2020 MANPOWER SURVEY REPORT

PRINT MEDIA AND PUBLISHING
INDUSTRIES

PRINT MEDIA AND PUBLISHING
TRAINING BOARD

VOCATIONAL TRAINING COUNCIL

Published in May 2021



2020 FANHAERE

El1 il 5% # Bt 5%

B &R
ET1 Jnll 45 75 2t 5%

CECFERH AR



2.

3.

CONTENTS

Executive Summary

Introduction
21-23
24
2.5
Methodology
3.1
32-33
34-35
3.6
3.7

Background
Objectives

Survey Coverage

Sample Design
Questionnaire Design
Data Collection

Data Analysis

Manpower Projection Methodology

Survey Findings

A. Overview of the Print Media and Publishing Industries

4.1-42

Employees and Vacancies

B. Print Media Industry

43-44
45-46
4.7
4.8
4.9

Number of Employees
Number of Vacancies

Number of Trainees/Apprentices Planned for

Recruitment
Employers’ Forecasted Manpower Demand

Average Monthly Income

Page

1-18

19
19

20

21
21
22
22

22

23-24

25-26
27-28

28

28

29



4.10

4.11 -4.12

4.13-4.14

4.15

4.16

4.17

4.18-4.19

4.20

4.21

Preferred Education Level

Preferred Mode of Training and Period of Training
Employees Left and Recruited in the Past 12 Months
Internal Promotion

Recruitment Difficulties

Age of Employees

Employers’ Views on Business Situation and

Business for Digital Printing
Training Needs

Statistical Tables

C. Publishing Industry

4.22-4.23

4.24-4.25

4.26

4.27

4.28

4.29

4.30-4.31

4.32-4.33

4.34

4.35

4.36

Number of Employees
Number of Vacancies

Number of Trainees/Apprentices Planned for

Recruitment

Employers’ Forecasted Manpower Demand

Average Monthly Income

Preferred Education Level

Preferred Mode of Training and Period of Training
Employees Left and Recruited in the Past 12 Months
Internal Promotion

Recruitment Difficulties

Age of Employees

il

29

30

31

32

33

34

35-36

37

37

38-39

40 - 41

41

42

42

43

44

45

46

47

48



437-4.38 Employers’ Views on Business Situation and
Business for Electronic Publishing
4.39 Training Needs
4.40 Statistical Tables
Manpower Analysis

A. Print Media Industry

51-5.7

Manpower Changes between 2016 and 2020

B. Publishing Industry

5.8-5.16

Manpower Changes between 2016 and 2020

C. Business Outlook

5.17-5.34

Business Outlook

D. Manpower Projection and Annual Additional Training

Requirement

535-5.37

Manpower Projection and Annual Additional

Training Requirement

Recommendations
6.1 Recommendations
Appendices
1. Membership of the Print Media and Publishing

Training Board

Terms of Reference of the Print Media and

Publishing Training Board

Membership of the Working Party of 2020

Manpower Survey
Definition of Terms

il

49 - 50

51

51

52-55

56 - 60

61 -65

66 - 67

68 - 69

139

141

143

145 - 146



10.

I1.

Survey Documents

A. Questionnaire

B. Explanatory Notes to the Questionnaire
C. Job Descriptions for Principal Jobs

Quality Control Measures
Response Profile

Manpower Projection Methodology
Statistical Tables

Sampling Plan for 2020 Manpower Survey of the
Print Media and Publishing Industries

Projected Annual Additional Manpower Requirement

for 2021 - 2024

iv

149 - 182

183 - 184

187

189

191 - 204

205 - 206

209 - 210



Acknowledgement

The Print Media and Publishing Training Board would like to express its
gratitude to all the respondents of the sampled establishments for providing manpower

information in the 2020 Manpower Survey of the Print Media and Publishing Industries.



HEHE

]

21-23

32-33
34-35
3.6
3.7

HEGER

H &

A. E[RIEAS B R RIS

4.1-42

B. E[IRIEASHE

43-44

45-4.6

4.7

4.8

4.9

H

70 - 87
e 88
HiE 88
o A [ 89
E¥NG 90
EEED 90
EAEEY RS 91
BB T 91
ANIIFRIEETT A 91

FH=PN &t = 92 -93

fEE N 94 - 95

ZE R H 96 - 97
& EaTEHHIE I ZaI1# 2AE N 97
& ¥ TEHIEY A I35k 97
(SYERBEPN 98

vi



4.10
4.11-4.12
4.13-4.14
4.15
4.16
4.17
4.18 - 4.19
4.20
421

C. MR
422-423
424425
4.26
427
4.8
4.29
430-4.31
432433
434
435

4.36

BREEAAEEE

{& 2 B A7 =R A

£ 12 {8 H B RS e e B A2
NEE

THHS IR %

(B Bk

(g L FEURISE A5 IR ORI SRR EL Rl S5
EElREE S

Fat

VN

ZEHRE H

(e LatEHAISH Az SHE AN
(e EFERIFI A IFE K

BHPEUA

EEHEASERE

& 2 E AR T =R

B2 12 {8 H B R RS e B A
NEE

THIGIA

vii

98

99

100

101

102

103

104 - 105

106

106

107 - 108

109 - 110

110

111

111

112

113

114

115

116

117



437-438  ETETEHZEBIR A EFHIRER

439 Bl R
4.40 aintR
NTI53#t

A. ENRIERESE

5.1-5.7 2016 % 2020 £y A I8k
B. HifRs#

5.8-5.16 2016 % 2020 £y A I8k
C. ¥BRY

517-534  ¥¥%EY

=)

- ANTRH R R MEIER

535-537  ADTEHMKEFEEIMEIIFEK

et
6.1 FEE=5
P ¢
1. ERIEERS K MR eI Z B g T B8
2. EITRIEEAS R HiRR 35140 22 2 e ek i i
3. 2020 £ AN JTHETAF/NAZ S
4. e
5. oA SR AR
A. &

B. &

viii

118 -119

120

120

121 - 124

125-129

130 - 134

135-136

137 -138

140

142

144

147 - 148

149 - 182



10.

I1.

C. FZEWRAraYm Al

ey

SRR

ANBTERT57%

Fat

ElRIEE RS B HHRRE 2020 2 A D Fa Al Al
2021 2 2024 FEFEIN AT KT

ix

185 -186

188

190

191 - 204

207 - 208

211-212



NSSet

NI RS B RS2 B g R b Afeft 2020 FEATTREE RS
BP0 -



1. Executive Summary

Background

1.1 The Print Media and Publishing Training Board (Training Board) conducted a
manpower survey of the print media and publishing industries from July to September 2020,
with the reference date on 2 July 2020. This report presents the survey findings of the
latest manpower situation of the industries and proposes recommendations in response to
the manpower demand and training needs to the different stakeholders of the industries,
including employers, employees and training providers, by making reference to the business

outlook.

Survey Coverage

1.2 The survey covered the print media and publishing industries. A total of 819
establishments were selected from 4 836 establishments of the industry (3 363 for print
media and 1 473 for publishing) recorded on the central registrar of the Census and
Statistics Department (C&SD) for this survey and 86 supplementary samples were also
included, giving a total of 905 establishments for invitation. The selected establishments
were required to provide manpower information based on the list of the principal jobs,
which were defined and considered significant by the Training Board. According to the
level of responsibility, complexity of jobs and the skills, knowledge and training required,
the principal jobs were classified in four levels, i.e. (a) technologist/managerial, (b)

technician/supervisory, (c¢) craftsman/technical staff, and (d) unskilled.



Methodology

Survey Methodology

1.3 A stratified random sampling method is adopted to draw 819 sampled
establishments from the Hong Kong Standard Industrial Classification list of the C&SD of
the HKSAR Government, and 86 establishments were also included as supplementary
samples, making a total of 905 samples. The selected sample establishments completed a
questionnaire which comprised two parts: (i) quantitative manpower information by job
levels and by principal jobs and (ii) supplementary information related to manpower
situation. The data collection and enumeration processes were closely monitored and data
was verified to ensure data quality. The effective response rate was 94.9% after

enumeration.

Manpower Projection Methodology

1.4 By taking into account the historical survey data, Adaptive Filtering Method
(AFM) was applied for compiling the manpower projection and the additional annual
manpower requirement of the Print Media and Publishing industries for 2021 — 2024. The
details of methodology is shown in Appendix 8.



Findings
A. Overview of the Manpower Information of the Print Media and Publishing Industries

1.5 As of 2 July 2020 (i.e. the reference date of the survey), a total of 24 624 persons
were employed in the print media and publishing industries, with 60.0% (14 774 persons)
being employed in the print media industry and 40.0% (9 850 persons) in the publishing
industry. 46.1% were employed at the craftsman/technical staff level and 37.6% at the
technician/supervisory level as shown in Table 1.1.

Table 1.1 Number of Employees by Industry and Job Level (as of 2 July 2020) - Overall

14774

60.0%

6134

1623

6316

1671 2953 5226 N.A. 9 850 40.0%
3294 9269 11 360 701 24 624 100.0%
13.4% 37.6% 46.1% 2.8% 100.0%

1.6 There were a total of 259 vacancies in the print media and publishing industries as

of 2 July 2020, with most of them being available at the craftsman/technical staff level
(64.9%) and at the technician/supervisory level (31.3%) as shown in Table 1.2.

Table 1.2 Number of Vacancies by Industry and Job Level (as of 2 July 2020) - Overall

49.0%

6 17 109 N.A. 132 51.0%
6 81 168 4 259 100.0%
2.3% 31.3% 64.9% 1.5% 100.0%

Note: “Vacancies” refer to those unfilled, immediately available job openings for which the
establishments is actively trying to recruit personnel.



B. Print Media Industry

Number of Employees and Vacancies

1.7 Among 14 774 persons being employed in the print media industry as of 2 July
2020, 59.4% of the employees worked in the job printing branch. 42.8% were employed
at the technician/supervisory level and 41.5% at the craftsman level as presented in Table
1.3.

Table 1.3 Number of Employees by Branch and Job Level (as of 2 July 2020) - Print Media

3.2%

_ 836 2872 4629 439 8776 59.4%
_ 69 203 533 47 852 5.8%
- 33 54 133 21 241 1.6%
_ 471 2375 66 10 2922 19.8%
_ 139 542 412 52 1145 7.8%
_ 21 115 147 84 367 2.5%
_ 1623 6316 6134 701 14774 100.0%
_ 11.0% 42.8% 41.5% 4.7% 100.0%



1.8 Most of the vacancies were found in job printing branch and were concentrated on
the technician/supervisory level and craftsman level as shown in Table 1.4.

Table 1.4 Number of Vacancies by Branch and Job Level (as of 2 July 2020) - Print Media

(0 0)

(0 0) (0 0) (0 0) (0 0)

0 33 48 0 81
(0.0) (1.1) (1.0) (0.0) (0.9)
0 0 0 0 0
(0.0) (0.0) (0.0) (0.0) (0.0)
0 0 0 0 0
(0.0) (0.0) (0.0) (0.0) (0.0)
0 31 0 0 31
(0.0) (1.3) (0.0) (0.0) (1.0)
0 0 11 4 15
(0.0) (0.0) (2.6) (7.1) (1.3)
0 0 0 0 0
(0.0) (0.0) (0.0) (0.0) (0.0)
0 64 59 4 127
(0.0) (1.0) (1.0) (0.6) (0.9)

Note: * Vacancy rate = No. of vacancies / No. of posts

Prominent Principal Jobs

1.9 The prominent principal jobs of print media industry are shown in Table 1.5
below.
Table 1.5 Prominent Principal Jobs - Print Media
Ist € Sales Representative/Customer Service Officer/Job Controller/ 3410
s Marketing Staff (23.1%)
.. . . 2038
2nd € Printing Machine Craftsman (Offset Litho) (Sheet-fed) (13.8%)
. ()
3rd € Binding Craftsman (16.(;(‘2)
4th €  Prepress Technician ( :‘7‘;)
Sth € Digital Printing System Craftsman 84l
£ g 5y (5.7%)



Emplovers’ Forecasted Manpower Demand

1.10 The employers of print media industry being surveyed forecasted that there would
be 14 894 employees in July 2021, a mere decrease (-0.05%) over 14 901 existing posts in
July 2020.

Table 1.6 Employers’ Forecasted Manpower Demand for 2021 - Print Media
14774 14 901 14 894 -0.05%

Preferred Education Level

1.11 The preferred education level increased with job level. A first degree or above
was preferred for employees at the technologist/managerial level while Diploma/Certificate
and Secondary 4 to 7 for employees at the technician/supervisory level, and Secondary 7 or

below for employees at the craftsman level as shown in Table 1.7.

Table 1.7 Preferred Education Level - Print Media

Diploma/Certificate 42.2%
Secondary 4 to 7 37.6%

Age of Employees

1.12 As illustrated in Table 1.8, the print media industry is facing aging workforce
challenges. Over 40% of the employees were aged over 50, and the percentage was

especially high for employees at the craftsman staff level (over 60%).

Table 1.8 Age Distribution of Employees by Job Level - Print Media
0.4% 9.5% 37.2% 34.9% 18.0% 100.0%
9.3% 22.0% 42.8% 21.7% 4.1% 100.0%
1.6% 12.6% 22.4% 59.6% 3.9% 100.0%
5.0% 16.5% 33.5% 39.3% 5.7% 100.0%



Turnover

1.13 A total of 601 employees of print media industry left resulting in a turnover rate
of 4.0% was recorded in the past 12 months, where the turnover rate was the highest for
employees at the craftsman level as presented in Table 1.9.

Table 1.9 Employees Leaving in the Past 12 Months by Job Level - Print Media

56 3.5%
170 2.7%
375 6.1%
601 4.0%

Note:* Turnover rate = no. of employees left / no. of posts (by job level)

Training Needs

1.14 Employees of print media industry at technologist/managerial level and
technician/supervisory level required a wide spectrum of skills while the training needs for
employees at craftsman level concentrated on industry specific skills. The top three
training needs ranked highest by job level are shown in Table 1.10. In addition, the

training need regarded as top priority by most employers is shown in Table 1.11

Table 1.10 Top Three Training Needs by Job Level - Print Media

Marketing management Customer services Printing technique
L . C t hi d .
Communication skills OMPpUEET grapnics afk Pre-press technique
webpage design
Putonghua Pre-press technique Repair and maintenance

Table 1.11 Top One Training Need by most employers by Job Level - Print Media

Marketing management Pre-press technique Printing technique



C. Publishing Industry

Number of Employees and Vacancies

1.15 Among 9 850 persons being employed in the publishing industry as of 2 July
2020, 62.3% of the employees worked in the publishing and allied industries. 53.1% were
employed at the technical staff level and 30.0% at the supervisory level as presented in
Table 1.12.

Table 1.12 Number of Employees by Branch and Job Level (as of 2 July 2020) - Publishing

1503 2 800 28.4%

_ 1041 1732 3359 6132 62.3%
_ 29 60 79 168 1.7%
_ 104 191 159 454 4.6%
_ 64 106 126 296 3.0%
_ 1671 2953 5226 9 850 100.0%
_ 17.0% 30.0% 53.1% 100.0%

1.16 Most of the vacancies were found in publishing and allied industries and

publishing of newspaper branch and were concentrated on the technical staff level as shown
in Table 1.13.

Table 1.13 Number of Vacancies by Branch and Job Level (as of 2 July 2020) - Publishing
0 13 28 41
(0.0) (1.5) (1.8) 1.4)
5 4 69 78
(0.5) 0.2) (2.0) 1.3)
0 0 0 0
(0.0) (0.0) (0.0) (0.0)
0 0 2 2
(0.0) (0.0) (12) (0.4)
1 0 10 11
(1.5) (0.0) (7.4) (3.6)
6 17 109 132
(0.4) (0.6) (2.0) (1.3)

Note: * Vacancy rate = No. of vacancies / No. of posts



Prominent Principal Jobs

1.17 The prominent principal jobs of publishing industry are shown in Table 1.14
below.

Table 1.14 Prominent Principal Jobs - Publishing

Rank Prominent Principal Jobs No. (%) of employees
. . 2356
fl& & Editor/Assistant Editor/Art Editor/Proof Reader (23.9%)
pod @ Sales Representative/Sales Executive 863
P (8.8%)
d o . .. 766
3" @  Desktop Publishing (DTP)/E-publishing Technician (7.8%)
. 0
756
th : g
4 € Senior Editor 7.7%)
. 531
Sh @ Designer (5.4%)

Emplovers’ Forecasted Manpower Demand *

1.18 The employers of publishing industry being surveyed forecasted that there would
be 9 972 employees in July 2021, a mere decrease (-0.1%) over 9 982 existing posts in July
2020.

Table 1.15 Employers’ Forecasted Manpower Demand for 2021 - Publishing

No. of No. of Forecasted No. of Forecasted No. of

Employees Vacancies Total No. of Posts Employees for 2021 Increase/Dec'rease in Percentage
(a) (b) (c=a+b) @ Manpower in 2021 Change
(e=d-c¢)
9 850 132 9982 9972 -10 -0.10%

Note: “Readers are alerted to interpret the employers' forecasted manpower demand with caution
due to the developing industry manpower situation as affected by the global and local economic
uncertainties as well as the measures launched by the Government to support enterprises for
example the Employment Support Scheme that subsidised wages from June to August and September
to November 2020.



Preferred Education Level

1.19 As shown in Table 1.16, the publishing industry has a preference of employees
with higher education level compared with that of the print media industry. The majority
of employees at the managerial level was preferred to have a first degree or above. About
half of employees at the supervisory level were preferred to have a first degree or above and
45.0% were preferred to have sub-degree or diploma/certificate.  Sub-degree or
diploma/certificate was generally preferred for employees at the technical staff level.

Table 1.16 Preferred Education Level - Publishing

First degree or above 98.4%
First degree or above 51.9%

Sub-degree, diploma/certificate 45.0%

Age of Employees

1.20 The employees in the publishing industry was younger as compared to that of
employees in the print media industry. As illustrated in Table 1.17, most of the employees
worked in the publishing industry were middle-aged of age 31 to 40 (31.8%) and 41 to 50
(41.1%).

Table 1.17 Age Distribution of Employees by Job Level - Publishing

2.4% 14.0% 41.4% 37.8% 4.4% 100.0%
8.0% 42.4% 31.6% 15.6% 2.4% 100.0%
14.6% 31.6% 46.7% 6.4% 0.7% 100.0%
10.4% 31.8% 41.1% 14.9% 1.9% 100.0%

10



Turnover

1.21 A total of 502 employees of publishing industry left resulting in a turnover rate of
5.0% was recorded in the past 12 months, where the turnover rate was comparatively higher
for employees at the technical staft level and supervisory level as presented in Table 1.18.

Table 1.18 Employees Leaving in the Past 12 Months by Job Level - Publishing

45 2.7%
159 5.4%
298 5.6%
502 5.0%
Note:* Turnover rate = no. of employees left / no. of posts (by job level)
Training Needs
1.22 The training needs for employees of publishing industry at managerial level

concentrated on management skills while and employees at supervisory level and technical
staff level tended to require industry specific skills and soft skills. The top three training
needs ranked highest by job level are shown in Table 1.19. In addition, the training need
regarded as top priority by most of the employers is shown in Table 1.20.

Table 1.19 Top Three Training Needs by Job Level - Publishing

Human resources management Teamwork Editing
Marketing management Editing Communication skills
Customer Services Customer Services Teamwork

Table 1.20 Top One Training Need by Most Employers by Job Level - Publishing

Human resources management Editing Editing

11



Manpower Analysis

A. Print Media Industry

Manpower Changes between 2016 and 2020

1.23

The overall manpower of the print media industry exhibited a decrease from

16 915 in 2016 to 14 774 in 2020 (-12.7%) as shown in Figure 1.1. The decrease in
manpower was generally recorded across most branches, particularly for job printing. Key
trends of the changes between 2016 and 2020 include:

(a)

(b)

(©)

(d)

A 10.8% decrease in the number of establishments, most were in the job printing
companies and printing agent.

A 1.1% to 31.3% manpower drop was recorded in various branches except the
printing agent which mildly increased by 1.1%.

A 33.0% decrease in printing machine craftsman (offset litho) (sheet-fed) which
accounted for 80.6% of the decline in the craftsman level.

A 16.2% increase was recorded in digital printing system craftsman.

Figure 1.1  Change in Number of Print Media Employees from 1990 to 2020

2020
2016
2014
2012
2010
2008
2006
2004
2002
2000
1998
1996
1994
1992
1990

Total (+/-)
14 774 (-12.7%)
16 915 (-4.4%)
17 690 (-3.7%)
18 365 (-13.2%)
21 148 (-5.9%)
22 478 (+5.5%)
21313 (+0.4%)
21222 (-1.5%)
21 546 (-10.2%)
23 989 (-3.7%)
1 24917 (-14.2%)
29 026 (-5.5%)
30 704 (+7.8)
28 494 (+1.8%)

27995
0 5000 10 000 15000 20 000 25000 30000 35000
No. ofemployees
B Technologist / Managerial * Technician / Supervisory Craftsman Operative Unskilled

Note: * The survey of technologist/ managerial level was first started in 1998 and was widened to
cover more principal job at the technologist/ managerial level in the subsequent surveys. The
principal job at the operative level were deleted in the 2006 survey.

12



Publishing Industry

Manpower Changes between 2016 and 2020

1.24 The overall manpower of the publishing industry indicated a drop from 10 233 in
2016 to 9 850 in 2020 (-3.7%) as shown in Figure 1.2. The drop in manpower was
generally recorded across different branches, particularly for import/export of books,

periodicals and newspapers. Key trends of the changes between 2016 and 2020 include:

(a) A 6.7% decrease in the number of establishments, most were in the branch of
publishing and allied industries.

(b) A 2.7% to 18.6% manpower drop was recorded in various branches, particularly
for import/export of books, periodicals and newspaper which decreased by
18.6%.

(c) A 7.9% increase in desktop publishing (DTP)/e-publishing technician which

might be due to the rising trend of electronic publishing.

Figure 1.2 Change in Number of Publishing Employees from 1987 to 2020

Total (+/-)

2020 9 850 (-3.7%)
2016 10 233 (-4.3%)
2014 10 694 (+6.1%)
9328 (+4.7%)
8910 (+12.4%)
7930 (+2.8%)
7716 (+4.6%)
7379 (+23.8%)
5961 (+139.1%)

2012
2010
2008
2006
2004
2002
2000

1996 2493 (+14.2%)
1992 2 183 (+7.3%)
1989 2035 (+5.0%)
1987 1939
0 2000 4000 6000 8000 10 000 12 000
No. of employees
B Managerial Supervisory Technical Staff

13



1.25 The manpower changes in the industries reflected:

(a) The outbreak of COVID-19 has caused global and local economic crisis including
the decline of economic activity and business contraction, which imposed

negative impact on the industry manpower situation;

(b) Consolidation took place in both print media and publishing industries;

(c) There was an ongoing transformation from traditional printing to digital printing;
and;

(d) The publishing industry developed further on products involving electronic
publishing.

Business Outlook

1.26 The COVID-19 pandemic caused macroeconomic downturn and weakened
domestic demand which impacted the print media and publishing industries negatively.
While both industries are challenged by the rise of digital media, the print media industry
remains steady in provision of necessities like package products. Innovative products,
flexible and agile print solution was especially demanded and fulfilled by digital printing as
online consumption became widely accepted under the new dynamic. Migration to Industry
4.0 would be the next directive for large manufacturers to utilize Internet of Things (IoT) and
smart data to optimise production. The industry would require a strong team of print

technologists and digital talents to formulate the plan for digital transformation.

1.27 Publishing events and activities were affected during the pandemic yet catalysed
readers to buy books and learn online. The industry would require manpower with skills
and knowledge in e-commerce and digital marketing to keep up with the public’s tech-driven
life. Children’s book market would continue to expand as parents nurture future readers.
The publishing industry develops further on electronic publishing and learning materials with
multimedia features like AR and VR to enhance reading experiences. In long term,
Artificial Intelligence (AI) technology would be adopted in e-learning materials to customise

learning experience and improve students’ learning effectivenss.

14



Manpower Projection and Annual Training Requirement

1.28 By making reference to the historical manpower information of the industries, the
manpower trend for 2021 - 2024 is shown in Table 1.21 and Table 1.22.

Table 1.21  Manpower Trend in 2021 — 2024 (No. of posts) - Print Media

_ 1637 1 648 1657 1 664
(0.9%) (0.7%) (0.5%) (0.4%)
_ 6295 6223 6163 6113
(-1.3%) (-1.1%) (-1.0%) (-0.8%)

_ 5933 5708 5513 5342
(-4.2%) (-3.8%) (-3.4%) (-3.1%)

Note: Number of posts include number of employees and vacancies. Percentage in brackets refers to the annual
change of manpower over the preceding year.

1632 1614 1599

(-1.4%) (-1.3%) -1.1%) (-0.9%)
3016 3058 3095 3128
(1.5%) (1.4%) (1.2%) (1.1%)
5256 5190 5137 5096

(-1.5%) (-1.3%) (-1.0%) (-0.8%)

Note: Number of posts include number of employees and vacancies. Percentage in brackets refers to the annual
change of manpower over the preceding year.

1.29 Taking into consideration the external factors, economic trends, technological
development, the workforce pattern and the future outlook of the industries, the estimated

annual additional manpower requirement is shown in Table 1.23 and Table 1.24.

=
=3
—
(¢
—
N
w

Estimated Annual Additional Manpower Requirement - Print Media

W
O

187
173

Table 1.24  Estimated Annual Additional Manpower Requirement - Publishing

49

131

156



1.30 Based on the information provided by the local tertiary and vocational institutes in
Appendix 15, the estimated demand ' and supply for print media and publication design
manpower by the print media and publishing industries for 2021 and 2022 are shown in
Table 1.25 below. The results reflect that all three job levels are in demand of significant

manpower supply in the coming years.

