 by sector by job level are shown in Table 2.17.

Table 2.17  Changes in the Number of MC Employees
(include Freelancers) by Sector by Job Level
(January 2014 — January 2016)
No. of MC Employees (incl. Freelancers)
Job Level January January Increase / %
2014 2016 Decrease Changes
Journalism Sector @
Managerial 503 492 -11 -2.2
Supervisory 1304 1156 -148 -11.3
Editorial / Production 7003 6 637 - 366 -5.2
Supporting / Technical 2 229 2 391 162 7.3
Sub-total N 23
Digital / new media Sector ®®
Managerial 15 20 5 333"
Supervisory 65 105 40 615"
Editorial / Production 203 379 176 86.7 @
Supporting / Technical 232 30 -202 -87.1@
Sub-total = = 19 7
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No. of MC Employees (incl. Freelancers)
Job Level January January Increase / %
2014 2016 Decrease Changes
Advertising and Public Relations Sector
Managerial 3699 3939 240 6.5
Supervisory 6 487 6670 183 2.8
Executional 12 851 13 206 355 2.8
Supporting / Technical 2948 3315 367 12.4
Sub-total 25 985 27 130 1145 4.4
(69.2) * (62.7) *
Media Production Sector @
Managerial - 682 - -
Supervisory - 293 - -
Executional - 1304 - -
Supporting / Technical - 2679 - -
- 4958 - -
Sub-total ()" (11.5) "
Total 37 539 43 298 5759 15.3
(100.0%) * (100.0%) *
# As a percentage of number of MC employees in the respective survey.
* Significant increase is contributed by inclusion of new principal jobs “193 Chief Technology Officer; Chief Technical
Director”, “195 Executive Producer”, “196 Creative Director”.
n Significant increase is contributed by inclusion of new principal jobs “290 Technical Manager”, “291 Research and
Development Manager”, “292 Producer”, “294 Production Manager”.
@ Significant change is caused by inclusion of new principal jobs (involving 10 employees) “394 Social Media Executive”,

“395 Video Editor”, “398 Project Executive” and revising job description of job levels of “408 Web Page Designer”,
“409 Webmaster”, “410 Digital Designer” (involving 165 employees) which belong to supporting/ technical level in
2014 survey.

Notes: (1) Journalism and Digital/ New media sector includes advertising sales / public relations / marketing department in media
organizations.
(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(3) Media Production Sector is newly introduced in 2016 survey.
(4) Figures may not add up to their totals due to rounding.
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2.32 There is an overall growth of 15.3% in the number of MC employees from January
2014 (37 539) to January 2016 (43 298). However, by removing the effect of the newly
included media production sector (4 958 employees), the net growth is 2.1% in the number of
MC employees from February 2014 (37 539) to January 2016 (38 340). The Training Board
considers that the growth is generally reliable in reflecting the manpower situation of the MC
industry at the time of the survey. As compared with the overall increase of 7.6% in the
number of MC employees from February 2012 (34 895) to February 2014 (37 539), the
Training Board considers that the labour market in the MC industry continue to display signs of
consolidation over the past two years.

2.33 Among the job levels, the number of MC employees at the supporting/ technical
level in the advertising and public relations sector has the greatest increase from 2 948 to 3 315
(12.4%). The Training Board believes that the considerable increase is on account of
significant growth of supporting/ technical employees (such as designer) in this round of
survey, particularly in the advertising companies, agencies and other advertising services.
The Training Board also observes that there is significant percentage increase in the number of
supervisory employees in the digital/ new media sector, which is contributed by inclusion of
new principal jobs, for example: digital content officer and research & development manager.
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Manpower Changes by Sector by Branch

2.34

Over the past two years, the number of MC employees (including freelancers)

increased by 15.3% (5 759) and the increase in percentage was mainly attributed to inclusion of
the media production sector. The distribution of MC employees by sector from December
2003 to January 2016 is shown in Figure 14. Table 2.18 shows the changes in the number of
MC employees (including freelancers) between February 2014 and January 2016 by sector by
branch.

Year

2016
2014
2012
2010
2008
2005

2003

Figure 14 Distribution of MC Employees by Sector
(December 2003 — January 2016)

Total Number of MC

Employees
110 676 (24.7%)* 534 (1.2%)* 27 130 (62.7%)* 4 958 (11.5%)*
R L 43298
37539
34 895
32243
17 828 (27.9%)* 20 230 (72.1%)*
R 0 28058
17 603 (31.8%)* 16 294 (68.2%)*
) 23897
15 793 (31.1%)* 12 805 (68.9%)*
AN 18598
0 5000 10 000 15 000 20 000 25000 30 000 35000 40 000 45 000 50 000

No of MC Employees

& Journalism Sector (2)  mDigital/ New Media Sector (2)(3) & Advertising and Public Relations Sector (1) @ Media Production Sector(4)

Notes:

*

)

()
®3)
(4)

As a percentage of number of MC employees in the respective survey.

Advertising and public relations sector includes advertising sales / public relations / marketing department in media
organizations.

Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.

Media Production Sector is newly introduced in 2016 survey.

Figures may not add up to their totals due to rounding.
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Table 2.18

Changes in the Number of MC Employees

(include Freelancers) by Sector by Branch

(February 2014 — January 2016)

No. of MC Employees (incl. Freelancers)

Branch
February January Increase / 0
2014 2016 Decrease % Changes
Journalism Sector
Newspapers 5111 4847 - 264 -5.2
Magazines 3216 3125 -91 -2.8
News and Information
Department in Radio / 2471 2496 25 1.0
TV Stations
News Agencies 241 208 -33 -13.7
Sub-total 11 039 10 676 -363 -3.3
(29.4) % (24.7) % (-6.3)
Digital / new media Sector @
Digital / New Media 515 534 19 3.7
515 534 19 3.7
Sl (1.4)" (1.2)" (0.3)
Advertising and Public Relations Sector
Public R_elatlons Services 2 264 2 464 200 8.8
Suppliers
Advertising Sales / PR /
Marketing Department in 4201 4241 40 1.0
Media Organizations
Advertising Companies,
Agencies & other Advertising 14 214 14 442 228 1.6
Services
Corporate Communications /
PR/ Advertl_smg / Marlgetmg 5 306 5 983 677 128
Department in Companies /
Institutions
Sub-total 25 985 27 130 1145 4.4
(69.2) * (62.7) % (19.9)
Media Production Sector @
Production companies - 4958 - -
- 4 958 - -
Sub-total (o) (11.5) *
Total 37 539 43298 5759 15.3
(100.0%0) # (100.0%) #
# As a percentage of number of MC employees in the respective survey.

Note: (1) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(2) Media Production Sector is newly introduced in 2016 survey.
(3) Figures may not add up to their totals due to rounding.




2.35 Benefiting from the growing awareness of the importance of branding and corporate
identity as well as communicating with target audiences at different new media platforms, MC
employees engaged in the corporate communications / PR / advertising / marketing department
in companies / institutions enjoy the highest growth rate of 12.8% (677) from February 2014 to
January 2016, followed by the public relations services suppliers 8.8% (200) and digital/ new
media 3.7% (19), whilst MC job losses (13.7% or 33) were experienced in news agencies and
(5.2% or 264) in newspapers.

Employers’ Requirements / Expectations of Employees’ Competencies
and the Average Monthly Income Range of their MC Employees

Employers’ Preferred Educational Levels of MC Employees

2.36 The survey reveals that in general the majority of employers preferred their MC
employees at almost all job levels to have first degrees. Only for the supporting / technical
level, employers preferred their MC employees to possess sub-degree or senior secondary
qualification. The educational levels preferred by most employers for their MC employees by
job level by sector are shown in Table 2.19. More detailed analyses of the findings by branch
by job level by job code / title are presented in Appendix 9.

Table 2.19 Employers’ Most Preferred Educational Levels
of MC Employees by Job Level by Sector

As a Percentage of
Job Level Sector Preferred Number of MC
Educational Level Employees by
Job Level by Sector

Journalism (492)* First Degree (379)* 77.0%

Digital/ new media (20)* First Degree (15)* 75.0%
Managerial . ) .

Advertising and Public First Degree (3 268)* 83.0%

Relations* (3 939)*

Media Production (682)* First Degree (514)* 75.4%

Journalism (1 156)* First Degree (810)* 70.1%

Digital/ new media (105)* First Degree (83)* 79.0%
Supervisory Advertising and Public First Degree (4 760)* 71.4%

Relations* (6 670)*

Media Production (293)* First Degree (92)# 31.4%

Journalism (6 637)* First Degree (4 033)* 60.8%
Editorial / Digital/ new media (379)* Sub-Degree (159)* 42.0%
Production / Advertising and Public First Degree (5 057)* 38.3%
Executional Relations* (13 206)*

Media Production (1 304)* Sub-Degree (681)* 52.2%
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As a Percentage of
Job Level Sector Preferred Number of MC
Educational Level Employees by
Job Level by Sector
Journalism (2 391)* Sub-Degree (834)* 34.9%
) Digital/ new media (30)* Senior Secondary (14)* 46.7%
Supporting / — -
Technical Advertising and Public Sub-Degree (1 583)* 47.8%
Relations* (3 315)*
Media Production (2 679)* Senior Secondary (1 274)* 47.6%
Journalism (10 676)* First Degree (5 408)* 50.7%
Digital/ new media (534)* First Degree (202)* 37.8%
Overall Advertising and Public First Degree (13 472)* 49.7%
Relations* (27 130)*
Media Production (4 958)* | Sub-Degree (1 473)* 29.7%

* Total number of MC employees by sector by job level.

# Total number of MC employees by preferred educational level by sector by job level.

+ Advertising and public relations sector includes advertising sales/PR/marketing department in media organizations.
Note:  Number of MC employees include freelancers.

2.37 The Training Board observes that employers generally preferred their MC
employees (69.6%) to have tertiary qualifications (i.e. Sub-degree: Associate Degree/ Higher
Diploma/ Professional Diploma/ Higher Certificate or above qualifications) (Figure 15). For
instance, 86% and 4.2% of the Publisher / Managing Director / President require a bachelor
degree or above qualifications and an associate degree / higher diploma qualification
respectively (Table 9.7 of Appendix 9) (2014 survey: 89.3% and 2.7%).
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2.38 Over the past ten years, the profile of MC manpower by preferred educational level

did not differ much. 46.6% of MC employees were preferred to have bachelor degree or
above qualifications, and 23% to have associate degree / higher diploma / diploma / higher

certificate / certificate qualifications in 2016. (2014 survey: 47.6% and 29.9%).

These

percentages were significantly higher than the percentage of employed persons in the labour
force aged 15 years and above with tertiary qualifications in Q1 2016 (i.e. 30.9% at
post-secondary degree level and 9.1% at post-secondary sub-degree / diploma / certificate
level). (Source: Labour force figures from the Quarterly Report on General Household Survey
— January to March 2016 published by the Census and Statistics Department). The Training
Board considers that the MC industry is one of the knowledge-intensive sectors requiring more
highly educated and well trained manpower. A comparison of the profile of MC manpower by

preferred educational level between 2003 and 2016 is shown in Figure 15.

Figure 15 Profile of MC Manpower by Preferred Educational Level

(December 2003 — January 2016)

Year

0.4% 46.2% 23.0% 18.2% 1.6% 10.7%
2016

7 0.4% 47.2% 7.5% 22.4% 5.9% 6.5% 0.5% 9.6%
2014

11.0% 42.6% 17.6% 24.0% 5.0%7.0% 0.5% 2.3%
2012

To0.8% 48.2% 12.2% 17.4% 3.8% .0%
2010 [ A e

T1.1% 39.9% 14.1% 16.7% 6.9 11.1% 0.2% 10.1%
2008 [t : ARRRH

1.9% 42.8% 15.9% 19.7% 5.7% 9.5% 1.8% 2.7%
2005 iDL LD L oo RRRRRL

15.0% 10.1% 0.7% 2.0%

2003 Bl 2

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Percentage Distribution of MC Employees

m Postgraduate/ Master Degree or above

O First Degree/Bachelor Degree

14 Sub-degree/Associate degree/Higher Diploma or equivalent

& Senior Secondary: Secondary 4-6, Diploma, HKDSE, DVE/DFS/Yi Ji Diploma or equivalent
= Diploma/Higher Certificate/Certificate or equivalent

® Matriculation/DSE

L1Secondary 5

EBelow Secondary 5

OJunior Secondary: Secondary 1-3

&= Unspecified
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Employers’ Preferred Years of Relevant Experience of MC Employees

2.39 The survey reveals that in general the majority of employers in the journalism
sector preferred MC employees with 5 to less than 7 years of relevant experience for
managerial and supervisory level, 2 years to less than 5 years for editorial / production level,
and less than 2 years for supporting / technical level. In the digital and new media sector,
employers preferred MC employees with 7 years to less than 10 years of relevant experience
for managerial level, 5 years to less than 7 years for supervisory level, 2 years to less than 5
years for executional level, and less than 2 years for supporting / technical level. In the
advertising and public relations sector, employer preferred MC employees with 10 to less than
15 years of relevant experience for managerial level, 5 years to less than 7 years for supervisory
level, 2 years to less than 5 years for executional level, and supporting / technical level. In the
media production sector, employer preferred MC employees with 7 to less than 10 years of
relevant experience for managerial level, 5 years to less than 7 years for supervisory level,
executional level and supporting / technical level. A summary of the employers’ preferred
years of relevant experience of MC employees by sector by branch by job level is given in
Table 2.20. More detailed analyses of the findings by branch by job level by job code / title

are presented in Appendix 10.

Table 2.20 Employers’ Most Preferred Years of Relevant Experience

of MC Employees by Sector by Branch by Job Level

Editorial / :
Job Level Managerial Supervisory Production / Supporting /
Branch Executional Technical
Journalism Sector
7 to less than 5 to less than 2 to less than 2 to less than
Newspapers 10 years 7 years 5 years 5 years
: 5 to less than 5 to less than 2 to less than Less than
Magazines 7 years 7 years 5 years 2 years
News and Information
Department in Radio / Unspecified Unspecified Unspecified Unspecified
TV Stations
: 5 to less than 2 to less than 2 to less than Less than
News Agencies 7 years 5 years 5 years 2 years
Digital / New Media Sector ®
L ; 7 to less than 5 to less than 2 to less than Less than
Digital / New Media 10 years 7 years 5 years 2 years

Advertising and Public Relations Sector

Public Relations Services

10 to less than

5 to less than

2 to less than

No experience

Suppliers 15 years 7 years 5 years required
Advertising Sales / PR /
; 7 to less than 2 to less than 2 to less than Less than
Marketing Department 10 years 5 years 5 years 2 years

in Media Organizations

Advertising Companies,
Agencies and other

10 to less than

5 to less than

2 to less than

2 to less than

Advertising Services 15 years 7 years 5 years 5 years
Corporate Communications /
PR / Advertising / Unspecified 5 to less than 2 to less than 2 to less than

Marketing Department in
Companies / Institutions

7 years

5 years

5 years
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Job Level . . Editorial / '
v Managerial Supervisory Production / Supporting /
Branch Executional Technical
Media Production Sector @
; : 7 to less than 5 to less than 5 to less than 5 to less than
Production companies 10 years 7 years 7 years 7 years
Note: (1) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(2) Media Production Sector is newly introduced in 2016 survey.

2.40 The Training Board observes that employers generally preferred their MC

employees to have substantial relevant experience in the industry.  For instance, 48.1% of the
senior reporter / reporter require having 2 years to less than 5 years’ relevant experience and
23.7% of them require having less than 2 years’ relevant experience (Table 10.1 of Appendix
10).

Income Range Distribution

241 The majority of MC employees (excluding freelancers) in the journalism sector and
digital media sector in general earned a total average monthly income range (which included
basic salary, overtime pay, cost of living allowance, meal allowance, commission and bonus)
from $30,001 to $80,000 for managerial level, from $20,001 to $50,000 for supervisory level,
from $12,001 to $30,000 for editorial / production level, and from $8,001 to $30,000 for
supporting / technical level. The income range distribution of MC employees (excluding
freelancers) in the journalism sector by branch by job level is shown in Table 2.21. As this
was not a wage survey, the information obtained was for cross-checking purpose only.

Table 2.21 Average Monthly Income Range of MC Employees (Exclude Freelancers)
in the Journalism Sector and Digital / new media Sector by Branch by Job Level

Average Monthly Income (No. of MC
Job Level 58000 | $8,001- |$12,00L - |$20,001 - 30,001 - | $50,001 | SBO00L |, .. .| EMPIOVeEs)
Or Below | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |Or Above
Newspapers
Managerial - - - 14 47 83 2 22 168
Supervisory - - 4 300 83 4 1 63 455
Editorial / Production - 2 1921 1054 3 - - 255 3235
Supporting / Technical - 7 789 53 1 - - 99 949
Sub-total - 9 2714 1421 134 87 3 439 4807
Magazines
Managerial - 20 5 37 95 21 10 44 232
Supervisory - - 89 163 127 - - 76 455
Editorial / Production - 88 1186 297 7 - - 138 1716
Supporting / Technical - 78 344 26 3 - - 65 516
Sub-total - 186 1624 523 232 21 10 323 2919
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Average Monthly Income (No. of MC
Job Level $8,000 | $8,001 - | $12,001 - | $20,001 - | $30,001 - | $50,001 - | 80,001 |0 o Employees)
Or Below | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |Or Above
News and Information Department in Radio and Television Stations
Managerial - 9 17 24 27 77
Supervisory 5 14 70 53 1 58 201
Editorial / Production 1 126 402 200 1 - 559 1289
Supporting / Technical 426 264 60 - - 138 888
Sub-total 1 557 680 339 71 25 782 2 455
News Agencies
Managerial 2 2 3 5 1 2 15
Supervisory 8 6 1 - - 10 25
Editorial / Production 63 16 26 1 - 44 150
Supporting / Technical 4 2 - - - - 6
Sub-total - 77 26 30 6 1 56 196
Digital / New Media
Managerial 1 4 1 5 9 20
Supervisory 20 29 8 - 32 89
Editorial / Production 6 98 108 36 - - 115 363
Supporting / Technical 10 7 3 - - - 10 30
Sub-total 16 105 132 69 9 5 166 502
Grand total of Journalism sector and Digital / New Media sector
Managerial 20 7 54 158 127 42 104 512
Supervisory 106 503 310 65 2 239 1225
Editorial / Production 97 3394 1877 272 2 - 1111 6 753
Supporting / Technical 95 1570 348 64 - - 312 2389
- 212 5077 2782 804 194 44 1766 10 879
Total ()* (L9)* | 46.7)* | (25.6)* | (7.4 | (@.8)* | (04)* | (16.2)* | (100.0)*
*  As a percentage of number of MC employees in the journalism sector and digital /new media sector.
2.42 The majority of MC employees (excluding freelancers) in the advertising and

public relations sector earned a total average monthly income range from $30,001 to $80,000
for managerial level, from $20,001 to $50,000 for supervisory level, from $12,001 to $30,000
for executional level, and from $8,001 to $30,000 for supporting / technical level. The income
range distribution of MC employees (excluding freelancers) in the advertising and public
relations sector by branch by job level is shown in Table 2.22. More detailed analyses of the
findings by branch by job level by job code / title are presented in Appendix 11.
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Table 2.22 Average Monthly Income Range of MC Employees (Exclude Freelancers)
in the Advertising and Public Relations Sector by Branch by Job Level

Average Monthly Income

(No. of MC
Job Level $8,000 | $8,001- (812,001 - |$20,001 - $30,001 -| $50,001 | $BO.0OL | |\ o Employees)
Or Below | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |Or Above
Public Relations Services Suppliers
Managerial - 14 37 72 121 40 136 420
Supervisory - 8 113 240 120 5 1 202 689
Executional 8 65 621 171 9 - - 367 1241
Supporting / Technical - - - - - - -
Sub-total 8 73 748 448 201 126 41 705 2350
Advertising Sales / PR / Marketing Department in Media Organizations
Managerial - 2 220 269 217 90 147 945
Supervisory - 2 172 405 272 99 - 319 1269
Executional - 25 1129 402 125 - - 315 1996
Supporting / Technical - 7 4 - - - - 11
Sub-total = 34 1307 1027 666 316 90 781 4221
Advertising Companies, Agencies and Other Advertising Services
Managerial - 1 125 483 293 45 292 1239
Supervisory - 51 480 1409 444 109 - 700 3193
Executional - 64 3522 1908 11 - - 1002 6 507
Supporting / Technical - 179 1641 491 9 - - 622 2942
Sub-total - 294 5 644 3933 947 402 45 2 616 13 881
Corporate Communications / PR / Advertising / Marketing Department in Companies / Institutions
Managerial - - 28 226 385 268 428 1335
Supervisory - 127 353 495 55 69 413 1512
Executional - 78 1106 1003 275 1 - 590 3053
Supporting / Technical - 30 39 6 - - - 2 77
Sub-total - 108 1272 1390 996 441 337 1433 5977
Grand total of Advertising and Public Relations Sector
Managerial - 17 410 1050 1016 443 1003 3939
Supervisory - 61 892 2 407 1331 268 70 1634 6 663
Executional 8 232 6 378 3484 420 1 - 2274 12 797
Supporting / Technical - 216 1684 497 9 - - 624 3030
8 509 8971 6 798 2801 1285 513 5535 26 429
Total OF 1.9* | (83.9)* | (25.7)* | (10.6)* | (4.9)* | (1.9)* (21.0)* (100.0)*

*

2.43

As a percentage of number of MC employees in the advertising and public relations sector.

The majority of MC employees (excluding freelancers) in the media production

sector earned a total average monthly income range from $20,001 to $80,000 for managerial
level, from $12,001 to $50,000 for supervisory level, from $12,001 to $30,000 for executional
level, and from $8,001 to $30,000 for supporting / technical level.
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distribution of MC employees (excluding freelancers) in production companies by branch by
job level is shown in Table 2.23. More detailed analyses of the findings by branch by job level
by job code / title are presented in Appendix 11.

2.44

industry over the two-year period.