Table 1.25  Estimated Manpower Demand and Supply for 2021 and 2022

63 28 63 28

228 13 228 13

215 106 215 103

! The estimated demand includes that of (a) the print media industry and (b) the following jobs in the
publishing industry that requires skillsets of print media or publication design: (i) Design Director / Art
Director / Design Manager;(ii)Production Director / Production Manager; (iii)Designer; (iv)Production
Supervisor; (v)Supervisor (E-publishing); (vi)Assistant Designer; (vii)Desktop Publishing (DTP) /
E-publishing Technician; and (viii)Production Assistant.

16



Recommendations

1.31 The key recommendations to stakeholders concerning the manpower and training

needs are highlighted below:

Print Media and Publishing Industries

a. To re-brand the image of the print media industry targeting young people and relevant
stakeholders, highlighting outstanding products, technologies adopted and
opportunities associated with the industry.

b. To keep the industry up to date with the use of technology and relevant skills that are
in demand, especially in Industry 4.0, digital printing, package design, international
standards, e-publishing, AR and multimedia, online retailing, e-commerce and digital
marketing.

c. To promote lifelong learning and upgrade of skills in response to the industry

requirement.

Employers

d. To strengthen organisational capability by equipping employees with knowledge and
skills especially in Industry 4.0 as well as in areas of innovative products such as
specially designed package, printed books or materials associated with digital features,

digital printing, digital content management etc.

e. To adopt flexible employment strategy for positions that are difficult to hire or retain,
especially in the print media industry.

f.  To stay current with the market remuneration, enhance job satisfaction and increase
autonomy for retaining outstanding employees.

g. To provide in-house training to develop multiple skills of employees to enable flexible

manpower deployment in order to maintain agility.
h. To participate in the apprenticeship schemes such as Earn and Learn Scheme and
support workplace learning and assessment in order to nurture well-trained manpower

for the industries.

Employees

i.  To pro-actively identify with employers on the training and development areas for
upskilling or reskilling.

j-  To keep an eye on the latest technology applications associated with Industry 4.0,
digital printing, e-learning and e-publishing.
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Training Providers

k. To collaborate with employers to facilitate students’ learning in an authentic training
environment such as workplace learning and assessment.

l.  To emphasise teamwork, design thinking, entrepreneurship and innovation in
pre-employment and in-service training.

m. To include areas with most training needs such as marketing management, the latest
pre-press and printing technique, in relevant programmes.

n. To offer online training programmes of short duration for in-service practitioners to

upskill regardless of time and location.

Government

o. To offer subsidy support in practitioners’ training and skills upgrading in relation to the
latest technology used in the industry.

p. To promote the importance of vocational and professional education and training and

its pathways to secondary school students, parents and teachers.
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2 Introduction

Background

2.1 The Print Media and Publishing Training Board (Training Board) of the Vocational
Training Council (VTC) is appointed by the HKSAR Government to analyse the manpower
situation and training needs of the print media and publishing industries. The Training
Board comprises members nominated by major trade associations, trade unions, professional
bodies, educational and training institutions and government departments. The Working
Party on Manpower Survey is formed with the Chairman and selected members of the
Training Board. The membership and terms of reference are listed in Appendices 1, 2 and
3.

2.2 Starting from 2020, the manpower survey of print media and publishing industries
is conducted every four years, followed by two periodic manpower updates in the succeeding
years through focus group and desk research to better reflect the changing trends of the
technical manpower situation. The employees and manpower in the report refer to those
who are expected to apply the industrial knowledge and technical skills required in the work

assigned.

23 Manpower data with respect to survey reference date of 2 July 2020 was collected
from July to September 2020. This report presents the survey findings and analysis of the
latest manpower situation of the print media and publishing industries and proposes
recommendations on the manpower development to the different stakeholders of the

industries, including employers, employees and training providers.

Objectives

24 The objectives of the manpower survey conducted for the print media and

publishing industries are:

(a) To collect up-to-date manpower information by the principal jobs by level by
branch in the industries.

(b) To assess the industries’ technical manpower situation.

(c) To forecast training requirements in the near future.

(d) To recommend to the VTC and relevant stakeholders the development of

training strategies to meet the needs.
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Survey Coverage

2.5 The survey adopts the stratified random sampling method for selecting companies
to participate in the survey. A total of 819 establishments were selected from the 4 836
establishments of the industry recorded on the central registrar of the Census and Statistics
Department (C&SD) for this survey. An additional 86 supplementary samples were
included. Of the total 905 sampled establishments, 645 were from the print media industry
and 260 from the publishing industry. The branches of the print media and publishing

industries covered in the survey are shown as follows:

(a) Print Media Industry

(1) Newspaper printing

(i) Job printing

(iii) Printing (mainly bookbinding; ornamentation of cards; photo-engraving;
typesetting; and label embossing etc.)

(iv) Manufacture of containers and boxes of paper and paperboard (for
activities related to printing only)

(v) Printing agent

(vi) Printing suppliers and metal can printing firms

(vii) Printing department of the academic institutions

(b) Publishing Industry
(i) Publishing of newspapers
(i1) Publishing and allied industries
(ii1)) Wholesales of books, periodicals and newspapers
(iv) Import/export of books, periodicals and newspapers

(v) Publishing department of the selected organisations
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3 Methodology

Sample Design

3.1 Based on the Hong Kong Standard Industrial Classification list from the Census
and Statistics Department of the HKSAR Government, there were 4,836 establishments of the
print media and publishing industries (3 363 for print media and 1 473 for publishing). By
adopting the stratified random sampling method and the inclusion of 86 supplementary
samples recommended by the Training Board, there were 645 sampled establishments
selected from the print media industry and 260 from the publishing industry. A total of 905
establishments were selected for the survey. The detailed sampling plan is at Appendix 10.

Questionnaire Design

3.2 The questionnaire designed for the survey comprised two parts. Part I collected
quantitative manpower information by job levels and by principal jobs while Part II collected
supplementary information related to manpower situation. The list of principal jobs was
defined by the Training Board with detailed job descriptions given for each job classified

under the four job levels as follows:

(a) Technologist/managerial level
(b) Technician/supervisory level
(c) Craftsman/technical staff

(d) Unskilled level

33 While job titles adopted in the establishments might vary with the descriptions of
the principal jobs, respondents were required to provide manpower information
corresponding to the job descriptions and the skill levels of the principal jobs. The
definition of terms and the survey documents including a sample questionnaire, explanatory

notes and job descriptions for the principal jobs are given in Appendices 4 and 5.
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Data Collection

34 Data collection was carried out between July and September 2020. A pack of
survey documents was given to each sampled establishment. The respondents of the
establishments were asked to provide manpower information of their establishment at the
time of the survey with respect to the reference date of 2 July 2020. During the fieldwork
period, enumerators assisted the respondents to complete the questionnaire through email,

phone calls or on-site visits.

3.5 Various measures were taken to assure the quality of the data collection process.
These included prior fieldwork preparation, thorough training of fieldwork staff, monitoring
of the fieldwork execution, measures to increase the response rate, checking of the completed
questionnaires, double data entry and validation of the collected data. The details of quality

control measures are shown in Appendix 6.

Data Analysis

3.6 Among the 701 valid sampled establishments, 665 were successfully enumerated,
giving an effective response rate of 94.9%2. Taking into account (a) the satisfactory
response rate of individual branches, (b) the satisfactory response rate from a majority of
prominent and sizeable establishments, and (c) the grossing-up of sample results based on the
statistically-grounded method, it could be concluded that the survey findings presented in this
report contributed to a significant level of representativeness of the sector. The response
rate achieved for individual sector was also adequate to produce meaningful breakdown by

sector. The response profile is shown in Appendix 7.
Manpower Projection Methodology

3.7 By taking into account the historical survey data, Adaptive Filtering Method
(AFM) was applied for compiling the manpower projection and the additional annual
manpower requirement of the Print Media and Publishing industries for 2021 —2024. The
details of methodology is shown in Appendix 8.

2 Sampled establishments with suspended operation, change of industry, nil reply to the survey were
considered as invalid.
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4 Survey Findings

A. Overview of the Print Media and Publishing Industries

4.1 As of 2 July 2020, a total of 24 624 persons were employed in the print media and

publishing industries, with 60.0% (14 774 persons) being employed in the print media

industry and 40.0% (9 850 persons) in the publishing industry. 46.1% were employed at

the craftsman/technical staff level and 37.6% at the technician/supervisory level as shown in

Figures 4.1a and 4.1b.

Figure4.1a  Employees by Industry

Publishing
Industry
9 850 (40.0%)

Total number of

employees :
24 624

Figure 4.1b  Employees by Job Level

Unskilled
701 (2.8%)

14 774 (60.0%)

Technologist /

3294 (13.4%)

Total number of
employees :

24 624

Craftsman /
Technical Staff
11 360 (46.1%)

9269 (37.6%)

Note:  The sum of percentages may not equal to 100% due to rounding.

23



4.2 There were a total of 259 vacancies in the print media and publishing industries as
of 2 July 2020, with most of them present at the craftsman/technical staff level and
technician/supervisory level as shown in Figure 4.2.

Figure 4.2 Vacancies by Job Level

Unskillea Technologist /

4 Managerial
[0.6 %] 6
0.2 %]
Technician /
Supervisory
81
[0.9 %]

Total number of
vacancies:
259 [1.0%]

Craftsman /
Technical Staff
168
[1.5 %]

Note:

Figuresin[ ] brackets indicate the Vacancy rate (for particular job level) = No. of full-time vacancies

No. of full-time employees + No. of full-time vacancies
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B. Print Media Industry
Number of Employees

4.3 Among 14 774 persons being employed in the print media industry as of 2 July
2020, 59.4% of the employees worked in the job printing branch (Figure 4.3a). 42.8%
were employed at the technician/supervisory level and 41.5% at the craftsman level
(Figures 4.3b).

Figure 4.3a  Print Media - Employees by Branch

Printing Department of

the academic institution
Printing suppliers and 367 (2.5%) Newspaper Printing
metal can printing firm 471 (3.2%)
1145 (7.8%)

Printing Agent
2922 (19.8%)

Total number of
employees :
14774
Manufacture of /
Containers and Boxes of

Paper and Paperboard
241 (1.6%)

Job Printing
8776 (59.4%)

Printing
852 (5.8%)

Figure 4.3b  Print Media - Employees by Job Level

Unskilled Technologist /
701 (4.7%) Managerial
1623 (11.0%)

Total number of
employees :

Craftsman 14774
6134 (41.5%) -

Technician /
Supervisory
6316 (42.8%)

Note:  The sum of percentages may not equal to 100% due to rounding.
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Prominent Principal Jobs

4.4 The prominent principal jobs of the print media industry, which accounted for

55.1% of the total number of employees, are shown in Table 4.1 below.

Table 4.1 Prominent Principal Jobs - Print Media
Rank Prominent Principal Jobs No. (%) of Employees
Ist & Sales Representative/Customer Service Officer/Job 3410
s Controller/Marketing Staff (23.1%)
. . . 2038
2nd € Printing Machine Craftsman (Offset Litho) (Sheet-fed) (13.8%)
o (V]
1008
3rd € Binding Craftsman (6.8%)
- 844
4th @  Prepress Technician (5.7%)
Sth € Digital Printing System Craftsman 841
g £y (5.7%)
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Number of Vacancies

4.5 At the time of survey, there was a total 127 vacancies in the print media industry,
representing a vacancy rate of 0.9% of the total number of employees and vacancies. Most
of the vacancies were found in job printing branch (81) and were concentrated on the
technician/supervisory level (64) and craftsman level (59) as shown in Figures 4.4a and
4.4b.

Figure 4.4a  Print Media - Vacancies by Branch

Printing suppliers
and metal can
printing firm
15

[1.3 %]

Printing Agent Total number of
31 vacancies:
[1.0%] 127 [0.9%]
Job Printing
81
[0.9 %]

Figuresin[ ] brackets indicate the Vacancy rate (for particular branch) :%

Note: “Vacancies” refer to those unfilled, immediately available job openings for which the establishment is actively trying to recruit personnel.

Figure 4.4b  Print Media - Vacancies by Job Level

Unskilled

4
[0.6 %]

Total number of

Technician /

Craftsman vacancies: Supervisory
" 39%] 127 10.9% 64
. [1.0 %]

Figures in [ ] brackets indicate the Vacancy rate (for particular job level) W
. Of pos

Note: “Vacancies” refer to those unfilled, immediately available job openings for which the establishment is actively trying to recruit personnel.
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Prominent Vacancies

4.6 The prominent vacancies of the print media industry, which accounted for 77.1%

of the total number of employees and vacancies, are shown in Table 4.2 below.

Table 4.2 Prominent Vacancies - Print Media
Rank Prominent Principal Jobs No. (%) of Vacancies
. . : 45
Ist € Printing Machine Craftsman (Offset Litho) (Sheet-fed) (35.4%)
nd & Sales Representative/Customer Service Officer/Job 33
Controller/Marketing Staff (26.0%)
20
rd 1n1
3 @ Prepress Technician (15.7%)
Number of Trainees/Apprentices Planned for Recruitment
4.7 Only five trainees/apprentices at the technician/supervisory level were planned for
recruitment by the companies in the job printing branch for the coming year.
Employers’ Forecasted Manpower Demand
4.8 The employers’ forecasted manpower demand of the print media industry

reflected a marginal decrease (-0.05%) for 2021 from 14 901 existing posts in July 2020 to
14 894 in July 2021.

Table 4.3 Employers’ Forecasted Manpower Demand for 2021 - Print Media
No. of No. of Forecasted No. of Forecasted No. Of.
. Total No. of Posts Increase/Decrease in Percentage
Employees Vacancies _ Employees for 2021 .
@) (b) (c=a+b) @ Manpower in 2021 Change
(e=d-c¢)
14 774 127 14901 14 894 -7 -0.05%
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Average Monthly Income

4.9 The average monthly income in the print media industry centralised to the range
of $10,001-$20,000 which covered the income range of majority of employees at craftsman
level. The average monthly income of the technician/supervisory level centralised at
$15,001-$30,000 while that for the technologist/managerial level centralised at
$20,001-$45,000. The distribution is shown in Table 4.4.

Table 4.4 Average Monthly Income by Job Level - Print Media

0.1% 8.3% 44.1% 39.4% 52% 2.7%

* 19.1% 40.2% 36.0% 4.5% 0.2% *
0.4% 552% 42.3% 2.1% * * *
45.3% 53.2% 1.5% * * * *
2.3% 33.7% 35.8% 21.1% 6.2% 0.6% 0.3%

Note: * Less than 0.05%

Preferred Education Level

4.10 The preferred education level for employees of the print media industry increased
with job level. A first degree or above was preferred for employees at the
technologist/managerial level while Diploma/Certificate and Secondary 4 to 7 for
employees at the technician/supervisory level. Secondary 7 or below for employees at the
craftsman level. The distribution is shown in Table 4.5.

Table 4.5 Preferred Education Level by Job Level - Print Media

_ 1.6% 48.9% 8.0% 19.2% 22.4%
_ * 7.1% 13.2% 42.2% 37.6% *
_ * * * 7.5% 53.2% 39.3%
_ 0.2% 8.9% 6.9% 24.6% 42.5% 16.9%

Note: * Less than 0.05%
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Preferred Mode of Training and Period of Training

Mode of Training

4.11 Print media employers generally preferred on-the-job training for employees of all

levels. The distribution is shown in Table 4.6.

Table 4.6 Preferred Mode of Training by Job Level - Print Media

Note: * Less than 0.05%

Period of Training

4.12 The preferred period of training for employees of print media industry increased
with the job level. The preferred period of training was mainly 3 years or above for
employees at technologist/managerial level, 1 to 3 years for employees at
technician/supervisory level, and 6 months to 1 year for employees at craftsman level. The

distribution is shown in Table 4.7.

Table 4.7 Preferred Period of Training by Job Level - Print Media

38.4%

13.8% 17.9% 22.6% 45.5% * 0.1%
5.8% 2.5% 8.2% 19.6% 63.8% *
14.1% 10.9% 18.2% 29.2% 27.5% 0.1%

Note: * Less than 0.05%
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Employees Left and Recruited in the Past 12 Months

Emplovees Left

4.13 Among the three job levels of the employees of the print media industry, those at
craftsman level recorded both the highest number of employees (375) left in the past 12
months and the highest turnover rate (6.1%) in 2020. As shown in Table 4.8, the entire

industry recorded an overall turnover rate of 4.0%.

Table 4.8 Employees Left in the Past 12 Months and Turnover Rate by Job Level - Print
Media

56 3.5%
170 2.7%
375 6.1%
601 4.0%

Note: * Turnover rate = no. of employees left in the past 12 months / (no. of employees + no. of vacancies)

Staff Recruited

4.14 Of the 359 new employees of print media industry recruited in the past 12 months,
most of the new recruits were found in craftsman level (201). Table 4.9 showed that the

companies preferred recruiting staff with industry experience for all three levels.

Table 4.9 Staff Recruited in the Past 12 Months by Job Level - Print Media

24 14 38
(63.2%) (36.8%) [2.3%]
80 40 120
(66.7%) (33.3%) [1.9%]
130 71 201
(64.7%) (35.3%) [3.2%]
234 125 359
(65.2%) (34.8%) [2.4%]

o
—
@

() As a percentage of total number of new recruits by job level
[ 1 As a percentage of total number of posts by job level



Internal Promotion

4.15 In the past 12 months, a total of 25 employees of the print media industry were

promoted to higher level in their own companies.

Figure 4.5 Internal Promotion of Employees in the Past 12 Months - Print Media

% of Posts at Promoted Level

From Technician / Supervisory to Technologls‘t / 14 0.9%
Managerial

From Craftsman
to Technician / Supervisory

7 0.1%

From Other Posts to Craftsman 4 0.1%
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Recruitment Difficulties

4.16 A small number of companies of the print media industry had engaged in

recruitment exercise in the past 12 months.

Among those companies engaged in

recruitment exercise, 45% reported that they had encountered difficulties in recruiting

employees at technician/supervisory level.

The difficulties faced were mainly “candidates

lacked the relevant skills/expertise” and “candidates lacked the relevant experience”.

Relatively fewer companies reported that they had encountered difficulties in recruiting

employees at technologist/managerial level (24%) and craftsman level (10%). Details are

shown in Figure 4.6.

Figure 4.6 Difficulties Encountered in Recruitment in the Past 12 Months

Encountered difficulties

Difficulties (multiple)

Candidates lacked the relevant skills/expertise

Candidates lacked the relevant experience

Candidates lacked the relevant academic qualification
Candidates' language sKkills (including Putonghua) were poor
Candidates found the remuneration package not attractive
Candidates found the fringe benefits not attractive
Candidates were unwilling to work on shift for long hours
Candidates were unwilling to work in the Mainland China

Other Difficulties

No. of companies with recruitment in the past 12 months :

Technologist /

Technician /

0%

33

Managerial Supervisory Craftsman
24% 45% 10%
35% 3%
35% 5%
2%
19% 5% 5%
19% 13% 3%
5% 6%
- 2%
50% 100% 0% 50% 100% 0% 50% 100%
21 55 128



Age of Employees

4.17 The print media industry is facing aging workforce challenges. Over 40% of the
employees were aged over 50, and the percentage was especially high for employees at the

craftsman staff level (over 60%). The age distribution of employees is given in Figure 4.7.

Figure 4.7 Age Distribution of Employees by Job Level - Print Media

Overall h 17% 34% 39% 6%
Technologist / Managerial |« go4 37% 35% 18%
Technician / Supervisory - 22% 43% 22% 4%
Craftsman F% 13% 22% 60% 4%
0% 10% 20% 30% 40% 50% 60% 70% 80% 0%  100%
W Age 30 or Below Age 31-40 Age 41-50 Age S1-60 Age 61 or Above

Note: * Less than 0.05%
The sum of percentages may not equal to 100% due to rounding.
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Employers’ Views on Business Situation and Business for Digital Printing

Business Situation

4.18 For print media companies with 50 employees or more, about 60% expected the
business situation to remain the same and one-third to be worse for the coming year. For
companies with 49 employees or less, about half expected the business to become worse

and 47% to remain the same for the coming year. Details are shown in Figure 4.8.

Figure 4.8 Views on Business Situation for the Coming Year by Size of

Establishments - Print Media

Overall L% 47% 52%
1-9 employees  [* 47% 53%
10 - 49 employees I% 46% 52%
50 employees & over F 58% 34%
0% 0% 20% 30% 0% 50% 0% 0% 80% 0%  100%
m Better Same Worse

Note:  * Less than 0.05%
The sum of percentages may not equal to 100% due to rounding.
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Digital Printing

4.19 For print media industry, the larger the employment size of the companies, the
higher percentage of business engaged in digital printing was expected for the coming year.
23% of business in digital printing was expected in the coming year for companies with 1 to
9 employees, increased to 45% for companies with 10 to 49 employees and 69% for
companies with 50 employees or more. The percentage of business in digital printing for
the coming year is presented in Figure 4.9.

Figure 4.9 Percentage of Business in Digital Printing for the Coming Year by Size of
Establishments - Print Media

1%
Overall 3% 5% 1%

1%

50 employees & over _ 19% 26% 17% 7%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

W% W1-25%  26%-50% W 51%-75% © Over75%

Note:  * Less than 0.05%
The sum of percentages may not equal to 100% due to rounding.
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Training Needs

4.20 Employees of print media industry at technologist/managerial level and
technician/supervisory level required a wide spectrum of skills while the training needs for
employees at craftsman level concentrated on industry specific skills. The top three
training needs ranked highest by job level are shown in Table 4.10. The training need
regarded as top priority by most of the employers by job level are shown in Table 4.11.

Table 4.10 Top Three Training Needs by Job Level - Print Media

Marketing management Customer services Printing technique

Computer graphics and

Communication skills .
webpage design

Pre-press technique

Putonghua Pre-press technique Repair and maintenance

Table 4.11 Top One Training Need by Job Level — Print Media

Marketing management Pre-press technique Printing technique

Statistical Tables

4.21 The detailed manpower statistics of the print media industry are tabulated in
Appendix 9.
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C. Publishing Industry
Number of Employees

4.22 Among 9 850 persons being employed in the publishing industry as of 2 July
2020, 62.3% of the employees worked in the publishing and allied industries. 53.1% were
employed at the technical staff level and 30.0% at the supervisory level as presented in
Figures 4.10a and 4.10b.

Figure 4.10a  Publishing Employees by Branch

Import and Export of  Publishing Department

Books, Periodicals and of the Selected
Newspapers Organisations
454 (4.6%) 296 (3.0%)
Wholesales of Books,
Periodicals and
Newspapers \ Lo
168 (1.7%) Publishing of Newspaper

2800 (28.4%)

Total number of
employees :
9 850

Publishing and Allied
Industries
6132 (62.3%)

Figure 4.10b  Publishing Employees by Job Level

Managerial
1671 (17.0%)

Total number of

employees :

Technical Staff 9850
5226 (53.1%)

Supervisory
2953 (30.0%)

Note:  The sum of percentages may not equal to 100% due to rounding.
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Prominent Principal Jobs

4.23 The prominent principal jobs of the publishing industry, which accounted for

53.5% of the total number of employees, are shown in Table 4.12 below.

Table 4.12 Prominent Principal Jobs - Publishing
No. of Employees

Rank Prominent Principal Jobs (% of employees)
It & Editor/Assistant Editor/Art Editor/Proof Reader 2336
(23.9%)
7l & Sales Representative/Sales Executive 863
(8.8%)
766
3rd @ Desktop Publishing (DTP)/E-publishing Technician (7.8%)
o ()
. . 756
4th & Senior Editor (7.7%)
. 531
SE € Designer (5.4%)
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Number of Vacancies

4.24 At the time of survey, there was a total 132 vacancies for the publishing industry,
representing a vacancy rate of 1.3% of the total number of employees and vacancies. Most
of the vacancies were found in publishing and allied industries (78) and were concentrated

on the technical staff level (109) as shown in Figures 4.11a and 4.11b.

Figure 4.11a  Publishing Vacancies by Branch

Publishing Department of the
Import and Export of Selected Organisations
Books, Periodicals and 11

Newspapers [3.6 %] Publishing of
2 \ Newspaper
o 41
[0.4 %]

[1.4 %]

Total number of
vacancies:
132 [1.3%]

Publishing and Allie
Industries
78

[1.3%]

Figuresin[ ] brackets indicate the Vacancy rate (for particularbranch) = —No. of vacancies
No. of post

Note: “Vacancies”refer to those unfilled,immediately available job openings for which the establishmentis actively trying to recruit personnel.

Figure 4.11b Publishing Vacancies by Job Level
Managerial
6
[0-4 %] Supervisory
17
[0.6 %]

Total number of
vacancies:

132 [1.3%]

Technical Staff
109
[2.0 %]

Figuresin[ ] brackets indicate the Vacancy rate (for particular branch) = %

Note: “Vacancies” refer to those unfilled, immediately available job openings for which the establishment is actively trying to recruit personnel.
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Prominent Vacancies

4.25 The prominent vacancies for the publishing industry, which accounted for 75.0%

of the total vacancies, are shown in Table 4.13 below.

Table 4.13 Prominent Vacancies - Publishing
~ Rak  ProminentPrincipalJobs  No.(%)of Vacancies
Ist € Editor/Assistant Editor/Art Editor/Proof Reader © :;% )
2nd € Sales Representative/Sales Executive ( 9.1120 %)
Number of Trainees/Apprentices Planned for Recruitment
4.26 A total of 17 trainees/apprentices were planned for recruitment in the coming year.

Most of them belonged to publishing and allied industries (10) and were concentrated on the
technical staff level (13) as presented in Table 4.14.

Table 4.14 Number of Trainees/Apprentices for Recruitment by Branch and Job level

0 2 8 10
0 0 0 0
0 2 0 2
0 0 0 0
0 4 13 17
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Employers’ Forecasted Manpower Demand *

4.27 The employers’ forecasted manpower demand reflected a marginal decrease
(-0.1%) for 2021 from 9 982 existing posts in July 2020 to 9 972 employees in July 2021.

Table 4.15 Employers’ Forecasted Manpower Demand for 2021 - Publishing

Forecasted No. of

No. of No. of Total No. of Posts Forecasted No. of Increase/Decrease in ~ Percentage
Employees Vacancies _ Employees for 2021 :
@) (b) (c=a+b) @ Manpower in 2021 Change
(e=d-c¢)
9850 132 9982 9972 -10 -0.10%

Note: “Readers are alerted to interpret the employers' forecasted manpower demand with caution
due to the developing industry manpower situation as affected by the global and local economic
uncertainties as well as the measures launched by the Government to support enterprises for
example the Employment Support Scheme that subsidised wages from June to August and September
to November 2020.

Average Monthly Income

4.28 The average monthly income of employees at the various job levels in the
publishing industry was higher as compared to that of their counterparts in the print media
industry. The average monthly income in the publishing industry centralised to the range
of $15,001-$30,000, which covered the income range of majority of employees at
supervisory level. The average monthly income at technical staff level centralised at
$10,001-$20,000 while that for managerial level centralised at $20,001-$45,000. The

distribution is shown in Table 4.16.

Table 4.16 Average Monthly Income by Job Level - Publishing

Average Monthly Income

Job Level $10,000 or ~ $10,001-  $15,001-  $20,001-  $30,001-  $45,001 - Over
below $15,000 $20,000 $30,000 $45,000 $60,000 $60,000
Managerial * * 2.3% 23.3% 52.9% 9.7% 11.9%
Supervisory * 0.4% 30.6% 57.8% 9.9% 1.3% *
Technical Staff * 22.3% 64.8% 12.3% 0.6% * *
Total * 12.0% 44.1% 27.8% 12.1% 2.0% 2.0%

Note: * Less than 0.05%
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Preferred Education Level

4.29 The publishing industry had a preference of employees with higher education
level as compared with that of the print media industry. The majority of employees of
publishing industry at the managerial level was preferred to have a first degree or above.
About half of employees at the supervisory level were preferred to have a first degree or
above and 45.0% were preferred to have sub-degree or diploma/certificate. Sub-degree or
diploma/certificate was generally preferred for employees at the technical staff level. The
distribution is shown in Table 4.17.

Table 4.17 Preferred Education Level by Job Level - Publishing

5.4% 93.0% 0.3% 1.1% 0.3%

* 51.9% 20.5% 24.6% 3.1% *

& 4.1% 39.5% 43.0% 13.0% 0.4%
1.0% 35.1% 26.5% 29.7% 7.6% 0.2%

Note: * Less than 0.05%
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Preferred Mode of Training and Period of Training

Mode of Training

4.30 Similar to the print media industry, on-the-job training was generally preferred for
employees across various levels in the publishing industry. The distribution is shown in
Table 4.18.

Table 4.18 Preferred Mode of Training by Job Level - Publishing

Note: * Less than 0.05%

Period of Training

4.31 The preferred period of training for employees of publishing industry increased
with the job level. The preferred period of training was mainly 3 years or above for
employees at managerial level, 1 to less than 3 years for employees at supervisory level, and
6 months to less than 2 year for employees at technical staff level. The distribution is
shown in Table 4.19.

Table 4.19 Preferred Period of Training by Job Level - Publishing

Note: * Less than 0.05%
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Employees Left and Recruited in the Past 12 Months

Emplovees Left

4.32 Among the three job levels, employees at the technical staff level recorded both
the highest number of employees (298) left in the past 12 months and the highest turnover
rate (5.6%) in 2020. As shown in Table 4.20, the entire industry recorded an overall
turnover rate of 5.0%.

Table 4.20 Employees Left in the Past 12 Months and Turnover Rate by Job Level -

Publishini

45 2.7%
159 5.4%
298 5.6%
502 5.0%

Note: * Turnover rate = no. of employees left in the past 12 months / (no. of employees + no. of vacancies)

Staff Recruited

4.33 Of the 478 new employees of publishing industry recruited in the past 12 months,
most of the new recruits were found in technical staff level (294). Table 4.21 showed that

the companies preferred recruitment of staff with industry experience for all job levels.

Table 4.21 Staff Recruited in the Past 12 Months by Job Level - Publishing

29 10 39
(74.4%) (25.6%) [2.3%]
112 33 145
(77.2%) (22.8%) [4.9%]
265 29 294
(90.1%) (9.9%) [5.5%]
406 72 478
(84.9%) (15.1%) [4.8%]

o
=}
®

() As a percentage of total number of new recruits by job level
[ 1 As a percentage of total number of posts by job level
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Internal Promotion

4.34 In the past 12 months, a total of 189 employees of publishing industry were
promoted to higher level jobs in their own companies, with relatively more promotions at

technical staff level (83 employees) and supervisory level (77 employees) than managerial

level.
Figure 4.12 Internal Promotion of Employees in the Past 12 Months - Publishing
From Supervisory to Managerial 29 1.7%
From Technical Staff to Supervisory 77 2.6%
From Other Posts to Technical Staff 83 1.6%
0 20 40 60 80 100
Number
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Recruitment Difficulties

4.35

exercise in the past 12 months.

A small number of companies of publishing industry had engaged in recruitment
Among those companies engaged in recruitment exercise,
58% reported that they had encountered difficulties in recruiting employees at managerial
level. The difficulties faced were mainly “candidates lacked the relevant skills/expertise”,
“candidates found the remuneration package not attractive” and “candidates lacked the
relevant experience”. Relatively fewer companies reported that they had encountered
difficulties in recruiting employees at supervisory level (24%) and technical staff level
(19%). Details are shown in Figure 4.13.

Figure 4.13  Difficulties Encountered in Recruitment in the Past 12 Months - Publishing

Managerial Supervisory Technical Staff

Encountered difficulties

58% 24% 19%

Difficulties (multiple)

Candidates lacked the relevant skills/expertise

Candidates lacked the relevant experience

Candidates lacked the relevant academic qualification
Candidates' language skills (including Putonghua) were poor

Candidates found the remuneration package not attractive

39%

3%

15%

6%

11%

4%

4%

7%

Candidates found the fringe benefits not attractive - - 1%

Candidates were unwilling to work on shift for long hours - 3% 3%

M 15% - -

Candidates were unwilling to work in the Mainland China

Other Difficulties - 6% 2%

0% 50% 100% 0% 50% 100% 0% 50% 100%

No. of companies with recruitment in the past 12

months : 2 3 %
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Age of Employees

4.36 The employees in the publishing industry were younger as compared to those of
print media industry. Most of the employees working in the publishing industry were
middle-aged of 31 to 40 (32%) and 41 to 50 (41%). The age distribution of employees is
given in Figure 4.14.

Figure 4.14  Age Distribution of Employees by Job Level

Overall h 32% 41% 15% 2%

Managerial '/.. 14% 41% 38% 4%
Supervisory - 42% 32% 16% 2%
Technical Staff F 32% 47% 6% 1%
0% 10% 20% 30% 0% 50% 0% 0% $0% 90% 100%
W Age 30 or Below Age 31-40 Age 41-50 Age 5160 Age 61 or Above

Note:  * Less than 0.05%
The sum of percentages may not equal to 100% due to rounding.
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Employers’ Views on Business Situation and Business for Electronic Publishing

Business Situation

4.37

Majority of companies of publishing industry expected the business situation to

remain the same for the coming year across different employment sizes. For companies

with 49 employees or less, about one-third expected the business to become worse for the

coming year while the corresponding proportion was 16% for companies with 50 employees

Oor more.

Figure 4.15

Publishing

Overall

Details are shown in Figure 4.15.

Views on Business Situation for the Coming Years by Size of Establishments -

Note:

1 -9 employees

10 - 49 employees

50 employees & over

* Less than 0.05%

The sum of percentages may not equal to 100% due to rounding.



Electronic Publishing

4.38 For companies of publishing industry with 49 employees or less, about half will
be engaged in electronic publishing for the coming year while the corresponding proportion
increased to 64.9% for companies with 50 employees or more. However, it is worth
noting that about one-tenth of the companies estimated that they would have more than 75%
of business engaged in electronic publishing for the coming year. The percentage of

business in electronic publishing for the coming years is presented in Figure 4.16.

Figure 4.16  Percentage of Business in Electronic Publishing for the Coming Years by Size of

Establishments - Publishing

1-9 employees 31% 12% * 11%

50 employees & over — 27% 27% 3%8%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

m0% w1-25% 26%-50% =51% -75% o Over75%

Note:  * Less than 0.05%
The sum of percentages may not equal to 100% due to rounding.
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Training Needs

4.39 The training needs for employees at managerial level concentrated on
management skills while employees at supervisory level and technical staff level tended to
require industry specific skills and soft skills. The top three training needs by job level are
shown in Table 4.22. The training need regarded as top priority by most of the employers
by job level are shown in Table 4.23.

Table 4.22 Top Three Training Needs by Job Level

Managerial Supervisory Technical Staff
Level Level Level
Human resources management Teamwork Editing
Marketing management Editing Communication skills
Customer Services Customer Services Teamwork

Table 4.23 Top One Training Need by Most Employers by Job Level

Managerial Supervisory Technical Staff
Level Level Level
Human resources management Editing Editing

Statistical Tables

4.40 The detailed manpower statistics of the publishing industry are tabulated
in Appendix 9.
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Manpower Analysis

A. Print Media Industry

Manpower Changes between 2016 and 2020

Number of Establishments in the Print Media Industry

5.1 There were 3 781 establishments of the print media industry in 2016. The
number decreased to 3 373 (-408, -10.8%) in 2020 which was mainly contributed by the
decrease in job printing companies. The number of establishments by branch is shown in
Table 5.1.

Table 5.1 Number of Print Media Establishments by Branch
Printing spplirs nd mesl wnpriniog fem 5
64 0
Pttt o
Motal I 39 3781 408
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Changes in Number of Emplovees

5.2 The overall manpower of the print media industry exhibited a decrease (-2 141,
-12.7%) from 2016 to 2020 as shown in Figure 5.1.

Figure 5.1 Change in Number of Print Media Employees from 1990 to 2020

Total (+/-

2020 14 774 (-12.7%)
2016 16 915 (-4.4%)
2014 17 690 (-3.7%)
2012 18 365 (-13.2%)
2010 21 148 (-5.9%)
2008 22 478 (+5.5%)
2006 21313 (+0.4%)
2004 21222 (-1.5%)
2002 21 546 (-10.2%)
2000 23 989 (-3.7%)
1998 | 24917 (-14.2%)
1996 29 026 (-5.5%)
1994 30 704 (+7.8)
1992 28 494 (+1.8%)
1990 27995

0 5000 10000 15000 20000 25000 30000 35000

No. of employees
H Technologist / Managerial Technician / Supervisory Craftsman Operative Unskilled
53 The outbreak of COVID-19 has caused global and local economic crisis including

the decline of economic activity and business contraction, which imposed negative impact
on the industry manpower situation. As shown in Figure 5.2, a manpower reduction was
generally recorded across different branches (-1.1% to -31.3%) except the printing agent

which was the only branch that showed manpower increase (+32, 1.1%).
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54 The decrease in the overall manpower of the print media industry was mainly

attributable to the drop of employees in job printing and printing branches (-2 036, -17.5%).

Figure 5.2 Changes in Number of Print Media Employees by Branch

Change Average Annual

vs 2016 Change in %
2020 14774
Overall 2016 16915 -2141 -3.3%
2020
Newspaper Printing 2016 -5 -0.3%
o 2020
Job Printing 2016 -1647 -4.2%
2020 .
Printing 2016 -389 9.0%
Manufacture of Containers and Boxes of Paper and 2020 o
Paperboard 2016 -76 -6.6%
s 2020
Printing Agent 2016 32 0.3%
Printing suppliers and metal can printing firm & 2020 56 0.9%
Printing Department of the academic institution 2016 o
0 5000 10 000 15 000 20 000
No. of employees
. . 0 . . .
5.5 As shown in Figure 5.3, 41.5% of the total employees of the print media industry

was working at the craftsman level in 2020. Between 2016 and 2020, a decrease of 2 141
posts was noted and was mainly contributed by posts at craftsman level. Within the
craftsman level, a decline of 33.0% or 1 006 posts was observed in printing machine
craftsman (offset litho) (sheet-fed) and it accounted for 80.6% of the drop in employees at
the craftsman level in the industry which might be attributable to the consolidation of
businesses in the past few years. On the contrary, a 16.2% growth was recorded in digital

printing system craftsman as a result of increased use of digital printing machine.

5.6 By looking into the manpower data between 2020 and 2016, an ongoing

transformation from traditional printing to digital printing was noted.

Figure 5.3 Changes in Number of Print Media Employees by Job Level

Change Average Annual

vs 2016 Change in %
ey 2020 I 1 77
T 2016 16 915 2141 -3.3%
. . 2020 [ 1623
Technologist / Managerial 2016 1535 +88 +1.4%
. ooy 2020 N 6 316
Technician / Supervisory 2016 6730 -414 -1.6%
Cratomay 2020 I 6 134
0,
raftsman 7382 -1248 -4.5%
) 2020 i 701 °
Unskilled 2016 1268 -567 -13.8%
0 5000 10000 15000 20000

No. of employees
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Changes in Monthly Income

5.7

The average monthly income of employees in the print media industry centralised

to the range of $10,001-$20,000. Compared to 2016, more employees at the
technologist/managerial level received a monthly income of $30,001-$45,000 (from 25.0%

in 2016 to 39% in 2020).

The monthly income of employees at the technician/supervisory

level gradually shifted to higher ranges in 2020. For the employees at craftsman level,
more received a monthly income of $15,001-$20,000 (from 23% in 2016 to 42% in 2020).

Figure 5.4

Average Monthly Income by Job Level - Print Media

2020 39% 5%3%

Technologist / Managerial
2016

2020
Technician / Supervisory
2016

2020
Craftsman
2016

2020
Unskilled
2016

0%

Note: * Less than 0.5%

6% 6%

5%*

12%  5%*

2%

23% 2%

1%

s

30%
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B. Publishing Industry
Manpower Changes between 2016 and 2020

Number of Establishments in the Publishing Industry

5.8 There were 1 586 establishments of the publishing industry in 2016. The
number decreased to 1 480 (-106, -6.7%) in 2020 which was mainly contributed by the
decrease in companies of publishing and allied industries. The number of establishments

by branch is shown in Table 5.2.

Table 5.2 Number of Publishing Establishments by Branch - Publishing
~ 2200 2006 Difference

55 40 +15

1139 1215 -76
48 58 -10

210 245 -35
28 28 0

1480 1586 -106
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Changes in Number of Emplovees

59

from 2016 to 2020 as shown in Figure 5.5.

Figure 5.5

2020
2016
2014
2012
2010
2008
2006
2004
2002
2000
1996
1992
1989
1987

The overall manpower of the publishing industry indicated a drop (-383,

Change in Number of Publishing Employees from 1987 to 2020

Total (+/-
9850 (-3.7%)
10 233 (-4.3%)
10 694 (+6.1%)
9328 (+4.7%)
8910 (+12.4%)
7930 (+2.8%)
7716 (+4.6%)
7379 (+23.8%)
5961 (+139.1%)
2493 (+14.2%)
2 183 (+7.3%)
2 035 (+5.0%)
1939

0 2000

B Managerial

5.10

4000

6000
No. of employees

Supervisory

8000

10 000

Technical Staff

12 000

-3.7%)

Similarly, the outbreak of COVID-19 has caused global and local economic crisis

including the decline of economic activity and business contraction, which imposed

negative impact on the industry manpower situation.

As shown in Figure 5.6, a manpower

reduction was generally recorded across different branches (-2.7% to -18.6%), particularly

for the branch of import/export of books, periodicals and newspaper (-104, -18.6%).

5.11

The decrease in the overall manpower of the publishing industry was mainly

attributable to the drop in the branches of publishing and allied industries and publishing of

newspapers (-277, -3.0%).

Figure 5.6

Overall

2020
2016

Changes in Number of Publishing Employees by Branch - Publishing

Change Average Annual
vs 2016 Change in %
-383 -0.9%

Publishing of Newspapers

Publishing and Allied Industries

Wholesales of Books, Periodicals and Newspapers

Import and Export of Books, Periodicals and
Newspapers

Publishing Department of the Selected Organisations

2020
2016

2020
2016

2020
2016

2020
2016

2020
2016

6132
6305

5000

10 000

No. of employees

57

15000

-104 -0.9%
-173 -0.7%
-15 -2.1%
-104 -5.0%
+13 +1.1%



5.12 As shown in Figure 5.7, 53.1% of the total employees of the publishing industry
was at the technical staff level in 2020. Between 2016 and 2020, a decrease of 383 posts
was noted and was mainly contributed by the decrease in posts at the technical staff level.
Within the technical staff level, the decline was observed in sales representative/sales
executive (-192, -18.2%) and editor/assistant editor/art editor/proof reader (-98, -4.0%),
together occupied 58.9% of the drop in the employees at the technical staff level of the
industry.

5.13 On the contrary, an increase of 8.7% in posts at the supervisory staff level was
observed. The post of supervisor (e-publishing) recorded a significant increase (+118,
+101.7%). Customer services supervisor/ officer (books) (+79, +92.9%) and designer
(+57, +12.0%) also shown growth. A 7.9% increase was also recorded in desktop
publishing (DTP)/e-publishing technician at the technical staff level. Part of the growth
might be brought by the rising trend of electronic publishing.

Figure 5.7 Changes in Number of Publishing Employees by Job Level

Change Average Annual

vs 2016 Change in %
Overall | ' 10 233 -383 -0.9%
" _— | BEu
anageria 2016 1 708 -127 -1.8%
oo [ 255
upervisory 2717 +236 +2.1%
. 2020 | s 226
Technical Staff 2016 5718 -492 2.2%

0 5000 10 000 15000

No. of employees
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Changes in Average Monthly Income

5.14 The average monthly income in the publishing industry centralised to the range of
$15,001-$30,000. Compared to 2016, the average monthly income of employees at the
managerial level shifted to a lower range from over $45,000 to $20,001-$45,000. The
average monthly income of employees at the supervisory level was similar to 2016, with
over 80% having the average monthly income of $15,001-$30,000. For the technical staff
level, a shift from $15,000 or below to $15,001-$20,000 was observed.

Figure 5.8 Average Monthly Income by Job Level - Publishing

20202% 23% 53% 10% 12%
Managerial
2016 ¥ 7% 2% 10% 41% 28% 12%
2020 31% 58% 10% 1%
Supervisory
2016186 7% 17% 65% 9% 1% *
2020 22% 65% 12% 1%
Technical Staff
2016 24% 59% 13% 2%
0 “% 1 0‘% 2 0‘% 3(]“% 40‘% 5(]“%) 6(;% 7(;% 8(;% 9(;% 1 l)(‘l %
5510,000 or below $10,001 - $15,000 $15,001 - $20,000 $20,001 - $30,000
$30,001 - $45,000 $45,001 - $60,000 Over $60,000

Note:  * Less than 0.05%
The sum of percentages may not equal to 100% due to rounding.

Beyond the Numbers

5.15 The manpower changes in the print media and publishing industries showed that (a)
there was an decrease in jobs related to conventional printing and increase in jobs for digital
printing; (b) manpower in newspaper publishing dropped while newspaper organisations
increased suggesting restructure of manpower took place with existing employees took up
more duties or adopting more technologies; and (¢) an increase in manpower related to

electronic publishing.
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5.16 The changes in the manpower trend reflected major aspects of the industry’s
development: (a) consolidation took place in both print media and publishing industries; (b)
there was an ongoing transformation from traditional printing to digital printing; and (c) the
publishing industry developed further on products involving electronic publishing. Global
and local social-economic and technological factors have driven further changes on the
industries’ business and jobs which provides direction to manpower development for coping

with the challenges ahead.
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C. Business Outlook

5.17 Based on the manpower changes between 2016 and 2020 and views obtained from

the Training Board, the major developments in the industries are concluded as follows:

Industry Prospect

Global Economic Recovery Under the Threat of COVID-19

5.18 Following an estimated global contraction of 3.5% in 2020, the International
Monetary Fund forecasted a growth of 5.5% for real GDP in 2021 and 4.2% in 2022
according to the World Economic Outlook Update released by in January 20213, Advanced
economies are expected to provide greater support to the recovery as widespread vaccine

availability brings hope to end the pandemic and strengthen economic activities.

5.19 As the economy recovers from destruction of the pandemic in 2021, experts predict
advanced economies would see an upturn of 2.5% to 4% growth in the print media industry
after the 15% to 18% fall in 2020, according to the COVID-19 Print Business Indicators
Survey conducted by PRINTING United Alliance participated by nearly 200 commercial

printers in the US and Canada®*.

5.20 Hong Kong’s printing exports in 2020 fell by 18% from the previous year. With
the US, Mainland China, the UK and Australia continue being the major buyers, the Hong

Kong print products export performance would hinge on the recovery of economy in these

countries.
Table 5.3 Major Export Markets of Hong Kong Printing Exports 2019 and 2020
Share % of Total Value % Change in Value
Country
2019 2020 2019 vs 2020

UsS 32.6 33.8 -12.3
Mainland China 26.2 23.9 -25.2
UK 9.4 9.0 -22.0
Australia 4.6 5.7 +0.9

Overall -18.1

Source: Hong Kong Census and Statistics Department

$ World Economic Outlook Update, January 2021: Policy support and Vaccines expected to LIFT ACTIVITY.
(2021, January 01). Retrieved February 17, 2021, from
https://www.imf.org/en/Publications/WEO/Issues/2021/01/26/2021-world-economic-outlook-update

4 Paparozzi, A. (2020, December 16). Commercial printing: Preparing for the upturn. Retrieved February 18,
2021, from https://www.piworld.com/article/commercial-printing-outlook-preparing-upturn/
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Impact of the Threat of COVID-19 on Local Economy

5.21 Hong Kong’s real GDP dropped by 6.1% for the whole year of 2020°. The
decline of GDP narrowed slightly from 3.6% to 3.0% in the fourth quarter as local economy
recovered at a slow pace. Despite the value of merchandise exports fell by 1.5% for 2020
due to the weak export performance in the first half of the year, the value of merchandise
exports recorded a growth of 11.7% in December 2020 over a year earlier. Export to the US
and the EU saw faster growth while exports to other major Asian countries also showed
improvement. Prospects of the export market depend on how the pandemic situation
evolves globally, as well as China-US relations, geopolitical factors and post-Brexit

development.

5.22 The unemployment rate hits a 17-year high of 7% in November 2020 to January
2021 due to the fourth wave of epidemic started in the latter part of November® 2020.
Local consumption sentiment remained low and economic activities were disrupted under the
social distancing measures and pressured labour market. ~ Domestic demand also weakened,
with private consumption expenditure recorded a 10.2% decline year-on-year under the threat
of COVID-19.

5.23 Impacted by the COVID-19 outbreak and the macroeconomic downturn, the print
media and publishing industries experienced an extremely challenging time and the future
remains uncertain. While both industries are facing threats caused by the rise of digital
media, print media companies, of which most had relocated to Mainland China also affected
by costs factors including rising paper price, tax and duties and wage growth in the Mainland.
Moreover, the changes in global trade policy among countries also imposed future
uncertainties to the print media industry.  The publishing industry also faces the challenge

of change in people’s reading behaviour.

> Hong Kong Economic Development Latest developments. (n.d.). Retrieved February 09, 2021, from
https://www.hkeconomy.gov.hk/en/situation/development/index.htm

6 Press release (18 FEB 2021) :unemployment and underemployment statistics for NOVEMBER 2020 -
January 2021: Census and statistics department. (2021, February 18). Retrieved February 24, 2021, from
https://www.censtatd.gov.hk/press_release/pressReleaseDetail.jsp?charsetiD=1&pressRID=4824
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The Latest Development and Trends

Print Media Industry
Digital Printing and Package Print Market

5.24 Despite the rise of digital media in recent years and weakened domestic demand
during the pandemic had caused a drop in the demand for advertising materials, the package
print market remained steady and would continue to be the growth area as online shopping
has become more common in our everyday life. As brands are more concerned of the
consumer experience of online shoppers, high-end package products, sustainable packaging
and innovative packaging solutions would be in demand. Moreover, the heightened
awareness of health, hygiene and food safety in the pandemic years also benefitted food label

and food safety package manufacturers.

5.25 The pandemic has brought unprecedented challenges and opportunities for people
and the society, the industry has to be more innovative to offer flexible and agile solution in
response to the fast-changing situation. For example, 90% of business respondents in the US
said they needed to purchase pandemic related printed products such as indoor signage, flyers,
posters and floor graphics’. Some Hong Kong printers also collaborated with face mask
manufacturers to design and produce customised printed face mask as business promotion or
fashion wear items. There is no doubt that print remains an effective and necessary
communication channel to communicate with customers and users even in the pandemic.
The well-established digital printing technology allows small quantities print-run and high
degree of product customisation which makes printing service to be offered on-demand
quickly according to the market’s changing needs. For instance, digital printing allows
clients to print books at a quantity as low as one which suits the needs of kindergarten
teachers or self-publishers. Technology advancement also make innovative products
possible with various types of ink and substrates. As reflected in the survey, the industry is
gradually shifting to digital printing. The larger the companies, the more the engagement in
digital printing in their future businesses was expected. Digital printing would continue to

increase its market share and complement with offset printing.

" Padula, E. (2020, December 17). Uncovering new opportunities for print during Unprecedented Times.
Retrieved February 24, 2021, from
https://whattheythink.com/articles/103810-uncovering-new-opportunities-print-during-unprecedented-time
s/
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International Standard

5.26 International standards such as ISO, FOGRA, G7, PSO, PSA, BrandQ would
continue to be important for print manufacturers as they help printers maintain consistent

product quality and align expectations between print buyers and printers.