Table 2.23 shows that employment income has been steadily raising in the MC

Table 2.23 Average Monthly Income Range of MC Employees (Exclude Freelancers)
in the Media Production Sector by Branch by Job Level

Average Monthly Income (No. of MC
Job Level 58,000 | $8,001- |$12,001 - | $20,001 - | $30,001 - | $50,001 - | S8000L | o e | EMPIOVeES)
Or Below | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |Or Above
Production companies
Managerial - 21 171 132 54 33 271 682
Supervisory - 78 52 23 2 - 138 293
Executional - 13 405 297 42 74 - 175 1 006
Supporting / Technical - 133 477 179 49 - - 371 1209
Sub-total - 146 981 699 246 130 33 955 3190
- 146 981 699 246 130 33 955 3190
Total -)* (4.6)* | (30.8)* | (21.9* | (7.7)* (4.1)* (1.0)* (29.9)* (100.0)*

*  As a percentage of number of MC employees in the advertising and public relations sector.

2.45

Table 2.24 shows that employment income has remained stable in the journalism

and digital/ new media sector and has been steadily in the advertising and public relations
sector over the two-year period.

Table 2.24 Income Range Distribution of MC Employees (Exclude Freelancers)

by Sector
Average Monthly Income All
Year $8,000 | $8,001- | $12,001- | $20,001- | $30,001- | $50,001- | $80,001 I(ENO'IOf MC
Or Below | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 | Or Above | Unspecified | =MP (,‘/’yfes)
@®* | ) (%)* @ | | ) | @) (%)* (%)
Journalism Sector
2014 32 459 3940 3568 841 204 106 1650 10 800
(0.3) (4.3) (36.4) (33.0) (7.8) (1.9) (1.0) (15.3) (100.0)
2016 196 4972 2 650 735 185 39 1 600 10377
(1.9) (47.9) (25.5) (7.1) (1.8) (0.4) (15.4) (100.0)
Digital/ New Media Sector )
2014 1 229 180 31 13 7 29 490
0.2) (46.7) (36.7) (6.3) @.7) (1.4) (5.9) (100.0)
2016 16 105 132 69 9 5 166 502
(3.2) (20.9) (26.3) (13.8) (1.8) (1.0) (33.1) (100.0)
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Average Monthly Income

All
Year $8,000 | $8,001- | $12,001- | $20,001- | $30,001- | $50,001 - | $80,001 (ENO-IOf MC
OrBelow | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 | Or Above |Unspecified | ~"" U‘/Jyfes)
Oy | (%) O | o | o | o) (%) %)
Advertising and Public Relations Sector
2014 449 1693 8371 4029 2 956 897 413 6883 25691
1.7 (6.6) (32.6) (15.7) (11.5) (3.5) (1.6) (26.8) (100.0)
2016 8 509 8971 6798 2 801 1285 513 5535 26 429
(>0.1) (1.9) (33.9) (25.7) (10.6) @.7) (1.9) (21.0) (100.0)
Media Production Sector @
2014 - - - - - - -
2016 146 981 699 246 130 33 955 3190
(4.6) (30.8) (21.9) 7.7 4.1) (1.0) (29.9) (100.0)
2014 481 2 153 12 540 7777 3828 1114 526 8 562 36 981
Sub-total (1.3) (5.8) (33.9) (21.0) (10.4) (3.0) (1.4) (23.2) (100.0)
2016 8 867 15029 10279 | 3851 1 609 590 8 256 40 498
Sub-total | (>0.1) 2.1) (37.1) (25.4) (9.5) (4.0) (1.5) (20.4) (100.0)

* As a percentage of number of MC employees (excluding freelancers) by sector in the respective year.

Note:

Advertising and Public Relations Sector

2.46

2.23).

(1) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(2) Media Production Sector is newly introduced in 2016 survey.

More recent data from the General Household Survey of the Census and Statistics
Department indicated that the median monthly employment earnings (i.e. HK$15,000 in Q1
2015 and Q1 2016) of employed persons (excluding foreign domestic helpers) remained
unchanged in money terms in the first quarter of 2016. However, due to the differences in
demand and supply conditions, the average monthly income range of MC employees by job
level varied across different branches in the journalism sector and digital media sector (Table
2.21),the advertising & public relations sector (Table 2.22) and media production sector (Table
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Existing MC Employees’ Skills / Knowledge Need to Enhance

2.47 The survey reveals that employers of the industry were generally satisfied with the
skills / knowledge of their existing MC employees. However, a percentage of employers
indicated their existing MC employees’ skills / knowledge need to enhance in response to the
various changes (including Hong Kong’s transformation into an information and
knowledge-based economy). A summary of the findings by percentage of companies having
indicated the need to enhance skills / knowledge of MC employees (ranked in descending order
of popularity) by sector is shown in Table 2.25. More detailed analyses of the findings by job
level and by branch are shown in Appendix 12.

Table 2.25  Percentage of Companies Having Indicated their
MC Employees’ Skills / Knowledge Need to Enhance
(Ranked in Descending Order of Popularity) by Type
of Skills / Knowledge by Sector

Overall Journalism Digital/ new | Advertising and Media
] Sector @) media Sector | Public Relation Production
Skills / Knowledge 1)@ Sector Sector®
Rank %* Rank | %* | Rank %* Rank %* Rank %*

Sales/marketing strategic planning 1 31.9 43 0.4 37 0.0 1 44.4 27 0.0
Multimedia knowledge and 2 | 280 | 37 |08 | 23 | 43 | 2 | 389 | 27 | 00

applications
Creativity and cultural insights 3 25.7 54 0.0 37 0.0 3 35.9 27 0.0
Account strategic planning 4 21.9 54 0.0 37 0.0 4 30.5 27 0.0
Spoken English 5 21.6 23 |19.8| 18 30.4 6 20.5 10 25.4
Putonghua 6 21.0 14 | 30.8 1 60.9 7 20.4 12 19.2
Market research applications 7 20.1 43 0.4 37 0.0 5 28.0 27 0.0
Written English 8 19.4 4 414 | 13 39.1 9 17.3 14 19.0
Written Chinese 9 16.3 2 46.0 | 16 34.8 13 14.6 16 12.6
Political system, social and

economic development in the 10 16.0 5 40.5 6 52.2 18 12.6 12 19.2

mainland of China
Self-management 11 14.7 12 32.9 1 60.9 21 104 11 22.5
Marketing management 12 13.5 18 22.4 9 43.5 15 13.8 19 8.9
Corporate communications/public

relations/public affairs 13 13.3 27 13.1 13 39.1 15 13.8 18 10.8

management
Production management 14 13.0 19 21.9 9 43.5 22 7.9 8 26.3
Consumer database management 15 12.8 43 0.4 37 0.0 8 17.8 27 0.0
Industr_y practices in the mainland of 117 15 28.7 1 60.9 20 10.6 20 8.7

China 16
PR consultation /presentation skills 11.7 37 0.8 23 4.3 10 16.2 27 0.0
Media planning and market research 18 11.3 37 0.8 37 0.0 11 15.7 27 0.0
Innovative media research and 19 | 106 | 43 |04 | 37 | 00 | 12 | 148 | 27 | 00

applications
Social media marketing 20 10.3 37 0.8 23 4.3 14 14.2 27 0.0
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Overall Journalism Digital/ new | Advertising and Media
. Sector @ media Sector | Public Relation Production
Skills / KnOWIEdge 1)) Sector Sector(3)
Rank %* Rank | %* | Rank %* Rank %* Rank %*

Application of new technologies 21 10.0 43 0.4 23 4.3 58 0.0 1 46.8
Wegﬁ::fsdes'gn and supporting 22 | 99 | 37 |08 | 23 | 43 | 17 | 137 | 27 | 00
Computer literacy skills 23 9.8 43 0.4 23 4.3 38 0.1 2 45.6
Multi-tasking skills 24 9.4 54 0.0 37 0.0 38 0.1 3 44.0
Project management 25 8.1 54 0.0 23 4.3 19 11.3 27 0.0
Strategic planning management 26 7.1 25 18.6 13 39.1 23 7.3 25 2.2
Human resources management 27 6.8 28 11.8 21 26.1 27 3.7 15 15.0
Translation 28 6.7 17 | 232 | 18 30.4 24 4.9 23 6.9
Intellalls\(l:tual property and copyright 29 6.7 54 0.0 23 43 38 01 4 311
Media law and ethics 30 6.4 54 0.0 23 4.3 38 0.1 5 29.9
Innovation media technology 31 6.3 43 04 23 43 38 01 6 29.4

products
Crisis management 32 6.1 29 114 9 43.5 25 4.8 21 8.1
TV/media production skills 23 5.7 43 0.4 23 4.3 58 0.0 8 26.3
Visual design and aesthetics 5.7 43 0.4 37 0.0 38 0.1 7 26.7
Financial management 35 5.4 33 8.9 22 174 26 4.4 22 7.5
Reporting and editing skills 36 3.8 1 57.8 37 0.0 38 0.1 27 0.0
Specific Technical skills 37 2.9 43 0.4 5 56.5 28 3.5 27 0.0
Computer literacy skills 38 2.8 3 42.2 37 0.0 38 0.1 27 0.0
Application of new media 39 | 27 | 5 |405| 37 | 00 | 38 | o1 | 27 | 00

technologies in editorial work
Critical thlnklpg skills and 40 26 54 0.0 37 0.0 38 01 17 118

cross-media knowledge
Media law and ethics a1 2.3 7 34.6 37 0.0 38 0.1 27 0.0
Multi-tasking skills 2.3 7 346 | 23 4.3 58 0.0 27 0.0
Integration of new technology with 29 10 349 37 0.0 58 0.0 27 0.0

the news work flow
Print/TV/media production skills 43 2.2 7 34.6 37 0.0 58 0.0 27 0.0
Intellallo\a,\cl:tual property and copyright 29 11 338 37 0.0 38 01 27 0.0
News curation 46 21 13 32.1 37 0.0 58 0.0 27 0.0
Global vision/cultural-setting skill 47 1.7 16 253 | 37 0.0 38 0.1 27 0.0
(Content) Research skills 1.7 34 5.1 9 43.5 29 1.6 27 0.0
Innovative media technology 49 15 19 219 23 43 38 01 27 0.0

products
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Overall Journalism Digital/ new | Advertising and Media

) Sector @ media Sector | Public Relation Production
Skills / KnOWIEdge 1)) Sector Sector®

Rank %* Rank | %* | Rank %* Rank %* Rank %*

Strategic news planning 14 21 211 | 37 0.0 58 0.0 27 0.0
'”tej%rj:;‘;rl‘i:;the Internet with 1 qa | 21 |20a] 87 | 00 | 38 | 01 | 27 | oo
Research skills 1.4 54 0.0 37 0.0 38 0.1 24 6.4
Social media applications 53 13 23 198 | 37 0.0 38 0.1 27 0.0
Technology development insights 54 1.2 35 4.2 18 304 31 1.0 27 0.0
Data analysis 1.0 26 139 | 37 0.0 38 0.1 27 0.0

New media technology for public

- 1.0 35 4.2 16 34.8 36 0.7 27 0.0
engagement and promotion

Creativity and cultural insights 1.0 54 0.0 6 52.2 31 1.0 27 0.0

Others — Industry Specific Skills
(Advertising and Public 55
Relations Sector) e.g.: Finance
knowledge, Intellectual property
and copyright law, Computer 1.0 54 0.0 37 0.0 30 14 27 0.0
Graphic/ Artwork design,
Research skills related to
advertising product and media
technology development

Others — Language Skills, e.g.:
Korean, Japanese, Chinese 0.9 37 0.8 37 0.0 33 0.9 26 0.9
Dialect 59

Hardware and Software (Interaction

; 0.9 43 0.4 1 60.9 36 0.7 27 0.0
design)

Critical thinking skills and

0.8 29 |114| 37 0.0 38 0.1 27 0.0
cross-disciplinary knowledge

Application of new media 61
technologies on various media 0.8 54 0.0 8 47.8 34 0.8 27 0.0
projects
Audience research 0.7 31 10.1 37 0.0 58 0.0 27 0.0
; i 63
Treﬁ;rigf changes of the financial 0.7 30 9.7 37 0.0 58 0.0 27 0.0

Others — Administrative/ Time

management skills, Mentorship 65 05 54 0.0 37 0.0 34 08 27 0.0

Others — Industry Specific Skills
(Advertising and Public
Relations Sector) e.g.:
Advertisement/ Hardware or
software Interaction Design,
Computer software knowledge

66 0.1 54 0.0 37 0.0 38 0.1 27 0.0

Others — Customer Service,

7 . 67 0.0 54 0.0 23 43 58 0.0 27 0.0
Communication skills

*  As a percentage of total companies having indicated the need to enhance skills / knowledge of MC employees.
Notes: (1) Journalism and Digital/ New media sector includes advertising sales / public relations / marketing department in media
organizations in 2016.
(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(3) Media Production Sector is newly introduced in 2016 survey.
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2.48

manpower.

The Training Board considers that the ability to compete and succeed in the global
information economy hinges on the quality and skills / knowledge of a reservoir of MC

Therefore, the development of a skilled MC workforce in the workplace is

essential for the long term development of Hong Kong. A comparison of the top essential
skills / knowledge that the existing MC employees in the industry need to enhance (ranked in
descending order of popularity) by sector is shown in Table 2.26.

Table 2.26 Comparison of Top Essential Skills / Knowledge by Sector

(Ranked in Descending Order of Popularity)

Rank | Journalism Sector® | Digital/ New Media Advertising and Media Production
Sector M@ Public Relations Sector®
Sector
1 Reporting and editing | Putonghua Sales/marketing Application of new
skills Self-management strategic planning technologies
Industry practices in the
mainland of China
Hardware and Software
(Interaction design)
2 Written Chinese - Multimedia knowledge | Computer literacy
and applications skills
3 Computer literacy - Creativity and cultural | Multi-tasking skills
skills insights
4 Written English - Account strategic Intellectual property
planning and copyright law
5 Political system, social | Specific Technical skills | Market research Media law and ethics
and economic applications
development in the
mainland of China
Application of new
media technologies in
editorial work
6 - Political system, social Spoken English Innovation media
and economic technology products
development in the
mainland of China
Creativity and cultural
insights
7 Media law and ethics - Putonghua Visual design and
Multi-tasking skills aesthetics
Print/TV/media
production skills
8 - Application of new Consumer database Production
media technologies on management management
various media projects TV/media production
skills
Notes: (1) Journalism and Digital/ New media sector includes advertising sales / public relations / marketing department in media
organization in 2016.
(2) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(3) Media Production Sector is newly introduced in 2016 survey.
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2.49 The Training Board observes that the top essential skill / knowledge in the
journalism sector, the advertising and public relations sector and the media production sector
are “Reporting and editing skills”, “Sales/marketing strategic planning” and “Application of
new technologies” respectively, while for the digital/ new media sector, “Putonghua”,
“Self-management”, “Industry practices in the mainland of China” and “Hardware and
Software (Interaction design)” are considered as the skill / knowledge that employees should
enhance. The Training Board also observes that the emergence of various types of
management and technology skills within the top eight has reflected the situation that
companies are more aware of the establishment of the above skills / knowledge to enhance their
competitiveness in the globally connected world.
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Manpower Training and Development Plan

Training Needs of Existing MC Employees

2.50

by type of skills / knowledge are presented in Appendix 13.

The survey reveals that employers would plan to provide / sponsor training in respect of skills and knowledge to 11 154 MC employees (in
terms of man-times) in the next 12 months (2014 survey: 4 561 MC employees). The Training Board observes that MC employers are more aware of
importance of manpower training and development. The number of training places planned to be provided / sponsored by employers in the next 12
months by sector by job level by type of skills / knowledge is shown in Table 2.27. More detailed analyses of the findings by sector by branch by job level

Table 2.27  Number of Training Places Planned to be Provided / Sponsored
by Employers in the Next 12 Months by Sector by Job Level
by Type of Skills / Knowledge
Type of Skills / Innovative Media Technology Industry Specific Skills
Knowledge chi
ina-
Management Language L Advertising . L Advertising .
Skills Krrg\l/?/fggge Skills  {Journalism NeDvlvgll\t/la;d/ia and Public rgfilej?:lt?on Journalism NeDvlvgll\t/Ia;éia and Public rcl)\flji?:lt?on Others Overall
Job Level Sector Relations |” Sector Relations |°
Sector Sector Sector Sector
Sector Sector
Journalism Sector
Managerial 124 115 106 119 - 127 - - 2 593
Supervisory 62 241 249 304 - 302 - - 1158
Editorial /
Production 130 596 505 672 - 755 - - 5 2 663
Supporting /
Technical 4 81 102 - 85 - - 2 274
Sub-total 316 956 941 1197 - 1269 - - 9 4 688
Rank 5 3 4 2 - 1 - 6 -




89

Type of Skills /

Innovative Media Technology

Industry Specific Skills

Knowledge )
Management| SN || anguage Advertisi Advertisi
9 related guag | Digital/ |7OVEMSING | \egia .| Digital/ |2OVEMSING ) \edia Others Overall
Skills |\ owied Skills  {Journalism .| and Public - |Journalism .| and Public :
Job Level wiedge New Media - production New Media - production
Sector Relations Sector Relations
Sector Sector Sector Sector
Sector Sector
Digital / New Media Sector )
Managerial 19 9 9 - 10 - - - 10 - - - 57
Supervisory 15 7 7 - 10 - - - 14 - - - 53
Editorial /
Production 63 63 78 - 78 - - - 83 - - - 365
Supporting /
Technical - - - - - - - - 3 - - - 3
Sub-total 97 79 94 - 98 - - - 110 - - - 478
Rank 3 5 4 - 2 - - - 1 - - - -
Advertising and Public Relations Sector
Managerial 399 21 235 - - 153 - - 1 219 - - 1028
Supervisory 415 18 172 1 2 301 - 1 7 428 - - 1345
Executional 42 13 299 1 2 750 2 1 1 1160 1 - 2272
Supporting / } } ; . - - -
Technical 6 1 11 240 125 283
Sub-total 862 53 717 2 4 1444 2 2 9 1932 1 0 5028
Rank 3 5 4 8 7 2 8 8 6 1 11 = -
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Type of Skills / Innovative Media Technology Industry Specific Skills
Knowledge
Management China- Language Advertising Advertising
Skills related skills  |Journatism| , D191/ | o puplic | Media g0 natism| D197 | on g puplic | Media Others Overall
Job Level Knowledge New Media - production New Media - production
Sector Relations Sector Relations
Sector S Sector Sector Sector
ector Sector
Media Production Sector @

Managerial 33 - 1 - - - 134 - - - 57 - 225
Supervisory 28 - 28 - - - 44 - - - 51 - 151
Executional - - - - - - 79 - - - 125 - 204
Supporting /

Technical - - 104 - - - 128 - - - 148 - 380

Sub-total 61 - 133 - - - 385 - - - 381 - 960
Rank 4 - 3 - - - 1 - - - 2 -
Total 1336 1088 1885 1199 102 1444 387 1271 119 1932 382 9 11154
Note: (1) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(2) Media Production Sector is newly introduced in 2016 survey.

2.51 To cater for the development of a knowledge-based and technology-driven economy, the Training Board considers that employers will

normally be prepared to invest in training existing MC employees in any new technology that is critical to their operations so that employees can
reasonably expect a lifetime of technical challenge to stimulate them in the ever-changing world of MC.



Manpower Growth and Forecast
Employers’ Forecast of MC Manpower Demand in January 2017

2.52 The findings of the survey reflect the manpower situation of the MC industry in
January 2016. However, the current uncertainty in global financial markets might have an effect
on the MC manpower demand. The manpower data and forecast in the report should therefore
be read in this context.

2.53 Employers forecast that there would be 43 929 MC posts in January 2017, a
decrease of 0.01% (5) over the number of existing MC posts (43 934). Among the job levels
in the advertising and public relations sector (Table 2.10), supervisory level recorded the
highest growth rate of 0.93% (63), followed by executional level 0.07% (10). Employers’
forecast of MC manpower demand in January 2017 by sector is shown in Table 2.28. More
detailed analyses of the findings by branch by job level by job code / title are presented in
Appendix 4.

Table 2.28 Employers’ Forecast of MC Manpower
Demand in January 2017 by Sector

No. of MC January 2017 | January 2017
No. of No. of Manpower , ,
Employees . @ Employers Employers
Freelancers | Vacancies | Demand
Sector (Excl. . . : Forecast Forecast
. in January | inJanuary in January
Freelancers) in 2016 2016 2016 Manpower No. of
January 2016 Growth (%)* | MC Posts
Journalism 10 377 299 150 10 826 -1 (-0.01) 10 825
Digital/ New 502 32 19 553 - ¢) 573
Media®
Advertising and 26 429 701 449 27 559 7  (0.03) 27 566
Public Relations®
Media 3190 1768 18 4976 -11 (-0.22) 4 965
Production®
Total 40 498 2 800 636 43 934 -5 (-0.01) 43 929
* As a percentage of total number of MC posts by sector in January 2016.
Notes: (1) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey

(2) Advertising and public relations sector includes advertising sales / public relations / marketing department in
media organizations.
(3) Media Production Sector is newly introduced in 2016 survey.
(4) Manpower Demand includes the number of existing MC employees, number of freelancers, and number of
vacancies.

(5) Figures may not add up to their totals due to rounding.