Industry 4.0

5.27 Though the migration to Industry 4.0 had already took place in Mainland China,
the step to Industry 4.0 for Hong Kong print media industry has just began. Industry 4.0
would be the next directive for large manufacturers to utilise Internet of Things (IoT) and
smart data to optimise production. The industry would require a strong team of print

technologists and digital talents to formulate the plan for digital transformation.

E-commerce System

5.28 Similar to other industries, the print media industry continued to invest in its
e-commerce system for clients to place and track order via website or mobile app. The
user-friendly online order system automatically checks files submitted, provides information
on price and production time, updates clients the status of the order and delivery information.

The enhanced system simplifies the order placing process and improves clients’ confidence.

Crossover and Expanding Boundaries

5.29 The print media industry is redefining its boundaries by exploring other
possibilities for innovative printed products. For example, personalised photo albums or
collectable books involving 3D printing items. Some printers also developed products with
AR or multimedia features or provided value added services such as design, editing,

translation and data processing.

Publishing Industry

Online Book Sales and the Tech-driven World

5.30 A new dynamic in work, education, consumption and social interaction activities
was created under the social distancing measures that lasted throughout the year of 2020.
Students learned online during the pandemic, remote work took place and is likely to persist
for some industries. Consumers spent more time on online shopping platforms. Though
the 2020 Hong Kong Book Fair was rescheduled from July to December and finally July
2021 during the pandemic, readers turned to purchase online. Apart from the Book Fair

online section created by the organiser, other online retail platforms, publisher websites and
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online bookstores also captured the buying power by hosting their own online book fair with

significant growth in online book sales observed.

5.31 Limited activities at home and the sense of uncertainty seemed to encourage
people to read more than usual. More than 40% of respondents said they read more during
the pandemic — an average of 7.4 physical books over the past year, according to a survey of

about 400 people by the Hong Kong Publishing Professionals Society in June 2020.

5.32 Social distancing measures catalysed readers’ and consumers’ behaviour to shift
online. It is foreseen that the habit of buying books and learning online would sustain after
the pandemic. In long term, hybrid work mode and the shift to online learning would
require the industry to review and alter its business strategies in order to respond to the
change. Attracting digital talents or enhancing existing employees’ skills and knowledge in
e-commerce and e-learning would be one of the necessary actions for the industry to keep up

with the public’s tech-driven life in the digital era.
Children’s Book Market

5.33 Despite the reading patterns of consumers had changed with more time spent on
digital device, less attention span on physical books and in-depth reading, children’s book
sales increased by 20%® during the pandemic as parents were more aware of the importance
of simulating children’s interest in reading. Online storytelling classes were organised by

schools and reading clubs for students to help them keep up with reading habits.
e-publishing

5.34 About one-tenth of publishing companies surveyed estimated that they would have
more than 75% of business engaged in electronic publishing for the coming year. Other
than the e-book readers with improved features rolled out in the market, the industry also
develops learning materials involving AR and VR applications that bring brand new
experiences to readers. In long term, Artificial Intelligence (AI) technology would be
adopted in e-learning materials to customise learning experience and improve students’

learning effectivenss.

8 10204 BB HRE | HlE JEIF PN BE 1 A 25 7. (n.d.). Retrieved February 22, 2021, from
https://apps.orangenews.hk/app/common/details_html?contentld=148055&amp;fbclid=IwAR3xcsKLGbJh9

g_5-UCQ0_GTmKagxvh0s6pdfmVqB7xRZ6Haa-5UsCHrA95E
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D. Manpower Projection and Annual Additional Manpower Requirement

Manpower Projection

5.35 By making reference to (i) the historical manpower information of the industries;
and (i1) wastage rate of the industry (i.e. percentage of employees leaving the industry
permanently on annual basis), the manpower trend for 2021-2024 is shown in Table 5.4 and
5.5 below. Further details of the annual additional manpower requirement is shown at

Appendix 11.

Table 5.4 Projected Manpower Trend in 2021 — 2024 - Print Media

1637 1 648 1657 1 664
(0.9%) (0.7%) (0.5%) (0.4%)
6295 6223 6163 6113
(-1.3%) -1.1%) (-1.0%) (-0.8%)
5933 5708 5513 5342
(-4.2%) (-3.8%) (-3.4%) (-3.1%)

Note: Figures to number of posts (employees and vacancies) and percentage in the brackets refers to the annual change
of manpower over preceding year.

Table 5.5 Projected Manpower Trend in 2021 — 2024 — Publishing
1653 1632 1614 1599
(-1.4%) (-1.3%) (-1.1%) (-0.9%)
3016 3058 3095 3128
(1.5%) (1.4%) (1.2%) (1.1%)
5256 5190 5137 5096
(-1.5%) (-1.3%) (-1.0%) (-0.8%)

Note: Figures to number of posts (employees and vacancies) and percentage in the brackets refers to the annual change
of manpower over preceding year.
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Annual Additional Manpower Requirement

5.36 By taking into consideration the external factors, economic trends, technological
development, the workforce pattern and the future outlook of the industries. The estimated
additional annual requirement of the print media and publishing industries is shown in Table
5.6 and Table 5.7 below.

Table 5.6 Estimated Annual Additional Manpower Requirement — Print Media

59

187
173

Table 5.7 Estimated Additional Annual Manpower Requirement - Publishing

49
131
156

5.37 Based on the information provided by the local tertiary and vocational institutes in
Appendix 15, the estimated demand ° and supply for print media and publication design
manpower by the print media and publishing industries for 2021 and 2022 are shown in
Table 5.8 below. The results reflect that all three job levels are in demand of significant

manpower supply in the coming years.

Table 5.8 Estimated Manpower Demand and Supply for 2021 and 2022

63

28 63 28
228 13 228 13

215 106 215 103

9 The estimated demand includes that of (a) the print media industry and (b) the following jobs in the
publishing industry that requires skillsets of print media or publication design: (i) Design Director / Art
Director / Design Manager;(ii)Production Director / Production Manager; (iii)Designer; (iv)Production
Supervisor; (v)Supervisor (E-publishing; (vi)Assistant Designer; (vii)Desktop Publishing (DTP) /
E-publishing Technician; and (viii)Production Assistant.
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6 Recommendations

6.1 Based on the survey findings and analysis of the manpower changes, business
outlook and manpower projection, as well as advices from the Training Board, a list of
recommendations on manpower development is drawn up for the consideration of different
stakeholders of the Print Media and Publishing Industries.

Print Media and Publishing Industries

a. To re-brand the image of the print media industry targeting young people and relevant
stakeholders, with emphasis on the outstanding products and projects as well as
technology adopted and opportunities associated with the industry.

b. To keep the industry up to date with the use of technology and relevant skills that are
in demand, especially in Industry 4.0, digital printing, package design, international
standards, e-publishing, AR and multimedia, online retailing, e-commerce and digital
marketing.

c. Lifelong learning and upgrade of skills in response to the industry requirement would
be essential. Employers should be encouraged to make good use of the Government’s
subsidy for training employees, e.g. the Reindustrialisation and Technology Training

Programme.

Employers

d. To strengthen organisational capability by equipping employees with knowledge and
skills especially in Industry 4.0 as well as in areas of innovative products such as
specially designed package, printed books or materials associated with digital features,

digital printing, digital content management, etc.

@

To incorporate part-time staff or those who want to re-enter the job market after a
career break in positions that are difficult to hire or retain, especially in the print media

industry.

jar]

To stay current with the market remuneration, enhance job satisfaction and increase
autonomy for retaining outstanding employees.

To provide in-house training to develop multiple skills of employees to enable flexible

ga

manpower deployment in order to maintain agility in the fast changing business

environment.

s

To participate in the apprenticeship schemes such as Earn and Learn Scheme and
support workplace learning and assessment in order to nurture well-trained manpower

for the industries.
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Employees

i.  To pro-actively identify with employers on the training and development areas for
upskilling or reskilling.

j.  To keep an eye on the latest technology applications associated with Industry 4.0,
digital printing, e-learning and e-publishing.

Training Providers

k.  To collaborate with employers to facilitate students’ learning in an authentic training
environment such as workplace learning and assessment.

l.  To emphasise teamwork, design thinking, entrepreneurship and innovation in
pre-employment and in-service training.

m. To include areas with most training needs such as marketing management, the latest
pre-press and printing technique, in the relevant programmes.

n. To devise online training programmes of short duration for in-service practitioners to

upskill regardless of time and location.

Government

o. To offer subsidy support in practitioners’ training and skills upgrading in relation to the
latest technology used in the industry.

p. To promote the importance of vocational and professional education and training and

its pathways to secondary school students, parents and teachers.
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Appendix 1

Membership of the Print Media and Publishing Training Board

Chairman
Mr Jackson LEUNG Siu-yin

Vice-Chairman

Mr Edmund CHAN Ka-yeung

Members

Mr CHAN Chung-yung

Mr Dicky CHOY Wing-chiu
Ms Ivy CHU So-ching

Mr Corey HO Kin-wa

Mr William HO Leong-tung
Dr Ken HO Wai-kuen

Mr Maurice KWAN

Mr John NG King-fai

Mr Thomas NG Wang-kuen
Ms Brenda PANG On-kei
Mr Ponch POON Chi-wai
Mr Andery SZETO Tak-wai
Mr Peter TSE Po-tak

Ms YAU Lai-ching

Mr Patrick YEUNG Kwok-keung

Ms Janice YIP Pui-chu

Director of Government Logistics (or her representative)
Director-General of Trade and Industry (or her representative)

Commissioner for Labour (or his representative)

Executive Director of Vocational Training Council (or her representative)
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Appendix 2

Terms of Reference of the Print Media and Publishing Training Board

10.

11.

12.

To determine the manpower demand of the industry, including the collection
and analysis of relevant manpower and student/trainee statistics and
information on socio-economic, technological and labour market
developments.

To assess and review whether the manpower supply for the industry matches
with the manpower demand.

To recommend to the Vocational Training Council (the Council) the
development of vocational and professional education and training (VPET)
facilities to meet the assessed manpower demand.

To advise the Council on the strategic development and quality assurance of its
programmes in the relevant disciplines.

To prescribe job specifications for the principal jobs in the industry defining the
skills and knowledge and advise on relevant training programme specifying the
time a trainee needs to spend on each skill element.

To tender advice in respect of skill assessments, trade tests and certification for
in-service workers, apprentices and trainees, for the purpose of ascertaining
that the specified skill standards have been attained.

To advise on the conduct of skill competitions in key trades in the industry for
the promotion of VPET as well as participation in international competitions.

To liaise with relevant bodies, including employers, employers’ associations,
trade unions, professional institutions, training and educational institutions and
government departments, on matters pertaining to the development and
promotion of VPET in the industry.

To organise seminars/conferences/symposia on VPET for the industry.

To advise on the publicity relating to the activities of the Training Board and
relevant VPET programmes of the Council.

To submit to the Council an annual report on the Training Board’s work and its
recommendations on the strategies for programmes in the relevant disciplines.

To undertake any other functions delegated by the Council in accordance with
Section 7 of the Vocational Training Council Ordinance.
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Appendix 3

Membership of the Working Party of the 2020 Manpower Survey

Convenor
Mr Dicky CHOY Wing-chiu

Members

Ms Ivy CHU So-ching

Mr William HO Leong-tung

Dr Ken HO Wai-kuen

Mr Maurice KWAN

Mr John NG King-fai

Ms Brenda PANG On-kei

Mr Andery SZETO Tak-wai

Mr Patrick YEUNG Kwok-keung
Ms Janice YIP Pui-chu

Executive Director of Vocational Training Council (or her representative)
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Average monthly

income

Employees

Diploma/Certificate

First degree

Postgraduate degree

Secondary 4 to 7

Sub-degree

Technologists /

managerial level

Appendix 4
Definition of Terms

The monthly income, including the basic wage, regular overtime
pay, cost of living allowance, meal allowance, commission and
bonus. It is an average figure among employees engaging in the

same principal job.

All personnel who are directly paid by the company and who are
either at work or temporarily absent from work, viz sick leave,
maternity leave, annual vacation, casual leave or on strike. They
include all full-time/part-time personnel (excluding trainees) who

are engaged in principal jobs related to various job levels.

Technical and vocational education programmes, including
Diploma/Certificate courses, Diploma of Foundation Studies,
Diploma of Vocational Education and programmes at the craft level

or equivalent.

The first degree(s) offered by local or non-local education

institutions, or equivalent.

A higher degree(s) (e.g. master degree) offered by local or non-local

education institutions, or equivalent.

The education programmes under the Hong Kong Certificate of
Education Examination (HKCEE), the Hong Kong Diploma of
Secondary Education (HKDSE) Examination, Diploma Yi Jin, or

equivalent.

The Associate Degree, Higher Diploma, Professional Diploma,
Higher Certificate, Endorsement Certificate, Associateship or

equivalent programmes offered by local or non-local institutions.

A technologists / manager is a person who is responsible for the
overall management of a department or a major function of the
company. He/she possesses the qualification and experience to lead
one or several teams and formulate strategies to achieve the goal of

the department.

145



Technicians /

supervisory level

Craftsman / technical
staff

Unskilled level

Apprenticeship

On-the-job training

Trainees/apprentices

Vacancies

A job level between the manager and the craftsman / technical staff.
The education, training and practical experience enable the person
at this job level to apply skills and knowledge to undertake the daily
operation of a major function by supervising a team, normally under

the direction of a manager.

A job level where a person is able to apply skills and knowledge to
accomplish a wide range of assigned tasks, normally under the

direction of a supervisor.

A job level where a person is normally assigned to perform
repetitive work requiring a narrow range of skills and short period

of training.

Apprenticeship refers to an employee being trained under a contract

of apprenticeship.

On-the-job training refers to an employee being trained or instructed

by a trainer or supervisor when doing his/her job.

Trainees/apprentices includes all trainees receiving any form of

training and apprentices under a contract of apprenticeship.
The unfilled, immediately available job openings for which the

establishment is actively trying to recruit personnel at the time of

survey.
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Vocational Training Council 5 % %I 4 /5

Appendix SA
Headquarters (Industry Partnership) @ B E(TTRE 1) Survey Document

30F, Billion Plaza Il, 10 Cheung Yue Street, Cheung Sha Wan, Kowloon, Hong Kong
FEAMEPRAEREGHI0VNM AR E2\3I0E
www.vtc.edu.hk

PP/4/2 (2020)

NAME OF ESTABLISHMENT:
R

ADDRESS:
H (PRE - PRINTED) ‘ ' ‘

15 June 2020

Dear Sir/Madam,

The 2020 Manpower Survey of the
Print Media Industry

The Print Media and Publishing Training Board (the Training Board) of the Vocational Training
Council (VTC), appointed by the Chief Executive of the Hong Kong Special Administrative Region (HKSAR),
is responsible for matters pertaining to manpower training in the industry. To collect the latest manpower
information for formulating recommendations on future manpower training, the Training Board will conduct
the captioned survey from July to August 2020. I am writing to enlist your help by providing the relevant
information to the survey and your co-operation would be much appreciated.

I enclose the following documents for your reference and completion:

(a) The Questionnaire;
(b) Explanatory Notes (Appendix A); and
(c) Job Descriptions for Principal Jobs (Appendix B).

The VTC has appointed MOV Data Collection Center Ltd. (MOV) to assist in conducting the
above survey. During the survey period, the enumerator of MOV will contact your establishment for the
survey and answer the questions you may have. If necessary, visit will be made to your establishment to
assist in completing and collecting the questionnaire. Alternatively, you may return the copy of the completed
questionnaire to MOV via fax (3900 1122) or email (vtc@mov.com.hk).

I wish to assure you that the information provided will be handled in strict confidence and published
on aggregate basis without reference to individual establishments.

The Manpower Survey Report will be uploaded onto the VTC website and will be provided to
responding organisations after completion of the survey. You may refer to the VTC website
http://www.vtc.edu.hk for the Reports published in the past. Should you have any queries, please do not
hesitate to contact the following hotline during 9:30 a.m. to 6:00 p.m. from Monday to Friday :

< For matters regarding completion and return of questionnaire(s), please contact Ms. Polly CHAN
of MOV at 3900 1176.

< In case you want to approach VTC directly, please contact Mr. Alpha LEE of VTC Manpower
Survey (Statistical Team) at 3907 6613.

Yours faithfully,

s

(LEUNG Siu-yin Jackson)
Chairman

Print Media and Publishing Training Board

Encl.
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Vocational Training Council B % 2l 4 /5 B5%5A
Headquarters (Industry Partnership) @ B R(TTR &) Fﬂ%
30F, Billion Plaza II, 10 Cheung Yue Street, Cheung Sha Wan, Kowloon, Hong Kong

FAAMEDRERTFLONMBERB2H30M
www.vic.edu.hk

PP/4/2 (2020)

St ‘ / TC

ENRIELRSSE 2020 ££ A JJEHE

BEENSRR(VTC) &8 ENRIEEAS & L R R i 2 B g Gk Z= B g) & AR BT
BETHREZE - BERENATHIKEEREER - KGR 2020 £ 7 A2 8 A
TR E > EESRNATEREIER > W7 /AR ATTFISRHET & & - 21
TillRE Gk - B SRETSFERIERER - DIEET EATERE -

LERARHS AL - it B SR REE ¢
() HERE
(2  MEE sk A) 5 K
()  EEBBIIERE (M58 B) -

VICE R DR RSGERHEE T OLERRAE < SKBEEF > HihEf T 2R ATIHRE - #AE
AR - CREURFIARET Bk SWMEETIM RS HEMNE - IARE > S-rBgidEs
SR R B U A IR 2B G o BTN R SE RS - DUEE (3900 1122) B(E
fifj(vtc@mov.com.hk) AZ[A[K BT o

RETSHERIGERRE - BT ERREER - Rgoffiastiy  AERk(E
RIS -

NTRERS N RE TSR LEAREE - WRASEBE N GHIERE - IR
VTCH4d E http://www.vte.edu.hk B 78 1F iR 2 s - WEHFPEFEMER > FREH—20
AR TSRS LT AL
> MEHAMEEKFEMGEE » FEORER A S FE R/ NERE (B -
3900 1176) «
<> WFFEEBHE VTC B4k > SB8E VIC AJIERE @ ET4E) BERMS4 (B

3907 6613) -
Wy @
SN
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FIE
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CONFIDENTIAL AUNG @ - 3¢ 15
WHEN ENTERED WITH DATA 1 & (G

/ VOCATIONAL TRAINING COUNCIL
‘ Tc BEI &R

THE 2020 MANPOWER SURVEY OF
THE PRINT MEDIA INDUSTRY
EIRIZERESE 202052 A I ER &

Serial No.

The 2020 Manpower Survey of the Print Media Industry aims at collecting manpower information of the industry

concerned for formulating recommendations on future manpower training. Please kindly provide the information of your

establishment as at 2 July 2020 by answering the questionnaire. Thank you.

ENRIEAESE 20205 N\ JTER 2 B RSN A IR AR &) - MA% e R R A STl SRR T 78 & ik - 2855

ETEIRIZ20206ET H 2H Y ATV IESUE S IS - Zsta(F -

Establishment Information (For official use)

%%gﬂel‘ Industry Code

TOTAL NO. OF PERSONS ENGAGED:
& B 8 N &

NATURE OF BUSINESS:
EHMEE

Details of Contact Person®

= IN=

NAME OF PERSON TO CONTACT: POSITION:
it &% N2 i fir

TEL. NO. : - FAXNO. :
L XA
E-MAIL :

Rl

* The information provided will be used for the purpose of this and subsequent manpower surveys.
PrtEELEFAFHIFE R H A T8/ -
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Part I — Manpower Information

F—Ety — ANER

Survey Reference Date : 2 July 2020

St EHA : 2020 £7 520

Serial No.

Please complete columns ‘B’ to ‘E’  of the questionnaire according to the list of principal jobs by referring to Appendix B for job

description of individual job.

AAIRIES R Y T S - A2 F T ERBARH SRR LAFRIASHR RN X B 2 E il

Principal Jobs ¥ BERR¥S
Please refer to Appendix A for column explanations. 3% [ff § AN S MAYEREH -
A) (B) © D) (E) (F)
Principal Job No. of Employees | No. of Vacancies| Forecasted No. | No. of Trainees/ Average Monthly
TR as at Survey as at Survey of Employees Apprentices Income
(See Appendix B) Reference Date Reference Date | as at July 2021 Planned for HSEHEU A
(2R508% B) (Excl. trainees”) | (Excl. trainees™) | (Excl. trainees”) | Recruitment in
the Coming Year | Code
et H I EHETHIRY | FEEHE20214 Kb
RSP i ZE AR TR EE A% R4 1 $10,000 or below
CZNE BRI B BRI ) | CZANEBRIN) sTEFARERY EaPaN
ZHE e 2 $10,001 - $15,000
A 3 $15,001 - $20,000
4 $20,001 - $30,000
5 $30,001 - $45,000
6 $45,001 - $60,000
Tob 7 Over $60,000
0 \
Code - _ . PLE
kA Please enter a zero ‘0’ in the box if there is no employee / vacancy.
4o WNEHIER /ZERE - FHEJTIEPIEA 0 -
:|Job Title A (3 I d2 i
M;_g._ ob Title A (3 employees and 2 vacancies) 3 ) 5 1 5

WAL GRER, 153Z2HIFE R2EZEH)

Technologist / Managerial Level £,/ B &K

101

General Manager
R

102

Production / Prepess / Quality Manager
AR CERTAEE AL

103

Sales / Customer Services / Marketing Manager

B PIES THGEEAH

104

PR

Procurement Manager

105

Information Technology Manager (Printing)

ZEFH SO (B

Technician / Supervisory Level $ff & /& LR

[
[=]

Cost Estimator

ENRI{&{E &

20.

S}

Controller

Production Planner / Production Controller / Quality

SEREE EEEHE REEHE

203

Sales Representative / Customer Service Officer /
Job Controller / Marketing Staff
BERE FLREEIRES TSR

204

BHEE EHE

Overseer / Supervisor

20

[

(Printing)

Electrical & Mechanical Maintenance Technician

PR (EIRD Fdlrs

Designer / Design Officer
et B REtEE

20

~

ENRTET &

Prepress Technician

20

o

Purchasing Officer / Controller

ENRIp R B A% B

20

el

Technical Services/Products (Printing) Technician

Fedta, s (ENRD £l 5

s

21

(=)

Information Technology (Printing) Technician

FERHY CEIR) $ilr &

# The term "trainees" includes all trainees receiving any form of training and apprentices under a contract of apprenticeship.

goo0O0oo0O0oo0O0ooOobOO0oObOO0obOO0oO0O0oOOoOoOoOooOooobooooooon

1
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Serial No.

Please refer to Appendix A for column explanations. 5275 [ #% AN S AVEREH -

Job)
Code
s
SmH]

@A) (B) © D) (E) (F)
Principal Job No. of Employees | No. of Vacancies | Forecasted No. | No. of Trainees/ Average Monthly
IR as at Survey as at Survey of Employees Apprentices Income
(See Appendix B) Reference Date Reference Date | as at July 2021 Planned for EEZEIPN
(2E508% B) (Excl. trainees™) | (Excl. trainees”) | (Excl. trainees”) | Recruitment in
the Coming Year | Code
1E4st 2 et H Ry THEIE20214E T
ESIEISPN 3 ZE B 7HERE A KRR 1 $10,000 or below
(AR | CZAERL) | (R | st LT
Z3% B 2 $10,001 - $15,000]
N 3 $15,001 - $20,000]
4 $20,001 - $30,000]
5 $30,001 - $45,000]
6 $45,001 - $60,000]
7 Over $60,000
PLE
Please enter a zero ‘0’ in the box if there is no employee / vacancy.
UNEHEE /ZER: - BEIETTFENEA 07 -
Craftsman Level 5 T &Kk

Electronic Prepress System Craftsman
BT ETRT AR E R T

302

Offset Lithographic Platemaker
RN E (B an

303

Digital Printing System Craftsman

BEB I A SR B T

304

Printing Machine Craftsman (Offset Litho) (Sheet-fed)
RS AR =P A L T

305

Printing Machine Craftsman (Offset Litho) (Web-fed)
Fe e AR =P A R T

306

Other Printing Machine Craftsman

FAEN R b s B EN R R R T

307

308

309

310

Binding Craftsman
BEETHRCT

Die Cutting / Tool Making Craftsman
e T ST

Package Finishing Machine Craftsman

BEESERER T

Other Print Finishing Craftsman
FLAh EN PR T

Unskilled Level JERiT T A4k

General Worker

FEL

OTHER RELEVANT STAFF HAWAHEA &

For Official Use

#  The term "trainees" includes all trainees receiving any form of training and apprentices under a contract of apprenticeship.

P2l ) B IE R S IAL > DREARESLINE

SLEHE
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Part 11
BE

Expected change in business situation for the coming year

FREEFEFGR LTRSS

1. Employer's View on the Expected Change in Business Situation for the Coming Year

B EBAREEBIRRFHIETIER

Serial No.

Better Same
et T

Worse (Please give the reason)

B GHHREA)

O O

O

Percentage of business for Digital printing

BHSEIRIS A FISEB H 2t
2. Estimated percentage of business in Digital printing for the coming year.
KRR —FERIEENRIE B (G A FEB E oL -

Employees Left
=t

%

3. Please state the number of employees who had left your establishment in the past 12 months.
Ayt St T (E H AR (R B -

Technologists / Managerial Level Technicians / Supervisory Level

fehi E R

T8, EEG

Craftsman Level

£

No. of Employees who had left
your establishment

EHEESEHEVN 5

Recruitment

Eielic)

4, Please state the number of new recruits in the past 12 months.
AVt ERREEE T EH SR E R A -

Technologists / Managerial Level Technicians / Supervisory Level

Craftsman Level

R, B ES )=V =% S AR
(a) Total number of recruits
RSN
(b) Number of recruits who
have performed related
duties in their last job
& AR (AR
B
Promotion
Bt
5. Please state the number of printing employees in the industry promoted during the past 12 months.
SFYIH B (E A N ETHVETRIE (R B A -
Technologists / Managers Technicians / Supervisors Craftsmen
Kittg, BEANE BT

i, EHAR

No. of employees

PN
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Recruitment Difficulties

EEELIASE

6.