Additional Manpower Requirement in January 2017

2.54 On the basis of employers’ forecast of MC manpower growth in January 2017
(Table 2.28 and Appendix 4) and the estimated annual wastage rate of 3.0% adopted, the
Training Board has worked out the additional manpower requirement in January 2017 in the
journalism, digital / new media, advertising & public relations and media production sectors by
branch by job level in Tables 2.29, 2.30 and 2.31.
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Table 2.29 Additional Manpower Requirement in the Journalism
Sector™ and Digital/ New Media®® in January 2017
by Branch by Job Level

MC lIglr%ptl)cf)yees Iliglrglcc;};frosf No. of MC To'ga_l No. of
Job Level (include MC Manpower Employeges Additional MC
Freelancers) Growth in 0 Replenlih Employees in
in January 2016 January 2017 Wastage January 2017
Newspapers
Managerial 168 - 5 5
Supervisory 455 - 14 14
Editorial / Production 3271 - 98 98
Supporting / Technical 953 -1 29 28
Sub-total 4 847 -1 146 145
Magazines
Managerial 232 - 7 7
Supervisory 473 1 14 15
Editorial / Production 1877 -3 56 53
Supporting / Technical 543 - 16 16
Sub-total 3125 -2 93 91
News and Information Department in Radio / TV Stations
Managerial 77 - 2 2
Supervisory 201 - 6 6
Editorial / Production 1329 - 40 40
Supporting / Technical 889 - 27 27
Sub-total 2 496 - 75 75
News Agencies
Managerial 15 - - -
Supervisory 27 - 1 1
Editorial / Production 160 2 5 7
Supporting / Technical 6 - - -
Sub-total 208 2 6 8
Digital / New Media)®)
Managerial 20 - 1 1
Supervisory 105 -
Editorial / Production 379 - 11 11
Supporting / Technical 30 - 1 1
Sub-total 534 - 16 16
Total 11 210 -1 336 335
* A wastage rate of 3% per annum is assumed.

Notes: (1)  Journalism sector and Digital / New Media sector exclude advertising sales / PR / marketing department in
media organizations.
(2)  Digital / New Media is separated from the journalism sector as an individual sector since the 2016
survey.
(3)  “Wastage rate” is defined as the percentage of MC employees leaving their current MC jobs and taking up
non-MC positions and for other reasons, out of the total number of MC employees.
(4)  Figures may not add up to their total due to rounding.
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Table 2.30 Additional Manpower Requirement in the Advertising and

Public Relations Sector in January 2017 by Branch by Job Level

MC Employees | Forecastor | No-0fMC | Total No.of
Job Level (include MC Manpower Employeges Additional MC
Freelancers) Growth in t0 Replemjh Employees in
in January 2016 January 2017 Wastage January 2017
Public Relations Services Suppliers
Managerial 420 - 13 13
Supervisory 690 5 21 26
Executional 1252 9 38 47
Supporting / Technical 102 - 3 3
Sub-total 2 464 14 75 89
Advertising Sales / PR / Marketing Department in Media Organizations
Managerial 945 - 28 28
Supervisory 1269 24 38 62
Executional 2016 - 60 60
Supporting / Technical 11 - - -
Sub-total 4241 24 126 150
Advertising Companies, Agencies & other Advertising Services
Managerial 1239 -15 37 22
Supervisory 3195 34 96 130
Executional 6 883 5 206 211
Supporting / Technical 3125 -51 94 43
Sub-total 14 442 - 27 433 406
Corporate Communications / PR / Advertising / Marketing Department
in Companies / Institutions
Managerial 1335 - 40 40
Supervisory 1516 - 45 45
Executional 3055 -4 92 88
Supporting / Technical 77 - 2 2
Sub-total 5983 -4 179 175
Total 27 130 7 813 820
* A wastage rate ) of 3% per annum is assumed.
Notes: (1) “Wastage rate” is defined as the percentage of MC employees leaving their current MC jobs and taking up

non-MC positions and for other reasons, out of the total number of MC employees.

@

Figures may not add up to their total due to rounding.
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Table 2.31  Additional Manpower Requirement in the Media Production
Sector in January 2017 by Branch by Job Level

No. of Employers’
MC Employees Forecast of No. of MC To'ga] No. of
. Employees Additional MC
Job Level (include MC Manpower . .
. to Replenish Employees in
Freelancers) Growth in Wastage™ January 2017
in January 2016 January 2017 g y
Production Companies
Managerial 682 -5 20 15
Supervisory 293 - 9 9
Executional 1304 - 39 39
Supporting / Technical 2679 -6 80 74
Total 4958 -11 148 137
* A wastage rate ) of 3% per annum is assumed.
Notes: (1) “Wastage rate” is defined as the percentage of MC employees leaving their current MC jobs and taking up

non-MC positions and for other reasons, out of the total number of MC employees.
(2) Figures may not add up to their total due to rounding.

Projected Annual Additional Manpower Requirement for 2016/20

2.55 The projection of MC manpower requirement must relate to labour market needs
and respond to rapid economic and social changes. Assessment of future manpower demand
is not easy and involves the exercise of judgement based upon certain assumptions and
economic analysis. The basic assumptions for projecting manpower requirement of the MC
industry are shown as follows:

(i) A continuation of the relatively high levels of economic
activities and employment.

(i) A continuation of scientific and technological advance, affecting
the industrial methods of production, educational services, and
consumption patterns.

(iif)  The absence of war or any other cataclysmic events which would
substantially alter the rate of economic growth.

2.56 As MC is a rapidly changing and developing field, an accurate manpower
projection method is required for educational planning purposes. Since it takes a number of
years to educate and train people for MC jobs, industry needs must be anticipated sufficiently
far in advance to allow time for training. Failure to anticipate the needs and to develop the
required high-level MC manpower may seriously impede economic progress.
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2.57 An adaptive filtering method is used to project the annual manpower requirement of
the journalism sector and digital/ new media sector for 2016/20. This method produces
projections based on the past and present survey data (with heavier weight given to the more
recent data). The Training Board selects the most appropriate projection by taking into
consideration the socio-economic prospects and overall trend of the industry, employers’
one-year forecast, and the annual wastage rate. Manpower projection of the journalism sector
and digital/ new media sector for 2016/20 using the adaptive filtering method is shown in
Figure 16a and 16b.

Figure 16a Manpower Projection of the Journalism Sector for 2016/20
(by Adaptive Filtering Method)

2020 10710

2019 10712

2018 10714

2017 10717

2016 10 721 (12 500)*

2015 110 676

2014 | 10 858

2013] 1 11039

2012] 110 520

2011 | 110 000

2010 19774

2000 | 1 9547

2008] 18 841

2007 ] 1 7797

2006 | 17 700

2005 | 17603

2004] 16 698

2003] | 5793

2002 | 1 6271

2001 | 16 749

2000] 110 463

1999 110 520

1998 | 1 10577

1097 | 19901

1096 | 19226 ©1995 - 2015

1995 ] 8550 m2016 - 2020
2 600 4 600 6 600 8 600 10 600 12 600

No. of Employees

* Figure in bracket denotes the MC manpower projection of the journalism sector and the digital/ new media sector
for 2016 in the 2014 survey.
Notes: (1) 2016, 2017, 2018, 2019 and 2020 projected data in January of the subsequent year.
(2) 2007, 2009, 2011 and 2013 actual survey data in January of the subsequent year.
(3) 1995, 1997, 1999, 2001, 2003 and 2005 actual survey data in November/December of the year.
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Figure 16b Manpower Projection of the Digital/ New media Sector for 2016/20
(by Adaptive Filtering Method)

2020 550

2019 548

2018 546

2017 543

2016 540 (12 500)*

20157 | 534

20147 | 525

20137 | 515

20127 | 513

20117 | 511

2010 | 425 2009 - 2015

20097 | 338 m2016 - 2020
100 200 300 400 500 600

No. of Employees

* Figure in bracket denotes the MC manpower projection of the journalism sector and the digital/ new media sector for
2016 in the 2014 survey.
Notes: (1) 2016, 2017, 2018, 2019 and 2020 projected data in January of the subsequent year.
(2) 2009, 2011, 2013 and 2015 actual survey data in January of the subsequent year.

75



2.58

A labour market analysis (LMA) approach is adopted for projecting the annual

manpower requirement of the advertising and public relations sector by examining a group of
key statistical data / economic indicators collected by a reliable and independent authority that
reflect the important changes in local economy, demography and labour market. A variable
reduction method called Principal Component Analysis is used to select and create variables /
components from the sets of economic indicators for use in building and maintaining the

statistical model.

Manpower projection of the advertising and public relations sector for

2016/20 using the LMA approach is shown in Figure 17 and the details in Appendix 14.

<
©
=

2020
2019
2018
2017
2016

2015
2014

2013

2012

2011

2010

20097
20087
20077
20067
20057
20047
20037
20027
20017

2000

1999

1998

1997

1996

1995

Figure 17 Manpower Projection of the Advertising
and Public Relations Sector Y for 2016/20

(by Labour Market Analysis Approach)

28711
28554
28 347
28075 (29 387)*
27719
] 27 130
] 26 558
\ 25 985
] 25185
] 24 384
] 23371
] 22 358
] 21310
] 20 261
] 18 278
] 16 294
] 14 550
] 12 805
] 12 837
] 12 868
] 10 586
] 10 601
! 10615
10630 20162000
] 10 644
]

Notes:

10 203
15 000
No. of Employees

5000 10 000 20 000 25000 30 000 35000

Figure in bracket denotes the MC manpower projection of the advertising and public relations sector for 2016 in
the 2014 survey.

()

@
©)
4)

Advertising and public relations sector includes advertising sales / PR / marketing department in media
organizations.

2016, 2017, 2018, 2019 and 2020 projected data in January of the subsequent year.

2007, 2009, 2011 and 2013 actual survey data in January of the subsequent year.

1995, 1997, 1999, 2001, 2003 and 2005 actual survey data in November/December of the year.
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2.59 The Training Board observes from Figures 16 and 17 that the actual outturns of the
MC manpower requirement in January 2016 in respect of the journalism sector and the digital/
new media sector (10 676+534=11 210) and the advertising and public relations sector @
(27 130) fall in line with MC manpower projection for the journalism sector and the digital/
new media sector (12 500) and the advertising and public relations sector (29 387) in the 2014
survey with absolute percentage errors of 11.5% and 8.3% respectively. The Training Board
believes that as the pace of globalization continues to accelerate, supported by domestic
consumption as well as CEPA, the manpower requirement of the MC industry will be stable in
the long run. Based on Figures 16 and 17, the projected annual additional manpower
requirement for 2016/20 by sector is shown in Table 2.32.

Table 2.32  Projected Annual Additional Manpower
Requirement for 2016/20 by Sector

Projected Annual
Projected Average Projected No. of Employees Additional
Sector Annual Manpower Average Annual to Replenish Manpower
Requirement Manpower Growth Wastage * Requirement
(A) (B (©) =(A)x0.03 (D)=(B) +(C)
Journalism 10715 7 321 328
Digital/ new media® 545 3 16 19
Advertising and
Public Relations 28 281 316 848 1164
Media Production @ 4 958" A 148 148
Total 44 499 326 1333 1659
* A wastage rate of 3.0% per annum is assumed.
A As no historical data of Media Production sector is available, manpower growth (B) cannot be projected. It is

assumed the annual manpower requirement (A) for 2016/20 will be same as the actual no. of employees in 2016.
Notes: (1) Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.

(2) Media Production sector is newly introduced in 2016 survey.

(3) Figures may not add up to their totals due to rounding.
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Distribution of Projected Annual Additional Manpower Requirement
for 2016/20 by Preferred Educational Level by Sector

2.60 By adopting employers’ preferred educational level of MC employees in Paragraph
2.38 and Appendix 9, the Training Board estimates the distribution of projected annual
additional manpower requirement for 2016/20 by preferred educational level by sector in Table
2.33.

Table 2.33  Distribution of Projected Annual Additional Manpower Requirement
for 2016/20 by Preferred Educational Level by Sector

Sub-degree
(Associate Senior
Educational Postgraduate degree, Higher /| Secondary
ucationa (Higher degree| First Degree | Professional (Secondary Junior
Level
s eve (e.g. master | (First degree |Diploma, Higher| 4-6, Diploma, Secondary
ector degree) or or Certificate or HKDSE or | (Secondary 1-3

equivalent) | equivalent) equivalent) equivalent) | or equivalent) Total

(%)* (%)* (%)* (%)* (%)* (%)*

Journalism 1 195 71 60 1 328
(0.3 (59.5) (21.7) (18.4) (0.1) (100.0)

Digital/ new media® 1 1 4 3 0 19
(0.3 (58.9) (22.4) (18.4) (0.1) (100.0)
Advertising and 5 634 298 220 7 1164
Public Relations (0.4 (54.5) (25.6) (18.9) (0.6) (100.0)
Media Production g 31 >0 49 17 148
(0.8) (20.9) (33.5) (33.0 (11.8) (100.0)
8 871 423 332 25 1659
Total (0.5) (52.5) (25.5) (20.0) (1.5) (100.0)
879 780

* As a percentage of total number of projected annual additional MC manpower requirement in the respective sector.
Notes: (1)  Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
(2)  Advertising and public relations sector includes advertising sales / PR / marketing department in media
organizations.
(3)  “Unspecified cases” in the respective sectors have been distributed among various educational levels on a
pro-rata basis.
4) Figures may not add up to their totals due to rounding.
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Estimated Supply of MC Graduates for 2016/20 from Local Educational Institutes

2.61 Based on the information provided by UGC-funded institutions, Vocational
Training Council and other local tertiary institutions, Table 2.34 and Appendices 15 & 16 show
the existing planned output of their graduates from UGC / Government-funded and self-financed

MC programmes for 2016/20 by educational level.

Table 2.34 Planned Output of Graduates from UGC /
Government-Funded and Self-Financed MC
Programmes for 2016/20 by Educational Level

Year
2016 2017 2018 2019 2020 Planned Average Annual
Edu) Output of MC Graduates
Level GF SF GF SF GF SF GF SF GF SF GF SF Total
PgD 37 1135 48 1126 46 1021 40 967 35 965 42 1043 1085
DEG 711 827 773 710 715 687 730 632 721 686 730 709 1439
AD - 67 - 58 - 43 - 60 - 60 - 58 58
HD 990 623 980 545 675 540 675 540 675 540 799 558 1357
Igian 1738 | 2652 | 1801 | 2439 | 1436 | 2291 | 1445 | 2199 | 1431 | 2251 | 1571 2 368 3939
Notes: (1) DEG First Degree PgD - Postgraduate Degree / Diploma / Certificate
AD Associate Degree HD - Higher Diploma
GF UGC / Government-Funded SF - Self-Financed
2) Figures may not add up to their totals due to rounding.
2.62 Supply of graduates including those existing MC employees who take upgrading

courses is related to participation rate, which is the percentage of graduates in MC programmes
who will actually join the MC industry. After studying the Employment Surveys of Full-time
UGC-funded Institutions Graduates in Figure 19, the Training Board concludes that the
successful participation rates for full-time first-degree graduates would not be less than 76.9%
and for full-time sub-degree graduates would not be less than 40.0% for 2016/20.
Accordingly, the average annual supply of graduates in MC programmes joining the MC
industry (from local educational and training institutions) for 2016/20 by educational level is
estimated in Table 2.35.

Table 2.35  Estimated Average Annual Supply of Graduates in

MC Programmes for 2016/20 by Educational Level

*

Hong Kong Institute of Vocational Education and Hong Kong Design Institute in Academic Year 2014/15.
UGC / Government-funded

Notes: GF =

)
@

SF =

Figures may not add up to their totals due to rounding.
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Self-financed

Planned Average Estimated Average
; Annual Output of MC Average*
Educational Graduates Successful Annual Supply of MC Graduates
Level A
Participation Rate
GF SF GF SF Total
Postgraduate Degree /|, 1043 0.6 25 | 626 | 651
Diploma / Certificate 1757
First Degree 730 709 0.77 561 545 1106
Associate Degree - 58 0.4 - 23 23
566
Higher Diploma 799 558 0.4 320 223 543
Total 1571 2 368 906 1417 2323

Based on the Employment Surveys of the Full-time Graduates from MC Programmes of the UGC-funded Institutions,




Manpower Demand and Supply Analysis

2.63 The primary objective of the analysis is to assess the annual additional manpower
demand and supply situation of the MC industry for 2016/20 by educational level as shown in
Figure 18.

Figure 18  Annual Additional Manpower Demand and
Supply Situation for 2016/20 by Educational Level

MC Manpower
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Notes: (1) Annual manpower supply from local MC programmes includes those existing MC employees who take
self-financed upgrading courses in part-time mode.
(2) Annual manpower supply from local MC programmes includes those who take full-time mode.

2.64 From Tables 2.33, 2.35, and Figure 18, it can be concluded that the average annual
supply of 1 759 local degree or above graduates from MC programmes would be sufficient to
meet the forecast annual additional manpower demand for 879 MC employees with such
qualification. It is expected that there would not be any shortfall of manpower supply.
Fresh graduates from MC programmes can join many industries, such as business commerce,
government service and education. Relevant job opportunities are also available in design,
film and entertainment, publishing, art administration and management, exhibition design etc.
A recruitment pattern of authors, journalists and related writers by educational level by
academic programme category (other than mass communication) is shown in Figure 20.

2.65 It should be noted that the annual additional manpower demand shown in Figure
18 does not cover the projected average annual manpower growth of media production sector.
Unlike the journalism, digital/ new media and advertising & PR sectors, the media production
sector is included in the survey for the first time and historical data is not available for a
complete manpower forecast.

2.66 At the sub-degree level, the annual shortfall of 214 additional MC employees could
be met by graduates from other non-MC disciplines. Many local graduates not pursuing MC
are willing to attend related MC courses offered by local educational institutions and
subsequently take up MC jobs.

2.67 Part of the shortfall can also be met from the supply of senior secondary school
leavers. Most of these people should need relevant skill training before they are capable of
performing the MC jobs effectively. Local educational and training institutions and
employers will provide basic skills training to meet their needs.
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18

Figure 19

Initial Destinations of Full-time First-degree Graduates

from UGC-funded Mass Communication Programmes

Total No. of

Responding MC Graduates

(362)

Others Further Studies Unemployed Underemployed Emigrated/ Retur_ne_d to Full-time
1.4% 5 6% 0.8% 41% Country of Origin Employment
' ' ' ' 1.4% 86.5%
Managers/ .
. Sales/Service/
Other Teaching Business Autr_\ors, . Technical Clerical and
N . . Journalists and Artists Workers
Occupations Profession Professionals : 0 Related
Related Writers 5.8% and Other
11.2% 5.4% 27.5% . Workers
45.4% Professionals 0
1.9% 2.9%

* Occupations not relevant to participation rate were excluded. As a result, the successful participation rate calculated was 76.9% (i.e. 86.5% x 88.9%) for
full-time first-degree UGC-funded graduates.

Source: Employment Survey of the Graduates from Full-time UGC-funded Programmes in Academic Year 2014/15.
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Figure 20  Recruitment Pattern of Authors, Journalists and Related
Writers by Educational Level by Academic Programme
Category (APC) (Other Than Mass Communication)

Number of Graduates from
Full-time UGC-funded Programmes

150
120 90
90 T
60 42 a4 i
29 ! 28 14 32
20 ¢ 5
0
cademic Programme : Business & Languages :
Category Social Management | Humanities & Related | A1 DeSION & |y tion Others ® Total
Sciences Studi Studi Performing Arts
Educational Level tudies tudies
Postgraduate Degree [l - - 1 1 - 2 - 4
First Degree [ 42 29 43 89 26 12 32 273
Sub-degree [] - - - - 2 - - 2
Total 42 29 44 90 28 14 32 279
Notes: (1) Other APCs include biological sciences, physical sciences, mathematical sciences, computer science & IT, engineering & technology, law, and studies allied to medicine & health.

(2) Assome programmes of the UGC-funded institutions are mapped to more than one APC, students on these programmes are counted across the APCs concerned on a pro rata basis.
Thus the student numbers of some APCs are decimal figures. In the above table, the relevant figures are rounded to the nearest whole number.

Source:  Employment Survey of the Graduates from Full-time UGC-funded Programmes in Academic Year 2014/15.



Major Developments and Business Outlook

Major Developments in the MC Industry

2.68 Based on the manpower changes between the 2014 and 2016 surveys and other
observations, the Training Board concludes the following major developments in the MC

industry:

Impact of Digital / New Media Developments
on Business and Manpower Needs

(1)

(i)

(iii)

(iv)

)

(vi)

Job opportunities are best for applicants in the expanding world of digital /
new media (such as digital and mobile advertising, launching the social
media applications and the mobile services). Media organisations (with
digital media channels) and advertising companies provide greater job
prospects for account managers, account executives and designers (Tables
4.7 & Table 4.8 of Appendix 4).

The number of full time layout editor, reporter and graphic artist engaged
in newspapers and magazines has been reduced over the two-year period
(Table 4.1 & Table 4.2 of Appendix 4). Freelance employment has
become increasingly common due to its flexibility for newspapers and
magazines to cope with the versatile business environment.

MC employees (such as corporate communication, PR & public affairs
employees, market, product development and brand management
employess) engaged in digital and mobile marketing are growing in
number due to the public’s extensive use of digital and social media.
Brands and corporates across industries are more aware of the importance
of devising strategies to engage their audience and win their loyalty
(Table 4.6 & Table 4.9 of Appendix 4).

Since social networking website (such as Facebook, Twitter, Weibo,
Instagram, Pinterest, Linkedin, Google+) are getting greater focus of the
public, it is essential for the local MC employees to acquire skills /
knowledge on web searching / analytics, sharing / posting in social
networking platform and web security to perform the social media
functions for meeting the changing appetite of advertisers during the advent
of social marketing (Table 2.13).

A number of media production companies have employed freelancers to
work as producer, content writer, video editor, cameraman and animator to
support project-based production work to be delivered in various media
platforms (Table 4.10 of Appendix 4). Besides, about 16.9% (2 475) of
the MC employees engaged in the advertising companies and agencies are
aged below 30 (Table 2.14) with high turnover rate recorded in this creative
industry.

Existing MC employees are required to have multi-skills to perform
multi-tasking in response to the expanding world of digital / new media and
the merger or abolishment of some MC posts (Table 2.12). For example,
reporters have to undertake news production (including video / photo
shooting, writing scripts, and the role of news announcers), sub-editors
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have to perform out-door reporting and photo-taking, and digital designers
and webmasters have to share the work of online editing.

Impact of Further Transition to Knowledge Society

(vii)

(viii)

(ix)

()

(xi)

(xii)

(xiii)

Employers in the MC industry tended to be conservative in planning future
manpower with regards to recruitment. They maintained high
requirement on the quality of candidates in respect of their qualifications
(Table 2.19 & Figure 15) and relevant experience (Table 2.20) they looked
to hire.