Please indicate the difficulties encountered in recruitment in past 12 months.

safath  EERE R (B A TS EIRIZE (g SR ATE 2 HREE -

(a) No recruitment was taken place

HHE

(b)

(©)

Recruitment was taken place and did not encounter difficulties in recruitment

AR Al A EEERE

Recruitment was taken place and the difficulties encountered were:
(You may “v” up to three options.)
HiEEE > PrARIRNNEEE © (AR BERZ=IH - )

(@

(i)

(iii)

(iv)

()

()

(vif)

(viii)

(ix)

Candidates lacked the relevant skills/expertise

FE AR A A

Candidates lacked the relevant experience

JEfECE k= HHRA A ER

Candidates lacked the relevant academic qualification

TEEE AR SRR

Candidates' language skills (including Putonghua) were poor

JEEETERET] (BFEEEES) AP REE

Candidates found the remuneration package not attractive

JEfECETE RS |

Candidates found the fringe benefits not attractive

JEBCE TS Rl tE A RS |

Candidates were unwilling to work on shift for long hours

T R R g Pl B3I 11

Candidates were unwilling to work in the mainland of China

JEEE R E B At A E

Other Difficulties (Please Specify)
HAFHES N EEGE )
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Technologists /
Managerial Level

Serial No.

Technicians /
Supervisory Level

Feh e R

D
L

OO 0O00D0D0O0O0OD0

LR (1] = VA = 3

L
L

O 000000000

Craftsman Level

IR

H
L

O 00D0DODO0O~D0O~DO




Serial No.

Age distribution of Employees

ZEH B T

7. Please provide the age distribution of staff

sEfeft  HEEEENVERME 2t

Technologists / Managers Technicians / Supervisors Craftsmen
Fehl,EEAE Fili 8,/ BEAE BT
(a) 30 or below
30 BRECLLT % % %
(b) 31-40
31 £ 40 3% % % %
(c) 41-50
41 & 50 5% % % %
(d) 51-60
51 % 60 % % % %
(e) 61 orabove
61 FEELL L % % %
Total §88% 100% 100% 100%

Preferred Level of Education, Mode of Training and Period of Training of Employees

EREEANEERE - 677U/

8. Please indicate preferred Level of Education, Mode of Training and Period of Training of employees.
HfEHE B EANBEER - 1807 =R -
Job level M%{gﬁl Su%el Craftsman Level
Tk T4

Bl E R Rt & EEg

(a) Education (Please tick “v”” 1 box for each job level)
BE (GRS B

(i) Postgraduate Degree
TRFELEER Y

(i1) First Degree
L EE

(iii) Sub-degree (e.g. Higher Diploma)
RIS (BIASSCCE)

(iv) Diploma/Certificate
SR EE

(v) Secondary 4 to 7
ERLE

(vi) Secondary 3 or below
=BT

Ooooon
Doooon

Do

(b) Training Mode (Please tick “v” 1 box for each job level)
i@ (BRSEEV” E—T)

(i) On-the-job training
TENRERI R

(ii) Apprenticeship
e 0

(iii) Others
St

HEEEN

(¢) Training Period (Please tick “v”” 1 box for each job level)

IR (el v BT

(i) 4 years or above

PUFEELL E

(i1) 3 to less than 4 years
SEFEUELLT

(iii) 2 to less than 3 years
ZEEZFLE

(iv) 1 to less than 2 years

—HEETELT

(v) 6 months to less than 1 year

N ESmGR N

noooood ([0of

oooon

(vi) Below 6 months

ANEHBT

oo [god
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Employees' Training Needs

BEHIREE

Serial No.

9.  Please indicate the training needs of the employees in the next 12 months in order to cope with the work requirements (e.g. taking
into account Hong Kong's transformation into a knowledge-based economy) ? (You may choose up to three options from code 101

to 608.)

Rl & TAERESR (EfLE Ay 2 A
BERZE —IH o )

(ATA4RSE101 2 608 3

FE 43 e )

SENTLH

CEARAZEA

H e e SR T AR

Training Needs

Technologists / Managerial Level

Technicians / Supervisory Level

Craftsman Level

(in order of importance)

SRR (G ) R, B it &, B8k KT
151
ond
3rd

Please specify the details for “Others” (i.e. 106, 204, 304, 403 and 514) if they have been written above

AU < FLASISRFE 2 (B 106, 204, 304, 403 7 514) »

EELELEES

Code Type of Skills and/ or Knowledge
IR BEAERATEER

Code

w5t

Type of Skills and/ or Knowledge
B AR

Code Type of Skills and/ or Knowledge
oA - VI i |

) Management Skills an China-related Knowledge IT Skills
EERAE HH - B BRI AR
101 Production management 201 Political, social and economic 301 Computer graphics and webpage design
HBIEE T development in the mainland of China R S ] e i LA B
102 Quality management FERENHIEDS ~ e RIS s 302 E-commerce knowledge and applications
HEE 202 Laws and regulatory restrictions for B PE G % K EF
103 Marketing management access to China's market 303 Media technology
e HEA PR TS A A S BASTHY
104 Customer services 203 Trade and industry environment in the 304 Others
2 ERRS mainland of China HAth
105 Human resources management AR T R B RE E H
ANEEH 204 Others
106 Others HoAl,
HAh
av) Language Skills V) Industry Specific Skills Soft Skills
BRI ENEERE L]
401 Spoken English 501 Pre-press technique 601 Communication skills
HREEE EFTHlG EEETT
402 Putonghua 502 Printing technique 602 Teamwork
s Rt il e=y(5
403 Others 503 Post-printing technique 603 Problem solving
HAttr E&eif flE SR
504 Production coordination and project 604 Conlflict resolution
management figg gy
A RTEE SR 605 Presentation skills
505 Estimation and costing JERRTY
IRRi=0~dp#N 606 Negotiation skills
506 Repair and maintenance Botalk s %]
MR e 607 Business ethics
507 Colour management e SEre]
mEEHE 608 Global vision
508 Products Structure Elegialisa
JEE AT
509 Materials application
YrkhiE M
510 Quality Assurance
hnE RS
511 Env1r0nment laws and safety
compliance
BRORIER R 4iE
512 Packaging design knowledge
(GRS I
513 Security printing and privacy protection
3R BRI R AL O e
514 Others
Ht

End of Questionnaire. Thank You for Your Co-operation.

E5E - ZWEE -
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Appendix 5B
fffsk 5B

The 2020 Manpower Survey of the
Print Media Industry

ENRIEERGSE 2020 £ ATJERE

Explanatory Note
By &E
Part 1
E—E

1. Principal Jobs - Column ‘A’

TR ‘At

(a)  Please go through column ‘A’ and mark those principal jobs applicable to your establishment. For
detailed job descriptions for principal jobs, please refer to Appendix B.

SHAIEE A ERUERY PRIy T - ARV LIFRET > S5 2R B -

(b)  The job titles may not be the same as those adopted by your establishment, but if the description of a
certain job in your establishment is the same or substantially the same as the job description of, for
example, Procurement Manager, then for the purpose of this survey you should regard the job holder as
a Procurement Manager regardless of his/her actual title in your establishment.
HERAYIA BB T AE R BT ARV A R - B0 BRI A TR 1B B
ERFTEBE (G0 TR, ) HESET - AIEEZBBE N wmE SRS E
SRR R ] R IGHE RN ER R TR, -

(©) In the event where an employee’ s duties in your establishment are split between two or more job titles,
please use the job title that best describes his/her principal responsibility.

W EWEA R T ERZIHME - 555 M & pE R IR Ay -

2. Number of Employees as at Survey Reference Date (Excl. Trainees) - Column ‘B’

s Et DR B A (=l &Ry — B 1

For each principal job, please fill in the total number of employees (excluding trainees) as at survey reference
date. ‘Employees refer to those who have worked for the same employer for 4 weeks or more and for not less
than 18 hours in each week. The number should include all employees under Hong K ong establishment’ s payroll,
disregarding whether those are deployed to work in other places (including the mainland of China).

SEIHE  EMRG ST H B e RYEE RS R R B4R (AR - TRE , BiEfE HiK
PR TIEE 4 BIELLE - FRS2TENDR I8/NGFRIE T - EHEGRE SREEREA
BRENNFERE - Fame S A IREEEEAS T TFE (BEREPEA) -

3. Number of Vacancies as at Survey Reference Date (Excl. Trainees) — Column ‘C’

fefat B IRy ZERral (2l &Ry ——  'C W

Please fill in the total number of existing vacancies (excluding trainees) as at survey reference date for each type
of job. “Existing Vacancies” refer to those unfilled, immediately available job openings for which the
establishment is actively trying to recruit personnel as at survey reference date.

FEH b EtREE - EERB ST H B Ry (2R o TR H IRV ZE AR, 2R
Z B & at H B 22 - AL ZPE A o R IERE A B N B A -
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Forecast Number of Employees as at July 2021 (Excl. Trainees ) — Column ‘D’

HEHE2021F7 ARy B A8 (Z3l& BRI —— D il

Please fill in the forecasted number of employees as of July 2021 (excl. trainees). The number given could be less
than that existing number of employees if a contraction is expected.

SHE LA 2021 7 A& EZBB A THEE B ANB (AR ) - {5 E R S5 R & UL
4 > LEMRFTIE B DR E A R R AN -

5. Number of Trainees/Apprentices Planned for Recruitment in the Coming Year — Column ‘E’
R —Fat BIFEEB Y 2l E 25E AN ‘B’ 1
‘Trainees/Apprentices’ includes all trainees receiving any form of training and apprentices under a contract of
apprenticeship.

Al BAE ) ARSI S SR N LR S A B S I SR AE -

6. Average Monthly Income Range — Column ‘F
FH¥PHBEA — F W
Please enter the code of average monthly remuneration package during the past 12 months for each principal job
of employee(s). This should include basic wages, regular overtime pay, cost of living allowance, meal allowance,
average monthly amount of year end bonus, etc., if any. If you have more than one employee doing the same job,
please enter the average range.
FE T B AEE RS0 R Bl A 8 A A PERiNe 4Rek - S ERERHT - E RN TR
L& ~ AR~ BEall - G H P 2 EEATALS - BIEERBTIENRE SN —% » RIFEIEE
LA -

Part 11
B

7. Question 1 — Expected change in business situation for the coming year
i/ 1 RAZEF IR TS,
In Question 1, please indicate your view on the expected change in business situation for the coming year, whether
your business situation would be better, the same or worse for the coming year than thisyear. If ‘worse’ is chosen,
please give the reason.
LM 1 R B E R - AR EEREEBIN THIIR S E) - FHETRE T BIERIE IR
ELS Rt - AEEE - A EARMETHIIIER RSN L S FEsE - 55RAREN -

8. Question 2 — Percentage of business for Digital printing
fifl /2 E RN AN S Ea=Pa e
In Question 2, please fill in estimated percentage of business in Digital printing for the coming year.
S A 2 B P AR AR — RS EN RISE S G A SR E oL -

9. Question 3 — Employees Left

M3 —— (&S HER

In Question 3, please state the number of employees who had left your establishment in the past 12 months.

SEAEMEE 3 I S A A PR (e S -
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10. Question 4 — Recruitment

11.

12.

13.

14.

M4 — 15

(a) Please state the number of new recruits in the past 12 months.

Ay B AT T E A EEE R A -

(b) Please state the number of recruits who have performed related duties in their last jobs from item (a).

AYIHAE EFI@)IES - ABKATE (E SRR A B -

Question 5 — Promotion

s — &7t

In Question 5, please state the number of printing employees in the industry promoted during the past 12 months.
If an employee has more than one promotion during the year in your establishment, only the last and one
promotion should be counted.

SHTEREE S St SRR E T (B E NETHOEIRSEEE AR - 11 EHEREEE A S
B—REF AT R ETHEFEEN -

Question 6 — Recruitment Difficulties

fFi] 2 6 THRS PR

Please indicate the difficulties encountered in recruitment of employees of your establishment in the past 12
months (may choose up to three options)

AN BRI E R+ E AR R (R S AR NS (TSRS =) -

Question 7 — Age distribution of Employees
M7 —— RN E TR

Please provide the age distribution of staff.

safefit  EtRHE(R SRV DM L -

Question 8 — Preferred Education, Mode of Training and Period of Training of Employees
it 75 8 REHEAWNHREEE - 3877 = el 81

In Question 8, please tick the boxes the preferred education, mode of training and period of training which an
employee in each job level (i.e. technologist/managerial level, technician/supervisory level and craftsman level)
should have if he/she has to carry out his/her work competently. (Please tick 1 box for each job level).
SHTEMIRE 8 Z JTHE PR RAT, RN, ~ KLl BB AR R T4 R B B B R RS 12N - 545
ASFNGRET » A REHEH AR - (FRSEEE—TH)

Definition of Preferred Level of Education:

HAHEREES

L 4 “Postgraduate Degree” refers to higher degrees (e.g. master degrees) offered by local or non-local
education institutions, or equivalent.
CHRE AR, BRIEAMEIEAR B SR REN S EEM (NELEM) - HEE
BERE -

L g “First Degree” refersto first degrees offered by local or non-local education institutions, or equivalent.
TR BREAMBIERMBERBRENE LR NFASEHEERE -
L 4 “Sub-degree” refers to Associate Degrees, Higher Diplomas, Professional Diplomas, Higher

Certificates, Endorsement Certificates, Associateship or equivalent programmes offered by local or
non-local education institutions.
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TR, BIEAMBCEAM B ERERENEIZ L - SHOUB  HER - SGEE
FWERE - LEHNEERE -

L 4 “Diploma/Certificate” refers to technical and vocational education programmes including
Diploma/Certificate courses, Diploma of Foundation Studies, Diploma of Vocational Education and
programmes at the craft level, or equivalent.

T EE ORISR RBER SRR R B - AR S BESUR
KR TREERE  REFEHEEE -
4 “Secondary 4to 7" refersto Secondary 4-7, covering the education programmes in relation to the Hong

Kong Certificate of Education Examination (HKCEE), the Hong Kong Diploma of Secondary
Education (HKDSE) Examination, Diploma Yi Jin, or equivalent.

ThmEG ) BREPHEESC (BFEEEETEEE - FHEPEREH  REX
BEMABNBERE) NEEHFEE -

L g “Secondary 3 or below” refers to Secondary 3 or below, or equivalent.
THZEMT ) BIEF 8T EAEREREE -

Definition of Preferred Mode of Training:

B RATES

€  “On-the-job training” refers to an employee being trained or instructed by a trainer or supervisor when
doing his/her job.

TERGEISE , RAER BAE LIFHIR - B AT B AT SR -
€  “Apprenticeship” refersto an employee being trained under a contract of apprenticeship.
FELETISR ) R AR (R B L RS TRE S U2k -

15. Question 9 — Employees' Training Needs

]R8 9 & RISk 2

Please indicate the training needs of the employees in the next 12 months in order to cope with the work
requirements (may choose up to three options in order of importance).

FAETENTDR > 5L SR SR A REARE GEERE T ERZ =) -
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Appendix 5C

FFEESC
Job Descriptions for Principal Jobs in Print Media Industry
ENRI# B E FTEBRE TEHRHAE
(%\(I)gie Job Title Job Description
. \ Y4 -\:-/\ B
e i A T {F &% BH
TECHNOLOGIST / MANAGERIAL LEVEL 7 Ffi /%5 1 4%

101

General Manager

RS

Assists the employer in planning, budgeting, directing and
controlling all aspects of the establishment including the overall
supervision of associated areas to ensure the most effective and
economical means of production.

il £oRE] ~ THE ~ R RERIAFZ SHTIE - Btk
PENFIN—YVEE - DUECR S A R R e 8B R A -

102

Production / Prepress / Quality
Manager

AL EIRTACH
o' E AEE

Plans and executes prepress / print production procedure. Takes
charge of production, manages and directs the production
department personnel to maintain quality and productivity and to
exercise effective production and cost control. Plans, organises,
directs and controls quality control procedures in all stages of
production to ensure incoming materials and products comply
with required standards and specifications.

(EERE BT T ASHIETHVENR, ENRT AR T 8t T A
AR - AT B LRl B B R - B E
A AR R A E - SR~ dmtk ~ TRE R E RIS
TS PSR B E T TR > DAMECR ARRAY R R ZE hn T
BRI R R

103

Sales / Customer Services /
Marketing Manager

B E PR, TR
Hi

Keeps abreast of the up-to-date development and quality
requirements of the markets; plans, approves and supervises the
co-ordination and presentation of samples and quotations,
negotiates with clients. Oversees and follows up clients orders,
liaises with appropriate departments to ensure delivery dates being
met.

ATV BT aor < S8 R i B HYFR K - SR - it
AR BB R B E B E RO & R X F ILAE > WK SR
o 0 S SR EE FE R o B RAEII TS - DIECRE
TE BB RER 4 -

104

Procurement Manager

PR

Plans, directs and controls the procurement activities of the
company to ensure production schedules are met.

RE ~ BB BRI A F BRI AR - WEORAEZE AR ARHASERK -

105

Information Technology
Manager (Printing)

BB (B

Plans, directs, controls and manages the operation and
development of the IT equipment and systems to support the
company business.

RE BB R EH AR S RS RS > DISE
RN FHIER -
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Code

No Job Title Job Description
. N Y YA E
TECHNICIAN/SUPERVISORY LEVEL g BEk

201 | Cost Estimator Prepares estimates of the cost of producing jobs according to
agreed specifications and methods of production and maintains
production records. Records actual costs involved (material and
labour) of jobs completed or in progress; up-dates budget centre
rates, labour rates and all variable cost factors regularly; prepares
periodic financial statements to the management.

EIRIfSE & 17 MEER e RIS - ST ENCRRCA R AR DT AR OR R AR EE AT
§% o SLERESEEREE PRV EN T ARV B PR RCA (AL R T
&) o EHHESTRARMN R - TERNSEHNANE
Ryl 7 4 BLEEAIA B R
202 | Production Planner / Production | Plans, schedules and controls workload making full use of all
Controller / Quality Controller equipment, materials and labour throughout the factory.
Co-ordinates with clients. Carries out process planning for jobs
and estimates the time requirements for operations. Ensures
production schedules are met. Ensures materials of the correct
quality are used, controls quality of printed work by
measurement and statistical methods, and supervises final
inspection.
FEREIE AEEWE | KNI AR - MR R AT AT S Rz AR
o E B B & R SORFFIHE o WHET LIFREPR - RS i
FAFEIHIRIERR S - & NMHEREFPHIFT RN - WHEPRAEZE
TARMRFASER - ECRAVRHES - FIF &8 K4t A B HIED
JRIEY S - W BRI PR E AR
203 | Sales Representative / Customer | Assists Sales/Customer Services/Marketing Manager in liaising
Services Officer / Job Controller / | with clients on the preparation of quotations and orders. Follows
Marketing Staff up clients’ orders, and promotes establishment’s products and
services.
fin Bl e AT B P AR E S E B EH - BEHE A
Gz °
it wPEEE g | R
B/ migiE A
204 | Overseer / Supervisor Controls, organises and oversees production in his department.
BEHE EHE PE ~ sHE BB S MEPIR A E TAE -
205 | Electrical & Mechanical Installs, maintains and repairs printing machinery and
Maintenance Technician equipment.
(Printing)
tEEHEE (W) FKr & Bl RE KBRS E -
206 | Designer / Design Officer Handles the design and layout of company publications

HatE AR

(including staff bulletins, product brochures and promotion
publications).

PRI FIFIY) UG B TR - 7 M R 5 2
SRR LA -
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CI\(I)Se Job Ti‘tle Job Desgiption
\Z\Jﬁ%ﬁ H%@ ﬁd} T 'ﬁ; L Eﬁ
TECHNICIAN/SUPERVISORY LEVEL (Continued) it &8/ 8 & (&)

207 | Prepress Technician Makes use of printing languages, images, colour prints and
layout softwares to handle customer files; and operates
plate-making computers and digital proofing equipment.

ENRIRT & %UFH EIRIBEESC T ~ #2408~ OB R B (e B P18
%5 WEREE ‘“E%*”H}i&%ﬁ%ﬂﬁﬁﬁﬁ

208 | Purchasing Officer / Controller | Handles the procurement of printing equipment and materials,
and takes charge of warehousing work.

ENRIPHER I B /72 B BRI R a5t RYIREE e > LB EYIREFEIE -

209 | Technical Services/Products Engages in the assembly, demonstration and instruction of
(Printing) Technician printing equipment, materials and products.

Rty Ehn (BRI Bt &2 TEEENRISHT ~ Pk S iV EERD ~ mE R AEE
210 | Information Technology Assists in the planning, design and maintenance of computerised
(Printing) Technician administration and manufacturing information systems in the
company.
EERHSZETRD BT = BN RE] ~ SaT R AEEEN R A S B LT B EEE R &
CRAFTSMAN LEVEL I

301 | Electronic Prepress System Inputs and processes data, edits text, manipulates black and white

Craftsman or colour graphics and illustrations on desktop publishing
terminal; operates computer output devices such as laser printer
or imagesetter.

CRREIEIESRES (S F R PR It A S BBk > SRS REER T
Bl G Bl 5 #R{FEE T B ) (o B \éE@\H U
" BARAR o

302 | Offset Lithographic Platemaker | Assembles film and produces offset plates for machine printing
and/or operates computerised mask cutting system.

Fl AR ER T HEwR KB EREEIRIEETRIZ ) » f SR E &GS
U2 -

303 | Digital Printing System Makes ready, sets up, operates and maintains digital printing
Craftsman system, including digital photocopier and inkjet printer.
B St (ER AR ~ BHEL - BRE R OREBISEN R Z47 - B R RG] K

s=FTEIR -

304 | Printing Machine Craftsman Makes ready, sets up, operates and maintains sheet-fed single or
(Offset Litho) (Sheet-fed) multi colour offset printing machines.

B TRAG AR U =P HEGG ~ S HRAE R B BRAG AR B B B S e R A
ERIE T
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CI\(I)Se J ol? Ti‘tle Job Desgiption
\Z\Jﬁ%ﬁ H%@ ﬁd} T 'ﬁ; L Eﬁ
CRAFTSMAN LEVEL (Continued) BT &% (%)

305 | Printing Machine Craftsman Makes ready, sets up, operates and maintains web-fed offset
(Offset Litho) (Web-fed) printing machines including newspaper printing machines.
Ve TR e AU =0T Rt HReff > SHEL -~ 1R0E R OREE R A AT U =P AR E R B FR ED
EIRIH T HE PR s A% -

306 | Other Printing Machine Makes ready, sets up, operates and maintains screen, plastic card,
Craftsman label, printed circuit board, gravure, flexographic, pat print, etc.

printing machines.

HoAth E IR R B EEE HEf ~ AR~ PRIE R OREGRAE/ B NS/ L AR &/ BR RS AR/ TR/
HRERCT FeMefk/Pat Print S5 E[Rl £ -

307 | Binding Craftsman Sets, operates and maintains machines for bookbinding or in-line
bookbinding, publishers’ edition binding, stationery work,
booklet and periodical binding and carries out hand binding
operations

TR AR~ BRIE R pRE s TS B AGE T (e EIR S ~ SPES
%E&“Bﬂﬁ“ﬂ /NI R TREET Lj&%*ﬁii*‘*ﬁiﬁf
308 [ Die Cutting / Tool Making Makes ready, sets up, operates and maintain die-cutting machine,
Craftsman or uses tools to cut shape and insert cutting and creasing rules on
wood base in accordance with design.
e TS T HReff ~ SR BRIE ROREM > BURIZEET - FIH TR ymA
SR FEARAR e E T TRk T ] -
309 [ Package Finishing Machine Makes ready, sets up, operates and maintains window patching
Craftsman and/or folding and gluing machines. Performs hand folding,
gluing and quality control.
BE ST T AR ~ BT - BRE R IR AR EIA BB & R AR S o (i B
HFEs - s TIEREEsmE -

310 [ Other Print Finishing Craftsman | Makes ready, sets up, operates and maintains the following print
finishing machines such as laminating, varnishing, calendaring,
hot stamping, embossing, drilling, etc.

HAh BT T AEGG ~ L ~ BRIE R ORE T YIENTR PN - AIERE ~ i - P
o~ B BT -
UNSKILLED LEVEL JEF g N B &)

401 | General Worker Handles odd jobs, loads or unloads paper, or packs products and
undertakes any other manual work.

FET BRI - 52 EalElPE AR - siBpan e » DURAESE
HAth 55 TAF -
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Vocational Training Council B ¥ 3l 5% /5

Appendix 5A

Headquarters (Industry Partnership) M B R(T R A #) Survey Document

30F, Billion Plaza II, 10 Cheung Yue Street, Cheung Sha Wan, Kowloon, Hong Kong
FRANMRPRAERMBI0ONMENE2M308
www.vic.edu.hk

PP/4/2 (2020)

NAME OF ESTABLISHMENT:
R

ADDRESS:
H (PRE - PRINTED) ‘ ' ‘

15 June 2020

Dear Sir/Madam,

The 2020 Manpower Survey of the
Publishing Industry

The Print Media and Publishing Training Board (the Training Board) of the Vocational Training
Council (VTC), appointed by the Chief Executive of the Hong Kong Special Administrative Region (HKSAR),
is responsible for matters pertaining to manpower training in the industry. To collect the latest manpower
information for formulating recommendations on future manpower training, the Training Board will conduct
the captioned survey from July to August 2020. I am writing to enlist your help by providing the relevant
information to the survey and your co-operation would be much appreciated.

I enclose the following documents for your reference and completion:

(a) The Questionnaire;
(b) Explanatory Notes (Appendix A); and
(c) Job Descriptions for Principal Jobs (Appendix B).