Demand for well-rounded MC employees tends to become more acute
when companies are looking to get more work done with fewer people.
For example, layout editor in magazine have to undertake the job of online
editor.

More advertising / PR / marketing employees in the MC industry are
working closely with media partners to conduct promotional seminars /
activities with a view to increasing the number and type of media outlets to
reach the target customers.

More corporate communications / PR / advertising / marketing department
in companies / institutions will like to recruit experienced MC employees in
the journalism sector (with cross-functional experience) to undertake
various jobs in respect of advertising / PR / marketing / sales (Table 4.9 of
Appendix 4).

More local companies in the advertising and PR sector have been engaged
in outsourcing their supporting / technical related jobs (such as video
production, website updating, and printing) which allow them to focus on
their core business, expand quickly into new frontiers, address manpower
and skills constraints, and reduce costs.

More advertising / corporate communication / PR / marketing department
come to understand the importance of advertising, brand building and
corporate identity and have paid more attention to brand strategy and brand
communication by recruiting more brand designer, marketing, product
development and brand management executives (Table 4.9 of Appendix
4).

Skill sets (such as reporting and editing skills, self management;
Putonghua; multimedia knowledge and applications; industry practices in
the mainland of China; computer literacy; hardware & software
(interaction design); sales / marketing strategic planning; account strategic
planning; creativity and cultural insights) will continue to be in demand to
perform various MC functions (Table 2.25). Employers are always
looking for MC practitioners who can deal with significant changes or can
take advantage of new opportunities.
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Business Outlook in the MC Industry

Employment Trend

2.69 The journalism sector displays some easing in labour demand but the advertising
and PR sector gains further momentum in development. The overall MC industry continues
to display positive signs of growth and remains attractive to investors and jobseekers, with an
average compound annual growth rate of 5.1% in the number of MC employees from 2001
(19 617) to 2016 (43 298) as shown in Table 2.34.

Table 2.34 Changes in the Number of MC Employees from
December 2001 to January 2016 by Sector

Average Compound

Number of Persons Engaged Annual Growth Rate

Dec Dec Dec Feb Feb Feb Jan Jan 2001- 2008- 2001-
2001 | 2003 | 2005 | 2008 | 2010 | 2012 | 2014 | 2016 |2005(%) | 2016(%) | 2016(%)

MC Employees ) |19 61718 598 |23 897 | 28 05832 243|34 895|37 539|43 298| 5.1 5.6 5.4

Within which:

Journalism Sector | 6 749 | 5793 | 7603 | 7 828

9885 |10511|11554/11210| 3.0 4.6 3.4
Digital / New i i i i
Media Sector
g\ggtgfg;“g &PR 112 86812 805| 16 204 |20 230| 22 358 | 24 384 |25 985|27 130| 6.1 3.7 5.1
Media Production i i i i i i - |a958 i i i

Sector

Notes: (1) Number of MC Employees include freelancers.
(2)  Advertising & public relations sector includes advertising sales / PR / marketing department in media
organizations.
(3) Figures may not add up to the total due to rounding.

2.70 The local economy maintains modest growth with domestic demand as the key
momentum of growth and supports the broad stability of labour market. As a result, the
seasonally adjusted unemployment rate remained at 3.4% in Q1 2016, which was close to 3.3%
in Q4 2015 and Q1 2015. The underemployment rate also remained at 1.4% in Q1 2016, same
as that in Q4 2015 and Q1 2015 (Source: Census and Statistics Department). Amid a tight
labour market and with the upward adjustment of statutory minimum wage (SMW) rate since
May 2015, wages and earnings saw further improvement. The employment situation in the
MC industry going forward continues to hinge crucially on the overall economic growth and
the pace of job creation. In this regard, uncertainties in the external environment, in particular
due to the slowdown in China’s economic growth, the prospects for the US Federal Reserve
second interest rate hike and the impact of how Brexit will affect global economy, remain a
cause of concern.
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Impact of Digital / New Media Developments

2.71 With increasing popularity of mobile devices, digital / new media and social
media become ever more important in the MC industry. The reach of contents is widened to
local and global audiences. Emergence of new media platforms have transformed MC
industry in terms of audience, content creation and distribution, profession, organisation and
business model. The Training Board believes that the rise of digital / new media and social
media will require MC companies to plan more strategically and holistically in respect of the
interactiveness and unique characteristics of these new media platforms in order to deliver
message successfully. Besides, the digial / new media enables more independent or
freelance practitioners to engage in the industry by creating and providing multimedia
contents.

Impact of Further Transition to Knowledge Society

2.72 The transformation of media organisations will continue with the advancement of
technology. People obtain updates on world events and in-depth analysis of current issues
via newspaper, magazines, TV, radio, and digital / new media. Knowledge and insight is
essential for media organisations to develop successful cross-media strategy that its digital
media channel and conventional media channel play a complementary role with the other.
The Training Board believes that the trend of advertisers making use of new media as a vehicle
to promote the product sales of their clients will continue. Create value for customers by
applying professional knowledge and market intelligence will be the competitive advantage
of MC companies in this knowledge-based industry.

2.73 The Training Board considers that factors affecting the future growth rate of the
MC industry include industry consolidation, the introduction of new technologies, greater use
of services outside the industry, and competition from different emerging media platforms. In
this respect, every branch in the MC industry is looking to empower their people, reduce costs,
improve their customer connections (via digital / social media) and create new opportunities
through their technology investments.

Younger Generation

2.74 The Training Board believes that young MC employees (with aged below 30 /
post-80s and post-90s generation) are able to bring fresh ideas to MC industry and adaptive to
changes. To develop a career in the industry, attitudes and actions for achievements are
essential for new generation to set and deliver their self-fulfilment goals. In this respect,
young MC employees are expected to acquire relevant accomplishment training and
self-management skills (such as working attitude, team work, creativity, concentration on work,
passion, interpersonal communication skills, punctuality, and protection of company’s tangible
& intangible assets (or intellectual property right)) (Table 2.15) so that they can become more
competent in their workplace and have greater contributions to the company.

Impact of Mainland’s Developments

2.75 The National 13" Five-Year Plan will focus on innovation and its implementation
to increase the contribution of consumption to economic growth. One of the target areas of
development is to expand the online economy. Moreover, updlifting of the the Mainland’s
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overall information-based level (including e-business, logistics and cloud computing) is the
key focus of the National Twelfth Five-year Plan. This provides ample opportunities for the
development of MC in Hong Kong. Business opportunities arising from the specific
initiatives included, among others, the signing of Supplement X to the Mainland and Hong
Kong Closer Economic Partnership Arrangement (CEPA) in August 2013 to provide 73
services liberalisation and trade and investment facilitation measures. Under these measures,
Hong Kong service suppliers enjoy preferential treatment in entering the Mainland’s service
industries.  Hong Kong has the facilities, expertise in project management and
implementation, advertising / sales / PR / marketing knowledge and experience in respect of
the MC industry, and stringent intellectual property rights protection and enforcement to foster
technological cooperation and trade between Mainland partners and international market
players.

2.76 The Training Board observes that more international advertising and PR
companies will enter the China market as sole foreign-owned enterprises and strengthen
cooperation with local advertising and PR companies. The advertising and PR sector have
sustainable business opportunities for helping the Mainland companies to enter the overseas
market and vice versa. Besides, local advertising and PR companies will speed up the
integration of their business resources and strengthen cooperation among themselves in
searching for a brighter future taking the advantages of CEPA which open the door to Hong
Kong. The Training Board believes that these events will boost the local professional PR
services and advertising market, and suggests that local MC practitioners should acquire
China-related skills and knowledge (such as political system, social and economic
development, and industry practices in the mainland of China) to ensure their projects and
investments in China are managed properly.

87



SECTION III

RECOMMENDATIONS

Annual Additional Training Requirement

3.1 The findings of the survey reflect the manpower situation of the MC industry in
January 2016. However, the current uncertainty in global financial markets might have an
impact on the MC manpower demand. The manpower data and forecast in the report should
therefore be read in this context.

3.2 Based on projected average annual manpower growth, estimated wastage rate
(Table 2.32 of Paragraph 2.59), recent development of the MC industry and industry
members’ experience, the Training Board estimates the annual additional training
requirement for MC employees in the journalism sector, the digital/ new media sector, the
advertising & public relations sector and the media production sector from 2016 to 2020 by
sector by job level as shown in Table 3.1.

Table 3.1  Estimated Annual Additional Training Requirement for
MC employees from 2016 to 2020 by Sector by Job Level

Estimated Annual

Job Level Additional Training Requirement

(%o)*

Journalism Sector

Managerial 14 (4.4)
Supervisory 37 (11.3)
Editorial / Production 204 (62.1)
Supporting / Technical 73 (22.3)
Sub-Total 328 (100.0)

Digital/ New Media Sector”

Managerial 1 (6.3)
Supervisory 4 (18.8)
Editorial / Production 13 (68.8)

Supporting / Technical 1 (6.3)
Sub-Total 19 (100.0)
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Estimated Annual

Job Level Additional Training Requirement

(0)*

Advertising and Public Relations Sector *

Managerial 146 (12.6)
Supervisory 373 (32.1)
Executional 576 (49.5)

Supporting / Technical 69 5.9
Sub-Total 1164 (100.0)

Media Production Sector”

Managerial 16 (10.9)
Supervisory 10 (6.6)
Executional 42 (28.5)
Supporting / Technical 80 (54.0)
Sub-Total 148 (100.0)
Total 1659
# Digital / New Media is separated from the journalism sector as an individual sector since the 2016 survey.
" Media Production Sector is newly introduced in 2016 survey.
+ Adpvertising and public relations sector includes advertising sales / PR / marketing department in media
organisations.
* Percentage distribution of additional MC employees in January 2017 by job level in the respective sector is used

for estimating the annual additional training requirement from 2016 to 2020.
Note:  Figures may not add up to their totals due to rounding.
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Skill Types to Cope with the Dynamic Industry Environment,
Knowledge-based Economy, Enforcement of CEPA, and Globalisation

Rise of Social Media and Mobile Communication

33 In the Web 3.0 era, mobile communication has been increasing popularity and
mobile internet is always present in people’s lives, regardless of the occasion and location.
Media companies have been evolving their social media and content strategies to capitalise
on the opportunities for engaging customers through social media and other mobile
communication platforms in the global market. Customers today demand interactive
content, intuitive and personalised user experience. To successfully engage customers, MC
practitioners have to be familiar with the trend and development of social media platforms,
preferences of their target audience and customers as well as in-depth understanding of the
strength and weakness of various communication applications. The Training Board
recommends that MC practitioners should keep themselves updated by getting more training
and gaining more experience with the latest development of digital / new media (such as web
searching / analytics, sharing / posting in social networking platform and web security) (Table
2.13 of Paragraph 2.26) and keep an eye on how social media plays a role in m-commerce
and influences customers’ buying decisions in the global market.

Training on Media and Information Literacy and Data Analysis

34 While Hong Kong further develops into a knowledge society, the media industry
is experiencing significant changes. Individuals, business and public sectors increasingly
demand for high quality knowledge and information in most of the economic activities.
Enormous amount of information is accessed by the audience via various media platforms,
conventional and digital. Media practitioners have to provide customers with suitable
information at the right time via the appropriate platform. To meet this challenge, they need
advanced skills to source, evaluate, select, analyse, use and create information and knowledge.
Media and Information Literacy (MIL) training should be offered to the young MC
employees for their professional development. More employers are aware of the importance
of this integrated competency, about 70.0% of employers in the MC industry specified that
MIL was somewhat important (Appendix 8).

3.5 With advancement in technology, the developments such as data journalism, news
curation and social media marketing have changed the environment of the media industry and
media companies have more opportunities to find out what audiences want based on multiple
streams of customer data, including the new digital source and the conventional source.
Data analytics allows MC practitioners to gain comprehensive knowledge of audience and
customers’ behaviour in mobile application and infuse data-driven decision making in their
marketing, creative and programming process. Building capabilities of data analytics by
improving data skills of MC practitioners enables media companies to make quicker business
moves in the competitive and complicated industry environment.

Enforcement of CEPA

3.6 The development of new communication technology, globalisation, the advent of
a knowledge-based economy, the enforcement of the CEPA and the rapid economic
development of the Mainland provide tremendous scope for MC development. The
changing role of MC employees today requires them to acquire sales/ marketing strategic
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planning, multimedia knowledge and applications, creative and cultural insights, account
strategic planning, language skill (such as spoken English, Putonghua, written English,
written Chinese) and market research applications, of which the training demand would
increase substantially (Table 2.25 of Paragraph 2.47).

Younger Generation

Training for Senior Management

3.7 The Training Board considers that Generation Y (post-80s and post-90s) of MC
employees are highly adapted to digital technology, seek meaningful career and personal
growth, emphasise work-life balance, quality of life and job satisfaction. In comparison,
their employers / seniors value hard work and persistence. In this respect, the Training
Board recommends that employers should understand the attitude and behaviour differences
of these young MC employees and adopt suitable measures to bridge the generation gap (by
attending relevant technology and management workshops / courses). Besides, employers
could appoint mentors with relevant work experience and management skills to guide these
young MC employees through on-the-job training.

Job Factors for Retention of Existing MC employees (including Younger Generation)

3.8 The Training Board observes that 75.3% of employers making salary increment
and fringe benefit as the most effective method for retaining their existing MC employees
(including those with aged below 30), followed by shortening / flexible working hours
(28.9%), increasing job autonomy (23.5%) and enhancing job satisfaction (20.7%). A
number of employers suggested that their companies should provide manpower training and
development, enhance staff’s sense of belonging, and construct a positive image on company
profile / culture (Appendix 7). The Training Board recommends that it is an important
insight that employers should understand the key driving force (such as motivators,
mentoring, retention and technology) to retain their existing MC employees. Communicate
company’s vision and establish a culture that matches the company’s positioning in the
industry help engage and motivate employees. Employers can assign employees to lead a
task force to enhance staff job satisfaction by improving their work autonomy.

3.9 The Training Board considers that employers’ investment in supporting staff
training and development help retain excellent employees and in turn benefit the growth of
company. Keep employees well-trained also maintains the company’s competitiveness in
the dynamic environment of the MC industry. Employers should provide / sponsor outside
seminars and classes, in-house training or online learning (including fundamental training on
some basic skills) with the provision of financial support or grant of leave to existing MC
employees.

3.10 Communication measures such as listen to employees in the implementation of
new plans, offer timely feedback on staff performance and recognise employees’
accomplishments are the effective ways to retain MC employees (especially young
employees who prefer instant gratification) by acknowledging their involvement in the
growth of the company.
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Freelance Workforce

3.11 The number of freelancer has significantly increased in the MC workforce,
including the journalism, advertising & PR sectors. Freelance hiring is becoming a global
trend. In the media production sector, over 30.0% of employees are freelancers in the sector
(Table 2.5 of Paragraph 2.8). Freelance hiring approach allows flexibility to both MC
employers and employees of companies with project-based industry. The Training Board
considers that freelancers are usually experienced media practitioners. To ensure long term
sustainability in this knowledge-based industry, it is important to connect freelance
employees in the information and knowledge management system to ensure efficient
dissemination and exchange of knowledge and experience. Freelance employees should also
be aware of the opportunities and challenges encountered by media companies, especially the
new skills and knowledge required in organisations undergoing transformation from
conventional to digital platform.

The Roles of Educational and Training Service Providers

Local Educational Institutions

3.12 The Training Board observes that MC graduates are expected to have in-depth
training with emphases on specific MC skills (such as multimedia knowledge and
applications, global media culture / insights, and media management with business sense),
China related knowledge (such as political system, social & economic development in the
mainland of China), and generic skills (such as liberal sense, critical thinking, business mind
sets, professional ethics, and communication skills) for building up their professionalism in
the MC industry. Experience of existing MC employees earned through years of service can
be passed on to the new blood.

3.13 The Training Board noticed 70% of MC employees are preferred to have
sub-degree or above qualifications (Figure 15 of Paragraph 2.38). Local educational
institutions could continue to offer sub-degree or above courses in the MC Discipline so that
more secondary school graduates could study the MC related programmes when they attend
tertiary education. Employers are also recommended to recruit MC graduates of these
institutions and to strengthen their technical skills through the provision of internal and / or
external seminar or classes (Table 2.26 of Paragraph 2.48) in order to sustain the company’s
competitiveness.

Industrial Visits Across the Border

3.14 To meet the opportunities and challenges facing ahead including closer integration
of Hong Kong’s economy with that of the Mainland, the Training Board recommends that
professional experience and service know-how of the MC industry need to be shared more
between the Hong Kong and Mainland professionals via regular industrial visits across the
border. The existing management skills (such as those related to production, marketing,
strategic planning, project, corporate communications / public relations / public affairs, and
customer database) and China-related knowledge (such as industry practices in the mainland
of China, and political system, social & economic development in the mainland of China) are
areas to be affected of which the demand would be increased (Appendix 12). The local
educational and training service providers could provide short courses / seminars or evening
programmes (to be delivered in class or online) on such skill sets for in-service MC
practitioners to achieve their goal of lifelong learning.
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Workplace Attachment Programme for Students

3.15 Workplace attachment to equip students with workplace experience in the industry
is a highly desirable component of the curriculum for the MC Discipline as real-life MC work
environment is favourable to the transfer of technology and service know-how. To resolve
the major difficulties encountered by employers in the recruitment of MC employees, in
particular candidates who lack the relevant experience and skills / expertise, the Training
Board recommends that more workplace attachment opportunities should be offered to those
students who are studying MC programmes by collaborating with the organisations /
institutions in the overseas or Mainland. The Training Board believes that with the strong
linkage between the tertiary institutions / Technological and Higher Education Institute of
Hong Kong / Hong Kong Design Institute / Hong Kong Institute of Vocational Education and
the professional bodies / trade associations, workplace attachment programmes should
provide students with valuable learning opportunities which strengthen their skills and
enhance their employability in the job market. It is recommended that employers,
professional bodies / trade associations and Government should strongly support these
programmes.

VTC’s Out-Centre Training Programme

3.16 New media technology / environment in the MC industry is rapidly changing and
forcing in-service MC practitioners (including senior management) to continually update
their skills. To assist them to meet the skills requirement of the industry and to become
more competent in their workplaces, the Training Board has been organising practical MC
short courses / seminars with the co-operation of various educational institutions, trade
associations and professional bodies. The Training Board believes that the VTC’s
out-centre training programme is a cost effective and flexible way to enhance the technical
competency and contribution of MC employees.

3.17 The Training Board recommends that the relevant trade associations and
professional bodies under their existing e-learning platforms could develop training
programmes / packages (such as generic competence or transferable skills) by strengthening
the whole person development of young MC employees through the VTC’s Out-centre
Course Scheme to cope with the current trend and the requirement for the in-service training
(such as CPD hours) of MC employees.

VTC’s Co-operation with Outside Experts

3.18 To assist in-service MC practitioners to meet the skills requirement of the
industry and to become more competent in their workplaces, the Training Board recommends
that VTC should continue the offer of certification programmes for the target segments in
collaboration / partnership with prominent MC companies, trade associations and
professional bodies to help those trainees acquire professional qualifications upon completion
of training. This kind of in-service training courses / seminars should continue to be offered
with more emphasis on advanced technology, management skills, and the latest trend of best
practices in the MC industry.
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3.19 To enhance the training quality and satisfy unmet industry needs, the Training
Board would cooperate with outside experts / educational institutions / professional
associations from various countries / regions (including the Mainland), by pooling of
resources from both parties, to develop or conduct advanced courses and seminars for
in-service professionals of the MC industry via the VTC’s out-centre training programme.

VTC’s New Technology Training Scheme

3.20 The Sub-Committee on Training in New Technologies of the Committee on
Technologist Training of the VTC is responsible for the implementation and administration of
the New Technology Training Scheme (NTTS). In the context of the Scheme, new
technologies (including digital media technology) are those which are not widely applied in
Hong Kong and the absorption and application of which will significantly benefit Hong Kong.
The Scheme provides financial assistance to companies that wish to have their staff trained in
a new technology that would be useful to their businesses, and the financial assistance is
given in the form of a training grant which may be up to a maximum of 50% of the total
training cost incurred. Any employers in Hong Kong wishing to acquire a new technology
for industrial and commercial application may apply for a training grant under the Scheme.

Future Surveys
3.21 As the MC industry is changing rapidly and is affected by the development of new
technology, products and services, the Training Board considers that the practice of

conducting manpower surveys at regular intervals should be continued to assess future
manpower requirement in the MC industry.
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10.

11.

12.

13.

14.

Appendix 2

Terms of Reference of the
Mass Communications Training Board

To determine the manpower demand of the industry, including the collection and
analysis of relevant manpower and student/trainee statistics and information on socio-
economic, technological and labour market developments.

To assess and review whether the manpower supply for the industry matches with the
manpower demand.

To recommend to the Vocational Training Council the development of vocational
education and training facilities to meet the assessed manpower demand.

To advise the Hong Kong Institute of VVocational Education (IVE) and Pro-Act Training
& Development Centres on the direction and strategic development of their programmes
in the relevant disciplines.

To advise on the course planning, curriculum development and quality assurance
systems of IVE and Pro-Act Training & Development Centres.

To prescribe job specifications for the principal jobs in the industry defining the skills,
knowledge and training required.

To advise on training programmes for the principal jobs in the industry specifying the
time a trainee needs to spend on each skill element.

To tender advice in respect of skill assessments, trade tests and certification for in-
service workers, apprentices and trainees, for the purpose of ascertaining that the
specified skill standards have been attained.

To advise on the conduct of skill competitions in key trades in the industry for the
promotion of vocational education and training as well as participation in international
competitions.

To liaise with relevant bodies, including employers, employers’ associations, trade
unions, professional institutions, training and educational institutions and government
departments, on matters pertaining to the development and promotion of vocational
education and training in the industry.

To organise seminars/conferences/symposia on vocational education and training for the
industry.