The VTC has appointed MOV Data Collection Center Ltd. (MOV) to assist in conducting the
above survey. During the survey period, the enumerator of MOV will contact your establishment for the
survey and answer the questions you may have. If necessary, visit will be made to your establishment to
assist in completing and collecting the questionnaire. Alternatively, you may return the copy of the completed
questionnaire to MOV via fax (3900 1122) or email (vtc@mov.com.hk).

I wish to assure you that the information provided will be handled in strict confidence and published
on aggregate basis without reference to individual establishments.

The Manpower Survey Report will be uploaded onto the VTC website and will be provided to
responding organisations after completion of the survey. You may refer to the VTC website
http://www.vtc.edu.hk for the Reports published in the past. Should you have any queries, please do not
hesitate to contact the following hotline during 9:30 a.m. to 6:00 p.m. from Monday to Friday :

< For matters regarding completion and return of questionnaire(s), please contact Ms. Polly CHAN
of MOV at 3900 1176.

< In case you want to approach VTC directly, please contact Mr. Alpha LEE of VTC Manpower
Survey (Statistical Team) at 3907 6613.

Yours faithfully,

Al

(LEUNG Siu-yin Jackson)
Chairman

Print Media and Publishing Training Board

Encl.

166



Vocational Training Council ¥ % 8l % /5 00 5A

oo
Headquarters (Industry Partnership) @ B R(TTR &)
30F, Billion Plaza II, 10 Cheung Yue Street, Cheung Sha Wan, Kowloon, Hong Kong
FAAMEDRERGFLORM TR B2H300
www.vic.edu.hk
PP/4/2 (2020)
P ‘ } Tc

HHARSE 2020 S ATTFHE

BEENSRR(VTC) &8 | ENRIEEAS b th R i 2 B g Gk Z B g) & AR BT
HETEREZE - AEIENATHISREEREER - KGR 2020 7 HE 8 HiH
EETTHRE > EESRNATIERENER > WAZ /AR ATTFISRHET & & - 21
TillRE Gk - B SRE TS FERIERER - DIEET EAATERE -

LEARHS AL - it B SR REE
() HEME
(2)  MEE 8k A) 5 K
()  EEBBIIERE (Mg B) -

VICE Z kB EREE T OERAE <KREFF > mEhETERASTHE - DFTIE
AR - SRELRFIVARET Bk SWMMEETIM RS HEENE - IARE > St BgiEsh
SR R B U A IR 2B G o BTN R SE RS - DUEE (3900 1122) B(E
fifj(vtc@mov.com.hk) AZ[A[K BT o

RETSHERIGERRE - BT ERREER - Rgoffiastiy  AERk(E
RIS -

NTRERS N RE TSR LEAREE - WRASEBE N GHIERE - IR
VTC#d E http://www.vtc.edu. hk%%i_ﬂfﬁmi2$ﬁlﬁ:: o WA EFTES > BFREH—2A
AR TSRS LT AL

> MEHAMEEKFEMGEE » FEORER A S FE R/ NERE (B -

3900 1176) -
<> WAL EBE VIC B4E > 55EE VIC AJIEAEGRE4E) 2EHSA(ERS -

3907 6613)

Eﬂﬁﬂﬁﬁﬂ)&zﬂjﬁﬁ% IIQK#E
RIRE

“EEFENH+TAHE
B4
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Serial No.

CONFIDENTIAL AUNG @ - 3¢ 15
WHEN ENTERED WITH DATA 1 & (G

/ VOCATIONAL TRAINING COUNCIL
‘ Tc BEI &R

THE 2020 MANPOWER SURVEY OF
THE PUBLISHING INDUSTRY
HE 20205 A I &

The 2020 Manpower Survey of the Publishing Industry aims at collecting manpower information of the industry
concerned for formulating recommendations on future manpower training. Please kindly provide the information of your
establishment as at 2 July 2020 by answering the questionnaire. Thank you.

HHRRGE20205: A JERE S E RN ATV E AR ER - WL /AR ATTFNRHETEE R - e =5
FEMRIZ20205E 7 H 2 H WY AT HE U L& » ZaefE -

Establishment Information (For official use)

%%gﬂel‘ Industry Code

TOTAL NO. OF PERSONS ENGAGED:
& B 8 N &

NATURE OF BUSINESS:
EHMEE

Details of Contact Person®

= IN=

NAME OF PERSON TO CONTACT: POSITION:
it &% N2 i fir

TEL. NO. : - FAXNO. :
L XA

E-MAIL :

Rl

* The information provided will be used for the purpose of this and subsequent manpower surveys.
PrtEELEFAFHIFE R H A T8/ -

Publishing
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Survey Reference Date : 2 July 2020

&t 03

:2020 427820

Part I — Manpower Information

F—Ety — ANER

Serial No.

Please complete columns ‘B’ to ‘E’  of the questionnaire according to the list of principal jobs by referring to Appendix B for job

description of individual job.

AAIRIES R Y T S - A2 F T ERBARH SRR LAFRIASHR RN X B 2 E il

Principal Jobs ¥ BERR¥S
Please refer to Appendix A for column explanations. 5% £ [fif $ AN S AYEREH -
(A) (B) ©) D) (E) F)
Principal Job No. of Employees | No. of Vacancies | Forecasted No. | No. of Trainees/ Average Monthly
RS as at Survey as at Survey of Employees Apprentices Income
(See Appendix B) Reference Date Reference Date | as at July 2021 Planned for HSEHEU A
(2R508% B) (Excl. trainees™ | (Excl. trainees”) | (Excl. trainees”) | Recruitment in
the Coming Year | Code
1E4st =i {E4RaTHiey THEHE20214 ok
HIE B A ZE AR TR EE N RAR—4F 1 $10,000 or below
CZFIRE BRI CZIEEBRIN) | CZEIEBRIN) SHEFERSHY EVEN
ZI%E B 2 $10,001 - $15,000
A 3 $15,001 - $20,000
4 $20,001 - $30,000
5 $30,001 - $45,000
6 $45,001 - $60,000
Tob 7 Over $60,000
0 \
Code . . . PLE
kA Please enter a zero ‘0’ in the box if there is no employee / vacancy.
4o WNEHIER ZER - LTSI 0 -
:|Job Title A (3 | d2 i
M;_g._ ob Title A (3 employees and 2 vacancies) 3 ) 5 1 5

151

15

[\

153

154

155

156

157

158

159

25

—

252

253

254

255

256

257

259

WAL GRER, 18325IE R2EZEH)

Managerial Level £&XEH&R

Managing Director / General Manager / Publisher /
Chief Executive Director / President

HHRLE AR R R

Editorial Director / Chief Editor / Publishing Director
ok L A b

Design Director / Art Director / Design Manager
ik e T Gl R

Production Director / Production Manager
BUPEAREE R

Marketing Director / Marketing Manager
i35 TH 4

Sales Director / Sales Manager
(Newspaper and Magazine Publications)
[ SRR e R (R

Sales Director / Sales Manager (Book Publications)
2 AR (D)

Editorial Manager / Managing Editor
|RER a4

Manager (E-publishing)
B T AR A

Supervisory Level F{F&K

Commissioning Editor / Acquisition Editor

REmiE

Senior Editor
(SR

Designer

Rt

Production Supervisor

HEEE

Sales Supervisor

BEEE

Marketing / Publicity Supervisor

m EEEE

Customer Services Supervisor / Officer (Books)

FPRBEE (EFD

Circulation Supervisor (Magazines & Newspapers)

AT EML GERTD

Supervisor (E-publishing)
B HRESE

#[J The term "trainees" includes all trainees receiving any form of training and apprentices under a contract of apprenticeship.

goooooooobOo0o0o0O0O0o0o0bOO00obOOoO0oOO0O0OoO0obOOO0DO0onD
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Serial No.

Please refer to Appendix A for column explanations.

FHZEIERAN SIS -

A)
Principal Job
TR
(See Appendix B)
(ZBif$% B)

(B)
No. of Employees
as at Survey
Reference Date
(Excl. trainees®)

T H
H & B E
CZANE RSN

©)

No. of Vacancies
as at Survey
Reference Date
(Excl. trainees®)

ST H HHY
ZE A
CZANE BRI

D)
Forecasted No.
of Employees
as at July 2021
(Excl. trainees®)

TR E20214F
LS EZVN ¢
CZANE RSN

()
No. of Trainees/
Apprentices
Planned for
Recruitment in

the Coming Year

RIAE—4E
STEITHNGHY
ZHllE 2HE
N

(F)
Average Monthly
Income

B HFHEWA

Code

Sk

1

~N AN kW

$10,000 or below
EPNN

$10,001 - $15,000
$15,001 - $20,000
$20,001 - $30,000
$30,001 - $45,000
$45,001 - $60,000
Over $60,000
DLk

Please enter a zero ‘0’ in the box if there is no employee / vacancy.

WEHRE /226, » SEIETIHSPIEA 0” -

Technical Staff Level Fzffif A\ B4k

Editor / Assistant Editor / Art Editor / Proof Reader
fmtEBhEIAREE AR EE

Assistant Designer

G 8

Tllustrator
HilE &

Desktop Publishing (DTP) / E-publishing Technician
SHFER BRI A

Production Assistant

S

Sales Representative / Sales Executive

ERAR ERELE

Marketing / Publicity Assistant
B = R

OTHER RELEVANT STAFF HAWAHEA &

For Official Use

#  The term "trainees" includes all trainees receiving any form of training and apprentices under a contract of apprenticeship.

P2l ) B IE R S IAL > UREARESLINE

CERRE -
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Part 11
BE

Expected change in business situation for the coming year

FREEFEFGR LTRSS

L.

Employer's View on the Expected Change in Business Situation for the Coming Year

B EBAREEBIRRFHIETIER

Serial No.

Better Same
et T

Worse (Please give the reason)

B GHHREA)

H H

O

Percentage of business for Electronic publishing

BT HRAEATSEBE

2.

Estimated percentage of business in Electronic publishing for the coming year.

R BT HRCEBG A ESEB H AT -

Employees Left

%

& SRR
3. Please state the number of employees who had left your establishment in the past 12 months.
Y BRI (8 H AR (e B -
Managerial Level Supervisory Level Technical Staff Level
S HHEY TAER ESE NI =Y
No. of Employees who had left your
establishment
R e B B
Recruitment
£z
4, Please state the number of new recruits in the past 12 months.
A EfEEE T T SR R E A -
Managerial Level Supervisory Level Technical Staff Level
S HEY FAEER it NE&H
(a) Total number of recruits
NN i
(b) Number of recruits who have
performed related duties in
their last job
& AT R H RS
PN -4
Promotion
&7
5. Please state the number of publishing employees in the industry promoted during the past 12 months.

syl HEEREE AT E A N ETHHIEACE R RS -

Managers Supervisors
sl EfF

Technical Staff
it A&

No. of employees

PN
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Recruitment Difficulties

EEELIASE

6.

Please indicate the difficulties encountered in recruitment in past 12 months.
i SR T B FEEE AR E R BRI P Y PRI o

(a) No recruitment was taken place

HHE

(b)

(©)

Recruitment was taken place and did not encounter difficulties in recruitment

AR Al A EEERE

Recruitment was taken place and the difficulties encountered were:
(You may “v” up to three options.)
HiEEE > PrARIRNNEEE © (AR BERZ=IH - )

(@

(i)

(iii)

(iv)

()

()

(vif)

(viii)

(ix)

Candidates lacked the relevant skills/expertise
JEEE A R RE, 3%

Candidates lacked the relevant experience

JEfECE k= HHRA A ER

Candidates lacked the relevant academic qualification

TEEE AR SRR

Candidates' language skills (including Putonghua) were poor

JEEETERET] (BFEEEES) AP REE

Candidates found the remuneration package not attractive

JEfECETE RS |

Candidates found the fringe benefits not attractive

JEBCE TS Rl tE A RS |

Candidates were unwilling to work on shift for long hours

T R R g Pl B3I 11

Candidates were unwilling to work in the mainland of China

JEEeE R E B st A F

Other Difficulties (Please Specify)
HAFHES N EEGE )
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Age distribution of Employees

ZEH B T

7. Please provide the age distribution of staff

sEfeft  HEEEENVER M E 2t

Serial No.

Managers Supervisors Technical Staff
sl T g A&
(a) 30 or below
30 BRECLLT % % %
(b) 31-40
31 & 40 3% % % %
() 41-50
41 2 50 5% % % %
(d) 51-60
51 % 60 % % % %
(e) 61 orabove
61 pRELLE % % %
Total 485 100% 100% 100%
Preferred Level of Education, Mode of Training and Period of Training of Employees
RREAIHEEE - Y07 e
8. Please indicate preferred Level of Education, Mode of Training and Period of Training of employees.

sAfEH IR R EAHIEEIERE - 160726k -

Job level

Managerial Level

RS R

Supervisory Level

Technical Staff Level

EEH

Fifr ARk

(a) Education (Please tick “v” 1 box for each job level)
BE (GBI E—1H)

(i) Postgraduate Degree
WFEAEER{L

(i1) First Degree
ELERY

(iii) Sub-degree (e.g. Higher Diploma)
RIEA (BIAIESCE)

(iv) Diploma/Certificate
B/ EE

(v) Secondary 4 to 7
A E= ki

(vi) Secondary 3 or below
=T

oo n

oodoon

Oooood

(b) Training Mode (Please tick “v” 1 box for each job level)
AT (BRI E—TH)

(1) On-the-job training
FE Rk 4R

(i1) Apprenticeship
EETIISR

(iii) Others
HoAttr

OO0

(¢) Training Period (Please tick “v”” 1 box for each job level)
BISREFRE (BBSGES v 1)

(i) 4 years or above

PUSFEELA b

(i1) 3 to less than 4 years
ZEFEELLT

(iii) 2 to less than 3 years
TER=FEPR

(iv) 1 to less than 2 years
—IEFE DR

(v) 6 months to less than 1 year

AEAZEFLT

(vi) Below 6 months

AMEA T

Ooogoon

nooood ([0of

Oooood ood
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Employees' Training Needs

BEHIREE

Serial No.

9.  Please indicate the training needs of the employees in the next 12 months in order to cope with the work requirements (e.g. taking
into account Hong Kong's transformation into a knowledge-based economy) ? (You may choose up to three options from code 101

to 608.)

FillE TAERVER (BAEREEA BRI ) - AR MEA -

CATHARSE101 2 608 BERZ =1 - )

H e SR T R

Training Needs
(in order of importance)

Managerial Level

Supervisory Level

Technical Staff Level

151
ond
3rd

Please specify the details for “Others” (i.e. 106, 204, 304, 403 and 510) if they have been written above

A < EA SRR (H) 106, 204, 304, 403 7 510) »

LIS

Code Type of Skills and/ or Knowledge Code Type of Skills and/ or Knowledge Code Type of Skills and/ or Knowledge
@R R/ AR @I B/ AR IR AR AIERARERT
) Management Skills am China-related Knowledge IT Skills
EHERE BRI EAAIE BEEEHATRGE
101 Production management 201 Political, social and economic 301 Computer graphics and webpage design
BUEE T development in the mainland of China S e P P B
102 Quality management FEFREANHAYECE ~ e s 302 E-commerce knowledge and applications
B 202 Laws and regulatory restrictions for BT-PE G % K E
103 Marketing management access to China's market 303 Media technology
KgHE AR TSI A RS S PASTHRL
104 Customer services 203 Trade and industry environment in the 304 Others
2z EARTS mainland of China HoAth
105 Human resources management 1E R A T 2E R S e
ANEEH 204 Others
106 Others HoAthr
FA
av) Language Skills V) Industry Specific Skills Soft Skills
58 XA EANEEREE WHERTS
401 Spoken English 501 Editing 601 Communication skills
PEEEE L EEETT
402 Putonghua 502 Artwork/ Design 602 Teamwork
il MifFt R A
403 Others 503 Publishing production 603 Problem solving
FAtl HihR A R
504 Marketing 604 Conlflict resolution
it f A%y
505 Sales and customer service 605 Presentation skills
P8 R P IR BN
506 Logistics 606 Negotiation skills
Y BHRT
507 Copyright knowledge 607 Business ethics
FECHE S158% [EEE
508 e-publishing and e-learning product 608 Global vision
development ErlESintag

509

510

End of Questionnaire. Thank You for Your Co-operation.

BT AR R R R
Digital marketing and social media
marketing

WS T HERS Mot S e T e
Others

HoAtl

E5E - SoE -
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Appendix 5B
ffsk 5B

The 2020 Manpower Survey of the
Publishing Industry

HIRRSE 2020 £ A )5
Explanatory Note
Bif &%
Part 1
B—EM

1. Principal Jobs - Column ‘A’

TR ‘At

(a)  Please go through column ‘A’ and mark those principal jobs applicable to your establishment. For
detailed job descriptions for principal jobs, please refer to Appendix B.

SHAIEE A ERUERY PRIy T - ARV LIFRET > S5 2R B -

(b)  The job titles may not be the same as those adopted by your establishment, but if the description of a
certain job in your establishment is the same or substantially the same as the job description of, for
example, Senior Editor, then for the purpose of this survey you should regard the job holder as a Senior
Editor regardless of his/her actual title in your establishment.

HERAYIR BB AR BT IR ARV A R - B0 BRI A TR 1B B
ERFTEBS (G0 " SSEE ) ) HESET - AEEZBBE R wmE SRS E
SRR R FERTGHE R NERE L T SR RE, -

(©) In the event where an employee’ s duties in your establishment are split between two or more job titles,
please use the job title that best describes his/her principal responsibility.

W EWEA R TERZIHME - 555 M & fE R IR Ay -

2. Number of Employees as at Survey Reference Date (Excl. Trainees) - Column ‘B’

st e R B A (ZallEPR9N) —— B 1

For each principal job, please fill in the total number of employees (excluding trainees) as at survey reference
date. ‘Employees refer to those who have worked for the same employer for 4 weeks or more and for not less
than 18 hours in each week. The number should include all employees under Hong Kong establishment’ s payroll,
disregarding whether those are deployed to work in other places (including the mainland of China).

SIHE  EMRG ST H B e RV E RS R IE B4R (AR - TRE B HiK
PR TIEE 4 BIELLE - FRS2TENDR I8/NGFRIE T - EHEGRE SREEREA
BRENNFERE - Fame S A IREEEEAS T TFE (BEREPEA) -

3. Number of Vacancies as at Survey Reference Date (Excl. Trainees) — Column ‘C’

fEgeat Iy zERra (Zal&RRyy) ——  'C

Please fill in the total number of existing vacancies (excluding trainees) as at survey reference date for each type
of job. “Existing Vacancies” refer to those unfilled, immediately available job openings for which the
establishment is actively trying to recruit personnel as at survey reference date.

FEH b EtREE - EERB ST H B Ry (2R o TR H IRV ZE AR, 2R
Z B & at H B 22 - AL ZPE A o R IERE A B N B A -
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Forecast Number of Employees as at July 2021 (Excl. Trainees ) — Column ‘D’

HETE2021F7 ARy E B A8 (Z3ll& BRI —— D il

Please fill in the forecasted number of employees as of July 2021 (excl. trainees). The number given could be less
than that existing number of employees if a contraction is expected.

A LAE 2021 4 7 F & E £ =B S THEE B A B (BRI - Afhat e R R SR g UL
4 > LEMRFTIE B DR E A R B A -

Number of Trainees/Apprentices Planned for Recruitment in the Coming Year — Column ‘E’

KRR —FET A ZHE 2ENE ‘ET il

‘Trainees/Apprentices’ includes all trainees receiving any form of training and apprentices under a contract of
apprenticeship.

2l BAE ) EFEEARZ S Sy A LA A A A B EC 24 -

Average Monthly Income Range — Column ‘F’

gHPFEHBRA — F W

Please enter the code of average monthly remuneration package during the past 12 months for each principal job
of employee(s). This should include basic wages, regular overtime pay, cost of living allowance, meal allowance,
average monthly amount of year end bonus, etc., if any. If you have more than one employee doing the same job,
please enter the average range.

FE T B AEE RS0 R Bl A 8 A A PERiNe 4Rek - S ERERHT - E RN TR
L& ~ AR~ BEall - G H P 2 EEATALS - BIEERBTIENRE SN —% » RIFEIEE
LA -

Part 11
BE
7. Question 1 — Expected change in business situation for the coming year
R R SE IR TH S )

In Question 1, please indicate your view on the expected change in business situation for the coming year, whether
your business situation would be better, the same or worse for the coming year than this year. If ‘worse’ is chosen,
please give the reason.

AR | T SRR R - AR £ ARE SRS TR ES) - TR TR BN
EE5FFRefE > AEEEEE - 1 HIETIHIEA SIS FReE - SRR -

Question 2 — Percentage of business for Electronic publishing

i 2 BT AR AFEB E T

In Question 2, please fill in estimated percentage of business in Electronic publishing for the coming year.

SAERRE 2 P AR — T I HCE G A BB 7L -

Question 3 — Employees Left

M3 —— (&S HER

In Question 3, please state the number of employees who had left your establishment in the past 12 months.

SEAEMEE 3 I SR A PR (e S -
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10.

11.

12.

13.

14.

Question 4 — Recruitment

M4 — 15

(a) Please state the number of new recruits in the past 12 months.

Ay B AT T E A EEE R A -

(b) Please state the number of recruits who have performed related duties in their last jobs from item (a).

AV EFI@)IES - ABKATE (E SRR A B -

Question 5 — Promotion

s — &7t

In Question 5, please state the number of publishing employees in the industry promoted during the past 12
months. If an employee has more than one promotion during the year in your establishment, only the last and one
promotion should be counted.

sAAE IRE S BAYIE  EEE AT EANETHVESCERE AR - 41 BREEEE-FENES
B—REI > AFRSERE - KETHERERA -

Question 6 — Recruitment Difficulties

fFi] 2 6 THRS PR

Please indicate the difficulties encountered in recruitment of employees of your establishment in the past 12
months (may choose up to three options)

AN BRI E R+ E AR R (R S AR NS (TSRS =) -

Question 7 — Age distribution of Employees
M7 —— RN E TR

Please provide the age distribution of staff.

safefit  EtRHE(R SRV DM L -

Question 8 — Preferred Education, Mode of Training and Period of Training of Employees
it 75 8 REHEAWNHREEE - 3877 = el 81

In Question 8, please tick the boxes the preferred education, mode of training and period of training which an
employee in each job level (i.e. managerial level, supervisory level and technical staff level) should have if he/she
has to carry out his/her work competently. (Please tick 1 box for each job level).

SAAERTE 8 Z JiF& PN BEFRACTRAR ~ TR K Bty N B4k B 5 B A E 12 - 31607 20 s3I -
ARERFEHLAF - (SRESIE—IH)

Definition of Preferred Level of Education:

HAHEREES

L 4 “Postgraduate Degree” refers to higher degrees (e.g. master degrees) offered by local or non-local
education institutions, or equivalent.
CHRE AR, BRIEAMEIEAR B SR REN S EEM (NELEM) - HEE
BERE -

L g “First Degree” refersto first degrees offered by local or non-local education institutions, or equivalent.
R, BREAMBIERMBERBRENELELT  NFASEHERE -
L 4 “Sub-degree” refers to Associate Degrees, Higher Diplomas, Professional Diplomas, Higher

Certificates, Endorsement Certificates, Associateship or equivalent programmes offered by local or
non-local education institutions.
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TR, BIEAMBCEAM B ERERENEIZ L - SHOUB  HER - SGEE
FWERE - LEHNEERE -

L 4 “Diploma/Certificate” refers to technical and vocational education programmes including
Diploma/Certificate courses, Diploma of Foundation Studies, Diploma of Vocational Education and
programmes at the craft level, or equivalent.

TR EE REREAMEREREY BB HERE U BESOR
KR TREERE  REFEHEEE -
4 “Secondary 4to 7" refersto Secondary 4-7, covering the education programmes in relation to the Hong

Kong Certificate of Education Examination (HKCEE), the Hong Kong Diploma of Secondary
Education (HKDSE) Examination, Diploma Yi Jin, or equivalent.

ThmEG ) BREPHEESC (BEEEETEEE - FHEPERER - R
BEMHBNEERE) NEAEHEEE -
L 4 “Secondary 3 or below” refers to Secondary 3 or below, or equivalent.

THZEDIT ) BIEREEMUT  KESEHERE -

Definition of Preferred Mode of Training:

B RAES

€  “On-the-job training” refers to an employee being trained or instructed by a trainer or supervisor when
doing his/her job.

CEREFISR ) AR R S AT TIEHIM o B AN E E B B SR
€ “Apprenticeship” refers to an employee being trained under a contract of apprenticeship.
"EAEIGR , RAE IR B AR T S AU -

15. Question 9 — Employees' Training Needs

]R8 9 & RISk 2

Please indicate the training needs of the employees in the next 12 months in order to cope with the work
requirements (may choose up to three options in order of importance).

FAETENTDR > 5L SR SR A REARE GEERE T ERZ =) -
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Appendix 5C

ffE5C
Job Descriptions for Principal Jobs in Publishing Industry
AR EEZBB LIFERY
CI\?SG Job Title Job Description
. N Y YAy E
A 5 B TR
MANAGERIAL LEVEL X34

151 [Managing Director / Responsible for policy formulation, developing policy and

General Manager / Publisher / strategy for E-publishing business and the profitable operation

Chief Executive Director / President |of the company. Develops and recommends strategic
objectives. Plans, budgets, organises, directs and controls,
edits publishing, and promotes sales activities.

EHAH CREHE R | RUEABATIAERER JTEE ) STICER EEE D BEE T
& GRS Z BURANTRES © e SR TSR - EE] - BEK
EE - iR SR -

152  |Editorial Director / Chief Editor/  |Responsible for editorial policy and standards, departmental
Publishing Director organisation and procedures, the profitability of new
publications, authors royalty policy and legal implications
especially copy-right. Co-ordinates editorial and research
activities with production, design and marketing departments,
glgmng RN AEES and monitors schedules of E-publishing business.