To advise on the publicity relating to the activities of the Training Board and relevant
vocational education and training programmes of VTC.

To submit to the Council an annual report on the Training Board’s work and its
recommendations on the strategies for programmes in the relevant disciplines.

To undertake any other functions delegated by the Council in accordance with Section 7
of the Vocational Training Council Ordinance.
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Appendix 3
Vocational Training Council B 2714k 5

Headquarters (Industry Partnership) 38 5 & (1T ¥ 4 1E)

30F, Billion Plaza Il, 10 Cheung Yue Street, Cheung Sha Wan, Kowloon, Hong Kong
EBENERDVEBRMHLIOREREIS2H3012

www.vtc.edu.hk

MC/4/2 (2016)

VTC

24™ December 2015
Dear Sir/Madam,

2016 Manpower Survey of the
Mass Communication Industry

The Mass Communications Training Board of the Vocational Training Council
(VTC) is appointed by the Government to be responsible for matters pertaining to the
manpower and training needs of the mass communication industry in Hong Kong.
Comprising representatives of the craft, academics and government officials, the Training
Board is required, among other functions, to recommend to the Council the development of
training strategy to meet the increasing demand for trained personnel.

With the assistance of the Census and Statistics Department, the Training Board
will conduct the Manpower Survey of the Mass Communication Industry from
7" January 2016 to 6™ February 2016. The purpose of this survey is to obtain accurate data
concerning the present and future manpower situation and training information so as to
enable the Training Board to formulate appropriate training plans to meet the needs of the
industry. The survey findings will serve as reliable guidelines for employers’ manpower
planning and also advise on the training strategies of the companies. Your co-operation in
supplying the information will be very much appreciated.

I enclose the following documents for your reference and completion:
(@) Questionnaire — Parts | and 11 (Appendix A);
(b) Explanatory notes (Appendix B); and

(c) Descriptions of principal jobs in the mass communication industry
(Appendix C).
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Please note that for Questions (6) and (7) of Part 1l on the “employees’ skills/
knowledge need to be enhanced” and the “manpower training and development plan”, you
may wish to seek confirmation/advice from your relevant departments or personnel.

During the survey period, an officer of the Census and Statistics Department will
contact your office. The interviewing officer will answer any questions you may have and
assist in the completion of the questionnaire if necessary.

You may wish to download the previous version of the Manpower Survey Report
on the Mass Communication Industry from the VTC website at http://mctb.vtc.edu.hk. The
2016 Manpower Survey Report will also be uploaded when it is ready.

| wish to assure you that the information collected will be handled in strict
confidence and will be published only in the form of statistical summaries without reference
to individual organisations.

Should you have any questions regarding the survey, please contact the
Manpower Statistics Section of the Census and Statistics Department at 2116 8301.

Yours faithfully,
[u
R e Ma
(Ms MA Kin-san, Bianca)

Chairlady
Mass Communications Training Board
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Vocational Training Council ¥ ¥ 3l % /5

Headquarters (Industry Partnership) #3} 5& (1T ¥ & 1E)
30F, Billion Plaza Il, 10 Cheung Yue Street, Cheung Sha Wan, Kowloon, Hong Kong

ERANBERVEBRMHELIORERE B 23048
www.vtc.edu.hk

MC/4/2 (2016)

VTC
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CONFIDENTIAL HABIBRRIRL Appendix A
WHEN ENTERED WITH DATA ;gg % ;‘{ {é{: b 2% A
VOCATIONAL TRAINING COUNCIL
B 23 & 5

THE 2016 MANPOWER SURVEY OF THE MASS COMMUNICATION INDUSTRY
REEFEE_O—-RNFEANHAE
MASS MEDIA
AL gt
QUESTIONNAIRE
A R

PLEASE READ THE EXPLANATORY NOTES BEFORE COMPLETING THIS QUESTIONNAIRE
H %A # 2 BN A

For Official Use Only
I HES

Rec. Survey Industry Establishment Enumerator's Editor's Check No. of Employees
Type Code Code No. No. No. Digit Covered by the
Questionnaire
2[5
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27
NAME OF COMPANY:: TOTAL NO. OF PERSONS ENGAGED:
ARSIy & B 4% A%
ADDRESS:
Mok
PRINCIPAL LINE OF BUSINESS: () Newspaper (O Magazine (O Radio Station () TV station (O News Agency (O Digital / New Media
FHEER O WA @ FEsE @ BA @ B\BHSG @ R ©)  BUEE HA
O Public Relations Services O Advertising / Media Agency O Media Production O Others
(OIS R R n EEE S ARER ©) HASEUE ©® H A
Name oFPERsoNTOoconTACT: | | | L L L L L L L L L L L L L] POSITION:
Ik 4& N # # 28 47 W
TeeNos| [ [ L] FAX NO.:
& = 48 55 56 63 X{%E
evaic: | | [Pl
g o o

VTC-MC-01



10.

11

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24,

25.

26.

217.

28.

PART | ZE—& {7

(A

Principal Job
FEBS

®)

Average
Monthly|
Income

5A
P
WA

Job Title
T

(Refer to Appendix C)  ( &R8iff$%C)

Rec. Type

Job Code
T 4R

Code
i

©

No. of
Employees
asat
7.1.2016
(Excl.
Freelancers”)

1E20164F
1ATHK
F=UN 3
(FEfEEH
TAEE"

()

No. of
Freelancers®
as at
7.1.2016

720164
1H7H®
HHTIEE"
N

(E)

No. of
Vacancies
asat
7.1.2016

1£20164F
1H7H®
ZE AR

F

Forecast

No. of Employees
as at January 2017

(Incl.

Freelancers™

THRTE20174:1H

e B A%
(EfEEH
TAEHE")

©)

Preferred
Education
of
Employees

BRHA
B E
2R

(H)

Preferred
Years of
Relevant
Experience

BAHA
L
FE

Enter in column (B) employee's average
monthly income range code as follows:

Code

Code
4mak

8-10

11

26

27

SR R H TR RERZ T 51
YA (B) A

Average Monthly
Code Income Range
LA SIER S Sl ON i

1 $8,000 or below LI T
2 $8,001 - $12,000
3 $12,001 - $20,000
4 $20,001 - $30,000
5 $30,001 - $50,000
6 $50,001 - $80,000
7 $80,001 or above E¢LL

Enter in column (G) the preferred
education which an employee should
have according to the following code:
IR S E AR AR T
SRR (G) I :

Code  Preferred Education

WY HAWNBRERE

1  Postgraduate
Feb
(Higher degrees (e.q. master
degrees) or equivalent)
R (AR
A FHELE)

2 First Degree
B
(First degree or equivalent)

(BB - SR FHETEE)

3 Sub-degree
BlISHL
(Associate Degree, Higher
Diploma, Professional Diploma,
Higher Certificate or equivalent)
(RIS ~ SPOUE
BESUR i
HESHERE)

4 Senior Secondary
e
(Secondary 4-6, Diploma,
HKDSE or equivalent;
(FrUZEN - 3
FRPESUEEH
HEF AR

5 Junior Secondary
ks
(Secondary&-S or equivalent)

( =,
HEFHEE)

Enter in column (H) the preferred
years of relevant experience which

an employee should have according to
the following code:

SR B E A AR R T
SRR (H) MR -

Preferred Years
of Relevant
Code  __ Experience
4% HANHEBTEE

1 15 years or over
FHAEELLE
2 10 years to less than 15 years
RESEIL
3 7 years to less than 10 years
TEEHENT
4 5 years to less than 7 years
AFEELELT
5 2 years to less than 5 years
TAEBRTAELT
6 Less than 2 years
WAL
7 No experience required
fEFRA R

Note: # A freelancer is a person who pursues a profession without a long-term commitment to any one employer in the journalism sector and the advertising and public relations sector.
Freelancers may be engaged on a daily, an hourly or a project basis.

o # TEHBTEE ) SRR R A SRR i TR L R IR IR (AL - BE T EE TR ERT - W e B s -

MILHEIOH » S5 (V) SRIEAL O N REREN HEIURE -
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THE 2016 MANPOWER SURVEY OF THE MASS COMMUNICATION INDUSTRY

ReE#HEE_O—-ANFANDHE
For official
PART Il 55 & {57 _useonly
LA R
Number of MC Employees Leaving/Recruited/Promoted in the Industry Est. No.
HEmEHTHS STV R SR (R BB
Er. No.
(1) Number of MC employees in the industry leaving your company and the number
recruited or promoted in respect of new or existing posts during the past 12 months:
AR B R R R SR R B A o RO B B T DAL AR Y S Rk 17 B
BAZEERIASE R BB
Leaving Sources of Recruitment Promotion
RS s IR B HYERIR =P
Number of Number of Number of
Employees Experienced Non-experienced Number of
Leaving Employees Recruited Employees Recruited Internal
Job Level @ the Company in this Industry in this Industry Promotion
Tar TR ISRIN SR A BARSEERHY PERE T
ISP BB NE s e & AEL UN 4
(&) Managerial
ARG 8 11 14 17
(b) Supervisory
FEH 19 22 25 28
(c) Editorial/Production/
Executional 30 33 36 39
iR BUE BdT NEER
(d) Supporting/Technical
wBh, ot N &k 41 44 47 50
For official use only | ] || || ||
IR S 52 53 54 55
1(a) - 1(d)
56
Note: (1) Job titles and job descriptions under each of the job levels in the journalism sector, digital / new media sector,

=

advertising and public relations sector and media production sector are shown at Appendix C.

(1) HrRIZE - BB ORERSE - S EL SRR (AR KA B SR S IR AT & T R A 2

fffg C -
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Local MC Employees Deployed/Recruited to Work Major for the Website or New Media
AR PSR BHORE / HEIE T BT rE scs 88 TR

(2) (@) Does your company deploy/recruit any local MC employees to work major for the website or
new media?

HAFRRGAIE /ERS AR SRR (R B T EE T h s ey T ?

I:I Yes H I:l No ;8FH Please go to Q(3) directly

A HEE S Q)E

(b) If yes, please give the number of local MC employees deployed/recruited to work major for the
website or new media.

WH - SEERIHMCIRE HERE E EE AR SO A TIRAY At KR 2 R B AL -

Number of Local MC Employees Deployed/Recruited
to Work Major for the Website or New Media
(As at 7.1.2016)
Job Level ™ F£20164E1 BT H A K R EERIEE
Tk BRI /00 T B (A S R TAERI A\

(i)  Managerial
KRR 60

T

(ii)  Supervisory
FAER 63

]

(iii) Editorial/Production/Executional

T (Ve N =K 66

]

(iv) Supporting/Technical
L VST PN K 69

(c) Among the MC employees deployed/recruited to work major for the website or new media, how many
of them are engaged in tasks/duties related to the social networking websites at your company?
FEEAFNFTAHOIRE AE8S F R AR s e TR EREEERET  AE/ V0 HET
BB AT A RAHY LAE 7 2

L L1

72

For official use only |_| 2(a) |_| 2(b) |_| 2(c)
77

LA EIE 5 76 78

Note: (1) Job titles and job descriptions under each of the job levels in the journalism sector, digital / new media sector,
advertising and public relations sector and media production sector are shown at Appendix C.

e (1) HrRZE - B SR AARSE - S LA SRR (SR S G B R SR S IR AR R S LARRR I AT 25
fifgk C
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Needs for Skills/Knowledge to Perform Social Media Functions

PR AL AGThRE R RRE HIsR TR 2

(3) Does your company's employees require the following skills/knowledge to perform the social media
functions? (Please code the degree in demand as shown at the bottom of the page for each skill/knowledge)
BEAFENREEGTRE NIRRT ARSI TIRE ?

GEZEAH NmdRst - HATHEERE /RS FRZEEE)

(i) Apps development
JERR =R
(i) Social media monitoring and surveillance
AR ol =)
(iii)  Search engine optimisation
M=o EE(L
(iv)  Web security
RS
(v)  Web searching
ity e
(vi)  Web analytics
ENATa Yy
(vii) Curation®
e 1)
(viii) Sharing/ posting in social media platform
AR P E 0= 21
(ix)  Others (Please Specify)
HoAth (FBaEH)

s sl =l s sl =L el =L

For official use only

AR ES

[
o

Code
4moe

Degree in Demand Least in Demand Not in Demand Somewhat in Demand Most in Demand

RERE fATRE RS HLEE JEH R

Notes: (1) Curation means to collect, organise and present a larger source of data and information in a coherent way.

# (1) RELfFafmddE - B RO REE R A -
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Retention of Existing MC Employees

B R S e R AR

(4) Please choose the effective methods for retaining your MC employees.
(You may tick up to three options.)
o R R N EE R S AR R (R BV A U7k

(AR 2% =)

(i)  Salary increment and fringe benefit
b0 < R R A

(if)  Shortening working hours or flexible working hours
R B M AR

(iii) More paid leave
B AR IKME

(iv) Providing job rotation
PRIttt

(v) Internal promotion/career development
WHELE T B

(vi) Enhancing job satisfaction
7o) WO F=V-3

(vii) Increasing job autonomy
WEINTAFE £

(viii) Providing/Supporting manpower training and personal development
Rtk & B R R (E A 28 e

(ix) More communications and enhancing the sense of belonging with existing staff
T B Mg BRI o T SR At P B R

(x) Positive image on company profile/culture
FERVAIREER]5: 37 e

(xi) Others (Please Specify)
HoAth, (FF5EHA)

e[ ] ¢ ] <[] ¢ ] e[ ] ¢ ] &[] ®[] =[] 8] g[]

For official use only

BEAR RS
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Accomplishments of the Young MC Employees
FIRK R EEEEENRE

(5) (a) Please state the total number of MC employees aged below 30 in your company.

TR AL A F]305% LA N AY R R (B (e B B -

L Ll

101

(b) Please specify the degree of importance in respect of the following accomplishment training
for your young MC employees so that they can have greater contributions to the company.

(Please refer to the codes as shown at the bottom of the page)

AP N RIS ERE SR (R B MY S R BRI R E R

UMM R AFFEEERER « (F2EAE Mndwsikt)

(i)  Working attitude
TAEREE

(if) Team work
EllET=xia

(iii) Protection of company's tangible and intangible assets
(or intellectual property right)
TRENEHIY MRV &ERE (BIRERE)

(iv) Interpersonal communication skills

= =
o o

=
o
]

NS5 3t 108
(v) Emotional management |_|
THeET 109
(vi) Etiquette | ]
e 110
(vii) Protection of privacy |_|
ORIERLRZ 111
(viii) Punctuality | ]
SE 112
(ix) Concentration on work |_|
BLTAE 113
(X)  Creativity |_|
Bl 114
(xi) Passion |_|
£ 115
(xii) Degree of loyalty |_|
B He
(xiii) Media and information literacy |_|
HASPIENEE 117
(xiv) Others (Please Specify)
HoAth (F5EHA) 118
For official use only |_| 5(a) 5(b)
IR S 119 120
Code
o 1 2 3 4
Aok
Degree of Importance Not at All Important Unimportant Somewhat Important | Highly Important
HERE fix A B N HELE 2 S ERE
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Employees' Skills/Knowledge Need to be Enhanced

(& B TR hITRAVERE /KI5

(6) What types of skills/knowledge do your existing MC employees need to be enhanced in response to

the various changes (including Hong Kong's transformation into a knowledge-based economy and China's
13th Five-Year Plan)?
(You may tick more than one option for each job level)

R EETTHAVEE (ARSI 2R

{& B R NsRml T IR RE A 7
(R B I —TE )

Code

Type of Skills/Knowledge

Wt

101

102

103

104

105

106

107

108

109

FRE /KGR TR

Management Skills

EHERRE

Corporate communications/public relations/
public affairs management

RIEMEH, ARG A LB E R
Production management

e

Marketing management

H5E

Human resources management

A& EH

Financial management

e

Strategic planning management

RIS EEH

Crisis management
fatkE s
Self-management

B HEH

Others (Please Specify)

A

KBy (H=7ARE) )

Job Level @

 HAN IR R E

Pkap @
Editorial/
Production/ Supporting/
Managerial ~ Supervisory Executional Technical
ik TR dmERBUE EEBDFdfr
BT A B4R PN=Ee

[

121

[

[
N
(S2]

[

= = = =
~ w w N

[N
N
(%]

[]

-
S
©o

L]

122

[

= = -
w w N

[

-
w
[oe]

(1[0 =[]

-
[oa]
o

L]

123

[

=
N
By

[

-
w
g

[

-
w
(321

[

= = =
£ E w
~ w ©

[]

-
[S)]
'y

L]

124

[

=
N
(o<}

[

= = = =
S B w w

[ &[]

-
al
N

i () 153 154 155 156
For official use only |_| |_| |_| |_|
A e 157 158 159 160

China-related Knowledge

AR BRI

201 Political system, social and economic |:| |:] |:| |:|
development in the mainland of China 161 162 163 164

FEF BRI BOGHIE ~ & e
202 Industry practices in the mainland of China |:| |:| |:| |:|
EH AT I 165 166 167 168
203 Others (Please Specify) |:| |:| |:| |:|
Hith () 169 170 171 172
For official use only |_| |_| |_| |_|
A R RS 173 174 175 176
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Code Type of Skills/Knowledge

moR FORE . RIERAVE]
Language Skills
e

301 Spoken English
BLEEET

302 Putonghua
i

303 Written English
B EFIRES]

304 Written Chinese
thCERIRES

305 Translation
ENEE

306 Others (Please Specify)

oAt (FFEEHD)

Job Level ®

Bkeap @
Editorial/
Production/ Supporting/
Managerial ~ Supervisory Executional Technical
S TAEER WmERBUE BN BN
BITABEK NE#]

[

,_.
~
@

[

[y
o]
N

[

[y
[os]
(o2}

[

[any
©
o

[

[N
©
~

[y
[{]
(o]

(1 &[] &[] &[] &[]

[y
©
(52}

[y
o
©

[

180

[

=
oo
N~

[

[y
o
foe]

[

[y
o
N

[

[y
©
(o2}

For official use only

[

B

B

AR HIE R 201 202 203 204
Innovative Media Technology (Journalism Sector)
RIFTEARRH. (HTRIE)

401 Innovative media technology products
Al B R 7 205 206 207 208

402 Application of new media technologies
in editorial work (e.qg. digital photo-shooting, 209 210 211 212
digital production, Internet transmission and
mobile device application)

WA R E SRk T _ERYIER]
(Ao - BBEUE - MpsEimn
ENEERERSE)

403 Computer literacy skills [ ] [ ] ] ]
(e.g. digital graphics and Chinese word processing) 213 214 215 216
BISIEARTT (A E Gua i R o LS )

404 Integration of new technology with |:| |:] |:| |:|
the news work flow 217 218 219 220
FRH BT R4S &

405 Others (Please Specify) [ ] [ ] ] ]
Hfh (EEER) 221 222 223 224

For official use only
IR

225

226

227

228
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Code Type of Skills/Knowledge

ot RORE AR
Industry Specific Skills (Journalism Sector)
FEREERRE ()

501 Reporting and editing skills
GRERETT

502 Print/TV/media production skills
N, AR, R B E R

503 Media law and ethics
LR BT

504 Intellectual property and copyright law
KIGHRZERE S 25

505 Strategic news planning
iR

506 Integration of the Internet with journalism
O BB RS &

507 Critical thinking skills and
cross-disciplinary knowledge
UM B RS KBS 2R AT

508 Audience research
2R

509 Multi-tasking skills
— B RHIRE

510 Global vision/cultural-setting skill
BIFEAREY SALS

511 News curation
HERE

512 Data analysis
e Ay

513 Trends and changes of the financial market
BRI M2 R AL

514 Social media applications
HA RS HIE R

515 Others (Please Specify)

Al (FHEERT)

Job Level ®

Bkeap @
Editorial/
Production/ Supporting/
Managerial ~ Supervisory Executional Technical
S TAEER WmERBUE BN BN
BITABEK NE#]

]

N N
w N
DwDO

N
w
=

030 0

N
Y
©o

N
ol
w

nN N
(2] (&3]

nN
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(3]
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~
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N
N
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N
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N
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N
w
N
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w
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N
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[

N
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N

[

N
S
DOD

N
o1
N

N
o
(o2}

nN nN
(2] (2]

nN
[*2]
(e

[

N
By
N

[ &[] 5[]

N
[e2)
N

N
[
(e

For official use onl
DL RIS

L

289

L

290

L

291

L

292
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Job Level ®

e @
Editorial/
Production/ Supporting/

Code Type of Skills/Knowledge Managerial ~ Supervisory Executional Technical

ot RORE AR KLERAR F1EER iR BUE EHBL BN

BT ANEH N=E4
Innovative Media Technology
Digital / New Media Sector
AT ( B,/ W)

601 Hardware and Software (Interction design) |:| |:| |:| |:|
BRI (B EhEET) 293 294 295 296

602 New media technology for public engagement and |:| |:| |:| |:|
promotion (E.g. Cross-disciplinary design application 297 298 299 300
on public engagement, APP & Game development,

Alternate Reality Game etc.)
FELBG R A RS BAIHERE (A RS BRI
AYELETIER - APPRIEISNFASE - HERBIORIERE)

603 Application of new media technologies |:| |:| |:| |:|
on various media projects (e.g. active wifi, 301 302 303 304
programming, sensors, 360 video shooting and
transparent interface etc)

WSRO ER (A FBhfmapagss - maiE=
{HIRkEs - 3601ASFM - BRI R I EEM)

604 Others (Please Specify) |:| |:| |:| |:|

A (EEFEH) 305 306 307 308
For official use only |_| |_| |_| |_|
MRS 309 310 311 312

Industry Specific Skills

Digital / New Media Sector

SENECER e ( BSFTEAESE)

701 (Content) Research skills |:| |:| |:| |:|
BRI RS 313 314 315 316

702 Creativity and cultural insights |:| |:| |:| |:|
HEE » SULIRE S iR i 817 318 319 320

703 Technology development insights
SRR SR 321 322 323 324

704 Specific Technical skills
(e.g. editing, photoshop, programming etc) 325 326 327 328
HPIRG (A4RER - kit wERERE)

705 Others (Please Specify)

Hitr (SEEEE) 329 330 331 332

For official use only

L

e RIS 333

[

334

[

335

B

336
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Job Level ®

e @
Editorial/
Production/ Supporting/
Code Type of Skills/Knowledge Managerial ~ Supervisory Executional Technical
ot RORE AR KLERAR F1EER iR BUE EHBL BN
BT ANEH N=E4

Innovative Media Technology

(Advertising and Public Relations Sector)

RFTERERR (REEALREHE)
801 Website design and supporting skills |:| |:| |:| |:|

RS T B SR 337 338 339 340
802 Market research applications |:| |:| |:| |:|

T4 A e 341 342 343 344
803 Consumer database management |:| |:| |:| |:|

& EER R 345 346 347 348
804 Innovative media research and applications |:|

AT EEAG HIR ST R E 349 350 351 352
805 Multimedia knowledge and applications [] [] [] []

S g e 5 S R 353 354 355 356
806 Social media marketing |:| |:| |:| |:|

S R s 357 358 359 360
807 Others (Please Specify) []

HoAth (BRI 361 362 363 364

For official use only |_|
A D e 365 366 367 368

901

902

903

904

905

906

907

Industry Specific Skills
(Advertising and Public Relations Sector)

SENEERRE (REHEABEHE)
Account strategic planning

% 5 RS AR

Sales/marketing strategic planning
PHEE TG HE R SR AR

Media planning and market research
(B s 55T

Creativity and cultural insights

HRIE RS BHImE

PR consultation/presentation skills
NRRWYEEERRERTY
Project management
THHEH

Others (Please Specify)

At (FEEHD)
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For official use only
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Job Level ®

sk @
Editorial/
Production/ Supporting/

Code Type of Skills/Knowledge Managerial ~ Supervisory Executional Technical

moR FORE . RIERAVE] S T4k WERBUE EHBD B

BT ANBH N4
Innovative Media Technology
Media Production Sector
RlFTEAR R ( EARSESE)

1001 Innovative media technology products |:| |:| |:| |:|
(e.g. Interactive TV, OTT, etc.) 401 402 403 404
AR RIR E S (NG EER - OTTIREE)

1002 Application of new technologies |:| |:| |:| |:|
in production (e.g. Aerial Videography, 4K / 8K 405 406 407 408
Production Stereoscopy Production, HDSLR Workflow,

Panoramic Videography, etc.)
FIRHAE B ERAR ERYER COfizEfodm - 4K/ 8K
HBUPE - IDEUE ~ RSB TIERE - 2RREHRE)

1003 Computer literacy skills (e.g. Cloud System, |:| |:| |:| |:|
Digital Post-Production etc.) 409 410 411 412
BISERRTT (MERZRL - BB RIREE)

1004  Others (Please Specify) |:| |:| |:| |:|
Hfh () 413 414 415 416

For official use only | ] | ] || ||
WA 2 417 418 419 420

Industry Specific Skills
Media Production Sector

SENERERE (FRRERE)

1101 TV/media production skills |:| |:| |:|
B AT 421 422 423
1102 Media law ans ethics |:| |:| |:|
RPEN SRS 425 426 a2t
1103 Intellectual property and copyright law |:| |:] |:|
RIGFERE RS 429 430 431
1104 Critical thinking skills and
cross-media knowledge 433 434 435

HEFIE T R s AR R

1105 Research skills |:| |:] |:|
ARG 437 438 439
1106  Multi-tasking skills [ ] [ ] [ ]
— B %R S 441 442 443
1107 Visual design and aesthetics
R 245 445 a47
1108 Others (Please Specify)
HAth, (FEEERT) 449 450 451

iy
a1
N

B
[
B

For official use only
e RIS 453 454 455

B

456

Note: (1) Job titles and job descriptions under each of the job levels in the journalism sector, digital / new media sector,

advertising and public relations sector and media production sector are shown at Appendix C.
G (1) Wil - BEE, AR ~ BRE RN SRR RS B S S AR I B A ERR A T 25
ffgs C -
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Manpower Training and Development Plan

AT e s st

(")

@

(b)

(©

(d)

©

®

@)

(h)

0]

0)

(k)

0]

How many training places will you plan to provide/sponsor to your existing MC employees in respect of the
following skills and knowledge in the next 12 months?

TR ZMEANA - BA R G EER AL EB % DT RN SR E (R B B3 T VI&HGEE
HIGRAVESIIERIE ?

Number of Training Places

55/l $4 %

Editorial/

Production/ Supporting/
Type of Skills/Knowledge Managerial Supervisory Executional Technical
FRE /HIERHTE R S TR mERHE wHE, R

HITAEEK ANE#R
Management Skl N s Y e Y OO
TR A 457 461 465 469
China-related Knowledge ‘ | | | ‘ ‘ | | | ‘ ‘ | | | ‘ ‘ | | |
R R R R 473 477 481 485
Language Skills N s Y Y O O
ST RRE 489 493 497 501

Innovative Media Technology ‘ | | | ‘ ‘ | | | ‘ ‘ | | | ‘ ‘ | | |

(Journalism Sector) 505 509 513 517

BIFTRE R Gl

Industry Specific Skills (Journalism Sector) ‘ | | | ‘ ‘ | | | ‘ ‘ | | | ‘ ‘ | | |

FENHERRE G 521 525 529 >33

Innovative Media Technology ‘ | | | ‘ ‘ | | | ‘ ‘ | | | ‘ ‘ | | |

(Digital / New Media Sector) 537 541 545 549

BIFTERG R (RS, R iiae )

Industry Specific Skills L e b L

(Digital / New Media Sector) 553 557 561 565

FENEERGEE (RS HiiaeE)

Innovative Media Technology ‘ | | | ‘ ‘ | | | ‘ ‘ | | | ‘ ‘ | | |

(Advertising and Public Relations Sector) 569 573 577 581
AI¥T RS R, (RSN LRGRIE)

Industry Specific Skills e o brr e b

(Advertising and Public Relations Sector) 585 589 593 597
ENFERRE (BEEHEALRGIE)

Innovative Media Technology | | | | | | | | | | | | | | | | | | |

(Media Production Sector) 601 605 609 613

BIFTERAE R (SRR RESE)

Industry Specific Skills L e b nd b

(Media Production Sector) 617 621 625 629

ENESEREE (SRRERER)

Others (Please Specify) L e b L

HAth (FEEER) 633 637 641 645

For official use only u u u \_l

AWt pa =R N= 649 650 651 652

653

End of questionnaire. Thank you for your co-operation.
&% » ZHELF -
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80¢

CONFIDENTIAL A BB 1% B Appendix A
WHEN ENTERED WITH DATA )fg% % j{ ﬁ: b 2% A

VOCATIONAL TRAINING COUNCIL
BE I & B
THE 2016 MANPOWER SURVEY OF THE MASS COMMUNICATION INDUSTRY
REEBBEE_O—ARNEANHAE
CORPORATE COMMUNICATIONS / PUBLIC RELATIONS / ADVERTISING / MARKETING DEPARTMENT IN COMPANIES / INSTITUTIONS
AFREBALEER QNGRS EE TSR
QUESTIONNAIRE
OB R

PLEASE READ THE EXPLANATORY NOTES BEFORE COMPLETING THIS QUESTIONNAIRE
H X R F 2 N A

For Official Use Only

It A 1 R

Rec. Survey Industry Establishment Enumerator's Editor's Check No. of Employees
Type Code Code No. No. No. Digit Covered by the

Questionnaire
T

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27

NAME OF COMPANY:

ARIEZE
ADDRESS:

HoHk
PRINCIPAL LINE OF BUSINESS: TOTAL NO. OF PERSONS ENGAGED:

EERHB & B 48 A B

DEPARTMENT ESTABLISHED: O Corporate Communications O Public Relations O Advertising O Marketing O None of Above
2 17 8B P 6L 6 @®1) 13 ©) 3R A ®) FEE @) T ok

name orpersonTocontacT: | | L L L L L L L L L L L L] ] POSITION:
Wt 48 N & 28 47 W fr

reenos| | LI -LL LT ]]] FAX NO.:

m it 48 55 56 63 B S E

evac: [ | PP PP PP PP

E 8 A &

VTC-MC-02




10.

11

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24,

25.

26.

217.

28.

PART | 55—y

(A) B) ©) (D) (E) (F) (G) (H) Enter in column (B) employee's average
monthly income range code as follows:
Principal Job Average No. of No. of No. of Forecast Preferred || Preferred || =%/ 84 A U AIBEE R
FEBS Monthly]  Employees Freelancers” | Vacancies | No. of Employees|| Education || Yearsof || 4RSZHLA (B) A :
Income asat asat asat as at January 2017 of Relevant
7.1.2016 7.1.2016 7.1.2016 (Incl. Employees || Experience Average Monthly
(Excl. Freelancers® Code Income Range
Freelancers”) LA SIER S Sl ON i
H £20164F 1E20164F | fF20164F |FEzt(r20174E1H| REHE || REEE 1 $8,000 or below EZLL T
i LRTHHY 1A7THAY | 1ATHE | HIREAR HUBE || IR 2 $8001 - $12,000
WA (VN 3 EHTEHET|  ZE6E (EEEH T2 FH 3 $12,001 - $20,000
(FEEEH PN TAEE" 4 $20,001 - $30,000
TIEHE 5 $30,001 - $50,000
g 6  $50,001 - $80,000
Job Title : Job Code Code Code Code 7 $80,001 or above DL -
TR & | BMERIE | 4R9E 4ok 4mak
(Refer to Appendix C)  (Z:Eiff§%C) 8-10 11 12-15 16-18 19-21 22-25 26 27
2 Enter in column (G) the preferred
education which an employee should
have according to the following code:
2 I | | I | | I | I I | I FHiHE B HANRERREE T
WIRHIA (G) H
2 I | | I | | I | I I | I Code  Preferred Education
EE HANHEER
2 I | | I | | I | I I | I 1 Postgraduate
e
(Higher degrees (e.q. master
2 degrees) or equivalent)
PR (A B )
A FHELE)
2
I | | I | | I | I I | I 2 First Degree
B
2 I | | I | | I | I I | I (First degree or equivalent)
(BB - EEHEEE)
Al HIEEEEEEEEEEE
B
(Associate Degree, Higher
2 I | | I | | I | I I | I Diploma, Professional Diploma,
Ijigher Certificate or equivalent)
(B2t ~ SHPCUE
gl HIEEEEEEEEEEE s s
HEF AR
2 I | | I | | I | I I | I 4 Senior Secondary
e
(Secondary 4-6, Diploma,
2 I | | I | | I | I I | I HKDSE or equivalent
[CHLEL VAR @ B
BT ESOET
NN I N N
5 Junior Secondary
gl HIEEEEEEEEEEE o
(Secondary 1-3 or equivalent)
(P—ZEh=>
N I N N
Al HIEEEEEEEEEEE
Enter in column (H) the preferred
2 I | | | | | | | | | | | years of relevant experience which
an employee should have according to
the foI[owing code:
2 I | | | | | | | | | | | SRR A A ARBRAF s T
SRR (H) MR -
2
Preferred Years
of Relevant
2 I | | | | | | | | | | | Code Experience
4% HAWHEBEE
2 I | | | | | | | | | | | 1 15 years or over
FHAEELLE
2 I | | | | | | | | | | | 2 10 years to less than 15 years
FEEEFTFELT
2 I | | | | | | | | | | | 3 7 years to less than 10 years
THEEHEUT
2 I | | | | | | | | | | | 4 5 years to less than 7 years
AFEEEELT
2 | | | | | | | | | | | | 5 2 years to less than 5 years
THEEHELT
2 | | | | | | | | | | | | 6 Less than 2 years
WAELAT
2 | | | | | | | | | | | | 7 No experience required
fEFRA R
L IEEEEEEEEEEE
Note: # A freelancer is a person who pursues a profession without a long-term commitment to any one employer in the journalism sector and the advertising and public relations sector.
Freelancers may be engaged on a daily, an hourly or a project basis.
ik # TEBTIEH ) HEnRmELET R R S AR (R TR R LRI RER R (A AL - BB TR UE T - e B W -

If additional lines are necessary, please tick here I and enter on supplementary sheet(s).
MEHEHER > 555 (V) SEAL O N NMRENHEMER -
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THE 2016 MANPOWER SURVEY OF THE MASS COMMUNICATION INDUSTRY

ReE#HEE_O—-ANFANDHE
For official
PART Il 55 & {57 _useonly
LA R
Number of MC Employees Leaving/Recruited/Promoted in the Industry Est. No.
HEmEHTHS STV R SR (R BB
Er. No.
(1) Number of MC employees in the industry leaving your company and the number
recruited or promoted in respect of new or existing posts during the past 12 months:
AR B R R R SR R B A o RO B B T DAL AR Y S Rk 17 B
BAZEERIASE R BB
Leaving Sources of Recruitment Promotion
RS s IR B HYERIR =P
Number of Number of Number of
Employees Experienced Non-experienced Number of
Leaving Employees Recruited Employees Recruited Internal
Job Level @ the Company in this Industry in this Industry Promotion
Tar TR ISRIN SR A BARSEERHY PERE T
ISP BB NE s e & AEL UN 4
(&) Managerial
ARG 8 11 14 17
(b) Supervisory
FEH 19 22 25 28
(c) Editorial/Production/
Executional 30 33 36 39
iR BUE BdT NEER
(d) Supporting/Technical
wBh, ot N &k 41 44 47 50
For official use only | ] || || ||
IR S 52 53 54 55
1(a) - 1(d)
56
Note: (1) Job titles and job descriptions under each of the job levels in the journalism sector, digital / new media sector,

=

advertising and public relations sector and media production sector are shown at Appendix C.

(1) HrRIZE - BB ORERSE - S EL SRR (AR KA B SR S IR AT & T R A 2

fffg C -
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Local MC Employees Deployed/Recruited to Work Major for the Website or New Media
AR PSR BHORE / HEIE T BT rE scs 88 TR

(2) (@) Does your company deploy/recruit any local MC employees to work major for the website or
new media?

HAFRRGAIE /ERS AR SRR (R B T EE T h s ey T ?

I:I Yes H I:l No ;8FH Please go to Q(3) directly

A HEE S Q)E

(b) If yes, please give the number of local MC employees deployed/recruited to work major for the
website or new media.

WH - SEERIHMCIRE HERE E EE AR SO A TIRAY At KR 2 R B AL -

Number of Local MC Employees Deployed/Recruited
to Work Major for the Website or New Media
(As at 7.1.2016)
Job Level ™ F£20164E1 BT H A K R EERIEE
Tk BRI /00 T B (A S R TAERI A\

(i)  Managerial
KRR 60

T

(ii)  Supervisory
FAER 63

]

(iii) Editorial/Production/Executional

T (Ve N =K 66

]

(iv) Supporting/Technical
L VST PN K 69

(c) Among the MC employees deployed/recruited to work major for the website or new media, how many
of them are engaged in tasks/duties related to the social networking websites at your company?
FEEAFNFTAHOIRE AE8S F R AR s e TR EREEERET  AE/ V0 HET
BB AT A RAHY LAE 7 2

L L1

72

For official use only |_| 2(a) |_| 2(b) |_| 2(c)
77

LA EIE 5 76 78

Note: (1) Job titles and job descriptions under each of the job levels in the journalism sector, digital / new media sector,
advertising and public relations sector and media production sector are shown at Appendix C.

e (1) HrRZE - B SR AARSE - S LA SRR (SR S G B R SR S IR AR R S LARRR I AT 25
fifgk C
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Needs for Skills/Knowledge to Perform Social Media Functions

PR AL AGThRE R RRE HIsR TR 2

(3) Does your company's employees require the following skills/knowledge to perform the social media
functions? (Please code the degree in demand as shown at the bottom of the page for each skill/knowledge)
BEAFENREEGTRE NIRRT ARSI TIRE ?

GEZEAH NmdRst - HATHEERE /RS FRZEEE)

(i) Apps development
JERR =R
(i) Social media monitoring and surveillance
AR ol =)
(iii)  Search engine optimisation
M=o EE(L
(iv)  Web security
RS
(v)  Web searching
ity e
(vi)  Web analytics
ENATa Yy
(vii) Curation®
e 1)
(viii) Sharing/ posting in social media platform
AR P E 0= 21
(ix)  Others (Please Specify)
HoAth (FBaEH)

s sl =l s sl =L el =L

For official use only

AR ES

[
o

Code
4moe

Degree in Demand Least in Demand Not in Demand Somewhat in Demand Most in Demand

RERE fATRE RS HLEE JEH R

Notes: (1) Curation means to collect, organise and present a larger source of data and information in a coherent way.

# (1) RELfFafmddE - B RO REE R A -
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Retention of Existing MC Employees

B R S e R AR

(4) Please choose the effective methods for retaining your MC employees.
(You may tick up to three options.)
o R R N EE R S AR R (R BV A U7k

(AR 2% =)

(i)  Salary increment and fringe benefit
b0 < R R A

(if)  Shortening working hours or flexible working hours
R B M AR

(iii) More paid leave
B AR IKME

(iv) Providing job rotation
PRIttt

(v) Internal promotion/career development
WHELE T B

(vi) Enhancing job satisfaction
7o) WO F=V-3

(vii) Increasing job autonomy
WEINTAFE £

(viii) Providing/Supporting manpower training and personal development
Rtk & B R R (E A 28 e

(ix) More communications and enhancing the sense of belonging with existing staff
T B Mg BRI o T SR At P B R

(x) Positive image on company profile/culture
FERVAIREER]5: 37 e

(xi) Others (Please Specify)
HoAth, (FF5EHA)

e[ ] ¢ ] <[] ¢ ] e[ ] ¢ ] &[] ®[] =[] 8] g[]

For official use only

BEAR RS

100
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Accomplishments of the Young MC Employees
FIRK R EEEEENRE

(5) (a) Please state the total number of MC employees aged below 30 in your company.

TR AL A F]305% LA N AY R R (B (e B B -

L Ll

101

(b) Please specify the degree of importance in respect of the following accomplishment training
for your young MC employees so that they can have greater contributions to the company.

(Please refer to the codes as shown at the bottom of the page)

AP N RIS ERE SR (R B MY S R BRI R E R

UMM R AFFEEERER « (F2EAE Mndwsikt)

(i)  Working attitude
TAEREE

(if) Team work
EllET=xia

(iii) Protection of company's tangible and intangible assets
(or intellectual property right)
TRENEHIY MRV &ERE (BIRERE)

(iv) Interpersonal communication skills

= =
o o

=
o
]

NS5 3t 108
(v) Emotional management |_|
THeET 109
(vi) Etiquette | ]
e 110
(vii) Protection of privacy |_|
ORIERLRZ 111
(viii) Punctuality | ]
SE 112
(ix) Concentration on work |_|
BLTAE 113
(X)  Creativity |_|
Bl 114
(xi) Passion |_|
£ 115
(xii) Degree of loyalty |_|
B He
(xiii) Media and information literacy |_|
HASPIENEE 117
(xiv) Others (Please Specify)
HoAth (F5EHA) 118
For official use only |_| 5(a) 5(b)
IR S 119 120
Code
o 1 2 3 4
Aok
Degree of Importance Not at All Important Unimportant Somewhat Important | Highly Important
HERE fix A B N HELE 2 S ERE
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Employees' Skills/Knowledge Need to be Enhanced

(& B TR hITRAVERE /KI5

(6) What types of skills/knowledge do your existing MC employees need to be enhanced in response to

the various changes (including Hong Kong's transformation into a knowledge-based economy and China's
13th Five-Year Plan)?
(You may tick more than one option for each job level)

R EETTHAVEE (ARSI 2R

{& B R NsRml T IR RE A 7
(R B I —TE )

Code

Type of Skills/Knowledge

Wt

101

102

103

104

105

106

107

108

109

FRE /KGR TR

Management Skills

EHERRE

Corporate communications/public relations/
public affairs management

RIEMEH, ARG A LB E R
Production management

e

Marketing management

H5E

Human resources management

A& EH

Financial management

e

Strategic planning management

RIS EEH

Crisis management
fatkE s
Self-management

B HEH

Others (Please Specify)

A

KBy (H=7ARE) )

Job Level @

 HAN IR R E

Pkap @
Editorial/
Production/ Supporting/
Managerial ~ Supervisory Executional Technical
ik TR dmERBUE EEBDFdfr
BT A B4R PN=Ee

[

121

[

[
N
(S2]

[

= = = =
~ w w N

[N
N
(%]

[]

-
S
©o

L]

122

[

= = -
w w N

[

-
w
[oe]

(1[0 =[]

-
[oa]
o

L]

123

[

=
N
By

[

-
w
g

[

-
w
(321

[

= = =
£ E w
~ w ©

[]

-
[S)]
'y

L]

124

[

=
N
(o<}

[

= = = =
S B w w

[ &[]

-
al
N

i () 153 154 155 156
For official use only |_| |_| |_| |_|
A e 157 158 159 160

China-related Knowledge

AR BRI

201 Political system, social and economic |:| |:] |:| |:|
development in the mainland of China 161 162 163 164

FEF BRI BOGHIE ~ & e
202 Industry practices in the mainland of China |:| |:| |:| |:|
EH AT I 165 166 167 168
203 Others (Please Specify) |:| |:| |:| |:|
Hith () 169 170 171 172
For official use only |_| |_| |_| |_|
A R RS 173 174 175 176
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Code Type of Skills/Knowledge

moR FORE . RIERAVE]
Language Skills
e

301 Spoken English
BLEEET

302 Putonghua
i

303 Written English
B EFIRES]

304 Written Chinese
thCERIRES

305 Translation
ENEE

306 Others (Please Specify)

oAt (FFEEHD)

Job Level ®

Bkeap @
Editorial/
Production/ Supporting/
Managerial ~ Supervisory Executional Technical
S TAEER WmERBUE BN BN
BITABEK NE#]

[

,_.
~
@

[

[y
o]
N

[

[y
[os]
(o2}

[

[any
©
o

[

[N
©
~

[y
[{]
(o]