HE SREHEUR S ARAE - EEEP A R AR - |
FURT HIPIRI BN LU B R AR R RE > BITANRE
R ~ A - BE - Gt - SEESFE I
1F > KERETHICEE Z X -

153  |Design Director / Art Director / Responsible for design standards, departmental organisation
Design Manager and procedures. Co-ordinates and supervises freelance work.
BERGETRAE - EPIAESR TIFR - e R B ES MY
acaTHREE SRdRE ST HE | Tk -

154  |Production Director / Production Responsible  for production standards, departmental
Manager organisation and procedures. Supervises purchasing; assesses
new suppliers and materials. Checks estimates, and monitors
schedules and costs.

BUFHEL B SRR « BIPTARSR N TIRRRR BRI EE - &1
o (LR Ko el - R (E - BRZIEE IR -

155 |Marketing Director / Marketing Responsible for marketing policy, departmental organisation
Manager and procedures. Prepares sales forecasts, conducts market
research; supervises sales, publicity and marketing services
activities.  Develops local and overseas markets; sells
subsidiary rights and markets books produced by other
publishers for whom the company acts as agent.

Hi54EEL TGS BETGHEREECR - BFIH R TIFE R SRR T
EITTHS A BEHE - EETHREEIE R
A AN - HESHRERRE - SHE NS HEREEE -
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Code .
No. Job Title

4 e B T

Job Description

T {E & B

MANAGERIAL LEVEL (Continued) #8334k (48 )

156 |Sales Director / Sales Manager
(Newspaper and Magazine
Publications)

ESRARE B SR (ST

Develops the sales of a magazine's advertising space.

TSRS A E

157 |Sales Director / Sales Manager
(Book Publications)

EUEL B GETD

Develops the publishing activities and logistic management.

THIH GRS YT e FE

158 |[Editorial Manager /
Managing Editor

SREBACHE T 4R

Responsible for implementing the publishing plans.
Supervises the writers and editors to complete the script
writing and editing works.

HERE NG - BEEIEE RREAR » e FREE
iR A -

159 [Manager (E-publishing)

Bt e

Responsible for implementing the policy and strategy for
E-publishing business and monitoring schedules of the
business.

BT HCES 2 BERRIRES - MR Z R 2
HEFE

SUPERVISORY LEVEL F{T4}%

251 |Commissioning Editor /
Acquisition Editor

R

Responsible for the development of E-publishing content.
Plans article topics, commissions authors, assesses projects and
liaises with authors. Draws up overall magazine contents.
Prepares design and production briefs. Monitors publishing
schedules. Briefs marketing department.

HEEITE T HRAE - REERE W55 (FE - SHEETE]
EUEEE R E TN S EfEGT R
mmuﬁH& 5 fER TR R o

252 Senior Editor

EESETE

Responsible for verifying and checking of different kinds of
text books and magazines and supervises the making up work
repeatedly in the process of preparing the script including
translation, proofreading etc.

RREZ AR A R SR YR AE EIEE‘ R ES
TR T - EfEERE R TR

253  |Designer

R

Responsible for design specifications for individual books and
magazines. Commissions illustrations and photographs.
Marks up typescript for prepress and prepares rough page
layouts and cover/jacket artwork. Prepares design work on
publicity brochures and web page design.
BREAFESFEUNYINEGT  ZHFREREE R 6
Tt RN EFE R AGERRRR - B RERS Y P RS AE %D%ﬁ
HEVEhs  BEEEmIVEMEET R OB H ks
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Code
No.

& 5

Job Title
ik 7

Job Description
T {F &t BH

SUPERVISORY LEVEL (Continued)

EfER (8D

254 | Production Supervisor Prepares estimates and production schedules. Monitors quality
control. Chooses suppliers and places orders. Supervises
colour separation, typesetting and printing / binding suppliers.
Maintains schedules and keeps costs within estimates.

BEEE BETHEM SRR ZRE © BEEESHIHER
ETREYIRL BRI B ERIENR], T E  (BER &S
R > RFFSCHETRENA -
255 |Sales Supervisor Organises and supervises the sales force.
EEEE AHASHEDH T (F A E B fo & P

256 |Marketing / Publicity Supervisor Prepares and distributes catalogues and other general lists.
Plans and executes promotional campaigns for individual titles
or group of titles including advertising, direct mail campaigns,
point-of-sale material. Organises exhibitions and supervises
inspection copy service.

mi%,/ EE T BB 2 EE H i BT SRERIT R B
mE o ERETNEES - IEE LEE - FSEETY &
e s o S E TR RS -
257 |Customer Services Supervisor / Plans and controls customer services including enquiries and
Officer (Books) customer records.
HERE L (FFE) REFIETE PR - GEERRBE PR -
258  |Circulation Supervisor Responsible for the distribution of the publication locally and,
(Magazines & Newspapers) where necessary, overseas.
FHTEME (R BRTYHEAM BB M TTEE. -
259  |Supervisor (E-publishing) Responsible for the implementation of E-publishing business.
B EE BEHTE T HRCER -
TECHNICAL STAFF LEVEL F{ig A B4l
351 |Editor / Assistant Editor / Checks typescripts and suggests improvements, handles photo
Art Editor / Proof Reader research, copyright clearance. Checks proofs, dummies,
artwork, blueprints.
dmiE,BhE RS, TR AR ORI B R TR 1%
FEiodmisHE FIRRER ~ SR FIEEE -
352 |Assistant Designer Designs graphic art work and web page including using of

s B

CAD system.
BT e A H - BfER ERE -
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Code

No Job Title Job Description

4 e ek T T {F &t BH

TECHNICAL STAFF LEVEL (Continued) #Zfit A &4k (45)

353  |Illustrator Produces illustrative drawings, charts, and diagrams applied to
all parts of a book, adding interesting images to the overall
visual presentation, and further enhances the readability and
clarity of book content.

fililiE & R &y - BFEEIREE - B ER - DOKIE
EAEEEG - e BRI RENR - NS
it - WE—DiEEm e FAT A EE N -

354 | Desktop Publishing (DTP) / Inputs and processes data, edits text and illustrations on

E-publishing Technician desktop publishing terminal; operates computer output devices
for both print and E-publishing platforms.
SHEBR BT HAREE ZeEet EAVIEE e TN AL Ny SR L VNS 37
B MRS et - BARREDRI R TP & -
355 |Production Assistant Assists in the production of books and magazines.
SrphE B E AT EN I -
356 |Sales Representative / Sales Visits bookshops, schools and other organisations to promote
Executive sales.
ERAR EEEE FEIE - SR HMHERERHTIY) -
357 |Marketing / Publicity Assistant Assists with publicity and customer services operations.

S ENEE (B

B EE R PR ELAF -
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Appendix 6

Quality Control Measures

Prior to fieldwork preparation

Collect contact information of the sampled establishments
- Group sampled establishments to the same business organisation

Thorough training of fieldwork staff

- Industry briefing workshop by VTC
- Intensive briefing and training sessions by MOV in consultation with VTC

Monitoring of the fieldwork execution

- Well-trained enumerators who are experienced in conducting establishment

surveys

- Closely monitor fieldwork progress and work of enumerators
- Debriefing sessions twice a week

- Joint field visits by VTC

Measures to increase the response rate

- Strategic directions given by VTC
- Assistance from the Training Boards and trade associations, etc.

Checking of the completed questionnaires

- Sample check of completed questionnaires by an independent team of QC

checkers
- 100% vetting of the completed questionnaires by VTC

Double data entry and data validation

- Double data entry system

Validation of collected data via computer programming and systems
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Data analysis by VTC

- Comparison of survey findings with last round

- Benchmarking with relevant manpower information (if deemed appropriate)
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(el i

B A R LA

WS iR PR R At DR
i [E]—SE B SR B R S A e
RN FiWar IS

1 VTC TR TAEY
53 VTC f » B MOV fRK/ 85|

Bz E R BRI T

sllSRA 2 > A BRI A R A B
V) R E R AR B A B Y T
BRI TR X ERS

VTC & B

DIk ESE )i

VTC fRLoRsES|
s/l o B & B TSRS BN

e B N[

HEIE R SR LR S E RS
HAEHE 100%H VTC FH&

HEA B A AR E TS 8dE

Rt A

i FH R AR U A iR R PTG B
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i VTC 8

ot 13l s I NEERITE S
W R E - DIAHRB AT Bk Rk e
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Response Profile

Appendix 7

(b)
(b)/(a)
(a) No. of
Effective
Industry & Branch No. of Valid Establishments
Response
Cases* Successfully
Rate
Enumerated
Branch 1: Newspaper printing 30 24 80.0%
Branch 2: Job printing 231 224 97.0%
Branch 3: Printing 49 49 100.0%
Branch 4: Manufacture of
Print Media containers & boxes of paper & 28 28 100.0%
pap
Industry paperboard
Branch 5: Printing agent 135 131 97.0%
Branch 6: Printing suppliers and
o 41 40 97.6%
metal can printing firms
Branch 7: Printing Department of
o 6 5 83.3%
the academic institutions
Branch 8: Publishing of
37 31 83.8%
Newspaper
Branch 9: Publishing and allied
] _ 81 75 92.6%
industries
Branch 10: Wholesales of books,
Publishing . 19 17 89.5%
periodicals and newspapers
Industry
Branch 11: Import/ export of
o 35 32 91.4%
books periodicals and newspaper
Branch 12: Publishing
Department of the selected 9 9 100.0%
organisations
Overall 701 665 94.9%

Note: * Invalid cases were referred as those establishments which had been ceased operation, closed, and so on.
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IHARER R
(a) (b)
i " . . (b)/(a)
T KMTE Bt FRIN3Z 55 T
g E HiEEE
P SHRARENR 30 24 80.0%
P82 P el 231 224 97.0%
FPEE3: BN KA Rl EE) 49 49 100.0%
— F5E4: X523 ~ AN R AR . . 100.0%
CRAE Z1=~ @%}ﬁ . 0
FIES: BB 135 131 97.0%
P36 ENRIZSAT KA RHLIE ul 40 o7 60,
7 SR o
FIERT: ERfrimEay EN RSN 6 5 83.3%
FIEES: AR 37 31 83.8%
FIEE9: AR E REEE) 81 75 92.6%
e FIEE10: Er i R HA L 3% 19 17 89.5%
FIEELL: ERAETHER O
35 32 91.4%
5
FIER12: 258 E MR DY HH RGBS 9 9 100.0%
TS 701 665 94.9%

ZE % OfF ISR I P FARRC
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Appendix 8

Manpower Projection Methodology

The ‘Adaptive Filtering Method’ (AFM) is a forecasting method which rested on the
principle of “Weighted Exponential Smoothing”. In this method, past manpower data are

weighted. Heavier weightings are given to the data from more recent surveys.

Thus, the forecast is more dependent on the more recent manpower information. The degree
of emphasis on the more recent survey data can however be varied by adjusting the
weighting factor (A). The higher the value of ‘A’, the heavier the weightings of the more

recent data are.

Finally the forecast may also be optimised to suit decisions by training boards based on
factors such as market trends, technological development, social-economical factors, future

expectations and so on. The method is illustrated in Figure 1 below

Figure 1 Adaptive Filtering Method
Manpower Projected curves . . Future
Data generated by Selection of —>Manpower
weighting factor appropriate curve Requirement
(A) on manpower as the most fitted
data projection
(A=0tol)

Training Board
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§‘ fwx 8
ANFIFRITTA
AR E FEUIE [Adaptive Filtering Method - AFM] J2—f@ALY “IIHEFI98IE" AYTENDS
& o ARIEMETTAT o KRR TR A JTEAR L THORE - RS Y B TR EE AT

PRIEE » FEHISE 25 MUH R e 0 A D80 - bk FH B s B AR ] DUS B B IR
T (A) 2R - A" IERGS - BT BIRRREE LUK -

JIlSRZ B EARIE 565 -« Firggie « 1 NER AN E FEIRE LR AT F KAV
A [ 1 BRI A AR HE R AR -

1 SEETE T
o AR > hTREEE TR | RS E | TENEEE
(A=0to1) e

]

JlkZEE
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Appendix 9
Ffe% 9

Statistical Tables
GEtR

Table 1: Manpower Statistics in the Print Media Industry
R1: EIRIEREA ST

No. of Employees | No. of Vacancies | Forecasted No. of
as at Survey as at Survey Employees

Job
Code Job Title Referenc'e Date Referencf: Date as at Jul)'f 2021
B BT (Excl. trainees#) | (Excl. trainees#) | (Excl. trainees#)
o ‘&t HE E&ETHEIRY FHEt1E20214F
4t AR BB 2 7R R BB
(RZFNEH#ERSN) | CZANEHARIN) | (ZINEHERSM)
TECHNOLOGIST / MANAGERIAL LEVEL
K ED B R
General Manager
101 42T 443 0 441
Production / Prepess / Quality Manager
"2 |ameum cenpiams s > 0 >
Sales / Customer Services / Marketing
103 Manager 720 0 719
B EPIRE G A
Procurement Manager
104 st 60 0 60
PRI
Information Technology Manager
105 (Printing) 43 0 43
AR HRAEEE (B
Sub-Total /\gt 1623 0 1620
TECHNICIAN / SUPERVISORY LEVEL
RiiE / BA%
Cost Estimator
201 o 123 0 123
ENERRIEIS
Production Planner / Production
Controller / Quality Controller
202 e 1 et 600 2 602
EEREE EEEHAS
B EHE
Sales Representative / Customer Service
Officer / Job Controller / Marketing Staff
203 ok stz I = et 3410 33 3441
BEAR ERRBEIRES
mGHEEE
Overseer / Supervisor
204 vt pe e 288 0 288
BEE EHE
Electrical & Mechanical Maintenance
205 Technician (Printing) 264 0 264
HEERLEE (HIRD FilTE
Designer / Design Officer
206 NN 468 3 471
sxat 8 EeEt FE
Prepress Technician
207 et 844 20 864
ENFi T &
Purchasing Officer / Controller
208 o Tt o 98 0 98
ERIIEHERIE B A2 B
Technical Services/Products (Printing)
209 Technician 148 3 149
Bt /7 i (1) 24t &
Information Technology (Printing)
210 Technician 73 3 76
FEELEL CEORD) Feflr &
Sub-Total /N\gt 6316 64 6376

Note # The term "trainees" includes all trainees receiving any form of training and apprentices under a contract of apprenticeship.

T TR BREEARET RS AL - DR EAEAE GRS RCERE -
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Statistical Tables

HiatR

Table 1: Manpower Statistics in the Print Media Industry

R1: EIRIEREA ST

Appendix 9
Ffe% 9

No. of Employees | No. of Vacancies | Forecasted No. of
Job as at Survey as at Survey Employees
Code Job Title Referenc'e Date Referencf: Date as at Jul)'f 2021
B BT (Excl. trainees#) | (Excl. trainees#) | (Excl. trainees#)
o ‘&t HE HE&at H AR THETE20214E
4 FMRR AR 2R TRIRE AR
(RZFNEH#ERSN) | CZANEHARIN) | (ZINEHERSM)
CRAFTSMAN LEVEL
BT
Electronic Prepress System Craftsman
301 e e 206 0 206
BT EVAT S 4R ER T
Offset Lithographic Platemaker
302 . 408 0 408
PR R T
Digital Printing System Craftsman
303 e g 841 5 846
L GaElEENSRES(Eran
Printing Machine Craftsman (Offset
304 Litho) (Sheet-fed) 2038 45 2083
RGN H P R T
Printing Machine Craftsman (Offset
305 Litho) (Web-fed) 284 3 287
Yo e e At P R T
Other Printing Machine Craftsman
306 . o 541 3 544
LAt EN A b R A BRI B R T
Binding Craftsman
307 N 1 008 1 1 009
BEETHCT
Die Cutting / Tool Making Craftsman
308 N 232 0 232
e T ST
Package Finishing Machine Craftsman
309 JR. 135 0 135
B G e T
Other Print Finishing Craftsman
310 . . 441 2 443
FLAMENR AR T
Sub-Total /Nt 6134 59 6193
UNSKILLED LEVEL
I E NN
General Worker
401 N 701 4 705
T
Sub-Total /gt 701 4 705
GRAND TOTAL %zt 14 774 127 14 894

Note # The term "trainees" includes all trainees receiving any form of training and apprentices under a contract of apprenticeship.

T #
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Table 2: Manpower Statistics in the Publishing Industry
2 HEREA ST BT

No. of Employees | No. of Vacancies | Forecasted No. of
Job as at Survey as at Survey Employees
t July 2021
Code Job Title Referenc‘e Date Referenc‘e Date as at Ju y 0!
BT B8 (Excl. trainees#) | (Excl. trainees#) | (Excl. trainees#)
Jars Egst A et A FAEHFE20214:
&t HE B AE ZEHREH THERE AR
(RAEHERSN) | (ZANEHRIN) | (ZANFHRIN)
MANAGERIAL LEVEL
Managing Director / General
Manager / Publisher / Chief
151 Executive Director / President 368 0 367
TR CRRaH IR At R
Editorial Director / Chief Editor /
152 Publishing Director 387 0 387
HadmtE HIRAREE
Design Director / Art Director /
153 Design Manager 130 0 130
St HEEs ElTHEEs EeRt
Production Director / Production
154 Manager 63 0 63
e 81
Marketing Director / Marketing
155 Manager 182 1 183
REE G AR i S
Sales Director / Sales Manager
156 (N evx./spgper and Magazine 180 5 185
Publications)
ESRANET et (D)
Sales Director / Sales Manager
157 (Book Publications) 109 0 109
ERARRE et (BT
Editorial Manager / Managing Editor
158 D _ 193 0 195
SRIRECH 4R
Manager (E-publishing)
159 o 59 0 59
B AR
Sub-Total /&t 1671 6 1678
SUPERVISORY LEVEL
EEH
Commissioning Editor / Acquisition
251 Editor 176 0 176
FHEmEE
Senior Editor
252 - 756 3 759
AL
Designer
253 NN 531 7 538
RGN
Production Supervisor
254 159 0 158
BUEELE
Sales Supervisor
255 ok ot 505 5 510
BETE
Marketing / Publicity Supervisor
256 s 265 2 267
it5 EETE
Customer Services Supervisor /
257 Officer (Books) 164 0 164
FERBE T (R
Circulation Supervisor (Magazines &
258 Newspapers) 163 0 163
R EE CGRTD
Supervisor (E-publishing)
259 = 234 0 234
B HREE
Sub-Total /Nt 2953 17 2969

Note # The term "trainees" includes all trainees receiving any form of training and apprentices under a contract of apprenticeship.

F2allE ) ERETE R S TEISR AL - DR B AR EG IR E R E -
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Table 2: Manpower Statistics in the Publishing Industry
2 HEREA NS BT

No. of Employees

No. of Vacancies

Forecasted No. of

Job as at Survey as at Survey Employees
Code Job Title Referenc‘e Date Referenc‘e Date as at J ul)./ 2021
BT B8 (Excl. trainees#) | (Excl. trainees#) | (Excl. trainees#)
Jars s HE EHsT R FHETH#E20214
4R RS A% TR THEEE AB

(RAIEHERSN) | (RAIEHERSN) | (RANEH#ERSH)
TECHNICAL STAFF LEVEL
B fis N B &%)
Editor / Assistant Editor / Art Editor /
Proof Reader
351 o e s 2356 87 2443
4RiE,BELARER LA
KHE
Assistant Designer
352 N 510 4 514
BIEEEET B
Illustrator
353 — 129 0 129
fhfE &
Desktop Publishing (DTP) /
354 E-publishing Technician 766 1 767
SR L ETHREEE
Production Assistant
1 1
355 Y R 80 0 80
356 Sales Representatlve / Sales 363 2 365
Executive
Marketing / Publicity Assistant
357 . 422 5 427
T EIEE E R
Sub-Total /&t 5226 109 5325
GRAND TOTAL &&&t 9 850 132 9972

Note # The term "trainees" includes all trainees receiving any form of training and apprentices under a contract of apprenticeship.

P2l EIEEARZ RS AL - DA E SIS U E -

T #
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Table 3: Total Number of Employees by Job Level of the Print Media Industry Between 1990 and 2020

3:1990 2020
Job Level
- et
M::lzzzril:;g;f:e\//el Technician Level Craftsman Level Operative Level Unskilled Level
1990 - 4351 17 929 2 898 2817 27995
1992 - 3549 18 408 3622 2915 28 494
1994 - 4747 19 930 3367 2 660 30 704
1996 - 6157 16 226 2928 3715 29 026
1998 165 4758 14 639 2222 3133 24917
2000 445 5656 13 729 2082 1893 23989
2002 729 5466 11935 860 1334 21 546
2004 759 6208 11816 - 1579 21222
2006 1185 7 544 11370 - 1214 21313
2008 1385 8382 11508 - 1203 22478
2010 1661 8733 9643 - 1111 21148
2012 1243 7962 7891 - 1269 18 365
2014 1410 7315 7771 - 1194 17 690
2016 1535 6730 7382 - 1268 16 915
2020 1623 6316 6134 - 701 14774

Note: The employees at the technologist/managerial level was first included in the survey of 1998 and was widened to cover more principal jobs at the
technologist/managerial level in the subsequent surveys. The principal jobs at the operative level were removed starting from the 2006 survey.

11998 2006
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Table 4: Total Number of Employees by Job Level of the Publishing Industry Between 1990 and 2020
F4: 1990 E2020F HGE B BRI N TG BT

Job Level Total ¢

Year R otal no. o
employees
4 Managerial Level Supervisory Level | Technical Staff Level BE A8
LR EEH Bt AR &

1987 382 551 1 006 1939
1989 387 584 1 064 2035
1992 384 741 1058 2183
1996 509 773 1211 2493
2000 1511 1945 2505 5961
2002 1336 2714 3329 7379
2004 778 2290 4648 7716
2006 944 2593 4393 7930
2008 1046 3037 4827 8910
2010 1148 3365 4815 9328
2012 1633 3356 4911 9900
2014 1709 2552 6 388 10 694
2016 1798 2717 5718 10 233
2020 1671 2953 5226 9850
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Table 5: Distribution of Monthly Income Range in the Print Media Industry

5:
Job $10,000 o)
Code Job Title b low‘" $10,001 - | $15,001 - | 520,001 - | 530,001 - | 545,001 - | 60V§; o
$15,000 | $20,000 | $30,000 | $45,000 | $60,000 ’
TECHNOLOGIST / MANAGERIAL LEVEL

101 [General Manager 0.0% 0.0% 11.6% | 46.4% | 26.4% 9.2% 6.3%

jop |Production/Prepess / Quality Manager | ) o, 00% | 109% | 444% | 205% | 33% 1.0%
Sales / Customer Services / Marketing

103 |Manager 0.0% 0.3% 5.3% 422% | 47.1% 4.0% 1.1%

104 |Procurement Manager 0.0% 0.0% 5.6% 55.6% | 33.3% 2.8% 2.8%
Information Technology Manager

105  |(Printing) 0.0% 0.0% 8.6% 40.0% | 40.0% 2.9% 8.6%

C )
Sub-Total 0.0% 0.1% 83% | 441% | 39.4% 5.2% 2.7%
TECHNICIAN / SUPERVISORY LEVEL

g0p  |Cost Estimator 0.0% 0.0% 95% | 874% | 32% 0.0% 0.0%
Production Planner / Production

202  |Controller / Quality Controller 0.0% 12.9% 35.3% 49.2% 2.7% 0.0% 0.0%
Sales Representative / Customer

203 | Service Officer / job Controller / 0.0% 212% | 49.0% | 24.9% 4.9% 0.0% 0.0%
Marketing Staff

204 |Overseer/ Supervisor 0.0% 2.0% 16.7% | 70.2% 11.0% 0.0% 0.0%
Electrical & Mechanical Maintenance

205 |Technician (Printing) 0.0% 8.9% 183% | 62.1% | 10.6% 0.0% 0.0%

20 |Pesigner/ Design Officer 0.0% 7.5% 33.5% | 54.4% 2.3% 2.3% 0.0%

207  |Prepress Technician 0.0% 312% | 354% | 30.4% 3.0% 0.0% 0.0%

208 |Purchasing Officer / Controller 0.0% 121% | 253% | 62.6% 0.0% 0.0% 0.0%
Technical Services/Products (Printing)

209  |Technician 0.0% 327% | 39.1% | 26.4% 1.8% 0.0% 0.0%

C

Information Technology (Printing)

210 |Technician 0.0% 5.1% 1.7% 93.2% 0.0% 0.0% 0.0%

Sub-Total 0.0% 19.1% | 402% | 36.0% | 4.5% 0.2% 0.0%
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Table 5: Distribution of Monthly Income Range in the Print Media Industry

5:
Job $10,000 0
Code Job Title b low‘" $10,001 - | $15,001 - | 520,001 - | 530,001 - | 545,001 - | 60V§; o
$15,000 | $20,000 | $30,000 | $45,000 | $60,000 ’
CRAFTSMAN LEVEL
301 Electronic Prepress System Craftsman 0.0% 64.9% 35.1% 0.0% 0.0% 0.0% 0.0%
30 |Offset Lithographic Platemaker 0.0% 162% | 597% | 241% | 0.0% 0.0% 0.0%
303 |Pigital Printing System Craftsman 0.0% 104% | 87.7% 1.9% 0.0% 0.0% 0.0%
Printing Machine Craftsman (Offset
304  |Litho) (Sheet-fed) 0.0% 78.4% | 21.6% 0.1% 0.0% 0.0% 0.0%
Printing Machine Craftsman (Offset
305  |Litho) (Web-fed) 0.0% 0.0% | 100.0% | 0.0% 0.0% 0.0% 0.0%
306 |Other Printing Machine Craftsman 0.0% 148% | 849% | 02% 0.0% 0.0% 0.0%
307 |Pinding Craftsman 2.2% 743% | 23.5% 0.0% 0.0% 0.0% 0.0%
308 |Ple Cutting/Tool Making Craftsman 0.0% 77.0% | 23.0% | 0.0% 0.0% 0.0% 0.0%
309 |Package Finishing Machine Craftsman | o 59.0% | 41.0% 0.0% 0.0% 0.0% 0.0%
310 |Other Print Finishing Craftsman 0.6% 82.1% | 15.9% 1.5% 0.0% 0.0% 0.0%
Sub-Total 0.4% 552% | 423% | 21% 0.0% 0.0% 0.0%
UNSKILLED LEVEL