(1 &[] &[] &[] &[]

[y
©
(52}

[y
o
©

[

180

[

=
oo
N~

[

[y
o
foe]

[

[y
o
N

[

[y
©
(o2}

For official use only

[

B

B

AR HIE R 201 202 203 204
Innovative Media Technology (Journalism Sector)
RIFTEARRH. (HTRIE)

401 Innovative media technology products
Al B R 7 205 206 207 208

402 Application of new media technologies
in editorial work (e.qg. digital photo-shooting, 209 210 211 212
digital production, Internet transmission and
mobile device application)

WA R E SRk T _ERYIER]
(Ao - BBEUE - MpsEimn
ENEERERSE)

403 Computer literacy skills [ ] [ ] ] ]
(e.g. digital graphics and Chinese word processing) 213 214 215 216
BISIEARTT (A E Gua i R o LS )

404 Integration of new technology with |:| |:] |:| |:|
the news work flow 217 218 219 220
FRH BT R4S &

405 Others (Please Specify) [ ] [ ] ] ]
Hfh (EEER) 221 222 223 224

For official use only
IR

225

226

227

228
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Code Type of Skills/Knowledge

ot RORE AR
Industry Specific Skills (Journalism Sector)
FEREERRE ()

501 Reporting and editing skills
GRERETT

502 Print/TV/media production skills
N, AR, R B E R

503 Media law and ethics
LR BT

504 Intellectual property and copyright law
KIGHRZERE S 25

505 Strategic news planning
iR

506 Integration of the Internet with journalism
O BB RS &

507 Critical thinking skills and
cross-disciplinary knowledge
UM B RS KBS 2R AT

508 Audience research
2R

509 Multi-tasking skills
— B RHIRE

510 Global vision/cultural-setting skill
BIFEAREY SALS

511 News curation
HERE

512 Data analysis
e Ay

513 Trends and changes of the financial market
BRI M2 R AL

514 Social media applications
HA RS HIE R

515 Others (Please Specify)

Al (FHEERT)

Job Level ®

Bkeap @
Editorial/
Production/ Supporting/
Managerial ~ Supervisory Executional Technical
S TAEER WmERBUE BN BN
BITABEK NE#]

]

N N
w N
DwDO

N
w
=

030 0

N
Y
©o

N
ol
w

nN N
(2] (&3]

nN
(2]
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(2] (93]
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N
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N ) ) )
N @ ® ®

[

N
N
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N
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nN N
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~ ~ ~
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nN
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w
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w
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N
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[
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N

[
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DOD

N
o1
N

N
o
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nN nN
(2] (2]

nN
[*2]
(e

[

N
By
N

[ &[] 5[]

N
[e2)
N

N
[
(e

For official use onl
DL RIS

L

289

L

290

L

291

L

292
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Job Level ®

e @
Editorial/
Production/ Supporting/

Code Type of Skills/Knowledge Managerial ~ Supervisory Executional Technical

ot RORE AR KLERAR F1EER iR BUE EHBL BN

BT ANEH N=E4
Innovative Media Technology
Digital / New Media Sector
AT ( B,/ W)

601 Hardware and Software (Interction design) |:| |:| |:| |:|
BRI (B EhEET) 293 294 295 296

602 New media technology for public engagement and |:| |:| |:| |:|
promotion (E.g. Cross-disciplinary design application 297 298 299 300
on public engagement, APP & Game development,

Alternate Reality Game etc.)
FELBG R A RS BAIHERE (A RS BRI
AYELETIER - APPRIEISNFASE - HERBIORIERE)

603 Application of new media technologies |:| |:| |:| |:|
on various media projects (e.g. active wifi, 301 302 303 304
programming, sensors, 360 video shooting and
transparent interface etc)

WSRO ER (A FBhfmapagss - maiE=
{HIRkEs - 3601ASFM - BRI R I EEM)

604 Others (Please Specify) |:| |:| |:| |:|

A (EEFEH) 305 306 307 308
For official use only |_| |_| |_| |_|
MRS 309 310 311 312

Industry Specific Skills

Digital / New Media Sector

SENECER e ( BSFTEAESE)

701 (Content) Research skills |:| |:| |:| |:|
BRI RS 313 314 315 316

702 Creativity and cultural insights |:| |:| |:| |:|
HEE » SULIRE S iR i 817 318 319 320

703 Technology development insights
SRR SR 321 322 323 324

704 Specific Technical skills
(e.g. editing, photoshop, programming etc) 325 326 327 328
HPIRG (A4RER - kit wERERE)

705 Others (Please Specify)

Hitr (SEEEE) 329 330 331 332

For official use only

L

e RIS 333

[

334

[

335

B

336

218




Job Level ®

e @
Editorial/
Production/ Supporting/
Code Type of Skills/Knowledge Managerial ~ Supervisory Executional Technical
ot RORE AR KLERAR F1EER iR BUE EHBL BN
BT ANEH N=E4

Innovative Media Technology

(Advertising and Public Relations Sector)

RFTERERR (REEALREHE)
801 Website design and supporting skills |:| |:| |:| |:|

RS T B SR 337 338 339 340
802 Market research applications |:| |:| |:| |:|

T4 A e 341 342 343 344
803 Consumer database management |:| |:| |:| |:|

& EER R 345 346 347 348
804 Innovative media research and applications |:|

AT EEAG HIR ST R E 349 350 351 352
805 Multimedia knowledge and applications [] [] [] []

S g e 5 S R 353 354 355 356
806 Social media marketing |:| |:| |:| |:|

S R s 357 358 359 360
807 Others (Please Specify) []

HoAth (BRI 361 362 363 364

For official use only |_|
A D e 365 366 367 368

901

902

903

904

905

906

907

Industry Specific Skills
(Advertising and Public Relations Sector)

SENEERRE (REHEABEHE)
Account strategic planning

% 5 RS AR

Sales/marketing strategic planning
PHEE TG HE R SR AR

Media planning and market research
(B s 55T

Creativity and cultural insights

HRIE RS BHImE

PR consultation/presentation skills
NRRWYEEERRERTY
Project management
THHEH

Others (Please Specify)

At (FEEHD)
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For official use only
PR HIE S
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Job Level ®

sk @
Editorial/
Production/ Supporting/

Code Type of Skills/Knowledge Managerial ~ Supervisory Executional Technical

moR FORE . RIERAVE] S T4k WERBUE EHBD B

BT ANBH N4
Innovative Media Technology
Media Production Sector
RlFTEAR R ( EARSESE)

1001 Innovative media technology products |:| |:| |:| |:|
(e.g. Interactive TV, OTT, etc.) 401 402 403 404
AR RIR E S (NG EER - OTTIREE)

1002 Application of new technologies |:| |:| |:| |:|
in production (e.g. Aerial Videography, 4K / 8K 405 406 407 408
Production Stereoscopy Production, HDSLR Workflow,

Panoramic Videography, etc.)
FIRHAE B ERAR ERYER COfizEfodm - 4K/ 8K
HBUPE - IDEUE ~ RSB TIERE - 2RREHRE)

1003 Computer literacy skills (e.g. Cloud System, |:| |:| |:| |:|
Digital Post-Production etc.) 409 410 411 412
BISERRTT (MERZRL - BB RIREE)

1004  Others (Please Specify) |:| |:| |:| |:|
Hfh () 413 414 415 416

For official use only | ] | ] || ||
WA 2 417 418 419 420

Industry Specific Skills
Media Production Sector

SENERERE (FRRERE)

1101 TV/media production skills |:| |:| |:|
B AT 421 422 423
1102 Media law ans ethics |:| |:| |:|
RPEN SRS 425 426 a2t
1103 Intellectual property and copyright law |:| |:] |:|
RIGFERE RS 429 430 431
1104 Critical thinking skills and
cross-media knowledge 433 434 435

HEFIE T R s AR R

1105 Research skills |:| |:] |:|
ARG 437 438 439
1106  Multi-tasking skills [ ] [ ] [ ]
— B %R S 441 442 443
1107 Visual design and aesthetics
R 245 445 a47
1108 Others (Please Specify)
HAth, (FEEERT) 449 450 451

iy
a1
N

B
[
B

For official use only
e RIS 453 454 455

B

456

Note: (1) Job titles and job descriptions under each of the job levels in the journalism sector, digital / new media sector,

advertising and public relations sector and media production sector are shown at Appendix C.
G (1) Wil - BEE, AR ~ BRE RN SRR RS B S S AR I B A ERR A T 25
ffgs C -
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Manpower Training and Development Plan

AT e s st

(")

@

(b)

(©

(d)

©

®

@)

(h)

0]

0)

(k)

0]

How many training places will you plan to provide/sponsor to your existing MC employees in respect of the
following skills and knowledge in the next 12 months?

TR ZMEANA - BA R G EER AL EB % DT RN SR E (R B B3 T VI&HGEE
HIGRAVESIIERIE ?

Number of Training Places

55/l $4 %

Editorial/

Production/ Supporting/
Type of Skills/Knowledge Managerial Supervisory Executional Technical
FRE /HIERHTE R S TR mERHE wHE, R

HITAEEK ANE#R
Management Skl N s Y e Y OO
TR A 457 461 465 469
China-related Knowledge ‘ | | | ‘ ‘ | | | ‘ ‘ | | | ‘ ‘ | | |
R R R R 473 477 481 485
Language Skills N s Y Y O O
ST RRE 489 493 497 501

Innovative Media Technology ‘ | | | ‘ ‘ | | | ‘ ‘ | | | ‘ ‘ | | |

(Journalism Sector) 505 509 513 517

BIFTRE R Gl

Industry Specific Skills (Journalism Sector) ‘ | | | ‘ ‘ | | | ‘ ‘ | | | ‘ ‘ | | |

FENHERRE G 521 525 529 >33

Innovative Media Technology ‘ | | | ‘ ‘ | | | ‘ ‘ | | | ‘ ‘ | | |

(Digital / New Media Sector) 537 541 545 549

BIFTERG R (RS, R iiae )

Industry Specific Skills L e b L

(Digital / New Media Sector) 553 557 561 565

FENEERGEE (RS HiiaeE)

Innovative Media Technology ‘ | | | ‘ ‘ | | | ‘ ‘ | | | ‘ ‘ | | |

(Advertising and Public Relations Sector) 569 573 577 581
AI¥T RS R, (RSN LRGRIE)

Industry Specific Skills e o brr e b

(Advertising and Public Relations Sector) 585 589 593 597
ENFERRE (BEEHEALRGIE)

Innovative Media Technology | | | | | | | | | | | | | | | | | | |

(Media Production Sector) 601 605 609 613

BIFTERAE R (SRR RESE)

Industry Specific Skills L e b nd b

(Media Production Sector) 617 621 625 629

ENESEREE (SRRERER)

Others (Please Specify) L e b L

HAth (FEEER) 633 637 641 645

For official use only u u u \_l

AWt pa =R N= 649 650 651 652

653

End of questionnaire. Thank you for your co-operation.
&% » ZHELF -
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Appendix B

The 2016 Manpower Survey of the
Mass Communication Industry

Explanatory Notes

Front Page of the Questionnaire

On the front page of the questionnaire, you are requested to fill in your company
profile (including the principal line of business and the total number of persons
engaged in the company).
The total number of persons engaged in the company covers the following categories:
(i)  Full-time staff directly paid by the company who are either at work or
temporarily absent from work, viz sick leave, maternity leave, annual vacation,
casual leave or on strike;
(i) Unpaid family workers;
(i)  Working/active proprietors; and
(iv)  Temporary workers (including freelancers) who have worked one hour or more

at date of survey.

Questionnaire (Part 1)

Before completing the questionnaire, please read carefully the job titles and job
descriptions in Appendix C.

Please complete columns (A) to (H) of the questionnaire and insert a zero (0) in any
column which is not applicable.

Column (A) — Job Title/Code
(i)  Please enter into column (A) those job titles, together with their appropriate
code numbers specified in Appendix C, applicable to your company in order of
their job levels (i.e. managerial level first, followed by supervisory level).
(i)  Please note that some of the job titles may not be the same as those used in

your company, but if the jobs have similar or related functions, please treat
them as the same and supply the required information in the questionnaire.
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(iii)  Please classify an employee according to his/her major duty irrespective of any
additional secondary duties he/she may be required to perform.

(iv)  Please add in column (A) titles of any principal mass communication jobs not
mentioned in Appendix C, and briefly describe them in respect of the
appropriate job levels.

Column (B) — Average Monthly Income of Employees (Excl. Freelancers)

Please select the appropriate code number showing the range of the average monthly
income in the past 12 months for the existing employee(s) (excluding freelancers).
The average monthly income should include basic salary, overtime pay, cost of living
allowance, meal allowance, commission and bonus. If you have more than one
employee doing the same job, please enter the average figure.

Code Number to be
Average Monthly Income Entered into Column (B)

$8,000 or below

$8,001 - $12,000
$12,001 - $20,000
$20,001 - $30,000
$30,001 - $50,000
$50,001 - $80,000
$80,001 or above

~N oo o B wWw N -

Column (C) — Number of Employees as at 7.1.2016 (Excl. Freelancers)

Please fill in the total number of mass communication employees as at 7.1.2016
(excluding freelancers) against each principal job. The permanent employees include
all those under the company’s payroll, irrespective of whether the employees are
deployed to work in offices outside Hong Kong (including the mainland of China).

Column (D) — Number of Freelancers as at 7.1.2016

Please fill in the total number of freelancers as at 7.1.2016 against each principal job
of the mass communication industry. A freelancer is a person who pursues a
profession without a long-term commitment to any one employer in the journalism
sector, digital /new media sector, advertising and public relations sector and media
production sector. Freelancers may be engaged on a daily, an hourly or a project basis.

Column (E) — Number of Vacancies as at 7.1.2016

Please fill in the number of vacancies you may have as at 7.1.2016 against each
principal job of the mass communication industry. “Vacancies” refer to those unfilled,
immediately available job openings for which the company is actively trying to recruit
personnel as at 7.1.2016.
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Column (F) — Forecast Number of Employees
as at January 2017 (Incl. Freelancers)

“The forecast number of employees” means the number of mass communication
employees (including freelancers) you will be employing as at January 2017. The
number given could be less than that in columns (C) + (D) + (E) if a contraction is
expected.

Column (G) — Preferred Education of Employees

Please indicate the preferred education which your company requires a mass
communication employee in a particular position to have by referring to the coding
descriptions as shown below.

Preferred Education  Coverage Code

Postgraduate Higher degrees (e.g. master degrees) or 1
equivalent

First degree First degree or equivalent 2

Sub-degree Associate Degree, Higher Diploma, Professional 3

Diploma, Higher Certificate or equivalent

Senior Secondary Secondary 4-6, Diploma, Hong Kong Diploma of 4
Secondary Education (HKDSE), Diploma of
Vocational Education/Foundation Diploma/
Yi Ji Diploma or equivalent

Junior Secondary Secondary 1-3 or equivalent 5

Column (H) - Preferred Years of Relevant Experience

Please indicate the preferred years of relevant experience which your company
requires a mass communication employee in a particular position to have by referring
to the coding descriptions as shown below.

Preferred Years of
Relevant Experience Code

15 years or over
10 years to less than 15 years

7 years to less than 10 years

2 years to less than 5 years

1
2
3
5 years to less than 7 years 4
3)
Less than 2 years 6

;

No experience required
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3.

Questionnaire (Part 11)

Note:

(@)

(b)

(©)

(d)

(e)

(f)

(@)

Question (1) — Number of MC Employees Leaving/Recruited/Promoted in the Industry

(i) Please fill in the number of mass communication employees leaving/
recruited/promoted in the past 12 months by job level based upon the job titles
as prescribed at Appendix C.

(i)  “Experienced Employees” should be regarded as employees with mass
communication experience.

(iii)  If an employee has more than one promotion during the year in a company,
only the last and one promotion should be counted.

Question (2) — Local MC Employees Deployed/Recruited to
Work Major for the Website or New Media

Please complete this question if your company deploys/recruits local MC employees to
work major for the website or new media as at 7.1.2016.

Question (3) — Needs for Skills/Knowledge to Perform Social Media Functions

Please specify the degree in demand in needs for skills/knowledge of your mass
communication employees to perform social media functions.

Question (4) — Retention of Existing MC Employees

Please choose the effective methods (by ticking up to three options) for retaining your
MC employees.

Question (5) — Accomplishments of the Young MC Employees

Please specify the degree of importance in respect of the accomplishment training of
your young mass communication employees so that they can have greater
contributions to the company.

Question (6) — Employees’ Skills/Knowledge Need to be Enhanced

Please indicate the types of skills/lknowledge which your mass communication
employees need to be enhanced in response to the various changes.

Question (7) — Manpower Training and Development Plan

Please fill in the number of training places for each job level against each type of skills
and knowledge that your company will plan to provide/sponsor to your existing mass
communication employees in the next 12 months.

The information received will be treated in strict confidence and will be published only in
the form of statistical summaries without reference to any individual company.
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Appendix C
b 8% C

Newspapers, Magazines and News Agencies

AR ~ FESE S H AR AL

Code No. Job Title
Amrc iy

Job Description
TAEEHA

MANAGERIAL LEVEL &H4)

101 |Editor-in-Chief;
The Editor

ERE L

Decides editorial policy and attitude of the
publication/organisation on various issues. Ensures that
articles conform to the policy of the publication/
organisation. Allocates priority to different news items.
Undertakes the general administration of the Editorial
Department. For magazine, duties also include overall
content management, layout co-ordination,
commissioning features from correspondents, allocating|
stories to writers, liaising with printers, keeping deadline
and editorial budgets.

IESREE TR KT, T S TR IS - HEER
FTss RAVCERG T HERR T - REA EHTE
THHHVBS R F? - AR AREEH— M TBCLAE - 5
(SRGE L EER) G R YINGIRER S RS S il IS T S
B - IREEIAE - BLEDRIREHIES - E HAERER
SHTRITHER -

102 |Deputy Editor;
Deputy Editor-in-Chief

B4R 4mEE

Manages the day-to-day output and running of the
Editorial Department.  Assists the Editor/Executive
Editor with content development, leadership in editing
various layouts, budget controls and staff matters.
Examines materials for conformity with established
policy and standards and revises it as necessary.

BRIy H ' LR EH i ddRiE S Te
I ENE « HEAFERERGRE TF - ZEHTHE
KpE B NE R - F R ERER > IRTa B8
KRERE > DRI IIPMER -

103 |News Director

T 4R

Manages the day-to-day operation and running of the
news room. Assists the management with budget
controls and staff matters. Examines material for
conformity with established policy and standards and|
revises it as necessary.

SRR HE LEEEHE e B e R E
Kpa B NEHE - FEERER > WIRTa—E5E
KRERE - DRI INPMER -
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Code No.

Ao

Job Title
oA

Job Description

TAERRHA

MANAGERIAL LEVEL (CONT’D)

AHay (&)

181 |Publisher; Undertakes the overall management of all business
Managing Director; including human resource management, cost control and
President strategic directions.

T EREH S 3 | AEMAEBIVERE - RS AEERE - BRI KTT
BHRISE -

182 |General Manager; Assumes overall responsibility for the management of
Associate Publisher; the advertising sales, marketing/promotional functions,
Deputy Managing Director; |and/or circulation sales functions; or assists the President]
Vice President; to undertake the management and marketing functions.
Chief Operations Officer
GO S BINEE ) BIEE |QEBEEINE S TN o F1 SURR R R T
CH S BIRRE  EEARER |1 0 SUnBhdSE e T E E RS A AE

183  |Advertising / Assumes overall responsibility for the management of
Advertising Sales / the advertising sales and marketing functions, or
Account Director manages a significant client portfolio.

EE S EEHE BREHESHE TSR SEEHREF -
H A

184  |Circulation Sales / Assumes overall responsibility for the management of]
Circulation Marketing the distribution liaison, circulation sales and promotion|
Director functions.
1T/ S EEE BEHTH  RsiH 2RISR E L TE -

185 |Marketing / Assumes overall responsibility for the management of
Marketing Services / the marketing programs, advertising/promotional plans,
Program Director researches and PR functions as to support advertising or

circulation sales.
1155,/ s~ BEEHETGIE - BEEERE - HEBEARE
TH H 48ES gy ISR RS A E -

186 |Business Development Assumes overall responsibility for the management of

Director the new business development, or manages marketing|
and advertising sales projects.
R BREHNESE - B SBEESHETE -

187  |Research Director Assumes overall responsibility for the management of]

the market researches, readership survey and dataj
analyses for sales presentation and planning.

BREHEMNSHEE - AR E NI o DS HE
peliGE Sl
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A

Job Title
oA

Job Description
TAE3REH

MANAGERIAL LEVEL (CONT’D)

AHay (&)

188 |Public Relations Director  |Assumes overall responsibility for the management of
the PR programs. Acts as spokesperson of the
organisation, and co-ordinates with other media]
organisations.

N IR AARER BREEARTE ) BRSO o KA
e
189  |Art Director Provides artistic direction and guidelines for all related

FEMTEREL

business in the organization. Leads the art and designl
team and work with other production team when
required. Controls quality of all deliverables.

TEMt SR E TR A ETE] - HESE REETE R - 1
FRER MBI EE R EF - TR E R -

SUPERVISORY LEVEL F{T-4}%

201

Managing Editor

dmiE (T

Undertakes the leadership of various sections of al
newspaper, magazine or website (such as news, finance,
sports, entertainment, cable, etc.) and the responsibility
for the layouts (including the selection, checking,
revising and arranging of the material for publication).

B GERAR ~ ML (E R R 4RER TAF - B
T~ M~ iR E - BRI AT BRE SRR
TIEREE L o BAREEEE - B BUU RS
-~ ERZE -

202

News / Assignment Editor

SPRE PR EE

Directs the gathering of local news. Assigns reporters to
cover various news events. Makes forward planning and
keeps assignment diary. Personally covers major events.
Liaises with other department heads, managing editor
and the editorial/production desk.

e NEREA R rIRECE TR SR © R
#HI T - disiPiaiHEE - MR ERaE R B A
MFIEE - SdmiHBISEGREE  dm i B E BT

& e

203

International News Editor

BRI £ AT

Selects non-local news items which need to be rewritten]
or translated if necessary. Assigns work to translators or
world news researchers/writers. Checks and revises
world news stories.  Liaises with heads of other
departments.

BRI A T  IRTAE T
Bl R U B R R B R A B
ST R EE R L E RS
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TAERRHA

SUPERVISORY LEVEL (CONT’D

) EEH (&)

204  |China/ National News Selects China/national news items which need to be
Editor rewritten if necessary. Assigns work to China/national
news researchers/writers. Checks and revises
China/national news stories. Liaises with heads of other,
departments.
T A BEEREEEN TR 2EFEEE IR LETH
B eETHERRE R R E ) B R BT
/BT R AR EE R -
205 |Assignment Editor Assigns work to news photographers.
(Photography)
s BRI R TAE -

206 |Editorial / Leader Writer Writes, in consultation with the editor, comments on
topics of currents interests to keep the public informedl
and to stimulate or mould public opinion in accordance
with policies of the publication.

T HLARiE R - IRIRTIY)HeiEny T8t - BERIGEEY
s > DA [REBs BB G
281 |Advertising / Advertising  |Undertakes advertising sales in one commodity, or
Sales / Account Manager  |manages a group of client portfolio.
B EEHE BERE N ESHE  BEtER -
e
282 |Circulation Sales / Undertakes circulation sales / distribution liaison in one
Circulation Marketing country, newsstands sales or subscription sales, or both.
Manager
1T B BERE AR E R TR - e
TOETREHERS -
283  |Marketing / Marketing Undertakes marketing activities and advertising/
Services / Program Manager |promotional plans, and manages events, data analyses to
support advertising or circulation sales.
mi5,/ TSGR, BRI EEES HEE - LEHEIEE - o
THH &6 Bz > USRS B EHE
284  |Research Manager Undertakes market researches & readership survey, and]

5 A

manages data analyses for sales presentation.

SR EEEE A A o RIS M BRI -
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TAE3REH

SUPERVISORY LEVEL (CONT’D) F{f4k (4 )

285  |Traffic / Advertising Undertakes advertising booking, material traffic and
Administration Manager invoicing. Assists and supports Advertising Sales team
for after sales services.
Biss B TSR BRESHHY - AU R B R
PH B B HY B RS
286 |Public Relations Manager |Undertakes PR programs, press releases and co-ordinates
with other media organisations.
ANFERR R BEARETE - RS A S -

287 |Sales Training / Undertakes sales training and sales material, and]
Support Manager develops training and incentives programs for sales team.
PHETIIAR, SR AE T BEHERNAVEISRESH B ER © RHesH B fEs4k

BT -
EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL 4} #UE “shiT A B4k
301 |Senior Layout Editor; Writes and edits news stories for publication. Undertakes
Layout Editor the layout and design of each page. Edits reporters’
scripts.

Bk (Edh) WEYRE ©  (REERE - AEFENIIR GG  #ZEER

I TEL 4 7 e

302 |Sub-editor; Copy Editor Writes headings, and marks types. Selects, checks,

revises and arranges material for publication; and/or
involves in the layout and design of each page.

X4 e BERTAE - BTG R B BB
RE: ~ BlR F S &R AR RIERRUGEET

303 [Senior Reporter; Collects, validates and analyses facts about news-worthy

Reporter events by interview, investigation, or observation, and
writes in conformity with prescribed editorial style and
format.
&k (S8 5id s DAEG ~ sHEEEZEE AR SE - SE RO EAN
Ewe] FIEEAVER » WA PEE B4R R ER SRS HEE R S
% o
304  |Senior Press Photographer; |Takes pictures/video of people, places or events. Writes

Press Photographer

o (S8 Wacs
e

captions.

TR - - BRI R o REER
BF B -
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TAE3REH

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL (CONT’D)

PR WE MIT AR ()

305 |Senior Translator; Translates selected news items.
Translator
Ex (&80 #EEE . |BERCEEARETEE -
A

306 |Online Editor Writes headings and marks types. Selects, checks,

revises and arranges material for online publication;
and/or involves in the layout and design of Web Page.
A dmiE BRI - BTG B - B B EETRAE
REERNREA - BR % RS AT AP
Bt -
307 |Senior Designer Assigns work to designers.
Bk (k) Eilmaat 8 [BREDIRSETEE Mast TIE -
308 |Graphic Artist Produces artwork according to design.  Compiles
artwork from layout.
IEfREEE P e TR E SRS © RF AR B R 100 -
309 |Senior Producer; Plans and develops live or taped productions, and|
Producer determines how the show will look and sound. Selects
the script, news reader, set, props, lighting, and other
production elements. Also co-ordinates the activities of]
on-air personalities, production staff, and other
personnel.

AR B SR R B H iR ks BUE . DIRECRAIAT A — (=] R
MR SERMVETH © BERA  EEE R - UE - B
B @ R HMEETER AL B R - SRR E
ftt N EHYEE) -

381 |Advertising Sales Assistant /|Assists  Advertising  Sales  Manager/Director  for
Executive; advertising sales mostly from smaller revenue clients, or
Account Executive provides after sales services, advertising material traffic

and clerical support functions.
EEHENE FE . |BIESHEEERS  TEAR/NEF > RZIitER
HEFEEME M5 - B SRR L S E SR TAF -

382  |Marketing Assistant / Assists  Marketing Manager/Director for marketing|

Executive activities/events, data collection and clerical support
functions.
TG FE BT GEREHE T &), THE ~ BB RS E

SCERTAE -
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EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL (CONT’D)
bk BUE AT ABR (4

383 |Research Assistant / Assists  Research  Manager/Director  for  market

Executive researches, readership survey, data collection and clerical
support functions.

Mg E g £ E BTG E R E TSRS - EEHEE - BRI
LESE R TAE -

384  (Traffic Co-ordinator; Assists Traffic Manager/Advertising Administration]
Advertising Administration [Manager for advertising booking, material traffic,
Assistant invoicing, and clerical supports functions.

BB BRETTEOEE | IRERS R o R R £ R RS
[ B SR T -
385 |Public Relations Assistant / |Assists PR Manager/Director for PR programs, and|

Executive

NEERAREIE EE

co-ordinates with other media organisations and clerical
supports functions.

BN ABHSCEE SRE R H N T AF - R M AG B

SCESCRTAF

SUPPORTING / TECHNICAL LEV

EL 5B, g N &k

401 |Designer Prepares/designs artworks for publication.
FEifrsat & Tt SElrag E LU ATED -

402  |Typesetter Typesets scripts for publication.
RS RSIEST  DAENHRL -

403 |Layout Artist Plans the placing of stories and displays in consultation|
with the editor. Prepares layouts and illustrations for
publication, and ensures that the requirements of the
layouts are carried out smoothly.

ek & iR - BeEhalt K E R VRERIE © BRI
AR s DUEEATEN © WEOR 2 TH TARRE MR IR K
NEAHETT
404  |Proof-Reader Proof-reads assembled articles and corrects errors.
s R FERRCCE - CUESHER -
405 |Darkroom Person

HBEIEAR

Processes exposed films to make negative and positive
films and prints.

re BRI R - BUFERR RIER » PRS-
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SUPPORTING / TECHNICAL LEV

EL (CONT’D) ##lheffr NE&k ()

406

Librarian

BREAR

Organises, develops and maintains systematic collection|
of clippings, photographs, books, periodicals and other
recorded material and makes them available to library|
users.

P ~ NG R E R AR PTG Y AR S ET B B - I
R~ FFE - T R HA O R E R o (A BE R
Fﬁﬁ o

407

Researcher

BRHEER

Conducts research according to editor’s or reporter’s
requirements or project requirements.

IR BTk T B T e -

408

Web Page Designer

WHEER

Produces and updates the Web Page in consultation with|
the Webmaster or Online Editor; Creates the look,
content, layout and features of a website. Helps with|
maintenance and additions to the website.

B4 S R BRI ;
EEISNEL - (9% - RINAE ¢ HRBhBN e
T -

409

Webmaster

EED

Acts as the co-ordinator between various function units
and external parties to ensure smooth operation on
Internet/Intranet website.  Creates and updates WebI
Page, and maintains the overall structure and design of
the website.

PEAT RS S B PIE N A haR - HECR T4, Y
SRR FIGIE - R R E AR E R EE > 4R
HERYEERG AT TR kT -

410

Digital Designer

S AGET B

Provides digital design, production and updating for|
web, mobile and social media.

RIS (RIEEE - PR e R Hass

B R

481

Promoter

Engages in promoting products in exhibitions,
supermarkets or department stores and distributing
advertising leaflets. Helps to introduce the exhibitioner.

HREARES - BRTSE A E A FREEEM T
EEEE WS R

233



News & Information / Advertising Sales / PR Department in Radio and Television Stations

BEEAkBHONFTHEEER EEHE QI

Code No. Job Title Description
G et TAREREH
MANAGERIAL LEVEL %3 4
111 |Vice President; Helps management in formulating station’s editorial
Senior Vice President;  |policies and oversees the implementation of the policies.
Executive Director Decides on programmes and programme formats.
Negotiates the purchase and sale of news and public affairs
programmes. Undertakes the overall administration and
output of station’s news room. Liaises with other sections.
Drafts and controls budgets. Deals with personnel matters
including employing and dismissing staff.

BIGEEL S SaREIRE (VB THIERE T - REFEHITZE T EH

HITHS HNEKETHPI ;76 S0 E s &5 A w5
H » B EEHVEESTEURE § BRsg AT 5 &
BERAERITHE © R AN EEE AR e B L -

112 |Controller; Manages the day-to-day output and running of the news
Deputy Controller; room. Helps the Vice President/Executive Director with
Assistant Controller; budget controls and staff matters. Examines materials for
News Manager conformity with established policy and standards, and

revises it as necessary.
HUEL © RIGRED SEWEERY HE R FREE | RBhRILEE T ES
DGR TR PEGITHE R AN B SR ER > REE—
BT RARAE - NI LAME -

181  |Publisher; Managing Undertakes the overall management of all business

Director; President including human resource management, cost control and
strategic directions.

i BB M | BEMAEEBIVER G AEEHE - BORER R
S -

182  |General Manager; Assumes overall responsibility for the management of the
Associate Publisher; advertising sales, marketing/promotional functions, and/or
Deputy Managing circulation sales functions; or assists the President to
Director; Vice President; |undertake the management and marketing functions.

Chief Operations Officer
M BIMtR S BlE BEEGHE > miGHE N/ 20rEHENEET
B gl B (1F S BB T E R R E S TAE -
AR
183  |Advertising / Advertising [Assumes overall responsibility for the management of the

Sales / Account Director

& TEEHE S
E9E

advertising sales and marketing functions, or manages a
significant client portfolio.

BREHESHE SR JEE R -
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TAE&sE

MANAGERIAL LEVEL (CONT’

D) &K (&)

184 |Circulation Sales / Assumes overall responsibility for the management of the
Circulation Marketing  |distribution liaison, circulation sales and promotion
Director functions.
1T B BEBTHE - e e R SEEE TIF -

185 |Marketing / Assumes overall responsibility for the management of the
Marketing Services / marketing  programs,  advertising/promotional  plans,
Program Director researches and PR functions as to support advertising or

circulation sales.
1155,/ s, BEEHTSTE - B ETE - HEEARE
TH H 485 g DISGRES S -

186 |Business Development |Assumes overall responsibility for the management of the

Director new business development, or manages marketing and
advertising sales projects.
SRR AR BREMER R - SVEHE G BE S ETE -

187 |Research Director Assumes overall responsibility for the management of the
market researches, readership survey and data analyses for
sales presentation and planning.

TG B A L BEEHMSGHEE - EERE AR - DAHE H#EEH
PRI -

188 |Public Relations Director |Assumes overall responsibility for the management of the
PR programs. Acts as spokesperson of the organisation, and
co-ordinates with other media organisations.

NIRRT AERE BEEHARMTE  BEREESE A K
HE;. °
189  |Art Director Provides artistic direction and guidelines for all related

ES (IR

business in the organization. Leads the art and design team
and work with other production team when required.
Controls quality of all deliverables.

teftEMria SR aatE > FE SN ket EIx - 17
FHFEHA B EER S F - WERIFEER
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Qe

Job Title
g

Description

TAERRHA

SUPERVISORY LEVEL = {14k

211

Executive News /
Assignment / Planning
Editor

SPREREI R

Directs the gathering of local news. Assigns reporters to
cover various news events. Makes forward planning and
keeps assignment diary. Plans, organises and co-ordinates
production of news, finance, sports and public affairs
programmes. Personally covers major events. Liaises with
other department heads and the editorial/production desk.

TR NEEREARE  rRECE RIS R - RE]
TAF > Smekai e RE > Sapk s - Mk
B B RN BT H YRR - M EREIE SR - B
P EE R AmEE D SR -

212

Deputy / Assistant
News, Assignment or
Planning Editor

BIPRERE| E(E

Assists the Executive News Editor in daily operation.

TABhAaERE, RE £ T -

213

Managing Editor

4w E(E

Compiles and edits news magazines and bulletins for
broadcasts. Writes or edits copy for broadcasting by
condensing or elaborating material received from news
sources or submitted by reporters. Checks copy for factual,
spelling, punctuation or grammatical mistakes. Also checks
contents of news audio or video tapes and prepares
make-up/running order of newscasts/bulletins.  Inserts
background.

SRR () 2 NERIUT © KRR
SRR o R BB BN I
Ve I BESRTIRERCOE § TR R S
Py R A I AR 2 FER T © A
okt -

214

Deputy / Assistant
Managing Editor

ElldmiE L1

Assists the Managing Editor’s work. Assists in compiling
and editing news magazines and bulleting.  Corrects
sub-editors’ copies and edits reporters’ scripts.

A Bh 4w £AETIF R BhdRH R B (HE) 2 NE &
Ry B ESRE T -

215

Executive Producer

TR

BUEE(E

Undertakes the overall production design and development
(including its scale, cost and contents). Directs the
producers to create the news programmes.

B R BAE B BT R B 3% (R AR H RS ~ A R
) - e EREREEREEH -
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TAERRHA

SUPERVISORY LEVEL (CONT’D) £ {f:4k (%48)

281 |Advertising / Advertising |Undertakes advertising sales in one country, or manages a
Sales / Account Manager |group of client portfolio.
s EEHE S BREENESHE BT -
E g RS
282  |Circulation Sales / Undertakes circulation sales/distribution liaison in one
Circulation Marketing  |country, newsstands sales or subscription sales, or both.
Manager
1T PR BREEMERHEHE R TR - RS
& I Bl
283  |Marketing / Marketing  [Undertakes  marketing  activities and  advertising/
Services / Program promotional plans, and manages events, data analyses to
Manager support advertising or circulation sales.
1155,/ s, BRTSEE) - FEE KMEERE  WREEVEETRE
THHE & TR - LIRS S E A
284  |Research Manager Undertakes market researches & readership survey, and
manages data analyses for sales presentation.
R st BEMNGREEEERE - RS BT -
285  |Traffic / Advertising Undertakes advertising booking, material traffic and
Administration Manager |invoicing. Assists and supports Advertising Sales team for
after sales services.
Bigs BEETBEEHE | BRESTE AU R BB iR
BB BRI -
286 |Public Relations Manager|Undertakes PR programs, press releases and co-ordinates
with other media organisations.
I FERE (A BEARETE] - i he S A S -
287  |Sales Training / Undertakes sales training and sales material, and develops

Support Manager
PHEETIISR, SR 4K

training and incentives programs for sales team.

L BT A SRR DR 5 el B 4
A -

EXECUTIONAL LEVEL {7 A B4Rk

311

Senior Sub-editor;
Sub-editor

SRV TN

Writes and edits news stories (local and international) for
broadcast. Compiles news bulletins. Edits reporters’
scripts.

eI TR TR O (AHE R BIREHT )
WEFIEH K © Fixsc &t -

» G
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TAERRHA

EXECUTIONAL LEVEL(CONT’D) #hfT AE4K (48)

312  |News Anchor; Presents news, conducts interviews and acts as compere of
Announcer information & current affairs or relevant news programmes.
WEERE WmER e~ TR > DR EFRFER R A E B EGTE

THEREH -
313  |News Translator Translates selected news items.
HrEIEEE R PR B H e -
314  |Senior Reporter/ Research and reports information of interests to the public.
Researcher; Analyses news releases. Interviews people. Attends public
Reporter; Researcher functions, visits scenes of accidents and obtains information
from all relevant sources. Submits information in written or
audio form. Conducts live or taped reports, or interviews.

mARELE S ERHEEE . EEEH R ERIERE R R AR - i

sLE . BRHEE TTE GG SINAREE - BRI RIS A
TTEPERGER § EITERR R Y ETEIG GRS S
BE o

315 |Cameraman Uses motion picture, television, or different kinds of video

instruments to film a wide range of subjects, including
commercial motion pictures, documentaries, music videos
and news events.

Rt A (EER - EHRESE G EEEZ - - B
FISEER ~ dbkegh - BEERRG BOR R -
316 |Executive Producer; Plans and develops live or taped productions, and
Senior Producer; determines how the show will look and sound. Selects
Producer the script, news anchor, set, props, lighting, and other
production elements. Also co-ordinates the activities of
on-air personalities, production staff, and other personnel.

Bl SERE G |RE B EREseke BUE - DIRECRANATA — (B R R
KEERAVETH  BEERE - ESE A - 1E - EE
Y R Bt B E TR - I HL iR - BE R EA AR
&S] ©

317  |Online Editor Writes headings and marks types. Selects, checks, revises

and arranges material for online publication; and/or involves
in the layout and design of information, current affairs and
news related Web Page.

S AR SRS FOEETR A LSRR K E

Foo ETTEEAL ~ B - BUUREBERY IR kKRR
B AN A B G R AR BE 4 E A H AR R s
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TAERRHA

EXECUTIONAL LEVEL (CONT’D) T AE%K (4&)

318 |Content Writer; Script  [Develops concepts and writes contents or scripts for
Writer information, current affairs and news related programmes;
revises scripts under the direction of producers and
directors.
= I HETH B S ERE N AL BB R
B H A B - 1H4RE RE TR R ER TR -

381 |Advertising Sales Assists Advertising Sales Manager/Director for advertising
Assistant / Executive; sales mostly from smaller revenue clients, or provides after
Account Executive sales services, advertising material traffic and clerical

support functions.
EEHEE T |MPESHEHEER - FEER/NEF > BRI
HFPEE B BEERSEESE SR TAE -

382 |Marketing Assistant / Assists Marketing Manager for marketing activities/events,
Executive data collection and clerical support functions.
iR TS T T S S B EIHE - DARGESEEIE K

TR LA -

383 |Research Assistant / Assists Research Manager/Director for market researches,

Executive readership survey, data collection and clerical support
functions.

TSGR T (PTG ESGE EEETHISEE  SEEHEE &
BREREE SR TAE -

384  |Traffic Co-ordinator; Assists  Traffic/Advertising Administration Manager for
Advertising advertising booking, material traffic, invoicing and clerical
Administration Assistant [supports functions.

SR B ST i aNEas S 1T A B R B H R ~ sl ~ B
B STEB E SR TAR -
385  |Public Relations Assists PR Manager/Director for PR programs, and
Assistant / Executive co-ordinates with other media organisations and clerical
supports functions.
NHEIRIE FE (BN RHECE R PR AR TAF - e S B
HLETAE -
SUPPORTING / TECHNICAL LEVEL &) 1t A\ B4k
412  |Web Page Designer Produces and updates information, current affairs and news

WHBER

related Web Page in consultation with the Webmaster or
Online Editor; Creates the look, content, layout and features
of the website. Helps with maintenance and additions to the
website.

B £ sk dmitE e - BE AT R a R R S TR SR B
RS E o ARAERERYINE - N - M RFITHREE |
A Bh A nEAE AT T
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G L TAREEREH

SUPPORTING / TECHNICAL LEVEL (CONT’D) ##f), it NE&K (45)

413  |Webmaster Acts as the co-ordinator between various function units and

external parties to ensure smooth operation on
Internet/Intranet website. Creates and updates information,
current affairs or news related Web Page, and maintains the
overall structure and design of the website.

RS PE RS S EPTESN S ARV el » WO G IR B B
HHEULE G » AR &R AL E B e EHE G E
LR S BT » ERFAEUERY B RO SRS st -

414  |Director; Production Assists the producer in all aspects in the production of
Assistant; Floor information, current affairs or news related programme,
Manager; Video Editor; |including news reporting and post-production.

Engineer & Technician;

Subtitling Operator

S SRR © S0 ey T B R R R A B EGR RIER

BO(EETR SRR A -

R B FRRER

415  |Duty Director Monitor the on-air programme broadcasts and carry out

panel operation in the Presentation Booths to ensure the
smoothness of on-air presentation

EHEREE SEEREHBNH EEEREHELER - EEHE
TR

416  |[Motion Graphic Responsible for motion graphic / visual effects / animation
Designer; Visual Effects |design work for information, current affairs or news related
Designer; 3D Animator; |programme production.
2D Animator
BhREE G EE TR BRI ER A EB G EET B R HAUEE Ry E)
TR E HH REEG RERN S B -
3D i 5 2D EhEAT

417  |Producer (Dubbing / Responsible for audio recording, dubbing and mixing for
Mixing); Boom Operator |information, current affairs or news related programme.
oo Rst © |[ARERARAREHBEGEEH Z8t2 - Biog JORE -
Wz &

418 |Set Designer Design sets for information, current affairs or news related

programme.
bl BEEGTER R AL BB G EE H s -
419 |Hair Stylist; Make up Prepare news’anchor / announcer / presenter with hair-do,

Artist; Dresser

SEAURTN ALl © Bk

make up and styling.

BE R WE R LR ARG ENVEER - (bl

& -
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G L TAREEREH

SUPPORTING / TECHNICAL LEVEL (CONT’D) ##B), it NE&k (48)

481  [Promoter Engages in promoting products in exhibitions, supermarkets
or department stor