401 |General Worker 453% 53.2% 1.5% 0.0% 0.0% 0.0% 0.0%
Sub-Total 453% | 532% | 1.5% 0.0% 0.0% 0.0% 0.0%

GRAND TOTAL 23% 337% | 358% | 211% | 62% 0.6% 0.3%

As a percentage of total number of employees by principal job.
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Table 6: Distribution of Monthly Income Range in the Publishing Industry

6:
Job $10,000 0
Code Job Title o low‘” $10,001 - | $15,001 - | 520,001 - | $30,001 - | $45,001 - | 60V§; 0
$15,000 | $20,000 | $30,000 | $45,000 | $60,000 ’
MANAGERIAL LEVEL
Managing Director / General Manager /
151 |Publisher/ Chief Executive Director/ 0.0% 0.0% 1.3% 380% | 256% | 144% | 208%
President
Editorial Director / Chief Editor /
152 |Publishing Director 0.0% 0.0% 7.6% 21.9% | 39.5% 8.3% 22.6%
Design Director / Art Director /
153 |Design Manager 0.0% 0.0% 0.0% 144% | 567% | 12.5% 16.3%
Production Director / Production
154  |Manager 0.0% 0.0% 0.0% 174% | 69.6% 8.7% 43%
Marketing Director / Marketing
155  |Manager 0.0% 0.0% 0.0% 244% | 65.6% 5.6% 4.4%
Sales Director / Sales Manager
156  |(Newspaper and Magazine 0.0% 0.0% 0.0% 23.0% 70.4% 5.9% 0.7%
Publications)
Sales Director / Sales Manager (Book
157  [Publications) 0.0% 0.0% 0.0% 184% | 68.4% | 122% 1.0%
15 |Pditorial Manager / Managing Editor 0.0% 0.0% 2.9% 70% | 83.6% | 5.8% 0.6%
159 |Manager (E-publishing) 0.0% 0.0% 0.0% 263% | 57.9% | 15.8% 0.0%
Sub-Total 0.0% 0.0% 23% | 233% | 529% | 9.7% 11.9%
SUPERVISORY LEVEL
Commissioning Editor / Acquisition
251  |Editor 0.0% 0.0% 17.4% | 72.7% 6.8% 3.1% 0.0%
25y |Senior Editor 0.0% 0.2% 7.3% 763% | 14.8% 1.3% 0.0%
253 |Pesigner 0.0% 0.0% 526% | 362% | 10.3% 0.9% 0.0%
Production Supervisor
254 0.0% 0.0% 31.6% | 57.1% | 11.3% 0.0% 0.0%
255 | Sales Supervisor 0.0% 0.0% 243% | 62.6% 9.0% 4.1% 0.0%
256 [Marketing / Publicity Supervisor 0.0% 00% | 344% | s555% | 102% | 0.0% 0.0%
Customer Services Supervisor / Officer
257 |(Books) 0.0% 6.0% 62.7% | 26.1% 5.2% 0.0% 0.0%
Circulation Supervisor (Magazines &
258  |Newspapers) 0.0% 0.0% 11.4% | 86.7% 1.9% 0.0% 0.0%
259 | Supervisor (E-publishing) 0.0% 0.0% 64.6% | 29.1% 6.3% 0.0% 0.0%
Sub-Total 0.0% 04% | 30.6% | 57.8% | 9.9% 1.3% 0.0%
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Table 6: Distribution of Monthly Income Range in the Publishing Industry

6:
Job $10,000 0
Code Job Title b low‘” $10,001 - | $15,001 - | $20,001 - | $30,001 - | 545,001 - | 60V§; ;
$15,000 | $20,000 | $30,000 | $45,000 | $60,000 ’
TECHNICAL STAFF LEVEL
Editor / Assistant Editor / Art Editor /
351  |Proof Reader 0.0% 16.7% | 693% | 13.4% 0.6% 0.0% 0.0%
35y [Assistant Designer 0.0% 278% | 62.1% | 10.1% 0.0% 0.0% 0.0%
353  [Mlustrator 0.0% 00% | 646% | 354% | 0.0% 0.0% 0.0%
Desktop Publishing (DTP) /
354  |E-publishing Technician 0.0% 455% | s15% | 2.8% 0.3% 0.0% 0.0%
355 |Production Assistant 0.0% 107% | 655% | 23.8% | 0.0% 0.0% 0.0%
356 Sales Representative / Sales Executive 0.0% 26.2% 66.5% 6.0% 13% 0.0% 0.0%
357 |Marketing / Publicity Assistant 0.0% 31% | 657% | 306% | 0.6% 0.0% 0.0%
Sub-Total 0.0% 223% | 64.8% | 123% | 0.6% 0.0% 0.0%
GRAND TOTAL 0.0% 120% | 441% | 27.8% | 121% | 2.0% 2.0%

As a percentage of total number of employees by principal job.
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Table 7: Employees' Training Needs (Print Media)

7:

Skills/Knowledge
/

Training Needs Priority

Tech

logists / M ial Level

5!

Technicians / Supervisory Level

Craftsman Level

st | 2nd | 3ra | Top3

st | 2nd | 3ra | Top3

st | 2nd | 3ra | Top3

Management Skills

jo1  |Production management 106% | 49% | 1.9% | 67% | 05% | 1.9% | 06% | 1.1% | 0.0% | 32% | 0.0% | 1.1%
jop  |Quality management 127% | 11.8% | 2.8% | 10.0% | 3.9% | 1.1% | 0.6% | 22% | 0.0% | 03% | 0.0% | 0.1%
jo3 [Marketing management 39.7% | 114% | 7.1% | 22.9% | 4.1% | 12.9% | 9.2% | 8.4% | 0.0% | 0.0% | 0.0% | 0.0%
jog  |Customer services 42% | 11.0% | 43% | 63% | 193% | 21.9% | 4.0% | 175% | 0.0% | 0.0% | 0.0% | 0.0%
jo5 |fiuman resources management 74% | 42% | 7.1% | 63% | 0.6% | 03% | 95% | 2.1% | 0.0% | 0.0% | 0.0% | 0.0%
Others
106 03% | 0.0% | 0.0% | 01% | 00% | 0.0% | 0.0% | 0.0% | 0.0% | 0.0% | 0.0% | 0.0%
China-related Knowledge
Political, social and economic development in
201 |the mainland of China 03% | 4.6% | 1.9% | 2.0% | 01% | 03% | 0.0% | 02% | 0.0% | 0.0% | 0.0% | 0.0%
Laws and regulatory restrictions for access to
202 |China's market 03% | 0.0% | 05% | 02% | 0.1% | 0.0% | 0.0% | 0.1% | 0.0% | 0.0% | 0.0% | 0.0%
Trade and industry environment in the
203 |mainland of China 0.8% | 04% | 0.0% | 05% | 00% | 0.1% | 09% | 02% | 0.0% | 0.0% | 0.0% | 0.0%
IT Skills
301 |Computer graphics and webpage design 14.0% | 0.8% | 1.4% | 6.8% | 42% | 22.4% | 4.9% | 11.3% | 4.6% | 1.8% | 0.0% | 2.5%
E-commerce knowledge and applications
302 05% | 2.3% | 1.4% | 13% | 1.8% | 1.4% | 09% | 1.5% | 02% | 11.2% | 2.8% | 4.5%
303 |Media technology 0.8% | 0.0% | 24% | 09% | 23% | 2.1% | 14% | 2.0% | 05% | 3.5% | 04% | 1.5%
Language Skills
401 |Spoken English 08% | 11% | 2.8% | 14% | 04% | 12% | 0.6% | 0.7% | 4.6% | 0.0% | 0.0% | 1.9%
400 [|Putonghua 0.0% | 0.0% | 502% | 12.4% | 0.0% | 0.1% | 1.7% | 04% | 0.0% | 0.0% | 0.4% | 0.1%
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Table 7: Employees' Training Needs (Print Media)

7:
Skills/Knowledge Training Needs Priority
/
Technologists / M ial Level | Technicians / Supervisory Level Craftsman Level
tst | 2na | 3ra | Top3 | 1st | 2na | 3ra | Top3 | 1st | 2na | 3ra | Top3

Industry Specific Skills
Pre-press techni

501 | represstechmque 34% | 04% | 0.0% | 1.6% | 21.0% | 1.1% | 03% | 9.6% | 12.1% | 41.8% | 0.4% | 19.0%
Printing techni

502 | Tmumefechmique 03% | 08% | 09% | 0.6% [ 192% | 1.1% | 3.8% | 9.5% | 58.3% | 14.1% | 5.2% | 30.7%
Post-printing techni

503 | osvprintngfechmque 03% | 0.0% | 0.0% | 01% | 00% | 0.1% | 09% | 02% | 0.5% | 32% | 4.0% | 22%
TTOUUTTIOT COOTUITATTIOTT ar1cr IJIUJL\,I.

504  |management 03% | 0.0% | 05% | 02% | 12% | 2.5% | 2.9% | 2.0% | 0.0% | 0.6% | 4.8% | 1.4%
Estimati d ti

505 |Stmationandcosting 05% | 1.1% | 09% | 08% | 3.6% | 03% | 92% | 34% | 02% | 0.0% | 04% | 02%
Repai int

so6  |Repair and maintenance 0.0% | 04% | 00% | 0.1% | 1.7% | 2.1% | 12% | 1.7% | 3.0% | 3.5% | 36.1% | 11.3%
Col t

507 |Oour managemen 1.6% | 0.0% | 00% | 07% | 7.1% | 3.0% | 09% | 44% | 1.1% | 09% | 4.8% | 1.9%
P ts Struct

sog  |Products Structure 0.0% | 00% | 05% | 0.1% | 0.0% | 12% | 03% | 05% | 1.1% | 1.8% | 0.0% | 1.1%
Materials applicati

509 atenals apphication 0.0% | 04% | 0.0% | 01% | 00% | 12% | 35% | 1.1% | 05% | 24% | 12% | 13%
Quality Assurance

510 03% | 04% | 05% | 04% | 05% | 1.8% | 32% | 1.5% | 07% | 24% | 17.1% | 5.2%

sy |Pnvironment laws and safety compliance 0.0% | 04% | 0.0% | 01% | 01% | 0.1% | 0.0% | 0.1% | 02% | 03% | 0.0% | 02%
Packaging design knowledge

512 0.0% | 0.0% | 0.0% | 0.0% | 02% | 6.6% | 2.6% | 3.1% | 93% | 03% | 04% | 42%
S it inti d pri tecti

513 [>ecunty printing and privacy protection 0.0% | 0.0% | 0.0% | 0.0% | 00% | 0.0% | 0.0% | 0.0% | 0.0% | 0.0% | 04% | 0.1%
Others

514 0.0% | 0.0% | 0.0% | 0.0% | 02% | 0.0% | 0.0% | 0.1% | 02% | 0.0% | 0.0% | 0.1%

Soft Skills

g1 |Communication skills 1.1% | 41.8% | 57% | 14.8% | 6.3% | 104% | 92% | 8.4% | 25% | 82% | 0.8% | 4.0%
T K

602 | cAmwer 00% | 1.5% | 3.8% | 14% | 1.0% | 1.0% | 21.1% | 4.6% | 0.5% | 0.6% | 19.8% | 5.2%
Problem solvi

603 | revemsoving 0.0% | 0.0% | 1.4% | 04% | 02% | 12% | 2.0% | 09% | 0.0% | 0.0% | 12% | 03%
Conflict resoluti

o4 | Omctresolution 0.0% | 0.0% | 1.4% | 04% | 00% | 0.0% | 0.6% | 0.1% | 0.0% | 0.0% | 0.0% | 0.0%
Presentation skill

o5 | resemation skifls 0.0% | 0.0% | 0.0% | 0.0% | 00% | 04% | 0.6% | 03% | 0.0% | 0.0% | 0.0% | 0.0%
Negotiation skills

606 0.0% | 04% | 0.0% | 0.1% | 0.1% | 03% | 29% | 0.7% | 0.0% | 0.0% | 0.0% [ 0.0%

gog | Clobal vision 00% | 00% | 05% | 0.1% | 0.0% | 0.0% | 06% | 0.1% | 0.0% | 0.0% | 0.0% | 0.0%

Percentage of companies with such level of staff (no

traini d

raining needs) 54.6% 52.6% 67.5%

Number of companies with such level of staff 832 1 746 1349

The above table presents the percentage of companies giving a particular training area the corresponding ranking.
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Table 8: Employees' Training Needs (Publishing)
8:

Skills/Knowledge Training Needs Priority
/

Managerial Level Supervisory Level Technical Staff Level

tst | 2na | 3rd | Top3 | 1st | 2na | 3ra | Top3 | 1st | 2na | 3ra | Top3

Management Skills

Production management

101 13.9% | 4.4% | 3.8% | 95% | 16% | 1.1% | 0.0% | 1.1% | 03% | 0.0% | 0.0% | 0.1%

jop  |Quality management 1.8% | 15.6% | 1.9% | 63% | 1.6% | 1.7% | 9.7% | 3.3% | 0.0% | 0.0% | 0.0% | 0.0%

jo3 [Marketing management 9.0% | 43.7% | 15.4% | 21.2% | 24% | 1.4% | 05% | 1.6% | 03% | 0.0% | 0.0% | 0.1%

jog  |Customer services 23.8% | 3.7% | 7.7% | 151% | 343% | 2.0% | 2.6% | 153% | 7.0% | 0.6% | 0.7% | 3.9%

jo5 |fiuman resources management 39.9% | 52% | 192% | 259% | 1.6% | 0.6% | 2.0% | 13% | 0.0% | 0.0% | 0.0% | 0.0%
Others

106 04% | 07% | 0.0% | 05% | 03% | 0.0% | 0.0% | 0.1% | 0.0% | 0.0% | 0.0% | 0.0%

China-related Knowledge

Political, social and economic development in
201 the mainland of China 0.4% 1.5% 3.8% 1.2% 0.0% 0.6% 0.0% 0.2% 0.0% 0.0% 0.0% 0.0%

Laws and regulatory restrictions for access to
202 [China's market 0.0% | 3.0% 1.9% 1.2% | 0.0% | 0.0% | 0.0% | 0.0% | 0.0% [ 0.0% | 0.0% | 0.0%

Trade and industry environment in the
203 [mainland of China 0.0% | 0.0% | 0.0% [ 0.0% | 0.0% | 03% [ 05% | 02% | 0.0% [ 0.0% | 0.0% | 0.0%

IT Skills

Computer graphics and webpage design

301 00% | 07% | 1.9% | 0.5% | 1.8% | 1.1% | 1.0% | 14% | 22% | 56% | 0.7% | 2.7%

302 |Breommerce knowledge and applications 22% | 07% | 3.8% | 2.0% | 05% | 03% | 2.0% | 0.8% | 0.0% | 0.0% | 07% | 0.1%
Media technology

303 04% | 22% | 1.9% | 12% | 00% | 23% | 05% | 1.0% | 1.1% | 5.6% | 3.9% | 2.9%
Others

304 0.0% | 0.0% | 0.0% | 0.0% | 00% | 0.0% | 0.0% | 0.0% | 0.0% | 0.6% | 0.0% | 0.1%

Language Skills

Spoken English

401 0.0% 1.5% | 173% | 2.7% 03% | 0.8% 0.5% | 0.5% 0.8% 1.1% 0.0% | 0.7%

Putonghua

402 0.0% | 3.7% 1.9% 1.5% | 0.0% | 03% | 05% | 02% | 0.0% | 0.0% | 0.7% | 0.1%
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Table 8: Employees' Training Needs (Publishing)

8:

Skills/Knowledge

/

Training Needs Priority

Managerial Level

Supervisory Level

Technical Staff Level

st | 2nd | 3ra | Top3

st | 2na | 3ra | Top3

st | 2na | 3ra | Top3

Industry Specific Skills

Editi

501 g 13% | 22% | 5.8% | 2.2% | 41.6% | 1.4% | 05% | 17.7% | 50.0% | 1.7% | 2.6% | 26.9%
Artwork/ Desi

502 work/ Design 0.0% | 0.0% | 00% | 0.0% | 0.0% | 1.7% | 2.0% | 1.1% | 0.0% | 13.9% | 2.6% | 4.2%

503 [Publishing production 00% | 1.5% | 0.0% | 05% | 42% | 14% | 2.6% | 2.8% | 1.1% | 44% | 105% | 4.1%
Marketing

504 09% | 07% | 0.0% | 0.7% | 1.8% | 1.1% | 2.0% | 1.6% | 0.8% | 1.7% | 3.9% | 1.7%
Sales and cust i

505 [P andcustomerservice 00% | 22% | 1.9% | 1.0% | 1.0% | 1.7% | 1.0% | 13% | 0.6% | 33% | 3.3% | 1.9%
Logisti

506 | OBSHCS 0.0% | 0.0% | 00% | 0.0% | 05% | 48% | 1.0% | 23% | 03% | 94% | 13% | 2.9%
Copyright knowled,

507 | opyngntinowledge 04% | 0.0% | 0.0% | 02% | 08% | 0.8% | 0.0% | 0.6% | 03% | 1.7% | 0.0% | 0.6%
e-publishing and e-learning product

508 |development 18% | 1.5% | 0.0% | 1.5% | 00% | 03% | 0.0% | 0.1% | 0.0% | 0.0% | 07% | 0.1%

so9 |Dieital marketing and social media marketing | 4o | 600 | 1995 | 0.5% | 0.5% | 0.0% | 1.0% | 04% | 06% | 0.6% | 0.0% | 04%

Soft Skills

ication skill

gor |Communication skills 27% | 07% | 0.0% | 1.7% | 47% | 322% | 4.6% | 15.1% | 31.8% | 6.7% | 11.8% | 20.8%

6oz |Teamwork 0.0% | 15% | 0.0% | 05% | 05% | 41.2% | 57.7% | 28.0% | 0.8% | 42.2% | 4.6% | 12.4%
Problem solvi

603 | rovemsoving 0.0% | 3.0% | 0.0% | 1.0% | 00% | 03% | 46% | 1.1% | 0.0% | 0.6% | 47.7% | 10.7%
Conflict resoluti

o4 | Ometresolution 0.0% | 0.0% | 0.0% | 0.0% | 00% | 03% | 1.0% | 03% | 0.0% | 0.0% | 4.6% | 1.0%
Presentation skill

o5 | resemation sifls 0.0% | 0.0% | 00% | 0.0% | 0.0% | 0.0% | 00% | 00% | 0.0% | 0.6% | 0.0% | 0.1%
Negotiation skills

606 0.0% | 0.0% | 0.0% | 0.0% | 00% | 03% | 2.0% | 05% | 2.0% | 0.0% | 0.0% | 1.0%
Global vision

608 04% | 0.0% | 9.6% | 1.5% | 00% | 0.0% | 0.0% | 0.0% | 0.0% | 0.0% | 0.0% | 0.0%

Perecentage of companies with such level of staff (no

traini d

raining needs) 57.7% 43.3% 51.2%

Number of companies with such level of staff 527 674 734

The above table presents the percentage of companies giving a particular training area the corresponding ranking.
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Sampling Plan for 2020 Manpower Survey of
the Print Media and Publishing Industries

Appendix 10

Industry Branch Employment Size  Stratum Sample Size
A. Print Media Industry
1 Newspaper printing # 1-9 1 33
(HSIC 581201) 10-19 2 2
20-49 3
50-99 4
100 & over 5 11
Sub-total 55
2 Job printing 1-9 1 145
(HSIC 181100) 2 49
20-49 3 50
50-99 4 17
100 & over 5 10
Sub-total 271
3 Printing 1-9 1 31
(HSIC 181201, 181202, 181299) 10-19 2 16
20-49 3 10
50-99 4 1
100 & over 5 -
Sub-total 58
4 Manufacture of containers & 1-9 1 28
boxes of paper & paperboard 10-19 2 2
(HSIC 170201, 170202) 20-49 3 -
50-99 4 -
100 & over 5 -
Sub-total 30
5 Printing agent 1-9 1 117
(HSIC 829300) 10-19 2 30
20-49 3 10
50-99 4 7
100 & over 5 3
Sub-total 167
6 Printing suppliers and metal - 54
can printing firms * Sub-total 54
7 Printing department of the - 10
academic institutions * Sub-total 10
Total 645
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B. Publishing Industry

8 Publishing of newspaper # 1-9 1 33
(HSIC 581201) 10-19 2 2
20-49 3
50-99 4 3
100 & over 5 11
Sub-total 55
9 Publishing and allied industries 1-9 1 44
(HSIC 581100, 581202, 581900) 10-19 2 14
20-49 3 31
50-99 4 10
100 & over 5 15
Sub-total 114
10  Wholesales of books, 1-9 1 17
periodicals and newspapers 10-19 2 3
(HSIC 460423) 20-49 3 -
50-99 4 2
100 & over 5 1
Sub-total 23
11  Import/ export of books, 1-9 1 22
periodicals and newspapers 10-19 2 8
(HSIC 451423, 452423) 20-49 3 16
50-99 4 -
100 & over 5 -
Sub-total 46
12 Publishing department of 22
the selected organisations * Sub-total 22
Total 260

Note: * Data to be collected at company level.
# newly added HSIC in the publishing industry since 2014.
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ERIERR K HRRSE 2020 S A JTsRE R amRl

M K 10

175 F EE AR Bk = S|
A HIfFEEE
1 HRAREIR# 1-9 1 33
(ZHRIEReE 10-19 2 2
(HSIC 581201) 20-49 3 6
50-99 4
100 =72l F 5 11
i 55
2 PEHIEEIR] 1-9 1 145
(HSIC 181100) 10-19 2 49
20-49 3 50
50-99 4 17
100 =¢lA 1 5 10
JINEF 271
3  HIWIRAREE) 1-9 1 31
(HSIC 181201, 181202, 181299) 10-19 2 16
20-49 3 10
50-99 4 1
100 =72l F 5
hEF 58
4 AT S ARy B 1-9 1 28
(HSIC 170201, 170202) 10-19 2 2
20-49 3
50-99 4
100 =LA E 5
hEF 30
5  EIBE 1-9 1 117
(HSIC 829300) 10-19 2 30
20-49 3 10
50-99 4 7
100 =L F 5 3
JPEF 167
6  EORIESH RVIRMLERT - SmREsFrg * 54
INET 54
7 EEiTiERERVEIRIEFT * 10
hEF 10
HEt 645
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B. HikE

8  HAKHRR # 1-9 1 33
(HSIC 581201) 10-19 2 2
20-49 3

50-99 4 3

100 =72l F 5 11

IETF 55

9  HRKAREE 1-9 1 44
(HSIC 581100, 581202, 581900) 10-19 2 14

20-49 3 31

50-99 4 10

100 =Lk 5 15
JINEF 114

10 HERIATHEEE 1-9 1 17
(HSIC 460423) 10-19 2 3

20-49 3 -

50-99 4 2

100 =Lk 5 1

-1 23

11 EFHEIATHEN O S 1-9 1 22
(HSIC 451423, 452423) 10-19 2 8

20-49 3 16

50-99 4 ]

100 =DA k- 5 -

hEF 46

12 EEEMRERYHARERRT * 22
hETF 22

Total 260

L RO EFECER TR -

#2014 SEFHE 2 HSIC A1/ 7745
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Projected Annual Additional Manpower Requirement for 2021 — 2024

Appendix 11

Print Media Industry

Job Level Total Projected Estimated Additional Manpower Requirement
Manpower | Manpower (Annual)
in 2020 in 2024 Growth Replacement Total
(A) (B) ©) for Wastage = (C)+(D)
=(B)-(A)/4 n
(D)=
(A)+(B)/2*0.03

Technologist/Managerial 1623 1664 10 49 59
Technician/Supervisory 6 380 6 113 - 187 187
Craftsman 6 193 5342 - 173 173

~ A wastage rate of 3.0% per annum is assumed.
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Projected Annual Additional Manpower Requirement for 2021 — 2024

Publishing Industry

Job Level Total Projected Estimated Additional Manpower Requirement
Manpower | Manpower (Annual)
in 2020 in 2024 Growth Replacement Total
(A) (B) ©) for Wastage = (C)+(D)
=(B)-(A)/4 n
(D)=
(A)+(B)/2%0.03

Managerial 1677 1599 - 49 49
Supervisory 2970 3128 40 91 131
Technical Staff 5335 5069 - 156 156

~ A wastage rate of 3.0% per annum is assumed.
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2021 ZF 2024 FEFEINA TR RTEH]

E RIS
37474 2020 2024 TS ATIER
BEAR | THAEER E%)
A) N W& mRE® ~ et
(B) (©) (D) = = (OHD)
= (B)-(A)/4 (A)+(B)/2*0.03
FeEm/ B 1623 1 664 10 49 59
R g/ B 6 380 6113 - 187 187
T 6193 5342 - 173 173

N BEBELES 3.0%.
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2021 ZF 2024 FEFEINA TR RTEH]

HARSE
RR&R 2020 2024 fEEHERSPATITR K
BEAR | THAEER EH)
A) N W& mRE® ~ et
(B) (©) (D) = = (C)+(D)
= (B)-(A)/4 (A)+(B)/2%0.03
B 1677 1599 - 49 49
T 2970 3128 40 91 131
ESq (TN 5335 5069 - 156 156

N BEBELES 3.0%.

212




	03 eng report
	03.1 chi report
	04 Appendix 1-11_all
	7 app 1-4
	7 app 5.1.1
	7 app 5.2.1
	7 app 6-8
	7 app 9
	T1-2
	T5
	T6
	T7
	T8

	7 app 11




